


R AES 
Corporation







One click to a World of
Emerging Market Data. 

ISI EMERGING MARKETS
A Euromoney Institutional Investor Company

Introducing Emerging Markets: delivering hard-to-get
information, intelligence and data on emerging markets
through a suite of award-winning products. 

Our products include:

EMIS, ISI Emerging Market’s flagship product, delivers news, company and financial
data direct from more than 80 global emerging markets.

DealWatch is the most comprehensive source of information on M&A and ECM
transactions in the Emerging Markets.

IntelliNews is the Editorial Arm of ISI Emerging Markets offering market-moving daily
electronic newsletters and industry research from ISI’s on-the-ground analysts.

CEIC Data is the gold standard in emerging market time series data that delivers accurate
and timely economic sector and financial data from around the globe.

IFIS is the forst and finest Islamic Finance information database that delivers accurate
and timely economic sector and financial data from around the globe.

Internet Securities Bulgaria
24A,  Acad. Metodi Popov Str.
1113 Sofia
Phone: (+359) 2 8160404
contact-bg@securities.com

To access our services please visit www.securities.com







.













American Chamber of 
Commerce in Bulgaria

Yearbook 2011

Business Park Sofi a
Mladost 4 Area, Building 2, Floor 6

1766 Sofi a, Bulgaria
Phones: (+359 2) 974 27 43, (+359 2) 974 27 44

Fax: (+359 2) 974 27 41
E-mail: amcham@amcham.bg

Website: www.amcham.bg





15YEARBOOK 2011

Contents

Contents

Letter from AmCham Bulgaria President Peter Lithgow .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .17

Letter from H.E. James B. Warlick, U.S. Ambassador to Bulgaria .  .  .  .  .  .  .  .  .  .  .  .  .18

Letter from U.S. Commercial Counselor Scott Pozil .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .19

Letter from AmCham Bulgaria Executive Director Valentin Georgiev  .  .  .  .  .  .  .  .  .  .  .20

AmCham Bulgaria Board of Directors  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .21

AmCham Bulgaria Profi le   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .22

AmCham Bulgaria Events Preview.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .24

AmCham Celebrates 15th Anniversary   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .26

AmCham Bulgaria Events Overview   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .28

AmCham Bulgaria Committees and Working Groups .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .42

AmCham Bulgaria International Cooperation   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .43

AmCham Bulgaria Publications  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .44

Country Commercial Guide – 2011 Bulgaria (Excerpts)  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .47

ISI Emerging Markets Annual Review  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 114

American Chambers of Commerce   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 121

AmCham Members Branch List  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 128

AmCham Members Alphabetical List.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 133

AmCham Members Directory   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 138

Notes .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 301





17

a d d r e s s

YEARBOOK 2011

Dear members, dear partners and friends 
of AmCham Bulgaria,

With this address I am very pleased indeed to be able to present to you 
our AmCham Bulgaria 2011 Yearbook! I am confi dent it will be a useful 
tool to all of you in your everyday business lives - as a handy reference 
to networking opportunities and potential partnership leads, and as a truly 
reliable source of information regarding macroeconomic and market over-
view. Being an element in fulfi lling the AmCham mission of facilitating 
and supporting businesses, the Yearbook will help you navigate through 
information indispensable for doing business in Bulgaria. 
In 2010 our AmCham Bulgaria family continued to promote the bilateral 
relationships between the US and the Bulgarian business circles and was 
actively engaged in an open and constructive dialogue with representa-
tives of the new leadership of Bulgaria. We are confi dent this dialogue has 
helped and will continue to help defi ne the drivers of development and im-
prove the business climate particularly in diffi cult fi nancial and economic 
times as the ones we witness. 
We are sure AmCham will keep up its image of a stable anchor in the 
society at large and the smaller communities our members operate in 
throughout 2011. The current year, with the natural disaster in Japan and 
the turmoil in the Arab world, has presented us with an entirely new and to 
a certain extent unexpected situation which will pose a set of challenges 
to the world order and will bring about changes in the opportunities for 
doing business. The recent events set new conditions, requirements and 
challenges for businesses, which we all need to be mindful of and, in the 
long run, convert to benefi ts to our respective communities. In Bulgaria 
2011 also sees a very dynamic political environment ahead of local and 
presidential elections. In our continued activities as an organization, we 
will be led by the efforts to be a reliable and predictable partner to our 
stakeholders and the society as a whole as well as an incubator of ideas 
and initiatives that drive recovery and economic development. 
I would like to take this opportunity on behalf of AmCham Bulgaria to 
extend my special thanks to each and everyone who contributed to this 
Yearbook – the always supportive US Embassy and the U.S. Commercial 
Service, the dedicated AmCham  administrative team, our loyal partners 
and advertisers, and, of course, all of our esteemed members.

   Yours truly, 

   Peter Lithgow
   President 
   American Chamber of Commerce in Bulgaria
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 Dear Reader:

AmCham Bulgaria achieved many important milestones during this past 
year, none greater than celebrating your 15th Anniversary.  You have 
clearly distinguished the organization as a champion for American busi-
ness interests.  Moreover, your focus on corporate social responsibility is 
making a difference in communities across the country and in the lives of 
ordinary Bulgarians.  I congratulate you on another great year.
In the coming year, there are many areas where together we can make a 
difference. The road show that Ambassador Poptodorova and I will lead to 
the United States will set the stage for growing and broadening our trade 
and investment partnership.  AmCham’s support of the road show will be 
critical, particularly our message to encourage American companies to 
explore business opportunities here. 
There are many challenges before us, and Amcham’s role is vital in our 
effort to address them.  The areas of intellectual property rights, data pro-
tection, and improving the government’s support to investors are among 
the most pressing issues.  Your efforts in partnering with local business 
organizations and the AmCham-EU,  advocating on behalf of your mem-
bers with government offi cials at all levels, and your business outreach 
programs are reasons why AmCham will be successful in tackling these 
and other challenges. 
As we move out of the fi nancial crisis, I am hopeful that the economic situ-
ation in Bulgaria will improve and positively impact all of your companies. 
My congratulations again on a successful  year and an even better 2011.

   Sincerely,

       James B. Warlick, 
   United States Ambassador to Bulgaria
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 Dear Reader:

Despite the backdrop of the fi nancial crisis, the trade and investment 
relationship between the United States and Bulgaria continues to grow. 
More U.S. companies are assessing opportunities in Bulgaria with a view 
to either undertake an investment project or establish a presence in the 
market for their Bulgarian and/or regional business activities.

AmCham continues to be a strong and effective advocate for American 
business in Bulgaria.  Your leadership and guidance to the government 
on the investment and renewable energy legislation, in particular, will en-
courage even more American companies to invest here and contribute to 
the development of the clean energy and other key industries in Bulgaria. 
Moreover, your efforts to improve the business environment have at-
tracted many new-to-market U.S. companies to Bulgaria, many of whom 
have signed agency agreements with local companies to represent their 
product or service. 

I look forward to our continued collaboration in the coming year as we 
help further develop the bilateral commercial partnership between our two 
countries.  Congratulations on another great year and more success in 
the coming year. 

  Sincerely,

      Scott Pozil
  Senior Commercial Offi cer, U.S. Embassy, Sofi a
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 Dear Members and Readers:

I am pleased to present you with a copy of AmCham Yearbook for 2011.

The past year was an exceptional and exciting one for AmCham as we 
celebrated the 15th anniversary of the Chamber, and that was also a 
celebration of the accomplishments of our member companies during all 
these years of doing business in the country.

This publication focuses on the past year AmCham activities, high level 
policy-driven meetings with government offi cials, stimulating network-
ing events, promotion and profi ling opportunities for our members and 
partners. We have further developed our professional capacities and we 
believe we have become one of the important partners for the Bulgarian 
government and for the U.S. Embassy. 

We hope also that this publication may generate some new ideas about 
your business which will lead to more growth and success of your com-
pany.

The achievements of the Chamber above all fi nd grounds in the strong 
relationship we have with you, our members, in your active involvement 
in our joint work, and in the dedication to the mission and values we all 
share. We thank you for that and we are looking forward to working to-
gether for many more successes in future.

       Sincerely,

   Valentin Georgiev
       Executive Director
       American Chamber of Commerce in Bulgaria
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Who we are?
The American Chamber of Commerce in Bulgaria (www.amcham.bg) is a leading business organiza-
tion uniting over 300 American, Bulgarian and international companies operating in the country. The 
Chamber was established in December 1994.

The American Chamber of Commerce’s mission is to strengthen economic relations between U.S. 
and Bulgarian commercial enterprises within the framework of the U.S. - European transatlantic eco-
nomic relations, as well as to further improve the business climate in Bulgaria.

AmCham Bulgaria is an affi liate of the U.S. Chamber of Commerce and a member of the European 
Council of American Chambers of Commerce (ECACC).

How we help
For 16 years now, AmCham is the network of the leaders of the American, Bulgarian and interna-
tional business community. Through the meetings we arrange and the publications we produce, we 
keep our members abreast of legislative changes, offer advice on economic matters and provide 
information of newfound business opportunities within Bulgaria and abroad. We lobby on behalf of 
our membership legitimate interests. Our members continued interest in the organization serves as a 
testament to the Chamber’s role as the ideal venue for lobbying and networking opportunities. 

AmCham Committees provide the members of the Chamber with an opportunity to actively partici-
pate in the implementation of the strategy of the Chamber and help AmCham reach its stated goals 
as defi ned in the Statutes.
1. The Executive Board Committee coordinates the implementation of the strategy of the Chamber 
and supervises the operational issues in accordance with the Statutes.
2. Business Promotion Board Committee works to actively promote Bulgaria as an attractive busi-
ness destination and encourage U.S. and foreign investments in the country. Within this committee 
Outsourcing and Off shoring Group has been established chaired by Atanas Garov, Colliers Interna-
tional.
3. Public Affairs/Advocacy Board Committee focuses on policy issues such as:  strengthening the 
competitive business environment, maintaining a level playing fi eld for competition, promoting trans-
parency in business transactions and public procurement, reducing ineffi ciencies and over-regulation 
by government, and promoting corporate citizenship. Within this committee is Renewable Energy 
Sources and Energy Effi ciency Group is operating. 
Membership Development Board Committee works on providing value-added services to the Am-
Cham membership and enhances communication with target audiences and various stakeholders.
4. The Human Resources Committee provides a platform for HR professionals and consultants from 
multi-national and local companies to share, discuss and learn about the latest trends in HR sector.

About the American Chamber of 
Commerce in Bulgaria
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5. The mission of the Corporate Social Responsibility Committee is to encourage and facilitate 
responsible business practices among AmCham members and to support them to improve the quality 
and effectiveness of their CSR programs and actions.
Branch meetings bring together professionals to discuss common issues, to mix and network. 
AmCham members meet regularly throughout the year discussing the relevant issues of the day with 
infl uential governmental offi cials, MPs, key fi gures within the private sector. 

Due to our good relations with the U.S. Embassy, we have been successful in representing U.S. busi-
ness interests within Bulgaria.

Our Members
The good corporate reputation is one of the most important criteria for membership. AmCham Bulgar-
ia brings together reputable companies and organizations from all sectors of economy. The Chamber 
unites law and consultancy fi rms, advertising and PR agencies, non-profi t and educational organi-
zations, engineering and construction fi rms, chemical and pharmaceutical manufacturers and dis-
tributors and fi nancial institutions. The AmCham community also includes companies from within the 
transportation & logistics sector, consumer goods manufacturers and distributors, service providers, 
travel agencies, IT companies as well as industrial and offi ce equipment suppliers. All these business 
interests, both American and Bulgarian, share a common sense of community and a determination to 
help improve US - Bulgarian economic relations.

Publicity
Our monthly AmCham Bulgaria Magazine provides in-depth coverage of a variety of themed issues, 
hot business topics, economic analyses and coverage of the chamber’s activities. We distribute 2000 
copies to members, Bulgarian government and key contacts in Bulgaria and abroad.

In 2010 the events, activities and initiatives of AmCham Bulgaria were covered and quoted over 248 
times in the Bulgarian press, Internet media, TV stations and radio. 
In particular wide scale media interest was drawn on several occasions: 

Round Table “Bulgaria: Attractive Investment Destination” held in April;
Commemorative Conference “The U.S.-EU Transatlantic Partnership – Bulgaria’s Role” held in 
May;
Round Table “The Necessary Legislative Amendments for Improvement the Performance of the 
Commercial Register” held in June
Conference “Green Building – A Sustainable Path to Energy Effi ciency and Economic Growth” held 
in October;
and last but not least Conference: “Realizing the potential - Bulgaria on the Outsourcing and Off-
shoring map” held in November.
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AmCham General Assembly Meeting
February 9 Radisson Blu Grand Hotel

Meet the New Members Party
February 17 Hilton Sofi a

Business Luncheon with US Ambassador 
to Bulgaria James Warlick

February 25 Sheraton Sofi a Hotel Balkan

AmCham Ski Tournament
March 15 Borovets Resort

AmCham Bulgaria Business Mission to 
Macedonia

April 8-9 Skopje

Round Table “Bulgaria: Attractive Invest-
ment Destination”

April 12 Sheraton Sofi a Hotel Balkan

Recognition of the World Intellectual Prop-
erty Day

April 26 US Embassy in Bulgaria

Meet New Members
April 29 Grand Hotel Sofi a

Spring Volunteer Days
May 15

AmCham Celebrates 15th Anniversary:

 Business Breakfast with Media
May 25 Grand Hotel Sofi a

US-EU Ambassadors Anniversary Recep-
tion
May 26 Archaeological museum

Commemorative Conference “The U.S.-
EU Transatlantic Partnership – Bulgaria’s 
Role”
May 27 Sheraton Sofi a Hotel Balkan

 Anniversary Concert and Gala Reception
May 27 National Theater Ivan Vazov

Business Breakfast with Media
 June 1 Radisson Blu Grand Hotel

Round Table “The Necessary Legislative 
Amendments for Improvement the Perfor-
mance of the Commercial Register”

June 8 National Assembly of Bulgaria

AmCham Tennis Tournament
 June 12-13 Gloria Palace

World Cup Football Games
 June 12-26 Flannagans, Radisson

AmCham Events 
Preview 2010
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Business after Hours with Bulgarian VIP 
Travel

 June 17 Grand Hotel Sofi a garden

AmCham General Assembly Meeting
June 23 Hilton Sofi a

AmCham Business Breakfast with Media
June 24 Elieff Center of AUBG

Independence Day Celebration
July 4 American College of Sofi a

US Embassy and AmCham BBQ Party
September 17 Marine House, US Embassy

AmCham-Titan Charity Golf Tournament
September 18 Pirin Golf Course, Razlog

AmCham Business Dinner and Network-
ing Reception with U.S. Offi cers

October 6 Hilton Sofi a

Conference “Green Building – A Sustain-
able Path to Energy Effi ciency and Econom-
ic Growth”

October 7 Hilton Sofi a

AmCham Partners Conference: The Elec-
tronic Payments against the Shadow Econ-
omy

October 14 Sheraton Sofi a Hotel Balkan

AmCham-BCAF Volunteer Day
October 23

Meet New Members Party
November 3 Radisson Blu Grand Hotel

AmCham Business Breakfast "Business 
Opportunities in Skopje”

November 4 Grand Hotel Sofi a

Conference: “Realizing the Potential - Bul-
garia on the Outsourcing and Off-shoring 
map”

November 11 Sheraton Sofi a Hotel Balkan

AmCham Business Breakfast with CMS 
Cameron McKenna

November 17 Radisson Blu Grand Hotel

AmCham Thanksgiving Community Din-
ner

November 23 Central Military Club

AmCham Business Luncheon with 
Jochum Haakma, TMF Group

November 26 Sheraton Sofi a Hotel Balkan

AmCham Christmas Party
December 9 Sheraton Sofi a Hotel Balkan

 AmCham Supports "Investor of the Year" 
Award

December 16 Sheraton Sofi a Hotel Balkan
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ANNIVERSARY RECEPTION 
May 26, Archaeological museum

To recognize the founding fathers of the Chamber, and to 
remind the glorious past times, AmCham gathered cur-
rent and former AmCham Board members, U.S. and EU 
Ambassadors, key offi cers from the American Embassy 
and VIP guests from Washington D.C. at a reception held 
in the historical building of the Archeological museum 
downtown Sofi a. Recognition certifi cates were granted 
to several founding members and past presidents of the 
Chamber, and to the former U.S. Ambassador James 
Pardew. Congratulatory addresses by Ambassador 
Avis Bohlen (1996-1999) and Ambassador Sol Polan-
ski (1987-1990) were released on video. Jake Slagers, 
Board member of European Council of American Cham-
bers in Europe and Tzvetan Simeonov, Chairman of the 
Bulgarian Chamber of Commerce and Industry conveyed 
anniversary greetings to the Chamber.

COMMEMORATIVE CONFERENCE “THE U.S.-EU 
TRANSATLANTIC 
PARTNERSHIP - BULGARIA’S ROLE”

May 27, Sheraton Sofi a Hotel Balkan

Five Cabinet ministers addressed the audience at the 
conference, including Foreign Minister Nikolay Mladenov, 
Economy Minister Traicho Traikov, Regional Develop-
ment Minister Rossen Plevneliev, Labour Minister Totyu 
Mladenov and Minister for EU Funds Tomislav Donchev. 
Special guest-speakers at the forum were also: The U.S. 
Deputy Chief of Mission, Susan Sutton, Spanish Ambas-
sador Jorge Fuentes, Susan Danger, Managing Direc-
tor, American Chamber of Commerce to the European 
Union, Peter Lithgow, Executive Director of AES Corpo-
ration, Borislav Dimitrov, General Manager, Cisco Sys-
tems Bulgaria.
Key note address was presented by Juan Verde, Deputy 

AmCham Celebrates 
15th Anniversary
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Assistant Secretary for Europe, U.S. Department of Commerce, who talked about the National 
Export Initiative of President Barak Obama.

ANNIVERSARY CONCERT AND GALA RECEPTION
May 27, National Theater Ivan Vazov

The U.S. Ambassador to Bulgaria James Warlick warmly 
congratulated the AmCham community on the occasion 
of the 15-th anniversary at the National Theater Ivan Va-
zov where the gala concert program was performed by 
the New Symphony Orchestra. The closing gala recep-
tion was held at the city garden in front of the theater. 
AmCham was honored with congratulatory addresses 
by the U.S. Vice President Joe Biden, the Prime Min-
ister Boiko Borissov and U.S. Secretary of Commerce 
Gary Locke, as well as former diplomatic staff stationed 
in Sofi a in the past, including Nancy McEldowney, now 
Principle Deputy Assistant Secretary in the U.S. State 
Department, Alexander Karagiannis, now Director for 
Central Europe in the U.S. State Department, John Bey-
rle, now U.S. Ambassador in Moscow, and Jeff Levine, 
now Deputy Chief of Mission in Budapest.
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FEBRUARY
AMCHAM GENERAL ASSEMBLY MEETING

February 9, Radisson Blu Grand Hotel

AmCham Board of Directors report focused on the 
upcoming 15th anniversary program, the future 
events of the Chamber well as the proposed steps 
to foster the dialog with the government. Nine candi-
dates run for the three vacant seats at the AmCham 
board. Dana L. Niedzielska and George Gueorgiev, 
were reelected and Ivailo Slavov, then with Adecco 
became the new Board member.

MEET THE NEW MEMBERS PARTY
February 17, Hilton Sofi a

Five new member companies Empower United 
Foundation, European Trade Center, Fama Consult-
ing, Gasstroymontaj, and Vitosha Auto presented 
their products and services.

AMCHAM BUSINESS LUNCHEON WITH THE 
U.S. AMBASSADOR TO BULGARIA 
JAMES WARLICK

February 25, Sheraton Sofi a Hotel Balkan

AmCham Bulgaria had a business luncheon with 
the U.S. Ambassador to Bulgaria James Warlick 
who talked about the strategic partnership between 
U.S. and Bulgaria in several fi elds: economy and 
investments, Bulgaria’s future Eurozone accession, 
information technology, biotechnology, renewable 
energy, and energy security. 

AmCham Events 
Overview 2010
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“The decisions that the Bulgarian government is making today are going to determine the coun-
try’s future for decades to come,” Warlick stated stressing that energy security could be achieved 
through transparency and diversifi cation of the sources, which required investment, diplomacy and 
negotiation skills, and a strategic vision. 

MARCH
AMCHAM SKI TOURNAMENT

March 15, Borovets Resort 

The sixth AmCham ski tournament took place for the 
fi rst time in Borovets Resort with 60 skiers taking part 
in the competition. The event was sponsored by Ad-
ecco Bulgaria, GLOBUL, McDonald’s Bulgaria, and 
kindly supported by Borosport, Carrental Bulgaria, 
DEVIN, Moten Sport and Nestle Bulgaria. The par-
ticipants enjoyed the kind hospitality of Yastrebets 
Hotel that provided the venue for the competitors’ 
reception and the gala dinner.

APRIL
AMCHAM BULGARIA BUSINESS MISSION 
TO MACEDONIA

April 8-9

The business trip was organized in cooperation with 
the U.S. Commercial Service, AmCham Macedonia 
and the U.S. Embassy in Macedonia. It’s purposes 
were to explore the business opportunities, which 
could instigate cross-border investment fl ows, more 
sales, and distribution of products and services for 
both countries. Seventeen member companies par-
ticipated in the business trip. The visit included governmental meetings in Skopje, as well as meet-
ings with members of Amcham Macedonia and the Macedonian Chamber of Commerce & Indus-
try.
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ROUND TABLE “BULGARIA: ATTRACTIVE 
INVESTMENT DESTINATION”

April 12, Sheraton Sofi a Hotel Balkan

Bulgarian ministers, diplomats, businesses and me-
dia participated in a round table to discuss the op-
portunities of investing in Bulgaria. The audience 
was addressed by the U.S. Ambassador James 
Warlick, the Minister of Economy, Energy, and Tour-
ism Traicho Traikov, the Deputy Minister of Economy 
and Energy Evgeny Angelov, Anthony Hassiotis, 
AmCham President and CEO of Eurobank EFG Bulgaria, Stefan Ivanov, AmCham Vice President 
and CEO of Citibank, AmCham member companies. Ambassador James Warlick reiterated several 
important elements that will make Bulgaria even more attractive for the investors: rule of law, incen-
tives for businesses, education, training, and infrastructure.
The event was coorganized with the investment portal Investnet.bg and supported by Dundee Pre-
cious, IBM Bulgaria, Kraft Foods Bulgaria, Titan Zlatna Panega Cement, Ernst & Young Bulgaria, 
McDonald’s Bulgaria and Empower United Foundation.

RECOGNITION OF THE WORLD INTELLECTUAL 
PROPERTY DAY 

April 26, U.S. Embassy in Bulgaria

Bulgarian and international artists, business elite, 
distinguished guests, and media joined the ceremo-
ny presenting the intellectual property rights awards 
at American embassy in Bulgaria organized in co-
operation with AmCham Bulgaria. The event marked 
the tenth annual World Intellectual Property Day. 
The U.S. Ambassador James Warlick presented an 
award to the Bulgarian culture minister Vezhdi Rashidov for “demonstrating a political will to coun-
teract intellectual piracy in Bulgaria”. 
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MEET NEW MEMBERS
April 29, Grand Hotel Sofi a

AmCham Bulgaria invited seven new members to 
present their activities in front of the business com-
munity: Amgen Bulgaria, Ballistic Cell Ltd., Boyden 
Ltd., Experian Bulgaria, Universal Music Bulgaria, 
VUZF University Higher School of Insurance and Fi-
nance, and Wolf Theiss. 
The companies ranged from consultancy and law, 
fi nance and IT, to pharmaceutical, human resources, 
entertainment industry and education.

MAY
SPRING VOLUNTEER DAYS

May 15

On May 15, AmCham and the Bulgarian Charities 
Aid Foundation organized the traditional spring Vol-
unteer Day where more than 600 employees from 22 
companies contributed time and talent to the com-
munity by working on 14 projects in Sofi a and on 11 
projects in the countryside. 
Across the country, volunteers helped repair and re-
newal of equipment in homes and maintenance of 
parks in Sofi a, Pleven, Rousse, Haskovo, Plovdiv, Stara Zagora, Shumen, Blagoevgrad, Rousse, 
Razgrad and Velingrad. The volunteers also spent time in homes for children without parents and 
the elderly, and in centers for children with disabilities.
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JUNE
BUSINESS BREAKFAST ON COMMERCIAL REGISTER 

June 1, Radisson Blu Grand Hotel

AmCham Bulgaria invited media to a business breakfast where together with other business or-
ganizations raised public awareness on the necessity of immediate changes in the Commercial 
Register Law and the better functioning of the Registry Agency.

ROUND TABLE “THE NECESSARY 
LEGISLATIVE AMENDMENTS FOR 
IMPROVEMENT THE PERFORMANCE OF THE 
COMMERCIAL REGISTER”

June 8, National Assembly of Bulgaria

AmCham organized a round table entitled “The Nec-
essary Legislative Amendments for Improvement 
the Performance of the Commercial Register”. This 
fourth forum was arranged within the project “In-
creasing the transparency and accountability of the 
Company Register” that had been implemented by AmCham since 2009 in partnership with the 
Bulgarian Chamber of Commerce and Industry, the Bulgarian Industrial Association and the Con-
federation of Employers and Industrialists in Bulgaria.
The project was supported by the United States Agency for International Development (USAID) 
and the German Marshall Fund through the Balkan Trust for Democracy.
During the event governmental offi cials, deputies, businesses, law offi ces and NGOs discussed a 
number of issues: transparency and public access to information to the registry; authorized access 
to personal data; approaching deadline for reregistration of the companies until yearend; IPR and 
similarity of companies’ names; liquidation and deletion of non-active entities. 
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AMCHAM TENNIS TOURNAMENT
June 12-13, Gloria Palace Club in Gorna Banya

The eighth AmCham Tennis Tournament brought to-
gether twelve AmCham member companies and 34 
keen players.
Citibank Sofi a and Gloria Palace players became 
fi nalists, with Citibank Sofi a team coming on top in 
the competition. 
The tournament was kindly supported by Bulgar-
ian VIP Travel, Gloria Palace Club, Devin and Pain 
d’Or.

WORLD CUP FOOTBALL GAMES
June 12, June 26, Flannagans, Radisson

In June AmCham organized two happenings at Flan-
nagan’s (Radisson) where World Cup fans gathered 
to watch games between the United States and 
England on June 12, and between U.S. team and 
Ghana on June 26. More than 200 fans attended 
both events, who rooted for their national teams with 
unending enthusiasm.

BUSINESS AFTER HOURS 
WITH BULGARIAN VIP TRAVEL

June 17, Grand Hotel Sofi a garden

At the cocktail Dimitar Dimitrov, Manager Internation-
al Projects and Vladimir Panteleev, Marketing Man-
ager of Bulgarian VIP Travel presented the services 
that company offers to the AmCham members within 
the member-to-member (M2M) program. Bulgarian 
VIP Travel provides corporate travel services and as 
a shareholder of Radius® offers hotel booking and 
planning and organization of corporate meetings 
and conferences.
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AMCHAM GENERAL ASSEMBLY MEETING
June 23, Hilton Sofi a

Two new board members were elected to the Am-
Cham board of directors: Alex Nestor, Director of 
Corporate and External Affairs, Dundee Precious 
Metals-Bulgaria, and Borislav Dimitrov, General 
Manager, Cisco Systems Bulgaria. 

AMCHAM BUSINESS BREAKFAST WITH MEDIA
June 24, Elieff Center of AUBG

Investment trends and perspectives up to 2013, pro-
fessional training and further education of compa-
nies’ staff, commercial registration reform and role 
of a friendly business legal framework were issues 
at focus at the breakfast. Guest speakers were: 
Borislav Stefanov, executive director of the Bulgar-
ian InvestAgency, Amcham board members Stefan 
Ivanov, Citibank Sofi a, vice president, Thomas Hig-
gins, BAF. Valentin Georgiev, executive director chaired the AmCham meeting entitled “Bulgaria’s 
Competitive Advantages in Attracting Foreign Investors.”

JULY
INDEPENDENCE DAY CELEBRATION

July 4, American College of Sofi a

Around 3500 guests joined the party of AmCham at 
the American College of Sofi a to mark the birthday of 
the United States of America. The kid’s corner kept 
the youngest guests busy all evening, and Mikhail 
Yossifov Sextet and Dirty Purchase band kept the 
guests until midnight at the dancing fl oor. The tra-
ditional Jack Daniel’s BBQ competition proved that 
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AmCham and the government can partner successfully as Minsiter of Economy Traicho Trakov and 
AES CEO Peter Lithgow were the unbeatable number one team. 
The delicious foods and beverages were provided by: McDonald’s, AES Galabovo BBQ, Radisson 
Blu, Pain D’or, McCafe, Nestle Ice Cream, Jack Daniel’s, Coca Cola, Kamenitza & Stella Artois.
AmCham cordially thanks to the main sponsors of the event: AES Galabovo, VIVACOM, America 
for Bulgaria Foundation, BMW Vertiebs Branch Bulgaria, Dundee Precious Metals, Eurobank EFG 
Bulgaria as well as to the supporting sponsors: Amgen Bulgaria, BAE Systems International, Bul-
garian VIP Travel, Cisco Systems Bulgaria, CMS Cameron McKenna, Jack Daniel’s, Microsoft 
Bulgaria, Motorola Bulgaria, UniCredit Bulbank, Krea Design, Right Rental, Red Devil.
The fundraising from ruffl es was collected for charity purposes. A lot of companies – AmCham 
members and their business partners contributed with many attractive prizes.

SEPTEMBER
U.S. EMBASSY AND AMCHAM BBQ PARTY

September 17, Marine House, U.S. Embassy

AmCham Bulgaria and the U.S. Embassy in Bul-
garia welcomed more than 130 guests at the Marine 
House. AmCham members met with the newly ar-
rived key offi cers and members of the U.S Mission 
in Bulgaria in a relaxing atmosphere of a traditional 
BBQ party.

AMCHAM-TITAN CHARITY GOLF TOURNAMENT
September 18, Pirin Golf Course, Razlog

The fi rst annual AmCham golf tournament took place 
at the Pirin Golf Course with the support of the Am-
Cham member Titan Zlatna Panega Cement. Except 
for the participating businessmen, a large group of 
Ambassadors joined the competition: namely, the 
ambassadors of the Czech, Slovak, Indonesian and 
Korean Embassies in Bulgaria.



36

e v e n t s

AMERICAN CHAMBER OF COMMERCE IN BULGARIA

OCTOBER
AMCHAM BUSINESS DINNER AND 
NETWORKING RECEPTION WITH U.S. 
OFFICERS

October 6, Hilton Sofi a

AmCham had the unique opportunity to host in early 
October a meeting of its members with a high ranking 
delegation of 12 U.S. commercial offi cers operating 
in Central and Eastern Europe led by Reginald 
Miller, Regional Director Central and Eastern Europe 
& Russia in the U.S. Department of Commerce. 
AmCham presented a certifi cate of recognition to Mr. Miller for his service as a U.S. commercial 
attaché in Sofi a in 2001-2004 and contribution to the Chamber’s business community.

CONFERENCE “GREEN BUILDING  A 
SUSTAINABLE PATH TO ENERGY EFFICIENCY 
AND ECONOMIC GROWTH”

October 7, Hilton Sofi a

The forum presented successful green building 
projects in Europe and the United States, green 
architectural design, energy effi cient and sustain-
able construction techniques. The event drew 200 
Bulgarian and foreign company reps. The event was 
kindly sponsored by America for Bulgaria Founda-
tion, Colliers International, Tishman International Companies, the Bulgarian Construction Cham-
ber, and UniCredit Bulbank.
Among speakers at the forum were: U.S. Ambassador James Warlick, regional development min-
ister Rosen Plevneliev, U.S. Green Building Council (USGBC) Vice President, International Opera-
tions - Jennivine Kwan, Reginald Miller, Regional Director Central and Eastern Europe & Russia, 
U.S. Department of Commerce, Gergana Miladinova, Policy Offi cer, Energy Effi ciency Unit, EU 
Commission – Directorate General for Energy, and Vessela Valtcheva-McGee, LEED AP, Triple 
Green Building Group, LLC who led the LEED workshop.
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AMCHAM PARTNERS CONFERENCE: THE ELECTRONIC PAYMENTS AGAINST THE 
SHADOW ECONOMY 

October, 14, Sheraton Sofi a Hotel Balkan

A business conference entitled “The Electronic Payments Against the Shadow Economy” was or-
ganised by Visa Europe and Visa Member Banks in Bulgaria with the support of AmCham Bulgaria 
and the Bulgarian Business Leaders Forum.

AMCHAM-BCAF VOLUNTEER DAY
October 23

300 volunteers of 60 AmCham member companies 
took part in the Volunteer fall days. Volunteers in So-
fi a and on Vitosha Mountain, Sliven, Pleven, Varna, 
Dupnitsa, as well as in Stara Zagora cleaned pol-
luted urban areas, planted fl owers and trees, reno-
vated benches and playground installations, helped 
at children institutions and daily care centers.

NOVEMBER
MEET NEW MEMBERS PARTY

November 3, Radisson Blu Grand Hotel

Five new companies presented their activities: Bul-
work, Investor BG, Japan Tobacco International Bul-
garia, SECTRON, and Sogelife Bulgaria.
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AMCHAM BUSINESS BREAKFAST 
“BUSINESS OPPORTUNITIES IN SKOPJE”

November 4, Grand Hotel Sofi a

AmCham Bulgaria hosted a business breakfast 
with speakers Miroslav Marchev, Senior Manager 
at PricewaterhouseCoopers, Xavier Pinchart, Man-
aging Partner at Forton International and Svetozar 
Popov, Executive Director at Unibank. The event 
was a followup of the spring visit to Macedonia and 
it aimed to present the crossborder cooperation and 
the opportunities to expand more business and trade between the two countries.

CONFERENCE:
“REALIZING THE POTENTIAL: BULGARIA ON 
THE OUTSOURCING AND OFF-SHORING MAP”

November 11, Sheraton Sofi a Hotel Balkan

The conference, organized by the American Cham-
ber of Commerce and InvestBulgaria Agency, in col-
laboration with Colliers International, attracted promi-
nent speakers and attendants of the event, including 
Traicho Traikov, Minister of Economy, Energy and 
Tourism, Rosen Plevneliev, Minister of the Regional 
Development and Public Works, Krassimir Popov, deputy minister of Labor and Social Policy and 
senior representatives from McKinsey & Company, AES, Hewlett-Packard, TMF, Johnson Controls, 
OPI, Adecco, SAP Labs and Colliers International.
One key message dominated the fi rst outsourcing and off-shoring forum: Bulgaria has several key 
advantages to become a preferred outsourcing and offshoring location for international companies 
but there is a need for a more structured and focused government policy with clear priorities in this 
area. The AmCham Outsourcing Task Force took the initiative to work and present a detailed con-
cept that can serve as a government policy paper in outsourcing and off-shoring industry oriented 
in attracting more foreign investments.
The event gathered more than 300 international and Bulgarian delegates who shared valuable 
experience and engaged in a forward looking discussion about the potential of the outsourcing and 
off-shoring industry in Bulgaria. 
The conference was kindly supported by Colliers International, Adecco Bulgaria, Johnson Controls 
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Electronics, Sitel, Sofi ca Group, UniCredit Bulbank, Outsource Partners International and TMF 
Group. Conference media partners were SeeNews and Investnet.bg.

AMCHAM BUSINESS BREAKFAST 
WITH CMS CAMERON MCKENNA

November 17, Radisson Blu Grand Hotel

In the fi rst European study to look at the mergers 
and acquisitions market before and after the col-
lapse of Lehman Brothers, CMS drew on exclusive 
data from more than 750 M&A transactions stretch-
ing the length and breadth of Europe. The study’s 
fi ndings revealed evidence that stability is returning 
to the M&A market in 2010.

AMCHAM THANKSGIVING COMMUNITY DINNER
November 23, Central Military Club

The AmCham Bulgaria Thanksgiving community din-
ner collected BGN 28 700 to lend a helping hand 
to disadvantaged youth through donations for the 
projects Protected Homes “Together” in the village 
of Gurmazovo near Sofi a, “Agapedia” social centre 
for adaptation of children without parents in Sofi a; 
SOS Youth Homes in Veliko Turnovo and Sofi a. The 
fundraizing provided also stipends for secondary 
and university students. 
The chamber is thankful to all generous contributors, bidders and sponsors who provided their help 
for the benefi ciaries. The dinner was supported by America for Bulgaria Foundation, Enel Maritza 
East 3, Dundee Precious Metals, and Jack Daniels. During the charity dinner that was attended 
by 180 AmCham members and guests, several companies and individuals granted scholarships: 
AES Corporation, CMS Cameron McKenna, Dana and Lukash Niedzielski, Enel Maritza East 3, 
Fama Consulting, and Vivacom. Masters of the evening ceremony were Thomas Huey, RSO up 
the U.S. embassy and Valentin Georgiev, executive director. The audience was charmed by the 
performance of classic music concert of Hors string quartet and later on by the jazz singer Hilda 
Kazasyan and the trumpet performer Mihail Yossifov.
During charity events throughout the year the chamber collected in total BGN 37 000.
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AMCHAM BUSINESS LUNCHEON WITH 
JOCHUM HAAKMA, TMF GROUP

November 26, Sheraton Sofi a Hotel Balkan

Jochum Haakma Director Group Business Develop-
ment at TMF Group elaborated on a subject: “The 
Impact of the Emerging Markets on the U.S.-EU 
Economic Relationships” before AmCham mem-
bers. Through his 17 years of experience in the Far 
East (9 of which in China) he has gained signifi cant 
knowledge and understanding of the emerging mar-
kets such as China and their role in the economic world today. Being a former executive director of 
the Dutch Foreign Investment Agency he shared also ideas of a policy which Bulgaria can imple-
ment in attracting more foreign companies.

DECEMBER
AMCHAM CHRISTMAS PARTY

December 9, Sheraton Sofi a Hotel Balkan

By wishing Merry Christmas to the 800 members 
and guests the U.S Ambassador in Bulgaria James 
Warlick and the AmCham President Anthony Hassi-
otis opened the Chamber’s Christmas Party.
The celebratory event had traditional red as its domi-
nating color: Johnnie Walker’s red labels, Domaine 
Boyar’s red wine Coca Cola’s red trademark helped 
keep the spirits high, and Vivacom’s colors added 
some orange to the mood. 
The special guests from the legendary BTR band gave the event a distinct fl avor as for a major 
rock concert. Fans from all ages occupied the dancing fl oor for the classic rock tunes and BTR’s 
own compositions.
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AMCHAM SUPPORTS 
“INVESTOR OF THE YEAR” AWARD 

December 16, Sheraton Sofi a Hotel Balkan

Four companies – Agropolychim JSC (Devnya), 
Vetrokom Ltd (Sofi a), AES – 3C Maritza East 1 Ltd 
(Galabovo), and SRK Kamchia JSC (Sanatorium 
Rehabilitation Complex) – shared the “Investor of the 
Year” award for 2010 of the InvestBulgaria Agency at 
a special ceremony. 
It was a nice fi nish of the year with AmCham sup-
porting the traditional investors awards of the InvestBulgaria Agency. In his opening address at 
the event Minister of Economy Traicho Traykov stressed particularly on the fruitful cooperation 
between the ministry and AmCham.
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AmCham Committees provide the members of the Chamber with an opportunity to actively partici-
pate in the implementation of the strategy of the Chamber and help AmCham reach its stated goals 
as defi ned in the Statutes.

The Executive Board Committee coordinates the implementation of the strategy of the Chamber 
and supervises the operational issues in accordance with the Statutes.

Business Promotion Committee works to actively promote Bulgaria as an attractive business 
destination and encourage U.S. and foreign investments in the country. 

The Outsourcing and Off-shoring Working Group to the Business Promotion Committee works 
to defi ne and develop initiatives in cooperation with the Bulgarian Government and representatives 
of the industry that will help promote Bulgaria as a competitive O&O location, and help the industry 
grow in the country as an economic driver and an engaging career development opportunities.

Public Affairs/Advocacy Committee focuses on policy issues such as:  strengthening the com-
petitive business environment, maintaining a level playing fi eld for competition, promoting transpar-
ency in business transactions and public procurement, reducing ineffi ciencies and over-regulation 
by government, and promoting corporate citizenship.

Membership Development Committee works on providing value-added services to the AmCham 
membership and enhances communication with target audiences and various stakeholders.

Human Resources Committee provides a platform for HR professionals and consultants from multi-
national and local companies to share, discuss and learn about the latest trends in HR sector.

The mission of the Corporate Social Responsibility Committee is to encourage and facilitate re-
sponsible business practices among AmCham members and to support them to improve the quality 
and effectiveness of their CSR programs and actions.

The Renewable Energy Sources and Energy Effi ciency Working Group works on developing 
policy positions on the renewable energy in Bulgaria and proposals for amendments to the RES Act 
and regulatory framework by introducing the best EU and U.S. practices. 

The Working group related to the Consultative Council of the Ministry of Regional Develop-
ment and Public Works discusses issues and proposals and develops AmCham positions on the 
issues discussed at the Consultative Council of the Ministry. 

AmCham Toastmasters Club provides a mutually supportive and positive learning environment 
in which every member has the opportunity to develop communication and leadership skills, which 
in turn foster self-confi dence and personal growth.

AmCham Committees 
and Working Groups
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ECACC and AmCham EU Brussels Briefi ng, 
March 2-4 
Members of the European Council of American Cham-
bers of Commerce /ECACC/ had their annual meeting 
in Brussels and attended the 4th Transatlantic Con-
ference hosted by AmCham EU. The main focus of 
the event was FDI, green technology and innovation. 
Key note speaker was William Kennard, U.S. Ambas-
sador to EU. Transatlantic Economy 2010 Study was 
presented by Daniel Hamilton and Joseph Quinlan 
from Johns Hopkins University. Additionally ECACC 
executive directors attended the annual EU briefi ng. It included also the First President’s Roundtable 
hosted by John Vassalo, AmCham EU. Peter Lithgow, Executive Director, AES Corporation and Am-
Cham Bulgaria Board member took part in the briefi ng sessions and the roundtable.

ECACC annual meeting Washington D.C., 
October 17-20
ECACC gathered in Washington D.C. for the Trans-
atlantic Conference 2010. The executive direc-
tors met with Tom Donohue, President of the U.S. 
Chamber of Commerce and other key offi cials of 
the chamber and they had briefi ngs on the midterm 
elections and their potential outcomes and impact on 
international trade and economy. The delegates had 
also sessions with the International Operations team 
of the U.S. Department of Commerce with key note 
speaker Assistant Secretary of Trade Promotion and Director General of the U.S. Foreign Com-
mercial Service, Suresh Kumar.

AmCham Bulgaria Business Mission to 
Macedonia, April 8-9
The business trip was organized in cooperation with the 
U.S. Commercial Service, AmCham Macedonia and 
the U.S. Embassy in Macedonia and it aimed to explore 
the business opportunities, which could instigate cross-
border investment fl ows, more sales, and distribution 
of products and services for both countries. Seventeen 
member companies participated in the business trip. 

International Cooperation
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AmCham has several publications enhancing the communication fl ow within the membership.

AmCham 15th Anniversary Book, May 2010
On the occasion of its anniversary celebrations in May 2010 AmCham Bulgaria issued a book 
covering the 15 years of history of the Chamber with the development of its membership, the suc-
cessive board of directors and its main activities and accomplishments.

Conference Booklet: “Green Building – A Sustainable Path to Energy Effi ciency and Eco-
nomic Growth”, October 2010
The forum presented successful green building projects in Europe and the United States, green 
architectural design, energy-effi cient and sustainable construction techniques. The event drew 200 
Bulgarian and foreign company reps.

Brief Investor’s Handbook 2010, November 2010
The book was intended for the conference, entitled “Realizing the potential - Bulgaria on the Out-
sourcing and Off-shoring map”, organized by American Chamber of Commerce and InvestBulgaria 
Agency, in collaboration with Colliers International.

Monthly AmCham Bulgaria Magazine
The offi cial monthly publication of the American Chamber is a primary forum for political and eco-
nomic analyses, highlighting of business opportunities and AmCham-related news. Every month 
2,000 copies reach AmCham members, leading Bulgaria companies, business centers, interna-
tional hotel chains, the U.S. Embassy and the other diplomatic missions as well as the AmCham 
international network.

AmCham Bulgaria Yearbook
The AmCham Yearbook is up-to-date and sophisticated business guide. It is a valuable reference guide 
for both current members and potential members with an active interest in the Bulgarian market.

AmCham Daily News
Every morning AmCham members receive a summary of the local news highlighting recent devel-
opments in the world of business, politics and international relations.

AmCham Bulgaria Publications
In 2010
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AmCham Bulgaria Website
On www.amcham.bg you can fi nd detailed information about the American Chamber of Commerce 
– activities, list of members, upcoming events and announcements, reports, Chamber’s commit-
tees, media coverage and archive of past events.

Annual AmCham Bulgaria Report
AmCham annual report is an assessment of the Chamber’s activities, lobbying, regional coopera-
tion, fi nances and publications. 
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Doing Business 
in Bulgaria 

2011 Country Commercial Guide 
for U.S. Companies 

(Excerpts)

Read full version at: 
http://www.buyusa.gov/bulgaria/en/

INTERNATIONAL COPYRIGHT, U.S. & FOREIGN COMMERCIAL 
SERVICE AND U.S. DEPARTMENT OF STATE, 2011.  
ALL RIGHTS RESERVED OUTSIDE OF THE UNITED STATES.
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CHAPTER 1: 

Doing Business in Bulgaria

Market Overview
Four years after joining the European Union (EU), Bulgaria is on the radar screen of U.S. fi rms for 
investments and business opportunities. The country enjoys political stability, and forecasts are for 
slight or fl at economic growth in 2011. The Bulgarian Government introduced the lowest tax rates 
in the region – ten per cent rate both on personal income and on corporate income, which contrib-
uted to strong foreign investment infl ows.  The global fi nancial crisis has slowed investment growth 
somewhat, particularly in the real estate and manufacturing sectors. Bulgaria has managed to 
weather the global fi nancial downturn through strict fi scal discipline. The currency peg to the Euro 
and fi xed exchange rate are seen as an obstacle to the export of Bulgarian products, especially in 
the context of currency devaluation in neighboring countries.  Local demand will remain low due to 
limited allocation of consumer loans and a 10% jobless rate. Other risks include high foreign debt 
and the potential for gas supply disruptions. 

U.S. companies are successfully conducting business across the major industry sectors.  The top 
foreign investor in Bulgaria is a U.S. company.  EU membership will continue to result in funding 
for infrastructure projects, provided that the Bulgarian government procedures are effi cient and 
transparent. Due to its geographical location, Bulgaria is an excellent launching pad for sales into 
the European Union, Russia, Turkey and the Middle East.  

Market Challenges
Bulgaria offers excellent opportunities for U.S. fi rms, but there are challenges. While the business 
climate is generally positive, there are factors that inhibit trade and investment.  The major chal-
lenges include: ineffi cient bureaucracy; a slow moving court system; organized crime infl uence in 
some sectors of the economy; corruption; intellectual property rights violations; and a complicated 
and often non transparent tendering process. Although Bulgaria has experienced growth for 9 of 
the last 10 years, the country remains one of the EU’s poorest countries with limited consumer dis-
posable income. Upon its EU accession, Bulgaria adopted regulations and standards that conform 
to EU norms.  While this is good news for many U.S. fi rms, American companies sometimes fi nd 
these EU regulations and standards diffi cult to understand.  The U.S. mission to the EU provides 
assistance to U.S. companies.  Please refer to their website for more information:  http://www.
buyusa.gov/europeanunion/

Market Opportunities
Bulgaria boasts a talented labor force, one of the lowest wage rates in EU, and a convenient 
geographical location.  EU membership offers additional opportunities as Structural and Cohesion 
funds are funding major infrastructure projects. Please refer to:  http://www.buyusa.gov/europea-
nunion/eu_funds.html
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Financing from the U.S. Export-Import Bank (Exim Bank) http://www.exim.gov and the Overseas 
Private Investment Corporation (OPIC) http://www.opic.gov is available. The U.S. Trade and Devel-
opment Agency (USTDA) http://www.ustda.gov offers fi nancing for technical assistance, feasibility 
studies, orientation visits, and training grants.

Market Entry Strategy 
Finding a good, reputable local representative is key in order to successfully enter the market, and 
conducting due diligence before selecting a representative is essential.  Enlisting qualifi ed local 
legal services for contract negotiations is also highly recommended.  The U.S. Commercial Service 
located in the U.S. Embassy in Sofi a can assist with market research, contact facilitation, contact 
evaluation, and service providers – refer to: http://www.buyusa.gov/bulgaria 

CHAPTER 2: 

Political and Economic Environment

For background information on the political and economic environment of the country, please refer 
to the U.S. Department of State Background Notes. http://www.state.gov/p/eur/ci/bu/    

CHAPTER 3: 

Selling U.S. Products and Services 

Using an Agent or Distributor
Bulgarian law stipulates that representation in court and before administrative agencies must be 
performed by duly licensed members of the Bulgarian Bar Association, who are independent prac-
titioners in law fi rms or who are certain employees of corporations.

Bulgaria does not allow foreign (i.e., non-EU) lawyers to practice in Bulgarian courts, except as 
defense counsel of a national of his/her own country in a civil and criminal action. In such instanc-
es, the attorney must be accompanied by a Bulgarian lawyer, and there must be an agreement 
between Bulgaria and the respective foreign state or justifi ed on the basis of reciprocity for such 
representation. In all instances, a preliminary request must be submitted to the Chairperson of the 
Supreme Bar Council for approval.
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Lawyers who practice in another EU member state can establish a branch offi ce of their interna-
tional fi rm in Bulgaria and provide legal services in the local market.  In the case of a corporation, 
representation may be either by an authorized senior executive of the fi rm such as executive direc-
tor, or by an employee who has passed the practical examination of the Ministry of Justice and who 
has a power of attorney from the corporation to represent it as “in-house counsel”.

A Bulgarian patent representative who specializes in intellectual property rights and who is admit-
ted to practice before the Bulgarian Patent Offi ce is also essential for preparing documents to 
protect intellectual property rights.  Some lawyers are patent representatives.

Other services such as fi ling corporate documents with the courts or the Commercial Registry, 
legal opinions, and legal consultations, are in practice performed by self-styled “legal consultants” 
whose qualifi cations and experience may vary.  Some legal consultants may be former in-house 
counsel.  Attorneys who are members of the Bulgarian Bar Association also provide such services. 
Additionally, some of the larger international accounting and consultancy fi rms have established 
legal offi ces, which perform some of the services offered by a law fi rm.

The AmCham membership list at http://www.amcham.bg and the Commercial Service Business 
Service Provider http://www.buyusa.gov/bulgaria/en/serviceproviderlist.html  are good places to 
start when looking for legal and other business services in Bulgaria.

The EU regulations and legislation for this topic can be found in the European Country
Commercial Guide developed by the U.S. Mission to the EU. The document is available
at http://www.buyusa.gov/europeanunion/doing_business.html

Establishing an Offi ce
The Law on Encouragement of Investments sets forth preferential treatment measures for foreign 
or local investments.  The measures are differentiated according to the class of the investments, 
and include two levels of benefi ts, depending on the amount of the investment.  For more informa-
tion, see http://www.investbg.government.bg/index.php 

A representative offi ce for information gathering and non-proprietary activities, such as performing 
promotions, exhibitions, demonstrations, training or advertising of products or services, is estab-
lished by registration with the Bulgarian Chamber of Commerce and Industry http://www.bcci.bg/
index.htm

A representative offi ce is not a legal entity in Bulgaria. The Law on Encouragement of Investments 
places certain restrictions on the offi ce's activities, and in particular, a representative offi ce may 
not carry out commercial activities.  The Law on Commerce defi nes the various forms of economic 
associations and regulates their foundation, organization, and termination.  While it is possible to 
register a branch of a foreign entity in Bulgaria, the most common type of organization for foreign 
investors is a limited liability company (OOD), or a one-person owned limited liability company 
(EOOD) respectively.  
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Franchising
More than half of the franchise chains present in Bulgaria have entered the market during the last 
fi ve or six years, and signifi cant surge was experienced during 2007 and 2008.  This trend will 
accelerate even more as disposable income and understanding of the franchise business model 
grows.  Due to the growth in this sector, Franchising is one of the top sectors for U.S. exports, 
located  in Chapter 4 of this guide.  Among the most visible brands in Bulgaria are: KFC, Dunkin 
Donuts, Subway,  Berlitz, ERA, Centrury 21, Remax, GNC, Wilson Learning, and others. Recent 
entrants to the Bulgarian market are Domino’s Pizza, Curves, Subway and Starbucks.

The Bulgarian legal system accommodates franchise agreements.  Laws on labor relations are 
clearly spelled out, leases can be freely negotiated, and laws protect trademarks, patents and 
copyrights.

Direct Marketing
Direct marketing is relatively undeveloped in Bulgaria.  There are few Bulgarian mail-order cata-
logs.  Vacuum cleaners, small kitchen appliances, home healthcare products and consumables, 
hospitality, catering and cosmetics are being sold fairly successfully door-to-door.  Companies 
employ different marketing techniques.  A Slovenian company, which offers direct marketing of U.S. 
products, and an Austrian company are currently using television home shopping "infomercials" to 
sell kitchen tools and fi tness appliances not available in local shops.  Home demonstrations are 
not popular and have generated little success.  Avon and the Swedish company Orifl ame report 
success in the direct sale of cosmetics.

Direct marketing through catalogs, telemarketing and the Internet from the U.S. to
Bulgaria is still quite diffi cult.  Bulgarians are switching to debit and credit cards but still prefer to 
use cash.  Catalog and internet shopping are still in their infancy due to low purchasing power, the 
high cost of shipping and lack of security for parcels.

The EU regulations and legislation for this topic can be found in the European Country
Commercial Guide developed by the U.S. Mission to the EU.  The document is available
at http://www.buyusa.gov/europeanunion/doing_business.html

Joint Ventures/Licensing
In addition to establishing their own companies, U.S. companies can also invest in existing compa-
nies. Joint ventures with state-owned companies (i.e., wholly owned by the Bulgarian State) must 
be approved by the Council of Ministers or by the relevant minister.  The negotiation phase usually 
addresses the evaluation of existing assets and contribution of the foreign partner.  The foreign 
contribution can be in cash and/or in-kind, for example know-how.  The contribution of the local 
partner is usually in long-term assets (i.e., existing equipment, and facilities).

Joint ventures with private companies do not follow the same procedures.  No government involve-
ment or approval is necessary.  After completion of negotiations, the new legal entity must be 
registered in the Commercial Registry.  Joint ventures are subject to the provisions of the Law on 
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Protection of Competition regulating concentration of economic activity.

Selling to the Government
Public procurement procedures used by state agencies and state controlled companies for pur-
chases are prescribed by the Law on Public Procurement.  The law harmonizes Bulgarian legisla-
tion with the two major public procurement directives of the EU.  According to the said law, a Gov-
ernment Procurement Agency was established, responsible for public procurement and reporting 
to the Minister of Economy, Energy and Tourism.  The most often used form of procurement is a 
public tender.  

All Bulgarian and foreign companies are eligible to participate in public procurement tenders in 
Bulgaria.  The Commission on Protection of Competition (CPC) is the authority enforcing the Law 
on Public Procurement and the Law on Protection of Competition .  Appeals are no longer under 
the direct competence of the civil courts.

Regarding public tenders funded by EU funds, see http://www.buyusa.gov/europeanunion/eu_
funds.html

Distribution and Sales Channels
Recent developments in retail sales channels are worth noting.

At the end of 2010, the following retail chains established network of stores throughout Bulgaria: 
Fantastiko (33), Billa (64), Metro (11), Picadilly (40), Praktiker (9), Hit (2), Mr. Bricolage (10),  Bau-
max (4), German discounters Penny (47), Kaufl and (35) and Lidl (25) + PLUS (24); Tempo (1), 
Roda (2), T Market (36). 
Como (1) and Aiko (4) are furniture and houseware retail chains. Technopolis (23), Technomarket 
(43), Densi (6) and Domo are retail chains for consumer electronics. Carrefour (4), the world’s 
second-largest retailer after Wal-Mart started operations in 2010 as well.

According to GfK Shopping Monitor, the Bulgarian consumer still prefers to use the local store near 
their homes.  There are three major factors, which infl uence the choice of the place for shopping: 
the proximity to home and the working place, the level of prices, and the range of goods. The 
Bulgarian consumer is still not very mobile – less than 30 per cent of consumers go shopping by 
automobile, which limits the choice of stores.  The percentage of consumers who read promotional 
brochures is barely 26 per cent.

Shopping malls in Sofi a (8), Plovdiv (3), Veliko Turnovo (1), Pleven (1), Stara Zagora (2), Russe (3) 
and Varna (5) are becoming very popular among the urban population.  Several others shopping 
malls are in the process of being built.

Selling Factors/Techniques
Bulgarian consumers and companies have low purchasing power, which means that price is a 
major consideration in developing a market strategy.  American companies are widely recognized 
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for their quality and reasonable price, and value sells well in Bulgaria.

Available market size statistics are usually unreliable and do not assist in accurately predicting 
market responses.

Electronic Commerce
Shopping over the Internet is becoming more and more popular. It doubled in 2010 and the num-
ber of customers who purchase online more than once is increasing, whereby 58% of the online 
customers prefer local internet shopping sites, and 38% are using international web sites for online 
purchasing.

Nevertheless most people especially in smaller cities and villages still prefer to shop at local stores. 
Despite these diffi culties, some companies are already offering goods for sale over the Internet.  

Trade Promotion and Advertising
The 1998 Law on the Protection of Competition, and the 2006 Law on Protection of the
Consumers and on Trading Rules regulate advertising.  These laws prohibit advertisements that 
disseminate misleading information to consumers or malign the reputation of competitors.  Sepa-
rate legislation regulates advertising for specifi c products such as tobacco products, pharmaceuti-
cals, and alcohol beverages.

All the normal channels for advertising are available and are widely used in Bulgaria, including 
newspapers, internet banners, magazines, television, radio, and outdoor billboards/signs.

Trade fair activities in Bulgaria grew rapidly to a full year's schedule of industry and product specifi c 
events in major cities around the country.  Bulgaria has a number of industry-specifi c trade shows. 
Many U.S. products are displayed through local agents, distributors and dealers.  Information on 
trade shows in Bulgaria is available in Chapter 9 of this Guide or through links on the U.S. Com-
mercial Service website http://www.buyusa.gov/bulgaria 

Pricing
Due to low per capita income and purchasing power, consumers are highly price sensitive.  Con-
sumers are willing to spend more in return for higher quality.
Most people restrict purchasing to basic necessities.  Imported products are typically higher priced 
than locally produced goods.  Small niche markets exist where consumers demand high-end luxury 
goods.

Sales Service/Customer Support
Bulgarian consumers expect good after-sales service and customer support when purchasing prod-
ucts.  New private companies understand the importance of customer support and follow through 
on promises.

Companies expect support from the U.S. exporter when purchasing imported products.
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Emphasis on customer support is an initial step in developing customer loyalty.

Most American companies operating in Bulgaria provide training to their distributors/agents.  In 
many cases, agents and distributors are trained in the US in order to communicate the fi rm's dis-
tinctive corporate policies, behavior and standards.

Protecting Your Intellectual Property in Bulgaria
Several general principles are important for effective management of intellectual property (“IP”) 
rights in Bulgaria.  First, it is important to have an overall strategy to protect your IP.  Second, IP 
is protected differently in Bulgaria than in the U.S.  Third, rights must be registered and enforced 
in Bulgaria under local laws.  Your U.S. trademark and patent registrations will not protect you in 
Bulgaria.  There is no such thing as an “international copyright” that will automatically protect an 
author’s writings throughout the entire world. Protection against unauthorized use in a particular 
country depends, basically, on the national laws of that country.  However, most countries do offer 
copyright protection to foreign works under certain conditions, and these conditions have been 
greatly simplifi ed by international copyright treaties and conventions.

Registration of patents and trademarks is on a fi rst-in-time, fi rst-in-right basis, so you should con-
sider applying for trademark and patent protection even before selling your products or services 
in the Bulgaria market.  It is vital that companies understand that intellectual property is primarily 
a private right and that the US government generally cannot enforce rights for private individuals 
in Bulgaria. It is the responsibility of the rights' holders to register, protect, and enforce their rights 
where relevant, retaining their own counsel and advisors.  Companies may wish to seek advice 
from local attorneys or IP consultants who are experts in Bulgarian law.  The U.S. Commercial 
Service can provide a list of local lawyers upon request.

While the U.S. Government stands ready to assist, there is little we can do if the rights holders have 
not taken these fundamental steps necessary to securing and enforcing their IP in a timely fashion. 
Moreover, in many countries, rights holders who delay enforcing their rights on a mistaken belief 
that the USG can provide a political resolution to a legal problem may fi nd that their rights have 
been eroded or abrogated due to legal doctrines such as statutes of limitations, laches, estoppel, 
or unreasonable delay in prosecuting a law suit.  In no instance should U.S. Government advice be 
seen as a substitute for the obligation of a rights holder to promptly pursue its case.

It is always advisable to conduct due diligence on potential partners.  Negotiate from the position 
of your partner and give your partner clear incentives to honor the contract.  A good partner is an 
important ally in protecting IP rights.  Consider carefully, however, whether to permit your partner to 
register your IP rights on your behalf.  Doing so may create a risk that your partner will list itself as 
the IP owner and fail to transfer the rights should the partnership end.  Keep an eye on your cost 
structure and reduce the margins (and the incentive) of would-be bad actors.  Projects and sales 
Bulgaria require constant attention.  Work with legal counsel familiar with Bulgarian laws to create 
a solid contract that includes non-compete clauses, and confi dentiality/non-disclosure provisions.
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It is also recommended that small and medium-size companies understand the importance of 
working together with trade associations and organizations to support efforts to protect IP and stop 
counterfeiting.  There are a number of these organizations, both Bulgaria or U.S.-based. These 
include:

The U.S. Chamber and local American Chambers of Commerce
National Association of Manufacturers (NAM) 
International Intellectual Property Alliance (IIPA) 
International Trademark Association (INTA)
The Coalition Against Counterfeiting and Piracy
International Anti-Counterfeiting Coalition (IACC)
Pharmaceutical Research and Manufacturers of America (PhRMA)
Biotechnology Industry Organization (BIO) 

Bulgarian law protects intellectual property rights, but enforcement is often problematic.

IP Resources
A wealth of information on protecting IP is freely available to U.S. rights holders.  Some excellent 
resources for companies regarding intellectual property include the following: 

For information about patent, trademark, or copyright issues -- including enforcement issues in the 
US and other countries -- call the STOP! Hotline: 1-866-999-HALT or register at www.StopFakes.
gov.  

For more information about registering trademarks and patents (both in the U.S. as well as in for-
eign countries), contact the US Patent and Trademark Offi ce (USPTO) at: 1-800-786-9199.

For more information about registering for copyright protection in the US, contact the US Copyright 
Offi ce at: 1-202-707-5959.

For more information about how to evaluate, protect, and enforce intellectual property rights and 
how these rights may be important for businesses, a free online training program is available at 
www.stopfakes.gov.

Due Diligence
The U.S. Commercial Service offers the International Company Profi le service for evaluating po-
tential business partners. See www.buyusa.gov/bulgaria for more information.

There is only one internationally recognized credit-reporting agency in Bulgaria, Credit
Reform Bulgaria http://www.creditreform.bg/en/index.jsp, headquartered in Germany, although 
there are new companies that have advertised their ability to check corporate references and pro-
vide corporate fi nancial data.
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The offi cial database online source called DAXY (www.daxy.com) provides information on offi cial 
court, tax, address registration of Bulgarian companies, major shareholders, balance sheets, direct 
and indirect connections between and among managers and other Bulgarian companies and other 
public information.

More and more Bulgarian companies are registering with Dun and Bradstreet register and can be 
viewed on (www.dandb.com).

An agency called the Financial Intelligence Agency (FIA) http://www.fi a.minfi n.bg/?cat=2&lang=1 
(member of the international EGMONT Group) was established in the Ministry of Finance in 2001 
by virtue of the Law on Amendments and Complements to the Law on Measures against Money 
Laundering (LMML).  Under December 2007 legislation, FIA was transferred to the new State 
Agency for State Security(DANS).  The FIA receives, preserves, examines, analyses and discloses 
to law enforcement bodies information connected with suspicion of money laundering or fi nancing 
of terrorist activities. The Agency also carries out international exchange of fi nancial intelligence 
information and performs control over the persons under article 3, paragraphs 1 and 2 of the LMML 
with regard to the compliance with the anti-money laundering measures and measures against 
fi nancing terrorist activities.

Local Professional Services
The American Chamber of Commerce in Bulgaria (AmCham) maintains a membership list that can 
be sorted by product and service.  The AmCham web site http://www.amcham.bg is a good place 
to start when looking for legal and other business services in Bulgaria.  From the AmCham home 
page, go to “About us” then “Members list” for a directory of local professional services.

The U.S. Commercial Service Business Service Provider has also a list of lawyers, logistics and 
service providers http://www.buyusa.gov/bulgaria/en/serviceproviderlist.html  

CHAPTER 4: 

Leading Sectors for U.S. Export and 
Investment 

Automotive and Automotive Aftermarket  
From 1996 until 2009, the market for new cars in Bulgaria demonstrated a stable upward trend. 
In 2009, as in many other countries, the fi nancial crisis hit negatively impacted the sale of new 
automobiles. The overall picture for the automotive sector in 2010 was bleak; however prospects 
for 2011 are more positive. When reviewing the automotive market in from January to November 
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2010, the situation was rather negative: 

The number of new car sales January through November 2010 was 16 560, which is 30.1% less 
than the same period in 2009
The number of buses and trucks sold January through November 2010 was 767, which is 18.9% 
less than the same period in 2009. 

In summary the decrease in new car sales January through November 2010 was signifi cantly less 
compared to the same period in 2009.

In January 2010, the Bulgarian government responded to the car importers’ requirements for con-
currence with the EU rules for eliminating level excise duties on cars with engine capacity of over 
166 horse power.  Consequently, the Bulgarian Union of Car Importers expects the automotive 
market recovery and stabilization to be realized by the end of 2011.

For the fi rst half of 2010 Toyota remained the top selling brand with 893 vehicles sold, which com-
prised 10.38% of the total vehicles market share in Bulgaria. Next in the ranking list are Ford with 
857 cars sold with 9.96% market share, Peugeot with 788 cars sold with 9,16% market share and 
VW with 736 cars sold with 8.55% market share. The last on the 10-companies’ list of best-selling 
car brands in 2010 is Opel with 476 cars sold and 5.53% market share. The market for heavy duty 
and professional vehicles in 2010 declined by another 29% compared to 2009 amounting to 351 vs. 
498 for the same period in 2009. The motorcycles market declined by 27.6% compared to 2009.

On a positive note, in November 2010, the fi rst signs of recovery appeared when the Bulgarian au-
tomotive market registered growth compared to November 2009. New-car sales in November 2010 
increased by 9.7%, in real numbers amounting to 1794 compared to the sales in November 2009 
– amounting to 1636.  The situation was similar for buses and trucks, which registered a 117.2% 
growth rate compared to the same period in 2009. Overall, the automotive market grew by 13.3% 
in November 2010 compared to 2009. 

The reasons behind the growth are as follows:

The business climate in the transportation sector was improving, in particular road infrastructure 
The basis for comparison is basically low – sales levels in November 2009 when the crisis hit se-
verely were unrealistically low
The pricing policy of many new car dealers signifi cantly changed for the last two months of 2010 
when they offered incredible discounts and promotions.

Hopefully, the growth trend will be sustainable in 2011.

Almost 18% of the cars registered in Bulgaria are older than 10 years. Since 2000, Bulgarian fami-
lies prefer to buy cars not older than 10 years. Now almost 70% of Bulgarian families own a car 
and almost 80% of the fi rms with business activities have motor pools, which depending on their 
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activities, consists of cars, vans, minibuses, jeeps and light trucks.
The automotive aftermarket and collision repair car business is one of the fastest growing in Bul-
garia. The growth in numbers of European cars determines the need for more sophisticated service 
and car body repair equipment, both mechanical and electronic, paint products and application 
methods at an affordable price. The offi cial distributors of all new car models maintain warranty 
service and repair stations within their company structures. The new, sophisticated electronic car 
equipment requires special analyzers, testers and experts to deal with it. 

Best sales prospects include consumables, including oil and air fi lters, wiper blades, rubber blades, 
hoses, gaskets and rings, engine parts, brake parts, exhaust system parts, car body parts, acces-
sories such as wheel covers, car/truck bed covers, car batteries, exterior accessory lights, auto 
security products such as alarms, steering wheel locks, service equipment for electronic diagnosis, 
monitoring, testing and analyzing, wheel balancing, tire changing, oil changing, battery chargers, 
quick repair kits, tools, paints and auto cosmetics, tuning equipment and accessories, and service 
equipment for electronic diagnosis.

For more information and market entry strategies contact:
Uliana Kanelli, Commercial Specialist
U.S. Commercial Service, Sofi a, Bulgaria
Tel: 359-2-939-5706
Email: uliana.kanelli@trade.gov
http://www.buyusa.gov/bulgaria

Resources                
Union of Car Importers in Bulgaria (UCIB) – www.svab.bg
Bulgarian Customs – www.customs.bg
Expoteam (organizer of the largest automotive market and aftermarket show in Sofi a) –
www.expoteam.org
Bulgarreklama (organizer of the International Plovdiv Fair) – www.bulgarreklama.bg and 
www.fair.bg
Environmental Technologies
Bulgaria's accession to the EU was a major impetus for large-scale environmental remediation 
and implementation of new environmental standards in Bulgaria.  Bulgaria will have to invest major 
funds to meet EU environmental requirements, some of the funding coming from EU funds for envi-
ronmental infrastructure projects.  Bulgaria will need to import almost all of the technology for these 
requirements, and U.S. companies that possess world-class technology, equipment, services and 
systems at competitive prices will be best poised to benefi t from these opportunities. There are no 
restrictions for U.S. fi rms to take advantage of EU funding for environmental projects.

Water and wastewater: 
Most industries in Bulgaria need to construct or upgrade their wastewater treatment facilities in the 
next 3-4 years in order to meet the new EU requirement.  Urban wastewater treatment plants are 
planned for hundreds of cities and towns with population equivalent of above 2,000 through 2015. 
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There are limited funds for water treatment plants but opportunities in that area are expected to 
rise in the next few years. 

Solid waste: 
Currently Bulgaria utilizes landfi lls for the disposal of municipal waste.  The EU requires Bulgaria to 
decrease the number of landfi lls and build regional landfi lls for a group of municipalities.  There is 
a critical need to fi nd more environmentally friendly ways to handle hazardous, solid, and industrial 
waste, such as waste-to-energy projects, recycling, and waste minimization. There are a few projects 
underway for the construction of solid waste treatment plants but nothing has been fi nalized yet.

Air:
The air-pollution control sector will provide opportunities for construction of air-pollution control 
installations at various industrial facilities.

For more information and market entry strategies contact:
Stanislava Dimitrova, Commercial Specialist
U.S. Commercial Service, Sofi a, Bulgaria
Tel: 359-2-939-5740
Email: stanislava.dimitrova@trade.gov
http://www.buyusa.gov/bulgaria

FRANCHISING

Overview        
More than half of the franchise chains present in Bulgaria have entered the market during the last fi ve 
years, and a signifi cant surge was experienced during 2007 and 2008. This trend will accelerate even 
more as disposable income and an understanding of the franchise business model grows.

Franchising is most apparent in the fast-food sector with many local and internationally recognized 
fast-food franchises operating in Bulgaria.  The Bulgarian retail market is now ready for the many 
products and services that are typically marketed and sold internationally through franchise stores. 
Bulgarian consumers are looking for retailers that can provide a consistent selection of quality 
products, reasonable prices and good service.  Bulgarian entrepreneurs are also eager to obtain 
marketing and management expertise. The Bulgarian legal framework is very accommodating to 
foreign franchises. Currently, there are no franchise laws or specifi c regulations pertaining to this 
business model. In general, no specifi c registration or government approval is required in order to 
establish a franchise enterprise.

Among the most visible brands in Bulgaria are: KFC, Dunkin Donuts, Subway, Domino’s Pizza, 
Berlitz, ERA, Century 21, Remax, GNC, and Wilson Learning. The recent entry of Curves, Subway, 
Domino’s Pizza and Starbucks, demonstrate that the American franchise concept is becoming 
popular as the local market matures.   McDonald’s is the most visible franchise around the country 
with nearly 30 restaurants that employ over 1,000 Bulgarians and serve over 6 million customers 
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a year. During the last two years Subway opened 15 restaurants in Sofi a, Varna and Bourgas and 
the chain has 28 signed contracts with Bulgarian franchisees.

Sectors with the most signifi cant potential for U.S. franchisers include automotive
products and services, restaurants, coffee shops, lodging (hotels), laundry/dry-cleaning, hotel 
management, real estate brokerage, nutrition and  supplement industry products, and employ-
ment/educational/training services.  Good franchise opportunities also include convenience stores, 
ice cream/yogurt stores, hardware stores, marketing/public relations, specialty retail stores, com-
mercial and residential cleaning, recreation facilities/equipment and services, baked foods, candy 
and snacks.

For more information on market entry strategies contact:
Emily Taneva, Commercial Specialist
U.S. Commercial Service, Sofi a, Bulgaria
Tel: 359-2-939-5770
Email: emily.taneva@trade.gov
http://www.buyusa.gov/bulgaria

Resources

http://expo.franchising.bg/ Franchising Expo in Bulgaria
www.franchising.bg  Franchise Opportunities in Bulgaria

HEALTHCARE/MEDICAL

Overview
The short and long term development of the healthcare sector in Bulgaria is strongly determined by 
the new phase of the health sector reform, a fundamental reform aiming at effi cient allocation and 
expenditure of healthcare assigned funds.

The health sector reform has several components, the fi rst one being reform and sustainability of 
the primary and ambulatory care sector. It provides practice equipment for primary health care, 
funds physicians’ offi ce information systems, provides training in general practitioner (GP) practice 
management, funds an information campaign, fi nances a health reform investment program to 
provide low-interest loans to physicians, and funds a labor adjustment strategy. 

The second component targets reform of the hospital system, including: funding hospital informa-
tion systems, fi nancing a health reform investment program, reduction in the number of hospitals, 
optimizing their functionality and funding a labor adjustment strategy. 

The third component aims at assisting the National Health Insurance Fund (NHIF) to establish the 
technological infrastructure to operate the insurance system, including the hardware and software 
systems needed as well as the training and technical assistance required. 
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The fourth component aims to strengthen the management and institutional capacity of the health 
ministry, the NHIF, and the health system in general. 
Healthcare budget for 2011 amounts to 2.900 billion BGN, approx 1.48 billion EUR, while budget 
for the mandatory dental care is 4% of the budget. The healthcare budget for 2011 is more than 
10% higher compared to the budget in 2010. 

The two graphs below indicate the healthcare budget dynamics over the years as of 2001, when 
the government indicated strong determination to reform the healthcare system in Bulgaria.

NATIONAL HELTH CARE BUDGET:
Bulgaria 2001 - 2010 (EUR million)

Source: IMS
For the long-term period 2001 through 2011 the healthcare budget ranges between 3.8% to 4.4% 
of GDP.

NATIONAL HELTH CARE BUDGET:
Bulgaria 2001 - 2010 (% of GDP)

Source: IMS
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The health sector reform strategy urges increasing demand for all subsectors’ modernization and 
upgrade, which in general translates into:

demand of invasive and noninvasive surgery equipment, ultrasound equipment, in-vitro diagnostic 
equipment, urology equipment, laboratory and testing equipment, diagnostic imaging equipment, 
equipment for haemodialis, tissue and blood bank related equipment, veterinary turnkey project 
equipment, hospital care equipment, information systems, modern patient monitoring systems, 
hospital management systems, new high tech products such as laser instruments, magnetic reso-
nance picture imaging apparatus and computerized systems for cosmetic, aesthetic and restor-
ative medicine including such for dentistry.
X-ray systems, dental mechanical tools and instruments, dental surgery services, surgical tools, 
chairs, ultrasound equipment, photopolymer equipment, physiotherapy equipment, abrasive tools, 
maxillary surgery, anesthetics, sterilizing equipment, fi ttings, appliances, metal workplaces, ce-
ramic work places and plastic workplaces
Telemedicine and introduction of healthcare portal to be based on unifi ed healthcare database fi les 
for every Bulgarian citizen fully compatible with EU standards.

INFRASTRUCTURE PROJECTS AND REAL ESTATE DEVELOPMENT

The Bulgarian Government’s goals to clean up the country’s environment; modernize its infrastruc-
ture and further develop its real estate base represent an extraordinary business opportunity for 
U.S. companies.

After EU accession in January 2007, Bulgaria directed efforts, resources and initiatives to modern-
izing its outdated infrastructure as a strategy to boost economic growth. The pessimism related to 
recent developments in the U.S. and Western Europe real estate sector shifted toward this small 
Balkan country, and the impact is signifi cant. The construction has been affected by the slight 
increase of the GDP and the real estate sector is still suffering from the crisis, primarily due to a 
lack of investment.  EBRD, Raiffeisen, Societe Generale and a few other international banks are 
more cautious and risk adverse, but they continue to support the development and redevelopment 
projects in Bulgaria providing funds to businesses and municipalities. 

INFORMATION AND COMMUNICATION TECHNOLOGIES

Since Bulgarian companies must increase their competitiveness in the EU, and the Bulgarian Gov-
ernment must comply with EU directives and legislation on various aspects of the digital economy, 
new and expanded opportunities exist in the ICT sector. Bulgaria has long traditions in the IT sector 
and electronics with a large pool of IT experts. 

International software companies fi nd Bulgaria attractive because of the 0% export tax, low costs 
and local workforce skills.  Both fi xed and mobile segments of the Bulgarian ICT market still have 
high growth potential with large investments expected in both segments.
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A number of foreign companies are opening call/service centers in Bulgaria.  There are opportu-
nities for participation in tenders for sale of computers, peripherals, and servers for government 
procurement.  Moreover, the Bulgarian Government and private telecom companies have various 
information and communication initiatives that will provide major opportunities.

U.S. providers of advanced telephone service solutions and value-added telecommunications ser-
vices are in demand.  Other best prospects include Internet services, wireless and broadband 
Internet access technologies, cable television, and voice-over-Internet, routers, switches, access 
servers, equipment for mobile telephony, including WiMAX technologies, cable operators’ equip-
ment and fi xed wireless equipment.

POWER GENERATION AND ENERGY EFFICIENCY

Bulgaria’s EU membership means increased energy demand, decreased supply (the closure of Ko-
zloduy’s reactors 3 and 4, thermal power plants Bobov Dol and Brikel), requirements for rehabilitation 
of the obsolete generation units, development of new thermal, nuclear power and co-generating 
capacities, development of alternative/renewable energy supply and increased energy effi ciency.  

Major rehabilitation and construction of new generating capacities are creating enormous opportu-
nities for U.S. companies in Bulgaria.  Firms providing solutions that will increase Bulgaria’s energy 
independence and energy effi ciency will also fi nd good opportunities for equipment and services. 
Bulgaria is looking for energy providers other than Russia to secure its oil and natural gas supplies, 
amid continuous pressure from Gasprom and Lukoil. Having the worst energy intensity in Europe, 
Bulgaria offers signifi cant opportunities for providing technology, services and solutions that will 
steadily decrease energy intensity in leading industrial sectors.

SAFETY AND SECURITY

Bulgaria is an external EU border, and the country is expected to join the Schengen area in 2011 
or 2012. This is one main reason why safety and security will remain an important issue for the 
Bulgarian government and businesses in 2011. The Bulgarian government must develop projects 
to upgrade control on the EU’s external borders and to integrate its system with the Schengen 
Information System (SIS). The EU pre-accession program PHARE allocated funds for the modern-
ization of the Border Police equipment, but further upgrades are required.

The Bulgarian Ministry of Transportation and the U.S. Trade and Development Agency completed 
two technical assistance projects to upgrade and improve safety and security at Bulgarian interna-
tional airports.  In 2008, the Ministry of Interior launched a tender for design, building of a system 
and consultancy services for the issuance of new ID documents according to the EU requirements. 
The fi rst biometrical ID documents were issued in April, 2010.  

The cities of Sofi a and Varna completed projects for video surveillance in the central areas and 
other sensitive zones, including traffi c safety and public safety. Video surveillance was launched in 



65

c o m m e r c i a l  g u i d e

YEARBOOK 2011

Varna, using 229 cameras, monitoring pedestrian areas, major crossings, and traffi c safety. 

The budget of this project was $3 million, and the Municipality established a joint venture with the 
Austrian company Efkon to purchase and install the cameras. This is the fi rst big scale monitoring 
system introduced in Bulgaria. Two other cities, Blagoevgrad and Lovech, have partially developed 
a video surveillance system. 

Local production is limited to parts and accessories for telephones and installations, metal detec-
tors, safe deposit boxes, intercoms, sirens, control panels, control alarm systems, electronic lock-
ing systems for elevators; electronic locking systems for external doors inputs, TV systems for day/
night surveillance, systems for perimeter and outside perimeter guarding, cameras and lenses, 
communication cables, fi re detectors, equipment and parts for access control, signaling devices 
and production of protective clothing with special purpose – fi reproof, antistatic, water and oil-proof, 
wind-proof and aggressive-proof. There is low local production in electronic security equipment, 
due to lack of investment in research and development of new technology. 

The growth in the safety and security equipment and services sector in Bulgaria is determined by 
the demand for new investments by fi nancial institutions, airports, large industrial groups, multina-
tional corporations, real estate companies, shopping centers, and retail chains. 

TRAVEL AND TOURISM

The World Tourism Organization describes Bulgaria as one of the most appealing “new faces” in 
the tourism industry today, and it is true that this industry in particular has gone from rags to riches 
over recent years. 

The tourism industry in Bulgaria plays a critical role in the country’s economy.  Accession to the 
EU has made a positive impact on the market, due to the improved facilities and hotels, great af-
fordability and accessibility, and increased exposure.  The seaside summer resorts on the Black 
Sea coast and the winter mountain resorts are the main attractions.  Alternative streams such as 
art, wine, spa-based travel, and a wide range of archaeological, historic, scenic and recreational 
attractions represent good potential.  Building golf courses, marinas, and luxury spa facilities aims 
to shift a greater percentage of tourists away from low revenue package tours and into more luxuri-
ous and upscale resorts.  The Bulgarian Government would like to increase off-season tourism, 
attracting higher spending travelers by further developing its convention and festival markets. New 
developments are making Bulgaria more attractive.   The tourism industry provides nearly 10% of 
the country’s GDP.  Bulgaria will introduce a fl at 9% VAT in the tourism sector as of April 2011.

Among the primary reasons Bulgarians travel to the U.S. are leisure, incentive tours, holidays, and 
business including participation at conferences and exhibitions, and visits to relatives.  More than 
250,000 Bulgarian-Americans live in the U.S. and approximately 3,700 Bulgarian students study 
at American universities and colleges. Over 40,000 Bulgarian students experienced the “Summer 
Work and Travel” Program that started back in the late 1990’s. The primary information source for 
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Bulgarian travelers remains their travel agent.  The Internet is also considered a reliable source, 
especially by travelers aged 20-35.  U.S. destinations have become very popular because of the 
weak dollar and the increased disposable income of Bulgarians.

Market segments with high potential for American fi rms are the development of wellness and spa 
complexes, golf courses, hotel management, development and expansion of marinas, high-end 
convention hotel development, amusement games and attractions. The sector offers opportunities 
for utilization of seasonally employed workers, and it needs support and assistance for promotion 
of Bulgarian touristic sites and towns. 

AGRICULTURAL SECTORS

EU membership has had a signifi cant impact on trade in food and agricultural products in Bulgaria. 
Certain opportunities for U.S. exporters have all but disappeared (e.g., poultry) while others have 
expanded (below).  There are also several new market opportunities for new food products.  In 
general, Bulgarian agricultural and food imports from the U.S. will increasingly resemble the profi le 
of U.S. exports to other EU member states that is heavily weighted toward consumer-oriented and 
high-value products.  The demand for these products will grow due to the expanding share of dis-
posable income that is taken by retail and food service sectors.

In 2008/09, there was a visible shift in trade and consumption trends within certain product groups 
toward more expensive, higher-quality products, including distilled spirits, snack foods, tree nuts, 
seafood, and soft drinks.  However, the current economic and fi nancial crisis slowed down this 
trend in 2010 and most likely in 2011.  In 2010, total U.S. agricultural exports declined by 30% 
(January-November) compared to a year before.  Although some improvement in general econom-
ic situation is expected in late 2011 and 2012, lower-than-average consumer incomes will continue 
to be the major limiting factor in expanding U.S. sales.

In 2011, most importers will be able to operate more effi ciently in the new business environment, 
in which convergence with EU norms is taking place gradually.  Many Bulgarian importers are 
switching from importing directly from the U.S. to importing from wholesalers/importers within the 
EU which have longstanding links with U.S. exporters.  For many Bulgarian importers this tends to 
be a relatively effi cient way to buy U.S. products.  

Good prospects exist for the following agricultural/food products:

1. Distilled spirits
With Bulgaria’s accession to the EU, export opportunities in this sector have expanded.  Total im-
ports of distilled spirits (whiskey) to Bulgaria in 2008 reached $56 million.  In 2009, imports dropped 
to $45 million. In 2010 (January-October), imports were stable at $29 million as in 2009 (same time 
period).  U.S. distilled spirits exports in 2007 were $3.0 million and a record $5.2 million in 2008 
but dropped in 2009 to $4.3 million due to general economic challenges.  Data for 2010 (January-
November) shows stable imports at $4.0 million.
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Tax regulations which were revised in 2007/08 made locally-produced spirits more expensive and 
less competitive compared to high-quality U.S. spirits.  Import duties have declined to zero in many 
cases.  EU competition is strong, since EU producers are benefi tting from the same lower tariffs 
and stiffer regulatory requirements that are assisting U.S. exports.  On the other hand, U.S. ex-
porters may face the challenge of violations of intellectual property rights. According to importers, 
prospects for 2011 are very promising. 

2. Seafood
Bulgaria is a net importer of fi sh and seafood over the last ten years.   The local market for imports 
in 2008 was estimated at 28,000 MT, valued at $50 million, compared to $31 million in 2007.  More 
than 80 percent of total imports are frozen fi sh.  In 2009, seafood imports were 28,000 MT at $50 
million; and in 2010 (January - October) it stood at 28,000 MT and $43 million. U.S. exports of 
seafood to Bulgaria were stable during the last three years.  However, while domestic demand 
for all seafood products is not expected to have dropped, U.S. seafood exports to Bulgaria fell to 
around $3.0 million in 2007 due to the introduction of new EU regulatory requirements for imports 
and higher import duties on certain products from May to November.  Despite this change, U.S. 
seafood exports in 2008 -2010 were stable at $2.5- $3.3 million.  In 2009, more high-value seafood 
products were imported (salmon, heck and lobsters).  In 2010, U.S. exports dropped to below $1.0 
million due to economic challenges. Prospects for 2011, however, are very good due to steady 
market development.  Demand for seafood is supported by the rapid expansion of retail and food 
service outlets which sell consumer-ready and ready-to-eat products.

3. Tree nuts
The Bulgarian market for tree nuts has had record growth over the past years: from $1.3 million in 
2006, U.S. exports grew to $3.9 million in 2008.  In 2009, tree nuts exports dropped a little to $2.8 
million.  In 2010 (January – November), exports were stable as in 2009 at $2.7 million.  Demand is 
expanding due to the growing number of food service outlets, to tourism, and to an increase in the 
number of middle-and high-income consumers.  Prospects for U.S. exporters in 2011 are very good 
due to recognized U.S. quality, a favorable tariff and regulatory regime, a lack of local production of 
quality tree nuts, and growing demand.

4. Red meat (pork and beef)
Bulgaria is a net importer of red meats.  Local demand is growing both in volume and in value. 
While until 2007, this category represented the best opportunity for the U.S. exporters, the EU non-
tariff veterinary restrictions made this trade diffi cult in 2007 when U.S. red meat exports to Bulgaria 
dropped by 50 percent.  In 2008, as a result of collaborative promotion efforts between FAS/Sofi a, 
U.S. Meat Export Federation and local meat industry, exports of U.S. red meat exceeded total U.S. 
red meat exports to Bulgaria over the previous 5 years to reach $42 million. In 2009, due to the 
fi nancial issues, these imports dropped to $4.0 million but were still the leading product category 
in U.S. agricultural exports to Bulgaria. Good market opportunities exist for U.S. exporters of price-
competitive pork, mainly for processing; and hormone-free high quality beef for food service out-
lets.  U.S. pork is also imported to the region (Romania) and from there is traded in the region. 
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5. Snacks/Cereals
U.S. companies face substantial competition from EU producers in the snack foods market.  Snack 
foods generally are sourced from EU companies in the EU, or are produced locally as the result of 
foreign direct investment (including U.S.).  Bulgaria does not have a tradition of either producing or 
consuming high-quality or price-competitive snack foods.  Consumption has been growing, thanks 
to changing consumer tastes due to travel, marketing by snack foods companies, rising incomes, 
and expanded tourism.  Since production of snack foods has not kept up with demand, much of 
the local consumption is met by imports.  In 2007, U.S. snack foods exports reached $1.1 million 
and increased further to $1.4 million in 2008. In 2009 and 2010, due to the economic crisis, exports 
dropped below $1.0 million, however, it is likely to rebound in 2011.   

Recently, local production of confectionery products has grown, thanks to investment by EU-based 
companies (the American-owned Kraft Foods and Nestle).  Their products successfully compete 
with imports.  Currently, there are only a few local Bulgarian producers of snack foods but their 
number has been rising.  Local consumers perceive U.S. products as high quality and as having 
competitive prices.  The most popular are U.S. microwave popcorn, breakfast cereals, and some 
types of confectionery products.

6. Dairy genetics
Over the last two years, Bulgarian dairy farm industry has signifi cantly increased its demand for 
high quality genetics materials, both for live animals, imported mainly from the EU, and for semen 
and embryos imported from the U.S.  Farmers highly appreciate U.S. genetics and as of today, 
its market size is estimated at over 70 percent (in 2009/2010) of total genetics market.  In value, 
it is close to $1.0 million with a forecast to increase quickly to $2.0 million over the next two-three 
years.  Trade regime (no import duties) and veterinary requirements are favorable, along with fast 
growing local demand.

7. Soft drinks/waters/juices
Soft drinks market is a one of the most dynamic in Bulgaria. In 2008, total imports of soft drinks 
(HS#2201, HS#2202) imports were $54 million followed by imports of juices (HS#2009) at $29 
million, or total $83.4 million. In 2009, imports increased to total $66 million, $45 million and $21 
million for the above two categories, respectively. In 2010 (January-October), imports dropped to 
$52 million, including $36 million soft drinks and $16 million juices. 

Major competitors include companies in Ireland, Austria, Poland, Belgium, Romania, Netherlands 
and Israel which have more than 70 percent market share.  These countries are competitive mainly 
due to their proximity (lower freight costs, traditional ties).  Local consumption of waters, juices and 
energy drinks is increasing, especially in the last three years with the continued rapid develop-
ment of hotel/restaurant sector.  According to the local Association of Soft Drinks Producers, local 
consumption is expected to continue to increase over the next several years. U.S. producers can 
successfully compete with juice concentrates for local manufacturers (almost all concentrates are 
currently imported) as well as with some juices for direct consumption that are of higher quality 
and can be differentiated from local products.  For example, cranberry juice and other frozen juices 



69

c o m m e r c i a l  g u i d e

YEARBOOK 2011

would be very popular with Bulgarian consumers if they were price competitive.  EU tariffs are rela-
tively high, however, compared with Bulgaria’s pre-accession duties of 15-20 percent.  EU duties 
are currently 15.2 percent + 20.6 Euro/100 kilos and 33.6 percent + 20.6 Euro/100 kilos.

CHAPTER 5: 

Trade Regulations and Standards

Import Tariffs
Bulgaria joined the EU on January 1, 2007, and became part of the EU customs union.  Most 
Bulgarian customs provisions were replaced with the respective EU regulations including the Com-
munity Customs Code, the Integrated Community Tariff (TARIC) and implementing provisions. 

TARIC is designed to show various rules applying to specifi c products being imported into the 
customs territory of the EU or, in some cases, when exported from it. To determine if a license is 
required for a particular product, check the TARIC.

The TARIC can be searched by country of origin, Harmonized System (HS) Code, and product de-
scription on the interactive website of the Directorate-General for Taxation and the Customs Union. 
The online TARIC is updated daily.

Trade Barriers
Bulgaria remains a relatively open market, but certain administrative requirements and processes 
are potential non-tariff trade barriers.  The lack of adequate protection of intellectual property, and 
the need for greater transparency and predictability in the regulatory environment are common 
market access issues with U.S. fi rms.  This Chapter and the section on standards describe import 
requirements that may be considered as trade barriers.

For information on existing trade barriers, please see the National Trade Estimate Report on For-
eign Trade Barriers, published by USTR and available through the following website: http://www.
ustr.gov/sites/default/fi les/uploads/reports/2009/NTE/asset_upload_fi le348_15473.pdf 

Information on agricultural trade barriers can be found at the following website: http://www.fas.
usda.gov/posthome/useu/

To report existing or new trade barriers and get assistance in removing them, contact either the 
Trade Compliance Center at http://www.trade.gov/tcc or the U.S. Mission to the European Union at 
http://www.buyusa.gov/europeanunion .
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Import Requirements and Documentation
Customs valuation is based on the transaction value – the price actually paid or payable for the 
goods, defi ned in Bulgarian Leva.  The dutiable value consists of the purchase price, transporta-
tion costs, insurance charges, commissions, royalties, license fees and all the transportation costs 
(e.g., loading and unloading).  After the calculation of the customs duty, all U.S. imports are subject 
to a 20% Value Added Tax (VAT), levied at the time of customs clearance.  Some commodities are 
also subject to excise duties.

Goods are declared by a customs declaration either by a commercial or other document.  The 
customs authorities may carry out post-clearance examination of relevant documents or data.  Be-
sides the customs declaration, other required documents include an invoice or pro forma invoice, 
a certifi cate of origin or a certifi cate of the movement of the goods in order to take advantage of 
preferential customs treatment, transport documents, an insurance policy, a specifi cation, an Eco-
nomic Operators Registration and Identifi cation number (EORI) and a packing list.  A veterinary or 
phyto-sanitary certifi cate is necessary for goods of animal or plant of origin.  Customs authorities 
may require other documents, such as a commercial treaty or a laboratory analysis.

The European Commission Safety & Security regulations and the Advance Cargo Declaration are 
mandatory as of January 2011 for all goods leaving, arriving or transiting in the European Com-
munity.

A document issued by the competent State authority is required in case the goods are subject to a 
specifi c import procedure or a special import regulation is applied (permits, registration).

Permits (Licenses)
According to Decree 289/2009, a permit is required prior to the entry of the following products: 
nuclear materials, explosives, arms, dual use commodities, plant protection products, and pharma-
ceuticals for human medicine.  This is a non-automatic licensing process.  

Bulgarian Customs exercises control over the export, import, re-export and transit of arms and 
dual-use goods and technologies.  Bulgarian regulations follow the EU list of dual-use goods, which 
includes goods and technologies in the nuclear weapon, chemical and biological warfare and mis-
sile areas.  A permit for each transaction (import, export and re-export) and transit with dual-use 
goods and arms issued by the Commission for Control and Permission for Foreign Transactions 
in Arms and Dual-use Goods and Technologies of the Ministry of Economy and Energy is required 
regardless of destination.  More information on dual use and arms export control is available from 
the Interministerial Commission for Export Control and Non-Proliferation of Weapons of Mass De-
struction, www.exportcontrol.bg

In case a company need to know whether your item falls under control, it is necessary to search for 
items that are comparable (similar) from the Lists of the controlled items, namely:
for import: Decree (CoM) No. 289 / 2009
for export and re-export: Annex I to Council Regulation (EC) No. 428/2009
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for transfer: Annex IV of Council Regulation (EC) No. 428/2009

Special Import/Export Requirements and Certifi cations

REACH
REACH is a major reform of EU chemicals policy that was adopted in December 2006 and became 
national law in the 27 EU member states in June 2007 (Regulation 1907/2006). Virtually every 
industrial sector, from automobiles to textiles, is affected by the new policy. REACH stands for the 
"Registration, Evaluation and Authorization and Restriction of Chemicals."  Since June 1, 2008, 
REACH requires chemicals produced or imported into the EU in volumes above 1 ton per year to 
be registered with a central European Chemicals Agency (ECHA), including information on their 
properties, uses and safe ways of handling them. 

WEEE & RoHS
EU rules on Waste Electrical and Electronic Equipment (WEEE), while not requiring specifi c cus-
toms or import paperwork, may entail a fi nancial obligation for U.S. exporters. They require U.S. 
exporters to register the products with a national WEEE authority, or arrange for this to be done 
by a local partner. Similarly, related rules for EEE Restricting the Use of Hazardous Substances 
(RoHS) lead, cadmium, mercury, hexavalent chromium, PBBs, and PBDEs, do not entail customs 
or importation paperwork. 

Products for human consumption should be analyzed in approved local laboratories in cooperation 
with local authorities.  The State Agency for Standards and Metrology strictly enforces Bulgarian 
quality standards, which do not always coincide with generally accepted international standards. 
Foreign certifi cates may or may not be considered adequate.  After approval is issued, the com-
modities may be sold on the local market

Agricultural Documentation
Phytosanitary Certifi cates: Phytosanitary certifi cates are required for most fresh fruits, vegetables, 
and other plant materials.

Sanitary Certifi cates: For commodities composed of animal products or by-products, EU countries 
require that shipments be accompanied by a certifi cate issued by the competent authority of the 
exporting country. This applies regardless of whether the product is for human consumption, for 
pharmaceutical use, or strictly for non-human use (e.g., veterinary biologicals, animal feeds, fer-
tilizers, research). The vast majority of these certifi cates are uniform throughout the EU, but the 
harmonization process is not complete. During this transition period, certain member state import 
requirements continue to apply. In addition to the legally required EU health certifi cates, a number 
of other certifi cates are used in international trade. These certifi cates, which may also be harmo-
nized in EU legislation, certify origin for customs purposes and certain quality attributes.  Up-to-
date information on harmonized import requirements can be found at the following website: http://
www.fas.usda.gov/posthome/Useu/certifi cates-overview.html
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Sanitary Certifi cates (Fisheries): In April 2006, the European Union declared the U.S. seafood 
inspection system as equivalent to the European one. Consequently, a specifi c public health cer-
tifi cate must accompany U.S. seafood shipments. Commission Decision 2006/199/EC lays down 
specifi c conditions on imports of fi shery products from the U.S.  Unlike for fi shery products, the 
U.S. shellfi sh sanitation system is not equivalent to EU’s one.  The EU and the US are currently 
negotiating a veterinary equivalency agreement on shellfi sh. In the meantime the EU has put a ban 
in place since July 1, 2010, that prohibits the import of US bivalve mollusks, in whatever form, into 
the EU territory. This ban doesn’t apply to wild roe-off scallops.

With the implementation of the second Hygiene Package, aquaculture products coming from the 
United States must be accompanied by a public health certifi cate according to Commission Deci-
sion 2006/199/EC and the animal health attestation included in the new fi shery products certifi cate, 
covered by Regulation (EC) 1250/2008. This animal health attestation is not required in the case of 
live bivalve mollusks intended for immediate human consumption (retail). 

Since June 2009, the unique U.S. competent authority for issuing sanitary certifi cates for fi shery 
and aquaculture products is the U.S. Department of Commerce, National Marine Fisheries Service 
(NOAA-NMFS).

In addition to sanitary certifi cates, all third countries wishing to export fi shery products to the EU are 
requested to provide a catch certifi cate. This catch certifi cate certifi es that the products in question 
have been caught legally.

U.S. Export Controls
For exports of sensitive technologies to Bulgaria, U.S. exporters should consult the U.S. Depart-
ment of Commerce Bureau of Industry and Security web site http://www.bis.doc.gov  for specifi c 
U.S. export licensing requirements.

Temporary Entry
Products may be imported into Bulgaria on a temporary basis as long as they are not prohibited 
by law.   The entry of samples and products for trade exhibitions is allowed.  The commodities 
intended for re-export without being subject to any changes in their characteristics may be totally 
or partially exempt from customs duties.  In practice, Customs requires a deposit equivalent to the 
assessed duties or a bank guarantee during the temporary import period.  Bulgaria is a party to the 
Customs Convention on Carnet (ATA) for Temporary Import of Goods.

Labeling and Marking Requirements
An overview of EU mandatory and voluntary labeling and marking requirements has been compiled 
in a market research report that is available at: http://www.buyusainfo.net/docs/x_4171929.pdf

Prohibited and Restricted Imports
The EU’s Common External Customs Tariff - TARIC is designed to show various rules applying 
to specifi c products being imported into the customs territory of the EU or, in some cases, when 
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exported from it. To determine if a product is prohibited or subject to restriction, check the TARIC 
for that product for the following codes:

CITES  Convention on International Trade of Endangered Species
PROHI  Import Suspension
RSTR   Import Restriction

For information on how to access the TARIC, see the Import Requirements and Documentation 
Section above.

Customs Regulations and Contact Information
U.S. companies may direct inquiries to the Bulgarian Customs Agency.
Director: Mr. Vanio Tanov
47 Rakovska Street, 
1202 Sofi a, Bulgaria
Phone: 359-2-9859-4213
E-mail: pr@customs.bg
http://www.customs.bg/

Standards
Products tested and certifi ed in the United States to American standards are likely to have to be 
retested and re-certifi ed to EU requirements as a result of the EU’s different approach to the protec-
tion of the health and safety of consumers and the environment.

Bulgaria has its standardization, conformity assessment, accreditation and product certifi cation 
bodies.  In certain areas, such as processed foods, beverages and pharmaceutical products, indi-
vidual ministries or agencies issue sector-specifi c standards and certifi cates.  Bulgaria is making 
an effort to harmonize its national standards with international standards.  Bulgaria is a participant 
in the International Organization for Standardization (ISO), the International Electrotechnical Com-
mission (IEC) and International Technical Union (ITU).  

The Bulgarian Institute for Standardization will answer questions regarding standards http://www.
bds-bg.org/  or the Bulgarian Institute of Metrology 
http://www.bim.government.bg.

The major requirements for product safety are regulated in ordinances issued by the appropriate 
ministries and comply with the respective EU directives. 
(see http://www.bds-bg.org/pages/?button_id=38)  

Standards Organizations
1.  Ministry of Economy, Energy and Tourism through its European Integration Department
http://www.mi.government.bg/integration/eu/harmonize.html is responsible for harmonizing the 
Bulgarian legislation with the EU legislation including everything related to ensuring the whole me-
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trology, standardization, certifi cation and testing, verifi cation and accreditation process is in compli-
ance with the EU requirements.  The law on metrology can be reviewed on this web site as well.

2.  Bulgarian Drug Agency of the Ministry of Health http://www.bda.bg is responsible for registra-
tion, product testing & certifi cation, and establishing standards for pharmaceutical products and 
implants.  The Ministry of Healthcare http://www.mh.government.bg is responsible for certifi cation, 
registration, import licensing and establishing standards for some medical equipment, medical and 
natural products.  In some cases, the Ministry of Healthcare performs these activities jointly with 
the Drug Agency.

3.  Ministry of Agriculture and Food http://www.mzh.government.bg is the authority responsible for ag-
riculture and food products testing and certifi cation, registration of technical documentation, product 
certifi cation, assessment of conformity, and establishing the national policy as to the Mutual Recogni-
tion Arrangement (MRA's) with international standardization institutions.  It is responsible for the in-
country and border control health and sanitary policy.  The Ministry is performing its functions related 
to standards, certifi cation, verifi cation and conformity assessment through its National Services that 
are listed on its web site; the most important one being the National Veterinary Medical Service http://
www.nvms.government.bg/index.php   through its Directorate for Public Health Control.

4.  The Bulgarian Institute for Standardization (www.bds-bg.org) performs all activities related to 
standardization, verifi cation, editing and registration of standards for industrial commodities, ma-
chinery and transport equipment, construction and materials, chemistry, textiles, foodstuffs, elec-
trical engineering commodities.  The Bulgarian Institute for Standardization has signed Mutual 
Recognition Agreements (MRA’s) with the following organizations:

DIN - Deutsches Institut für Normung
BSI - British Standards Institution
UNI - Ente Nazionale Italiano di Unifi cazione
ASTM International - American Society for Testing and Materials

The Bulgarian Institute for Standardization is a full member of the International Standard
Organization (ISO), which is the core international standardization body, and of
International Electrotechnical Commission (IEC).  The Institute is also an affi liate member of the 
European Committee for Electrotechnical Standardization (CENELEC) and of the European Com-
mittee for Standardization (CEN).

Bulgaria as a Member country of the World Trade Organization (WTO) is required under the Agree-
ment on Technical Barriers to Trade (TBT Agreement) to report to the WTO all proposed technical 
regulations that could affect trade with other Member countries.  

Conformity Assessment
Conformity Assessment is a mandatory step for the manufacturer in the process of complying with 
specifi c EU legislation. The purpose of conformity assessment is to ensure consistency of compli-
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ance during all stages, from design to production, to facilitate acceptance of the fi nal product. EU 
product legislation gives manufacturers some choice with regard to conformity assessment, de-
pending on the level of risk involved in the use of their product. These range from self-certifi cation, 
type examination and production quality control system, to full quality assurance system. confor-
mity assessment bodies in individual member states are listed in NANDO, the European Commis-
sion’s website.  

To promote market acceptance of the fi nal product, there are a number of voluntary conformity as-
sessment programs. CEN’s certifi cation systems are the Keymark, the CENCER mark, and CEN 
workshop agreements (CWA) Certifi cation Rules. CENELEC has its own initiative.  ETSI does not 
offer conformity assessment services. 

The conformity assessment body in Bulgaria is the Bulgarian Institute of Metrology http://www.bim.
government.bg. The Agency is performing fundamental metrology, metrological control, monitor-
ing and supervision; conformity assessment; technical inspection of high-risk equipment; market 
surveillance and quality control of liquid fuels.

Product Certifi cation
Product certifi cation is performed by the State Owned Certifi cation JSC
http://exact.e-gov.bg  The entity performs testing and certifi cation of products and management 
systems.

To sell products on the EU market, U.S. exporters are required to apply CE marking whenever 
their product is covered by specifi c product legislation. CE marking product legislation offers manu-
facturers a number of choices and requires decisions to determine which safety/health concerns 
need to be addressed, which conformity assessment module is best suited to the manufacturing 
process, and whether or not to use EU-wide harmonized standards.

Products manufactured to standards adopted by CEN, CENELEC and ETSI, and published in the 
Offi cial Journal as harmonized standards, are presumed to conform to the requirements of EU 
Directives. The manufacturer then applies the CE marking and issues a declaration of conformity. 
With the CE marking, the product will be allowed to circulate freely within the EU. A manufacturer 
can choose not to use the harmonized EU standards, but then must demonstrate that the prod-
uct meets the essential safety and performance requirements. Trade barriers occur when design, 
rather than performance, standards are developed by the relevant European standardization orga-
nization, and when U.S. companies do not have access to the standardization process through a 
European presence. 

Accreditation
There is only one national accreditation body in Bulgaria – the Executive Agency Bulgarian Ac-
creditation Service http://www.nab-bas.bg/index_en.php The Agency reports directly to the Minister 
of Economy, Energy and Tourism and is the only national institute for accreditation of laboratories, 
certifi cation bodies and inspection bodies.  The Agency web site lists all accredited organizations 



76

c o m m e r c i a l  g u i d e

AMERICAN CHAMBER OF COMMERCE IN BULGARIA

and laboratories nationwide.

Publication of Technical Regulations
Each law, regulation, ordinance, Council of Ministers decree, decision, nationwide technical regu-
lation, agreement etc. enters into force after offi cial publication in the national gazette (State Ga-
zette). Final regulations, ordinances and laws are published in State Gazette and in the offi cial 
journals of every issuing authority. The State Gazette is issued only in Bulgarian. There are several 
information system database providers, which translate legislation published in State Gazette.  See 
http://www.apis.bg/en/, http://www.ciela.bg  or www.daxy.com

Labeling and Marking
Manufacturers should be mindful that, in addition to the EU’s mandatory and voluntary schemes, 
national voluntary labeling schemes might still apply. These schemes may be highly appreciated 
by consumers, and thus, become unavoidable for marketing purposes. 

Manufacturers are advised to take note that all labels require metric units although dual labeling is 
also acceptable. The use of language on labels has been the subject of a Commission Communi-
cation, which encourages multilingual information, while preserving the right of member states to 
require the use of the language of the country of consumption.

The EU has mandated that certain products be sold in standardized quantities.  Council Directive 
2007/45/EC harmonizes packaging of wine and spirits throughout the EU.   Existing national sizes 
will be abolished with a few exceptions for domestic producers.

The Eco-label 
The EU eco-label is a voluntary label which U.S. exporters can display on products that meet high 
standards of environmental awareness. The eco-label is intended to be a marketing tool to encour-
age consumers to purchase environmentally-friendly products. The criteria for displaying the eco-
label are strict, covering the entire lifespan of the product from its manufacture, use, and disposal. 
These criteria are reviewed every three to fi ve years to take into account advances in manufactur-
ing procedures. There are currently twenty-three different product groups, and approximately 250 
licenses have been awarded for several hundred products.
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CHAPTER 6: 

Investment Climate

Openness to Foreign Investment
Bulgaria has a favorable foreign investment regime, including low, fl at corporate and income 
taxes.  Promising sectors for foreign investors include:  information technology, telecommu-
nications, environmental technology (including water and waste water infrastructure), and 
agriculture (including beverage/processed foods industry).  European Union integration has 
opened new markets for Bulgarian-produced goods and services.  Bulgaria’s workforce is gen-
erally well-educated and the cost of labor is the lowest in the EU.  The judicial system suffers 
from high caseloads and frequent delays.  There are no general limits on foreign ownership or 
control of fi rms nor means of screening or restricting foreign investment in Bulgaria.  Foreign 
fi rms are not denied national treatment and there are no signifi cant reports of discrimination 
against foreign investors.  

Investment Trends and Policies
Sound economic performance and political stability have enabled Bulgaria to attract leading 
foreign investors.  Gradual convergence with the EU common market, fi scal prudence, and a na-
tional currency pegged to the Euro have provided stability and incentives for increased trade and 
investment. After several years of solid growth, the global fi nancial crisis caused a rapid decline 
in new foreign direct investment (FDI). FDI infl ow dropped to practically zero in 2010 following 
record highs in the preceding years. Low investment, weak domestic demand, and reduced gov-
ernment spending contributed to a GDP contraction of 4.9 percent in 2009.  Sluggish domestic 
demand continued to hold back the economy, which was expected to grow only slightly in 2010. 
The government projected 3.6 percent growth in 2011 based on an expected uptick in exports. 
However, the local economy will likely remain vulnerable due to an unstable external environ-
ment, tight government spending, and under-utilization of EU development funds. 

Common Forms of Investment 
The most common type of organization for foreign investors is a limited liability company.  The 
required minimum for registering a limited liability company is one Euro.  Other typical corpo-
rate entities include joint stock companies, joint ventures, business associations, general and 
limited partnerships, and sole proprietorships.

Foreign investors must comply with the 1991 Commercial Code, which regulates commercial and 
company law and the 1951 Law on Obligations and Contracts, which regulates civil transactions.

Investment Barriers 
Foreign investors often encounter the following problems: a sluggish government bureaucracy, 
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poor infrastructure, corruption, frequent changes in the legal framework, lack of transparency, 
and pre-determined public tenders.  In addition, a weak judicial system limits investor confi -
dence in the courts' ability as an enforcement mechanism. 

U.S. industry reports growing intellectual property rights (IPR) concerns in Bulgaria, particu-
larly with respect to increased internet piracy, ineffective cooperation between Bulgarian IPR 
offi cials and the private sector, and delays and confl icts of interest in enforcing patent protec-
tion.  Current Bulgarian legislation effectively bans all biotech crop trial and production, and 
imposes restrictions on soy or other plant proteins in meat products.

EU accession requirements have led to the adoption of a constitutional amendment which, 
beginning in 2014, will allow EU citizens and entities to acquire real property, while all other 
foreigners will be able to do so only on the basis of an international agreement ratifi ed by the 
Bulgarian Parliament.  This favors EU investors over those from the United States.  There are 
no legal restrictions against real property acquisition by locally-registered, majority foreign-
owned companies, which is the method most foreigners use to purchase property in Bulgaria. 

Privatization
Bulgaria completed its major privatizations in the 1990s and early 2000s, and the privatization 
program is gradually phasing out. All state-owned property is considered for privatization, with 
the exception of a specifi c list of companies including water management companies, state hos-
pitals, and state sports facilities.  Municipally-owned property is considered for privatization upon 
publication of the municipal privatization list in the State Gazette.  Privatization methods include: 
public auctions, public tenders, and public offerings.  Foreign companies, including state-owned 
ones, may purchase Bulgarian state-owned fi rms and the privatization process is generally fair 
and transparent. The 2010 Privatization and Post-Privatization Act created a single Privatiza-
tion and Post-Privatization Agency which makes privatization decisions regarding:  property with 
50 percent or more state ownership; hospital privatization; privatization of equity and shares in 
companies 50 percent or more owned by the state; privatization of state-owned property valued 
between BGN 10,000 (USD 6,700) and BGN 500,000 (USD 337,000) following approval from the 
Minister of Regional Development and Public Works; and privatization of state-owned property 
valued over BGN 500,000 (USD 337,000) following approval from the Council of Ministers. 

Concessions 
Under the 2006 Law on Concessions, the state is authorized, on the basis of a concession 
agreement, to grant private investors a partial monopoly.  Concessions are awarded on central 
and/or local government property on the basis of a tender and are issued for up to 35 years. 
The concession period may not be extended beyond this time limit.  The decision for award-
ing a concession may be appealed before the Competition Protection Commission.  There are 
three main concession categories: construction, services, and mining and exploration.  Po-
tential fi elds for concessions may therefore include construction of roads, ports, and airports; 
power generation and transmission; mining; petroleum exploration/drilling; telecommunica-
tions; forests and parks; beaches; and nuclear installations. 
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THIRD-PARTY RANKINGS

Index Year Ranking 

Transparency International Corruption Perception 2010 73 (out of 178) 

Heritage Foundation Economic Freedom 2010 75 (out of 179) 

World Bank Doing Business: Overall 2011 51 (out of 183) 

World Bank Doing Business: Starting a Business 2011 43 (out of 183) 

World Bank Doing Business: Dealing with Licenses 2011 119 (out of 183) 

World Bank Doing Business: Registering Property 2011 62 (out of 183) 

World Bank Doing Business: Getting Credit 2011 6 (out of 183) 

World Bank Doing Business: Protecting Investors 2011 44 (out of 183) 

World Bank Doing Business: Paying Taxes 2011 85 (out of 183) 

World Bank Doing Business: Trading across Borders 2011 108 (out of 183) 

World Bank Doing Business: Enforcing Contracts 2011 87 (out of 183) 

World Bank Doing Business: Closing a Business 2011 83 (out of 183) 

Conversion and Transfer Policies
Foreign exchange is freely accessible.  The 2007 amendments to Bulgaria’s Regulation 10 of 
the 1999 Foreign Currency Act stipulate that anyone may import or export up to EUR 10,000 
(USD 13,180) or its foreign exchange equivalent without making a customs declaration.  Im-
porting or exporting over EUR 10,000 or its foreign exchange equivalent must be declared. 
Exporting over BGN 25,000 (USD 16,850) in cash requires a declaration about the source of 
the funds, supported by documents certifying that the exporter does not owe taxes.  
Expropriation and Compensation
Private real property rights are legally protected by the Bulgarian Constitution.  Only in a case 
where a public need cannot be met by other means, the Council of Ministers or a regional gov-
ernor may expropriate land provided that the owner is compensated at fair market value.  No 
taxes are levied on the expropriation transaction.  Expropriation actions of the Council of Min-
isters can be appealed directly to the Supreme Administrative Court on the legality of the action 
itself, the property appraisal, or the amount of compensation.  A regional governor's expropria-
tion can be appealed in the appropriate local administrative court.  In its Bilateral Investment 
Treaty (BIT) with the United States, Bulgaria committed itself to international arbitration in the 
event of expropriation and other investment disputes. 

Dispute Settlement

The Judicial System 
The Bulgarian Constitution serves as the foundation of the legal system and creates an inde-
pendent judicial branch comprised of judges, prosecutors, and investigators.  Despite reform 
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efforts, the judiciary suffers from serious backlogs and overly formalistic or ineffi cient proce-
dures that hamper the swift and fair administration of justice.  Corruption remains a serious 
problem.  The judiciary was ranked this year by Transparency International as the most corrupt 
institution in the country, with opinion polls calling it the country’s weakest link.  Although there 
is little reliable data, many believe that some courts are beholden to particular business inter-
ests and subject to political infl uence. 

Bankruptcy 
The 1994 Commercial Code Chapter on Bankruptcy provides for reorganization or rehabilita-
tion of a legal entity, maximizes asset recovery, and provides for fair and equal distribution 
among all creditors.  The law applies to all commercial entities, except public monopolies or 
state-owned companies established by a special law.  Bank failures are regulated under the 
Credit Institutions Act, while the 2005 Insurance Code regulates insurance company failures. 

Non-performance of a monetary obligation must be adjudicated before the bankruptcy court 
can determine whether the debtor is insolvent.  There is a presumption of insolvency when the 
debtor is unable to perform an executable obligation under a commercial transaction or related 
commercial activities, has suspended all payments, or is able to pay only the claims of certain 
creditors.  The debtor is deemed over-indebted if its assets are insuffi cient to cover its short-
term monetary obligations.

Bankruptcy proceedings may be initiated on two grounds:  the debtor’s insolvency, or the 
debtor’s excessive indebtedness.  Under Part IV of the Commercial Code, debtors or credi-
tors, including state authorities such as the National Revenue Agency, can initiate bankruptcy 
proceedings.  The debtor must declare bankruptcy within 30 days of becoming insolvent or 
over-indebted.  The 2010 amendments to the Commercial Code increased protection for credi-
tors in bankruptcy proceedings by prohibiting a debtor from falsifying the date of insolvency 
to avoid claims after a certain date.  The application for bankruptcy submitted by the debtor is 
published in the Commercial Register, thus providing all creditors and contractual partners with 
information about the bankruptcy proceedings.  Should any creditor or contractual partner fi le a 
request for bankruptcy in court, such a claim would supersede the debtor’s request and a court 
would resolve the dispute between the two requests.

Once insolvency is determined, the court appoints an interim trustee to represent and manage 
the company, take inventory of property and assets, identify and convene the creditors, and 
develop a recovery plan.  At the fi rst meeting of the creditors, a trustee is nominated; usually 
this is just a reaffi rmation of the court appointed trustee. 

Bankruptcy proceedings supersede other court proceedings initiated against the debtor, ex-
cept for labor cases, enforcement proceedings, and in cases related to receivables securitized 
by third parties’ property.  Such cases may be initiated even after bankruptcy proceedings 
begin.  The scope of the parties which may seek protection against a debtor’s unfair activities 
and appeal the court decision to initiate a bankruptcy proceeding is extended to third parties 



81

c o m m e r c i a l  g u i d e

YEARBOOK 2011

with securities, when securities have been entered in public registers before the date of the 
claim starting the bankruptcy procedure.

Creditors must declare all debts owed to them within one month of the start of bankruptcy 
proceedings.  The trustee then has seven days to compile a list of debts.  A rehabilitation plan 
must be proposed within one month after publication of the list of debts in the Commercial Reg-
ister.  The 2010 amendments to the Commercial Code limit the application of the rehabilitation 
plan to debts approved up to the moment of submission of the rehabilitation plan. 

Execution of Judgments 
To execute a judgment, a fi nal ruling must be obtained.  The court of fi rst instance must then be 
petitioned for a writ of execution (based on the judgment).  On the basis of the writ of execution, 
a specialized category of professionals, execution agents, seize the assets or ensure the per-
formance of the ordered action.  Both private and state execution agents operate in Bulgaria. 
A new Civil Procedure Code, effective since March 2008, streamlined civil procedures, includ-
ing the execution of judgments.  Foreign judgments can be executed in Bulgaria.  Execution 
depends on reciprocity, as well as bilateral or multilateral agreements, as determined by an 
offi cial list maintained by the Ministry of Justice.  The United States does not currently have 
reciprocity with Bulgaria; Bulgarian courts are not obliged to honor decisions of U.S. courts.  All 
foreign judgments are handled by the Sofi a City Court, which must determine that the judgment 
does not violate public decrees, standards, or morals before it can be executed.  

International Arbitration 
Pursuant to its Bilateral Investment Treaty (BIT) with the United States, Bulgaria has commit-
ted to a range of dispute settlement procedures starting with notifi cation and consultations. 
Bulgaria accepts binding international arbitration in disputes with foreign investors.

The most experienced arbitration institution in Bulgaria is the Arbitration Court (AC) of the Bul-
garian Chamber of Commerce and Industry (BCCI).  Established more than 110 years ago, the 
AC hears civil disputes between legal persons, one of whom must be seated outside Bulgaria. 
It began to act as a voluntary arbitration court between natural and/or legal persons domiciled 
in Bulgaria in 1989. 

Arbitration is regulated by the 1988 Law on International Commercial Arbitration, which is 
based on the United Nations Commission on International Trade Law (UNCITRAL) Model Law. 
According to the Code of Civil Procedure, not all disputes may be resolved through arbitration. 
Disputes regarding rights over real estate situated in the country, alimony, or individual labor 
disputes may only be heard by the courts.  In addition, under the Code of Private International 
Law of 2005, Bulgarian courts have exclusive competence over industrial property disputes 
regarding patents issued in Bulgaria. 

Mediation 
Mediation was fi rst introduced in Bulgaria in 2004 with the adoption of the Mediation Act.  The 
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Bulgarian Chamber of Commerce and Industry and the American Chamber of Commerce (Am-
Cham) opened commercial mediation centers with USAID-trained mediators.  Several other 
mediation centers continue to operate and train new mediators.  Mediation, however, is still not 
widely used due to limited public awareness and judges' reluctance to recommend alternative 
dispute resolution. 

Performance Requirements and Incentives
Bulgaria does not impose export performance or local content requirements as a condition 
for establishing, maintaining, or expanding an investment.  Employment visas and work per-
mits are required for most expatriate personnel from non-EU countries.  Permanent residence 
permits are often diffi cult to obtain.  Private companies cannot exceed a 1:10 ratio of non-EU 
residents to Bulgarian employees.  The law regulating gambling imposes other requirements 
for non-EU investors for organizing games of chance, including foreigners having to obtain an 
operating license. 

The Invest Bulgaria Agency (IBA), the government’s investment coordinating body, provides 
information, administrative services, and incentive assessments to prospective foreign inves-
tors. 

Contact:  InvestBulgaria Agency
31 Aksakov Street
Sofi a 1000, Bulgaria
Tel.: ( +359 2 ) 985-5500 
Fax: ( +359 2 ) 980-1320
E-mail: iba@investbg.government.bg 
www.investbg.government.bg

Right to Private Ownership and Establishment
Article 19 of the Constitution states that the Bulgarian economy "shall be based on free eco-
nomic initiative."  Private entities, both foreign and domestic, can establish and own business 
enterprises engaging in any profi t-making activities not expressly prohibited by law.  Bulgaria's 
Commercial Code guarantees and regulates, for both foreign and domestic entities, the free 
establishment, acquisition, and disposition of private business enterprises.  Competitive equal-
ity is the standard applied to private enterprises in competition with public enterprises. 

Protection of Property Rights
Bulgarian law protects the acquisition and disposition of property rights.  The Bulgarian legal 
system protects and facilitates acquisition and disposition of all property rights, such as land, 
buildings, and mortgages.  

Although Bulgarian intellectual property rights (IPR) legislation is generally adequate - and in 
some cases stronger than in other EU countries - industry representatives believe effective IPR 
protection requires stronger enforcement, including stricter penalties for offenders.  The Law 
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on Copyright and Related Rights, the Law on Patents and Registration of Utility Models, the 
Law on Marks and Geographical Indications, the Law on Industrial Design, and the Penal Code 
were all harmonized with international standards in 2006.  Bulgaria is a member of the World 
Intellectual Property Organization (WIPO) and a signatory to key international agreements, 
including WIPO Internet treaties. 

Copyrights 
The 1993 Law on Copyright and Related Rights protects literary, artistic, and scientifi c works. 
Article 3 provides a full listing of protected works including computer programs (which are 
protected as literary works).  The use of protected works is prohibited without the author’s 
permission, except in certain instances.  Since 2000 the Law has undergone major revisions to 
comply with EU and international legislation and legislation pending in Parliament may further 
modify the law. 

The term for protection of copyrighted works is 70 years after the author’s death.  For fi lms and 
other audio-visual works, copyrights are protected during the lives of the director, screenplay-
writer, cameraman, or author of dialogue or music, plus 70 years.  Copyright owners may fi le 
civil claims to terminate infringing activity and seek confi scation of equipment and pirated ma-
terials.  The Copyright Offi ce in the Ministry of Culture is responsible for copyright matters in 
Bulgaria.  Bulgarian legislation provides for criminal, civil, and administrative remedies against 
copyright violation, but because of the small number of court judgments, administrative rem-
edies enforced, and sentences, law enforcement is still inadequate. 

Patents 
Bulgarian patent law has been harmonized with EU law in the areas of application for European 
patents and patent protection in general.  Patent protection is generally adequate but there are 
reports of confl icts of interest in the Patent Offi ce, delays in informing patent-owners of actions 
involving their patents, and inconsistencies between the Patent Law and the Civil Procedure 
Code that lead to additional delays in infringement cases.

Bulgaria joined the Convention on the Granting of European Patents (European Patent Con-
vention) in 2002.  Bulgaria is a contracting state of the European Patent Offi ce, whereby a 
patent recognized by the EU must immediately take effect in Bulgaria after validation, which 
includes translation of the patent into Bulgarian and payment of a fee (on average BGN 130 
or USD 88) within three months of the day of the patent’s publication by the EU.  Bulgaria is 
also part of the Patent Cooperation Treaty (PCT).  Bulgaria grants the right to exclusive use of 
inventions for 20 years from the date of patent application, subject to payment of annual fees, 
which range from BGN 50 (USD 33.70) to BGN 1,500 (USD 1,010), depending on the time re-
maining before the patent expires.  Innovations can also be protected as utility models (“small 
inventions”).  The term of validity of a utility model registration is four years from the date of 
fi ling with the Patent Offi ce.  It may be extended by two consecutive three-year periods, but the 
total term of validity may not exceed 10 years. 
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Inventions eligible for patent protection must be new, involve an inventive step, and be capable 
of industrial application.  Article 6 of the Law on Patent and Utility Model Registration lists items 
not regarded as inventions and Article 7 lists the exceptions to patentability.  With regard to util-
ity models, no registration is granted for methods and objects in the fi eld of biotechnology. 
Located in the Ministry of Economy, Energy, and Tourism, the independent Patent Offi ce is the 
competent authority with respect to patent matters.  The patent law describes patent applica-
tion procedures and the examination process.  Patent applications are submitted directly to the 
Patent Offi ce and recorded in the state register.  Compulsory licensing (allowing competitors in 
the market despite a valid patent) may be ordered under certain conditions:  if the patent has 
not been used within four years of fi ling the patent application or within three years from the 
date of issue; the patent holder is unable to offer justifi cation for not adequately supplying the 
national market; or declaration of a national emergency.  Disputes arising from the creation, 
protection, or use of inventions and utility models can be heard and settled under administra-
tive, civil, or arbitration procedures.  Disputes are reviewed by specialized panels convened 
by the President of the Patent Offi ce and may be appealed to the Sofi a Administrative Court 
within three months of the panel's decision.  Patent infringements are punishable by adminis-
trative fi nes from BGN 300 to 20,000 (USD 200-13,500).  The Customs Offi ce conducts border 
seizures when there is reason to believe that the goods are infringing either a patent, a supple-
mentary protection certifi cate (SPC), or a registered utility model. 

Data Exclusivity 
Responding to long-standing industry concerns, the Bulgarian government included a provi-
sion to provide data exclusivity (protection of confi dential data submitted to the government to 
obtain approval to market pharmaceutical products) in its Drug Law.  Bulgaria grants supple-
mental protection certifi cates for pharmaceutical products and plant protection products under 
EU regulations.  This protection is similar to that provided in the U.S. 

Trademarks 
In 1999, Parliament passed a series of laws on trademarks and geographical indications, in-
dustrial designs, and integrated circuits in accordance with TRIPs (WTO’s Trade Related As-
pects of Intellectual Property) requirements and the EU Association Agreement.  The Trade-
marks and Geographical Indications Act (TGIA), as amended in 2005 and 2006 to comply 
with EU standards, regulates the establishment, use, suspension, renewal, and protection of 
trademarks, collective and certifi cate marks, and geographic indications. 

The right for marks (trademarks, service marks, and collective and certifi cate marks) is acquired 
through registration and is valid from the date of fi ling the application.  The right of registration 
belongs to the fi rst applicant.  Co-ownership of marks is admissible.  Registration is refused, or 
an existing registered trademark is cancelled, if a trademark constitutes a reproduction or an 
imitation or if it creates confusion with a registered or well-known trademark, as stipulated by 
the Paris Convention for the Protection of Industrial Property and the TGIA.  Applications for 
registration must be submitted to the Patent Offi ce.  Under the TGIA, well-known trademarks 
can be entered into a special state register by the Patent Offi ce or the Sofi a Administrative 



85

c o m m e r c i a l  g u i d e

YEARBOOK 2011

Court.  In addition, Bulgaria is a member of the Lisbon Agreement for the Protection of Appel-
lations of Origin and their International Registration. 

Right of priority with respect to trademarks that do not differ substantially is given to the applica-
tion that was fi led in compliance with Article 32 of the TGIA.  Right of priority is also established 
on the basis of a request made in one of the member countries of the Paris Convention for the 
Protection of Industrial Property or of the World Trade Organization.  To exercise the right of 
priority, the applicant must fi le a request within six months of the date the other party fi les. 

A trademark is normally granted within eighteen months of fi ling a complete application. Refus-
als can be appealed to the Disputes Department of the Patent Offi ce.  Decisions of this depart-
ment can be appealed to the Sofi a Administrative Court within three months of the decision. 
The right of exclusive use of a trademark is granted for ten years from the date of submitting 
the application.  Extension requests must be fi led during the fi nal year of validity, but not less 
than six months prior to expiration.  Protection is terminated if a trademark is not used for a 
fi ve-year period. 

Trademark infringement is a signifi cant problem in Bulgaria for U.S. cigarette producers, and 
smaller scale infringement affects other U.S. brands.  Bulgarian legislation provides for crimi-
nal, civil, and administrative remedies against trademark violation.  Civil legal infringement ac-
tions may be conducted, including seizure and destruction of the infringing products and com-
pensation for damages.  The claimant may request compensation ranging from BGN 500 to 
BGN 100,000 (USD 380 and USD 77,000).  In addition, the claimant may request possession 
of the infringing articles and compensation for expenses incurred in destroying the articles.  All 
civil actions are heard by Sofi a City Court. 

Industrial Designs
Under Bulgarian law, industrial designs which are new and original can be granted certifi cates 
from the Patent Offi ce and entered in the state register.  The term of protection is 10 years, 
renewable up to 25 years.  Bulgaria is a contracting state of The Hague Agreement Concerning 
the International Deposit of Industrial Designs.  With respect to third parties, an international 
registration shall have effect in Bulgaria as of the date of expiration of the six-month period 
under Article 8 (1) of the Hague Agreement.  Enforcement of industrial design is similar to 
trademarks enforcement.

Transparency of Regulatory System

Regulatory Environment 
In general, the regulatory environment in Bulgaria is characterized by complex regulations, 
lack of transparency, and arbitrary or weak enforcement.  These factors create incentives for 
public corruption and, as a result, foreign investors may experience a cumbersome investment 
climate. 
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Bulgarian law defi nes 41 operations that must be licensed and includes registration and permit 
regimes.  The law requires all regulations to be justifi ed by defi ned need (in terms of national 
security, environmental protection, or personal and material rights of citizens), and prohibits 
restrictions incidental to the stated purposes of the regulation.  The law also requires that the 
regulating authority perform a cost-benefi t analysis of any proposed regulation.  In addition, 
the law eliminates bureaucratic discretion in granting requests for routine economic activities, 
and provides for "silent consent" when the government does not respond to a request in the 
allotted time.  While the law creates a ground-breaking normative framework, implementation 
and consistent enforcement are still lacking.  Local companies in which foreign partners have 
controlling interests may be requested to provide additional information or meet mandatory 
requirements in order to engage in certain licensed activities including production and export 
of arms and ammunition; banking and insurance; and exploration, development, and exploita-
tion of natural resources. 

Major Taxation Issues Affecting U.S. Businesses 
Bulgaria has one of the lowest tax rates in the EU with a fl at 10-percent tax on corporate and 
individual income.  Certain tax incentives, such as an exemption from corporate taxes, apply in 
regions of high unemployment.  To simplify tax calculations for small enterprises, physical per-
sons in certain small-scale industries – usually companies with turnover less than BGN 50,000 
(USD 33,700) annually -- such as craftsmen, tradesmen, and small hotel owners pay a "pre-
sumptive tax” (in lieu of the 10 percent tax), according to a schedule established by Parliament. 
The amount of the "presumtive tax" is determined by and payable to municipal authorities.  

Dividends (and liquidation quotas) distributed by a Bulgarian resident company to non-EU in-
vestors are subject to a withholding tax of 5 percent.  An annual 30-percent depreciation rate 
is applied to investment in new machinery and other equipment, and an annual 50-percent 
depreciation rate is applied on computer hardware and computer software. 

The Treaty for Avoidance of Double Taxation (TADT) between the United States and Bulgaria 
(2007) applies only to direct taxes and excludes indirect levies, such as value-added and ex-
cise taxes and social contributions (pension, health, and unemployment funds).  It also applies 
to all sources of income that residents of either state have received "at source" in the other 
state.  The TADT is designed to reduce the tax burden for residents of both states, to stimulate 
cross-border trade and investment. 

Foreign employees are required to have the same insurance and unemployment compensation 
packages as Bulgarian employees.  Employers must pay 60 percent of all social security and 
health fund contributions.  Employers must contribute 13 and 4.8 percent of employees’ gross 
wages for social security and health insurance respectively.  Employers must also pay 0.6 per-
cent of an employee’s wages to an unemployment fund.  Companies contribute one percent of 
gross wages to a workers’ compensation fund.  The monthly maximum for social contributions 
is BGN 2,000 (USD 1,348).
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Bulgaria has a 20 percent single-rate value-added tax (VAT).  For certain tourist services VAT 
is levied at nine percent.  VAT registration is mandatory for companies with turnover exceeding 
BGN 50,000 (USD 33,700) annually.  Bulgaria has adopted the EU rules for applying VAT on 
goods and services traded between Bulgaria and the other EU member states. 

Energy Regulation 
The Energy Law establishes a predictable regulatory environment in the energy sector where 
the key regulatory responsibilities are vested with the State Energy and Water Regulatory 
Commission - an independent body.  In mid-2007, the electricity distribution market in Bulgaria 
was liberalized to comply with EU energy legislation.  The draft Renewable Energy  Law, which 
is currently pending government approval, would mandate a process for selecting power proj-
ects for connection to the electricity grid and give producers a predictable rate of return on their 
investments. 

Competition Policy 
The 2008 Law on the Protection of Competition (the "Competition Law") is intended to imple-
ment EU rules which promote competition and consumer protection.  The Competition Law 
forbids monopolies, restrictive trade practices, abuse of market power, and unfair competi-
tion.  Companies are prohibited from:  direct or indirect abusive pricing practices; distribution 
of market shares and supply sources; limiting manufacturing development to the detriment 
of consumers; discriminatory treatment of competing customers; tying contracts to additional 
and unrelated obligations; and use of economic coercion to cause mergers.  The law prohibits 
certain forms of unfair competition:  damaging competitors’ goodwill; misrepresentation with 
respect to goods or services; misrepresentation with respect to the origin, manufacturer, or 
other features of goods or services; the use or disclosure of someone else's trade secrets in 
violation of good faith commercial practices; and "unfair solicitation of customers" (promotion 
through gifts and lotteries).  Monopolies can only be legally established for certain categories 
of activities:  railway and postal services; use of atomic energy; production of radioactive ma-
terials; and weapons production.  

Effi cient Capital Markets and Portfolio Investment
Since 1997, the Bulgarian Stock Exchange (BSE) has operated under a license from the Secu-
rities and Stock Exchange Commission (SSEC).  The 1999 Law on Public Offering of Securities 
regulates the issuance of securities, securities transactions, stock exchanges, and investment 
intermediaries.  The 2002 comprehensive amendments to this law establish signifi cant rights 
for minority shareholders of publicly-owned companies in Bulgaria.  In addition, they create an 
important foundation for the adoption of international best practices for corporate governance 
principles in public companies. 

The BSE’s infrastructure has substantially improved in recent years, including the establish-
ment of an offi cial index (SOFIX), an internet-based trading system, and a growing number 
of brokers.  Investors access the BSE to trade corporate stock, government bonds, corporate 
bonds, Bulgarian Depositary Receipts, municipal bonds, and mortgage-backed bonds. 
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The Banking System 
The Bulgarian banking system has undergone considerable transformation since its virtual 
collapse in 1996 and now demonstrates both high predictability and client and investor confi -
dence.  There are 30 commercial banks (24 subsidiaries and 6 branches), with total assets of 
BGN 72.6 billion (USD 48.9.5 billion) and an annual growth rate of 1.3 percent in November 
2010.  Approximately 56 percent of bank assets are concentrated in the top fi ve banks:  Bul-
bank, DSK Bank, United Bulgarian Bank (UBB), Eurobank EFG Bulgaria, and Raiffeisen. 

In 2003, Bulgaria completed the privatization of its state-owned banks, attracting some strong 
foreign banks as strategic investors.  Foreign investors drawn to the Bulgarian banking industry 
include UniCredito Italiano SpA (UCI), BNP PARIBAS, KBC, National Bank of Greece, Societe 
Generale, Raiffeisen International, OTP Group, and Citibank. 

Government Securities 
The Bulgarian government fi nances some of its expenditures by issuing bonds in capital mar-
kets.  Commercial banks are the primary purchasers of these instruments.  EU-based banks 
are eligible to be primary dealers of Bulgarian government bonds. In order to acquire Bulgarian 
government bonds, a foreign bank must register with the Ministry of Finance and open a “cus-
tody account” in Bulgarian Leva. The Investment Promotion Act defi nes securities, including 
treasury bills, with maturities over six months as investments.  Repatriation of profi ts is pos-
sible after presenting documentation that taxes have been paid. 

Competition from State-Owned Enterprises
Upon EU accession, Bulgaria was recognized as a fully operating market economy, in which 
the majority of the companies are private.  State monopolies in the tobacco industry, railways, 
and mining are among the few exceptions.  The government has gradually reduced subsidies 
to the railway industry.  The railway infrastructure, however, remains government property.  The 
2011 amendments to the Postal Act restrict the monopoly of the state-owned Bulgarian Post 
Offi ces, allowing competition for small (up to 50 grams) deliveries of mail correspondence.   

Corporate Social Responsibility
There is a growing awareness of corporate social responsibility among both producers and 
consumers, but it is not always clear that expectations are as high for domestic fi rms as for 
foreign investors.

Political Violence
There have been no incidents in recent years involving politically-motivated damage to projects 
or installations.  Rather, violence in Bulgaria is primarily criminal in nature.

Corruption
Despite new laws and tougher enforcement, corruption is still one of most diffi cult problems 
in Bulgaria’s investment climate.  However, as recognized in the European Commission's an-
nual Cooperation and Verifi cation report published in July 2010, the government has shown 
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increased political will in combating corruption and organized crime.  Since 2009, numerous 
high-level offi cials and four former ministers, including one from the current government, have 
been investigated and indicted for corruption-related crimes.  Numerous high-profi le anti-smug-
gling operations have generally had a deterrent effect on contraband, but well-established hu-
man traffi cking, narcotics, and contraband smuggling channels that contribute to corruption in 
Bulgaria still exist. 

The Prosecution service, the State Agency for National Security, and the Ministry of Interior 
are the primary institutions responsible for combating corruption.  Despite some reforms, the 
police, customs offi cials, and the judiciary as a whole (which includes prosecutors and judges) 
consistently receive poor scores in the area of public confi dence in opinion polls.  Bulgaria has 
laws, regulations, and penalties to combat corruption effectively, but internal oversight within 
institutions is often weak.  Lack of transparency in the public procurement system is also often 
cited as a source of corruption.  

Bribery is a criminal act under Bulgarian law for both the giver and the receiver.  Penalties 
range from one to fi fteen years imprisonment along with possible confi scation of property de-
pending on the circumstances and seriousness of the case.  In the most egregious cases, the 
Penal Code calls for prison terms of 10 to 30 years.  Bribing a foreign offi cial is also a criminal 
act.  The government does not require companies to establish internal codes of conduct nor 
compliance programs to detect and prevent bribery.  

Corruption, including bribery, raises the costs and risks of doing business.  Corruption has a 
corrosive impact on both market opportunities overseas for U.S. companies and the broader 
business climate.  It also deters international investment, stifl es economic growth and develop-
ment, distorts prices, and undermines the rule of law.

It is important for U.S. companies, irrespective of their size, to assess the business climate in 
the relevant market in which they will be operating or investing, and to have an effective com-
pliance program or measures to prevent and detect corruption, including foreign bribery.  U.S. 
individuals and fi rms operating or investing in foreign markets should take the time to become 
familiar with the relevant anticorruption laws of both the foreign country and the United States 
in order to properly comply with them, and where appropriate, they should seek the advice of 
legal counsel.    

The U.S. Government seeks to level the global playing fi eld for U.S. businesses by encouraging 
other countries to take steps to criminalize their own companies’ acts of corruption, including 
bribery of foreign public offi cials, by requiring them to uphold their obligations under relevant 
international conventions.  A U. S. fi rm that believes a competitor is seeking to use bribery of a 
foreign public offi cial to secure a contract should bring this to the attention of appropriate U.S. 
agencies, as noted below.  

U.S. Foreign Corrupt Practices Act: In 1977, the United States enacted the Foreign Corrupt 
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Practices Act (FCPA), which makes it unlawful for a U.S. person, and certain foreign issuers 
of securities, to make a corrupt payment to foreign public offi cials for the purpose of obtaining 
or retaining business for or with, or directing business to, any person. The FCPA also applies 
to foreign fi rms and persons who take any act in furtherance of such a corrupt payment while 
in the United States. For more detailed information on the FCPA, see the FCPA Lay-Person’s 
Guide at: http://www.justice.gov/criminal/fraud/

Other Instruments: It is U.S. Government policy to promote good governance, including host 
country implementation and enforcement of anti-corruption laws and policies pursuant to their 
obligations under international agreements. Since enactment of the FCPA, the United States 
has been instrumental to the expansion of the international framework to fi ght corruption.  Sev-
eral signifi cant components of this framework are the OECD Convention on Combating Bribery 
of Foreign Public Offi cials in International Business Transactions (OECD Antibribery Conven-
tion), the United Nations Convention against Corruption (UN Convention), the Inter-American 
Convention against Corruption (OAS Convention), the Council of Europe Criminal and Civil 
Law Conventions, and a growing list of U.S. free trade agreements.  This country is party to 
[add instrument to which this country is party], but generally all countries prohibit the bribery 
and solicitation of their public offi cials. 

OECD Antibribery Convention: The OECD Antibribery Convention entered into force in Febru-
ary 1999.  As of December 2009, there are 38 parties to the Convention including the United 
States (see http://www.oecd.org/dataoecd/59/13/40272933.pdf).  Major exporters China, India, 
and Russia are not parties, although the U.S. Government strongly endorses their eventual 
accession to the Convention.  The Convention obligates the Parties to criminalize bribery of 
foreign public offi cials in the conduct of international business. The United States meets its in-
ternational obligations under the OECD Antibribery Convention through the U.S. FCPA.  [Insert 
information as to whether your country is a party to the OECD Convention.]

UN Convention: The UN Anticorruption Convention entered into force on December 14, 2005, 
and there are 143 parties to it as of December 2009 (see http://www.unodc.org/unodc/en/
treaties/CAC/signatories.html).  The UN Convention is the fi rst global comprehensive interna-
tional anticorruption agreement.  The UN Convention requires countries to establish criminal 
and other offences to cover a wide range of acts of corruption.  The UN Convention goes 
beyond previous anticorruption instruments, covering a broad range of issues ranging from 
basic forms of corruption such as bribery and solicitation, embezzlement, trading in infl uence 
to the concealment and laundering of the proceeds of corruption.  The Convention contains 
transnational business bribery provisions that are functionally similar to those in the OECD An-
tibribery Convention and contains provisions on private sector auditing and books and records 
requirements.  Other provisions address matters such as prevention, international coopera-
tion, and asset recovery.  [Insert information as to whether your country is a party to the UN 
Convention.]

 OAS Convention: In 1996, the Member States of the Organization of American States (OAS) 
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adopted the fi rst international anticorruption legal instrument, the Inter-American Convention 
against Corruption (OAS Convention), which entered into force in March 1997.  The OAS 
Convention, among other things, establishes a set of preventive measures against corruption, 
provides for the criminalization of certain acts of corruption, including transnational bribery and 
illicit enrichment, and contains a series of provisions to strengthen the cooperation between 
its States Parties in areas such as mutual legal assistance and technical cooperation.  As of 
December 2009, the OAS Convention has 33 parties (see http://www.oas.org/juridico/english/
Sigs/b-58.html) [Insert information as to whether your country is a party to the OAS Conven-
tion.]

Council of Europe Criminal Law and Civil Law Conventions: Many European countries are 
parties to either the Council of Europe (CoE) Criminal Law Convention on Corruption, the Civil 
Law Convention, or both.  The Criminal Law Convention requires criminalization of a wide 
range of national and transnational conduct, including bribery, money-laundering, and account 
offenses.  It also incorporates provisions on liability of legal persons and witness protection. 
The Civil Law Convention includes provisions on compensation for damage relating to corrupt 
acts, whistleblower protection, and validity of contracts, inter alia.  The Group of States against 
Corruption (GRECO) was established in 1999 by the CoE to monitor compliance with these 
and related anti-corruption standards. Currently, GRECO comprises 46 member States (45 Eu-
ropean countries and the United States). As of December 2009, the Criminal Law Convention 
has 42 parties and the Civil Law Convention has 34 (see www.coe.int/greco.)  [Insert informa-
tion as to whether your country is a party to the Council of Europe Conventions.]

Free Trade Agreements: While it is U.S. Government policy to include anticorruption provisions 
in free trade agreements (FTAs) that it negotiates with its trading partners, the anticorruption 
provisions have evolved over time.  The most recent FTAs negotiated now require trading 
partners to criminalize “active bribery” of public offi cials (offering bribes to any public offi cial 
must be made a criminal offense, both domestically and trans-nationally) as well as domestic 
“passive bribery” (solicitation of a bribe by a domestic offi cial).  All U.S. FTAs may be found 
at the U.S. Trade Representative Website: http://www.ustr.gov/trade-agreements/free-trade-
agreements. [Insert information as to whether your country has an FTA with the United States: 
Country [X] has a free trade agreement (FTA) in place with the United States, the [name of 
FTA], which came into force. Consult USTR Website for date: http://www.ustr.gov/trade-agree-
ments/free-trade-agreements.] 

Local Laws: U.S. fi rms should familiarize themselves with local anticorruption laws, and, where 
appropriate, seek legal counsel. While the U.S. Department of Commerce cannot provide le-
gal advice on local laws, the Department’s U.S. and Foreign Commercial Service can provide 
assistance with navigating the host country’s legal system and obtaining a list of local legal 
counsel. 

Assistance for U.S. Businesses: The U.S. Department of Commerce offers several services to 
aid U.S. businesses seeking to address business-related corruption issues.  For example, the 



92

c o m m e r c i a l  g u i d e

AMERICAN CHAMBER OF COMMERCE IN BULGARIA

U.S. and Foreign Commercial Service can provide services that may assist U.S. companies in 
conducting their due diligence as part of the company’s overarching compliance program when 
choosing business partners or agents overseas.  The U.S. Foreign and Commercial Service 
can be reached directly through its offi ces in every major U.S. and foreign city, or through its 
Website at www.trade.gov/cs.   

The Departments of Commerce and State provide worldwide support for qualifi ed U.S. compa-
nies bidding on foreign government contracts through the Commerce Department’s Advocacy 
Center and State’s Offi ce of Commercial and Business Affairs.  Problems, including alleged 
corruption by foreign governments or competitors, encountered by U.S. companies in seeking 
such foreign business opportunities can be brought to the attention of appropriate U.S. govern-
ment offi cials, including local embassy personnel and through the Department of Commerce 
Trade Compliance Center “Report A Trade Barrier” Website at tcc.export.gov/Report_a_Bar-
rier/index.asp.  

Guidance on the U.S. FCPA: The Department of Justice’s (DOJ) FCPA Opinion Procedure 
enables U.S. fi rms and individuals to request a statement of the Justice Department’s present 
enforcement intentions under the anti-bribery provisions of the FCPA regarding any proposed 
business conduct.  The details of the opinion procedure are available on DOJ’s Fraud Section 
Website at www.justice.gov/criminal/fraud/fcpa. Although the Department of Commerce has no 
enforcement role with respect to the FCPA, it supplies general guidance to U.S. exporters who 
have questions about the FCPA and about international developments concerning the FCPA. 
For further information, see the Offi ce of the Chief Counsel for International Counsel, U.S. De-
partment of Commerce, Website, at http://www.ogc.doc.gov/trans_anti_bribery.html. 

Exporters and investors should be aware that generally all countries prohibit the bribery of their 
public offi cials, and prohibit their offi cials from soliciting bribes under domestic laws.   Most 
countries are required to criminalize such bribery and other acts of corruption by virtue of being 
parties to various international conventions discussed above. 

Anti-Corruption Resources
Some useful resources for individuals and companies regarding combating corruption in global 
markets include the following: 

Information about the U.S. Foreign Corrupt Practices Act (FCPA), including a “Lay-Person’s 
Guide to the FCPA” is available at the U.S. Department of Justice’s Website at: http://www.
justice.gov/criminal/fraud/fcpa.

General information about anticorruption initiatives, such as the OECD Convention and the 
FCPA, including translations of the statute into several languages, is available at the Depart-
ment of Commerce Offi ce of the Chief Counsel for International Commerce Website: http://
www.ogc.doc.gov/trans_anti_bribery.html.
Transparency International (TI) publishes an annual Corruption Perceptions Index (CPI).     The 



93

c o m m e r c i a l  g u i d e

YEARBOOK 2011

CPI measures the perceived level of public-sector corruption in 180 countries and territories 
around the world. The CPI is available at: http://www.transparency.org/policy_research/sur-
veys_indices/cpi/2009. TI also publishes an annual Global Corruption Report which provides 
a systematic evaluation of the state of corruption around the world.  It includes an in-depth 
analysis of a focal theme, a series of country reports that document major corruption related 
events and developments from all continents and an overview of the latest research fi ndings on 
anti-corruption diagnostics and tools.  See http://www.transparency.org/publications/gcr.

The World Bank Institute publishes Worldwide Governance Indicators (WGI).   These indicators 
assess six dimensions of governance in 212 countries, including Voice and Accountability, Po-
litical Stability and Absence of Violence, Government Effectiveness, Regulatory Quality, Rule 
of Law and Control of Corruption.  See http://info.worldbank.org/governance/wgi/sc_country.
asp.  The World Bank Business Environment and Enterprise Performance Surveys may also 
be of interest and are available at:  http://go.worldbank.org/RQQXYJ6210.

The World Economic Forum publishes the Global Enabling Trade Report, which presents the 
rankings of the Enabling Trade Index, and includes an assessment of the transparency of 
border administration (focused on bribe payments and corruption) and a separate segment 
on corruption and the regulatory environment. See http://www.weforum.org/en/initiatives/gcp/
GlobalEnablingTradeReport/index.htm.

Additional country information related to corruption can be found in the U.S. State Depart-
ment’s annual Human Rights Report available at http://www.state.gov/g/drl/rls/hrrpt/. 

Global Integrity, a nonprofi t organization, publishes its annual Global Integrity Report, which 
provides indicators for 92 countries with respect to governance and anti-corruption. The report 
highlights the strengths and weaknesses of national  level anti-corruption systems. The report 
is available at: http://report.globalintegrity.org/.

Bilateral Investment Agreements
Bulgaria is a signatory to the Convention on the Settlement of Investment Disputes between 
States and Nationals of Other States and the Agreement Establishing the World Trade Orga-
nization. 

Bulgaria has a Bilateral Investment Treaty (BIT) with the United States, which guarantees 
national treatment for U.S. investments and creates a dispute settlement process.  The BIT 
also includes a side letter on protections for intellectual property rights.  The Governments of 
Bulgaria and the United States exchanged notes in 2003 to make Bulgaria’s obligations under 
the BIT compatible with its EU obligations, and fi nalized the process in January 2007. 

OPIC and Other Investment Insurance Programs
In 1991, the Overseas Private Investment Corporation (OPIC) and the Bulgarian government 
signed an Investment Incentive Agreement, which governs OPIC’s operations in Bulgaria. 
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OPIC provides medium- to long-term funding through direct loans and loan guarantees to eli-
gible investment projects in developing countries and emerging markets.  OPIC also supports a 
number of privately owned and managed equity funds, including a regional fund for Southeast 
Europe created in 2005 for investments in companies in Bulgaria and other Balkan countries. 
OPIC's Small- and Medium-Size Financing is available for businesses with annual revenues 
under USD 250 million.  OPIC's structured fi nancing focuses on U.S. businesses with annual 
revenue over USD 250 million and supports large capital-intensive projects such as infrastruc-
ture, telecommunications, power, water, housing, airports, technology, and fi nancial services. 

OPIC offers American investors insurance against currency inconvertibility, expropriation, and 
political violence.  Political risk insurance is also available from the Multilateral Investment 
Guarantee Agency (MIGA), which is a World Bank affi liate, as well as from a number of private 
U.S. companies. 

Bulgaria is a signatory to the Convention Establishing the Multilateral Investment Guarantee 
Agency.

Labor
Bulgaria’s workforce offi cially consists of 3,480,800 (third quarter 2010) well-educated and 
skilled men (53 percent) and women (47 percent).  The offi cial adult literacy rate in Bulgaria 
is 98.3 percent.  A high percentage of the workforce has completed some form of secondary, 
technical, or vocational education.  Many Bulgarians have strong backgrounds in engineering, 
medicine, economics, and the sciences, but there is a shortage of professionals with Western 
management skills.  The demand for skilled managers is increasing with an infl ux of high tech-
nology, innovative, and knowledge-based companies from the EU.  The aptitude of workers 
and the relative low cost of labor are considerable incentives for foreign companies, especially 
those that are labor-intensive, to invest in Bulgaria. 

The Bulgarian Constitution recognizes workers' rights to join trade unions and organize.  The 
National Council for Tripartite Cooperation (NCTC) provides a forum for dialog among govern-
ment, employer organizations, and trade unions on issues such as cost-of-living adjustments. 
An established practice of negotiating the so-called “social security thresholds” between trade 
unions and the employers organizations each year helps determine the formula for calculating 
the relative amount of employer and employee social security contributions. 

Bulgaria has two large trade union confederations represented at the national level, the Con-
federation of Independent Trade Unions of Bulgaria (CITUB) and the Confederation of Labor 
“Podkrepa” ("Support").  Currently, estimated trade union membership is 390,000 for CITUB 
and over 120,000 for Podkrepa.  

There are very few restrictions on trade union activity, but employees in smaller private fi rms 
are often not represented by trade unions.  In addition, there are six nationally recognized 
employer organizations currently in Bulgaria which target different industry and company mem-
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bership. 

Under the Bulgarian Labor Code, employer-employee relations are regulated by employment 
contracts. The framework of the employment contracts can be shaped through collective bar-
gaining. Collective labor contracts can be concluded at the sectoral level, enterprise level, 
and municipal level. The labor code addresses worker occupational safety and health issues, 
mandates a minimum wage (determined by the Council of Ministers), and prevents exploitation 
of workers, including child labor. The labor code clearly delineates employer rights. Disputes 
between labor and management can be referred to the courts, but resolution is often subject 
to delays.  Neither foreign companies nor majority foreign-owned Bulgarian companies are 
exempt from the requirements of the labor code. 

Over the last ten years, the labor code has been amended to address labor market rigidities and 
bring labor legislation into compliance with EU requirements.  In 2008, the Parliament passed 
changes in the labor legislation to increase fi nes to BGN 15,000 (USD 10,100) for labor code vio-
lations.  The minimum annual paid leave is 20 days, but in case of a collective labor agreement, 
this minimum could be set higher.  The minimum wage is BGN 240 (USD 161.7) per month. 

The National Institute for Conciliation and Arbitration (NICA) developed a framework for col-
lective labor dispute mediation and arbitration.  NICA includes representatives from labor, em-
ployers, and government.  NICA-sponsored collective labor dispute resolutions are still few in 
number.  Several of the appointed mediators received basic mediation skills training from the 
U.S. Federal Mediation and Conciliation Service.  There are 36 appointed mediators and 36 
arbiters, proposed by social partners and approved by NICA’s Supervisory Board. 

Foreign-Trade Zones/Free Ports
There are six duty-free zones in Bulgaria:  Ruse and Vidin ports on the Danube; Plovdiv; Svi-
lengrad (near the Turkish border); Dragoman (near the Serbian border); and Burgas port on the 
Black Sea.  They are all managed by joint stock or state-owned companies.  The government 
provided land and infrastructure for each zone. 

Foreign individuals and corporations, and Bulgarian companies with one percent or more for-
eign ownership may operate in a duty-free zone. Thus, foreign-owned fi rms have equal or 
better investment opportunities in the zones compared to Bulgarian fi rms.  All forms of legal 
economic activity are permissible in duty-free zones.  Foreign, non-EU goods delivered to the 
duty free zones for production, storage, processing, or re-export are VAT and duty exempt. 
Bulgarian goods may also be stored in duty free zones with permission from the customs 
authorities.  With Bulgaria now in the EU, the duty-free zones no longer apply tax and duty 
exemptions to exports from Bulgaria to other EU countries. 

Foreign Direct Investment Statistics
In October 2010, new FDI for the year totaled USD 1.1 billion, bringing the total FDI since 1992 at 
USD 49.4 billion.
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TOTAL FDI IN BULGARIA  FDI by Country of Origin (1996-2009) 

Year USD in millions 

1992 34.4 

1993 102.4 

1994 210.9 

1995 162.6 

1996 256.4 

1997 636.2 

1998 620.0 

1999 818.8 

2000 1,005.0 

2001 812.9 

2002 969.7 

2003 2,099.0 

2004 3,443.4 

2005 3,916.0 

2006 7,799.0 

2007 11,756.0 

2008 8,932.0 

2009 4,720.0

2010 (Jan-Oct) 1,113.5

Total 49,408.2 

(Sources: Bulgarian National Bank; 
Invest Bulgaria Agency) 

(Source: Bulgarian 
National Bank)

*Owing to methodological quirks, not all data accurately refl ect investment rankings.  Offi cial invest-
ment statistics currently rank the United States seventh in terms of overall investment in Bulgaria 
for the period 1992-2009.  While the Bulgarian Central Bank credits the United States with invest-
ments at the rate of USD 40- 50 million per year in the last eight years, this data does not capture a 
large share of U.S. FDI in Bulgaria because some of it is channeled through European subsidiaries 
of American parent companies. ; **Until 2005; ***Since 2006

Country USD in millions 

Austria 7,854.4

Netherlands 7,476.2 

Greece 4,250.6 

U.K. 3,924.1 

Germany 3,270.7 

Cyprus 2,557.1 

USA* 1,801.2 

Hungary 1,751.4

Russia 1,575.1 

Italy 1,553.6 

Ireland 1,448.8

Spain 1,339.5 

Switzerland 1,307.5 

Czech Republic 1,284.3 

France 1,297.6 

Belgium and Luxemburg** 916.8 

Belgium*** 886.6

Luxemburg*** 880.1

Turkey 555.3 

Denmark 404.6 

Israel 345.1 

Malta 342.3

Latvia 227.1 

Slovenia 222.4 

Sweden 219.6

Romania 207.1
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FDI by industry (1998-2009)

Industry USD in millions 

Real estate and business activities 11,154.0 

Financial activities 9,831.5

Manufacturing 9,397.3 

Trade and repairs 7,893.4 

Construction 3,363.7 

Electricity, gas, and water 2,985.3 

Telecommunications and transport 2,839.4 

Hotels and restaurants 790.5 

Agriculture, forestry, and fi shing 264.9 

Mining 204.1 

Education 19.4 

(Source: Bulgarian National Bank) 
Major Foreign Direct Investments (2007-2010) 

Investor Country Sector Bulgarian Firm USD/mil. 

Enel Italy power generation Maritza Iztok 328.8 

IWC GmbH Germany renewable energy Wind Farm Lozenets 302.2

AES Geo U.S. renewable energy AES Geo Energy 252.8

Alpic Group Switzerland renewable energy Wind Park Vetrocom 115.8 

IWC GmbH Germany renewable energy Wind Farm Krasen Dol 100.0 

Solvay Belgium thermal energy Deven AD, Devnya 93.6

Electrawinds Belgium renewable energy Electrawinds Bulgaria 75.6 

Viohalco Group Greece steel processing Stomana Pernik 73.5

Solvay Belgium manufacturing Solvay Sodi 71.0 

Viohalco Group Greece copper production Stomana Pernik 70.8

Ferry Energy Spain green energy Ferry Energy 63.0

PCC DEG Germany renewable energy Wind Park Izvorsko 57.5

Tengelmann Konzern Germany logistics National Logistic Center 56.2

WE2 and WPD Germany renewable energy Wind Park Stanata 56.2

Petrolvilla Italy hydro energy VEZ Svoge 52.5

Solvay Group Belgium manufacturing Pipelife Bulgaria 45.3 

Yazaki Japan automotive parts Yazaki Bulgaria 31.5 

(Source: Invest Bulgaria Agency) 
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Bulgaria’s direct investment stock abroad was a total of USD 1.3 billion in 2009. 

FDI by Country of Investment (1999-2009) 

Country USD in millions

Italy 174.9

Turkey 82.2 

Macedonia 60.4

Romania 57.6

USA 49.8

Greece 48.8

Serbia 48.3

Russia 39.3

UK 36.8

Malta 35.6

Ukraine 29.4

Austria 28.3

Cyprus 23.3

Spain 17.5

(Source: Bulgarian National Bank) 

CHAPTER 7: 

Trade and Project Financing

How Do I Get Paid (Methods of Payment)
As with any international transactions, the method of payment is determined by the degree of trust 
in the buyer’s ability and willingness to pay.  Full payment in advance is recommended for the fi rst 
delivery and when the importer is still unknown. Most commonly used payment mechanisms are 
available to facilitate international transactions. U.S. EXIM Bank provides insurance policies and 
long-term guarantees to U.S. exporters to allow more fl exible payment terms. For more informa-
tion, please visit http://www.exim.gov 

How Does the Banking System Operate?
Although Bulgaria is still predominantly a cash economy, the use of debit and credit cards is in-
creasing.  Development of services for consumers, such as credit cards and e-banking, was boost-
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ed within the last couple of years, while personal checks are almost unknown and unused as a 
method of payment for locals. The number of POS terminals in the country and the share of the 
non-cash transactions grew signifi cantly in the past years. 

The Bulgarian National Bank (BNB) operates independently of the government and reports directly 
to Parliament.  The BNB regulates the banking system, however under the Currency Board Ar-
rangement has no discretion in setting monetary or exchange rate policy. The Bulgarian Currency 
is exchanged at a fi xed rate of Euro against the Bulgarian Lev (1 EUR = 1,95583 BGN). 

There are 30 commercial banks in Bulgaria; twenty-four are fully licensed and authorized to engage 
in international transactions and six are branches of foreign banks in Bulgaria.  Foreign banking 
capital is largely predominant on the market.  Citibank is the only U.S. bank with an offi ce in Bul-
garia.

Foreign-Exchange Controls
International fi nancial remittances in payment of imports into Bulgaria are generally allowed.  Only 
bank transfer permits the export of hard currency by commercial entities, including juridical persons 
and sole traders.  Transfers for current international payments (imports of goods and services, 
transportation, interest and principal payments, insurance, training, medical treatment and other 
purposes defi ned in Bulgarian regulations) must be supported by documentation such as invoices, 
certifi cates, or transport documents, to the transferring bank.

U.S. Banks and Local Correspondent Banks
Contact information for all Bulgarian banks may be found on the Bulgarian National Bank
http://www.bnb.bg web site. Some Bulgarian banks may have 100 or more U.S. correspondent 
banks, and some U.S. banks may have correspondent relations with more than one Bulgarian 
bank.  As banking relationships can change quickly, the best source of current information on cor-
respondent banking arrangements is the banks themselves.

The Business Service Provider is a good place to start when looking for fi nance and banking 
services in Bulgaria.  Please visit http://www.buyusa.gov/bulgaria/en/serviceproviderlist.html The 
AmCham web site http://www.amcham.bg is another good resource of information.  From the Am-
Cham home page, go to “About us” then “Members list”.

Project Financing

U.S.-based fi nancing
The U.S. Export-Import Bank (Eximbank) is a source of export fi nancing and insurance for U.S. 
transactions in Bulgaria.  Eximbank will guarantee a commercial bank loan up to 85% of the value 
of the contract.  Eximbank will also accept guarantees from the larger municipalities.  In 2006, Ex-
imbank concluded a Master Guarantee Agreement with the Bulgarian banks UBB and Postbank, 
therefore Eximbank fi nancing is available in Bulgaria.
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The Small Business Administration (SBA) provides fi nancial and business development assistance 
to encourage and help small U.S. companies in developing export markets.  http://www.sba.gov/ 

The Overseas Private Investment Corporation's (OPIC) key programs are its loan guarantees, 
direct loans, and political risk insurance.  http://www.opic.gov/   

The U.S. Trade and Development Agency (TDA) promotes U.S. exports through funding feasibility 
studies, technical assistance, training programs, and orientation visits.    http://www.ustda.gov/   

Financing from International Institutions
The European Bank for Reconstruction and Development (EBRD), whose largest shareholder is 
the U.S. Government, has a number of programs available to U.S. investors.  The Bank makes 
loans as well as takes equity stakes in infrastructure projects.  The EBRD will increasingly focus 
on private-sector development in Bulgaria.  It also mandates open competitive tenders in procure-
ments, which give U.S. companies opportunities to supply goods and services.  For more informa-
tion, please see http://www.ebrd.com/ 

The World Bank’s procurement procedures enable U.S. exporters to bid on public procurement 
contracts.  To date, approved projects are in the energy, telecommunications, residential heating, 
railways, health, environmental and public administration sectors.  For more information on WB 
program in Bulgaria, please see
http://www.worldbank.bg

The Multilateral Investment Guarantee Agency (MIGA) is part of the World Bank Group.  Its pur-
pose is to encourage foreign investment in developing countries by providing investment guaran-
tees (political risk insurance) against the risk of currency transfer, expropriation, war, civil distur-
bance and breach of contract by the host government.  For more information, please see http://
www.worldbank.org/ 

EU-based fi nancing 
Bulgaria’s accession to the EU opened access to project fi nancing in the form of EU structural 
and cohesion funds. EU fi nancial assistance programs provide a wide array of grants, loans, loan 
guarantees and co-fi nancing for feasibility studies and infrastructure projects in a number of key 
sectors (e.g., environmental, transportation, energy, telecommunications, tourism, public health). 
From a commercial perspective, these initiatives create signifi cant market opportunities for U.S. 
businesses, U.S.-based suppliers, and subcontractors.

The EU supports projects within its member states, as well as EU-wide "economic integration" proj-
ects that cross both internal and external EU borders.  See http://www.buyusa.gov/europeanunion/
eu_funds.html . 
Seven EU operational programs are available in Bulgaria, supporting projects in the areas of com-
petitiveness, environment, transport, regional development, technical assistance, capacity build-
ing, and human capital development. 
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The European Union provides project fi nancing through grants from the European Commission 
and loans from the European Investment Bank. Grants from the Structural Funds are distributed 
through the member states’ national and regional authorities.

The CSEU Tenders Database
The U.S. Commercial Service at the U.S. Mission to the European Union offers a tool on its website 
to help U.S.-based companies identify European public procurement opportunities. The database 
features all current public procurement tenders issued by all national and regional public authori-
ties in the 27 Member States of the European Union, plus four other European countries, and that 
are open to U.S.-based fi rms under the terms of the Government Procurement Agreement (GPA) 
implemented in 1995. The database is updated twice weekly and is easy to use with a range of 
search options, including approximately 20 industry sectors. The database also contains tenders 
for public procurement contracts relating to structural funds. Readers may access the database at 
http://www.buyusa.gov/europeanunion/eu_tenders.html .

EU Structural Funds
The EU earmarked EUR 308 billion for projects under the Structural Funds and the Cohesion Fund 
programs for the 2007-2013 period for the EU-27. In addition to funding economic development 
projects proposed by Member States or local authorities, EU Structural Funds also support special-
ized projects promoting EU socioeconomic objectives. For information on approved programs that 
will result in future project proposals, please visit: http://ec.europa.eu/regional_policy/atlas2007/
fi che_index_en.htm .

For projects fi nanced through the Structural Funds, Bulgarian offi cials are the key decision-makers. 
They assess the needs of their country; investigate projects; evaluate bids; and award contracts. To 
become familiar with available fi nancial support programs in Bulgaria, it is advisable for would-be 
contractors to meet with local offi cials to discuss local needs.

Tenders issued by Bulgaria’s public contracting authorities for projects supported by EU grants are 
subject to EU public procurement legislation if they meet the EU minimum contract value require-
ment for the eligible sector. Below this threshold, tender procedures are subject to national procure-
ment legislation. There are no overt prohibitions against the participation of U.S. companies, either 
as developers or concessionaires of projects supported partially by the Structural Funds, or as 
bidders on subsequent public tenders related to such projects, but it is advisable to team up with a 
local partner. All Structural Fund projects are co-fi nanced by national authorities and most may also 
qualify for a loan from the European Investment Bank. The private sector is also involved in project 
fi nancing. For more information on these programs, please see the market research section on the 
website of the US Mission to the EU: http://www.buyusa.gov/europeanunion/mrr.html 

The Cohesion Fund
The Cohesion Fund is another instrument of EU structural policy. Its EUR 61.5 billion (2007-2013) 
budget seeks to improve cohesion within the EU by funding transport infrastructure and environ-
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mental projects in Portugal, Spain, Greece and the twelve new (since 2004) EU Member States 
from Central and Eastern Europe. These projects are generally co-fi nanced by national authorities, 
the European Investment Bank, and the private sector. 

Loans from the European Investment Bank
Headquartered in Luxembourg, the European Investment Bank (EIB) is the fi nancing arm of the 
European Union. As a non-profi t banking institution, the EIB offers cost-competitive, long-term 
lending in Europe. Best known for its project fi nancial and economic analysis, the Bank makes 
loans to both private and public EU-based borrowers for projects in all sectors of the economy, 
such as telecommunications, transport, energy infrastructure and environment.

Projects fi nanced by the EIB must contribute to the socioeconomic objectives set out by the Eu-
ropean Union, such as fostering the development of less favored regions; improving European 
transport and telecommunication infrastructure; protecting the environment; supporting the activi-
ties of SMEs; assisting urban renewal; and, generally promoting growth, competitiveness and em-
ployment in Europe. Last year, the EIB created a list of projects to be considered for approval and 
posted the list on its website. As such, the EIB website is a source of intelligence on upcoming 
tenders related to EIB-fi nanced projects: http://www.eib.org/projects/pipeline/index.htm

The EIB presents attractive business opportunities to U.S. businesses.  EIB lending rates are lower 
than most other commercial rates. Like all EIB customers, however, U.S. fi rms must apply the loan 
proceeds to a project that contributes to the European objectives cited above. 

The EIB’s i2i (Innovation 2010 Initiative) is designed to highlight projects that support innovative 
technology in the European Union, in particular by fi nancing broadband and multimedia networks; 
the physical or virtual infrastructure providing local access to these networks; and research and de-
velopment infrastructures, especially in the less developed regions of the European Union. i2i will 
also fi nance projects to computerize schools and universities and to provide information technology 
training in conjunction with public authorities. 

Web Resources
Export-Import Bank of the United States: http://www.exim.gov
OPIC: http://www.opic.gov
Trade and Development Agency: http://www.tda.gov/
USDA Commodity Credit Corporation: http://www.fsa.usda.gov/ccc/default.htm
European Bank for Reconstruction and Development: http://www.ebrd.bg 
World Bank - http://www.worldbank.org/
The European Investment Bank  http://www.eib.org/
EIB-fi nanced projects: http://www.eib.org/projects/index.htm?lang=-en
European Union Tenders Database: http://www.buyusa.gov/europeanunion/euopportunities.html
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CHAPTER 8: 

Business Travel

Business Customs
Bulgarians are less formal than Western Europeans from dress to the manner of their business 
contacts.  Meetings, including lunches or dinners, are used as an opportunity to be acquainted and 
as a basis for developing a relationship of trust.  Companies use stand-up evening receptions at 
hotels, restaurants, congress centers, trade shows, and even museums and auto showrooms for 
public relations and to solidify business relationships.

One charming but confusing custom is that head movements indicating agreement or disagree-
ment are reversed in Bulgaria.  The rocking of the head from left-to-right, often with a slight smile, 
means "yes" while nodding up-and-down indicates "no." But with foreign language fl uency growing, 
some Bulgarians will use head movements in typical western fashion.  Therefore, it is best to clarify 
the situation by obtaining a verbal response.

Travel Advisory
Bulgarian law requires all travelers entering or leaving EU through Bulgaria with 10 000 Euros 
(around USD 14,100) or more in cash to declare the sum to customs in order to comply with Regu-
lation (EC) No 1889/2005 of the European Parliament and the Council applicable from June 15, 
2007. This initiative has been taken to assist the efforts being made at EU level to tackle crime 
and improve security by cracking down on money laundering, terrorism and criminality or travelers’ 
checks declare the money/checks upon arrival to customs offi cials.  Travelers entering Bulgaria at 
Sofi a Airport and carrying currency in excess of the above amount should use the red "Something 
to Declare" line and not the green "Nothing to Declare" line, even if specifi cally invited into the 
green line by a customs offi cial.

Travelers who attempt to leave the country with the equivalent of BGN 25,000 or more must com-
plete a customs declaration on which they must state the origin of the money, and present a cer-
tifi cate from the Bulgarian regional internal revenue service proving they do not owe taxes, unless 
the sum is less than the amount originally reported when initially brought into the country.  Please 
contact the Embassy of Bulgaria in Washington, D.C. or one of Bulgaria's consulates in the United 
States for specifi c information regarding customs regulations.

American citizens visiting Bulgaria are encouraged to enroll in the Smart Traveler Enrollment Pro-
gram at travelregistration.state.gov. Enrollment, formerly known as registration with the Embassy, 
ensures you will obtain updated information on travel and security within Bulgaria.  The Embassy’s 
web site address is http://www.usembassy.bg
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Visitors should exchange cash or travelers checks at banks or exchange bureaus.  Some exchange 
bureaus charge commissions on both cash and travelers check transactions, which may be high or 
not clearly posted.  Damaged or much worn U.S. dollar bank notes are often not accepted at banks 
or exchange bureaus.  Major hotels accept credit cards, but most shops and restaurants do not. 
ATM cash machines are increasing in numbers in Sofi a and other major cities, but bankcards, debit 
cards and credit cards should be used with caution due to the potential for fraud or other criminal 
activity.  Be wary of skimming devices placed on automated tellers. Only use ATMs inside major 
institutions such as banks or major malls.  Limit your use of credit cards to hotel bills or with other 
major vendors. 

If traveling with pets, you must have a certifi cate of veterinarian examination carried out within one 
week before departure, as well as a certifi cate of rabies shot made during the last six months.   

For the latest travel and security information, Americans traveling abroad should regularly monitor 
the Department's Internet web site at http://travel.state.gov Up-to-date information on security can 
also be obtained by calling 1-888-407-4747 toll free in the
United States, or for callers outside the United States and Canada, a regular toll line at
1-317-472-2328. These numbers are available from 8:00 a.m. to 8:00 p.m.  Eastern
Time, Monday through Friday (except U.S. federal holidays).

Visa Requirements 
A United States passport is required for U.S. citizens who are not also Bulgarian nationals.  Bulgar-
ian immigration authorities ask all foreigners to declare the purpose of their visit at the border or 
upon arrival and to provide their intended address.  U.S. citizens who enter the country on regular 
passports without a Bulgarian visa are authorized to stay for a total of 90 days within a six-month 
period.  Travelers on all types of passports (regular, offi cial or diplomatic) who intend to stay more 
than 90 days must secure a "D" visa from the Bulgarian Embassy or Consulate.  The visa issuance 
takes about 30 to 40 calendar days.  "D" visas may be issued for employment purposes, missionary 
purposes, or if you are married to a Bulgarian citizen, among other reasons. Travelers using offi cial 
or diplomatic passports, who intend to stay in Bulgaria for less than 90 days within six months, must 
secure a Bulgarian visa type "C" from a Bulgarian Embassy or Consulate prior to arrival.  As of July 
2008, U.S. citizens must apply for a visa at a Bulgarian Embassy/Consulate in the United States 
or if not residents in the United States, in their country of legal residence.  U.S. citizens are also 
advised that if their purpose of stay in Bulgaria changes (i.e., work or marriage status), they must 
leave Bulgaria and apply again for a D-visa.

All foreigners receive an entry stamp in their passports. Foreigners who do not have an entry stamp 
in their passports will encounter diffi culties when they try to leave Bulgaria. When entering Bulgaria 
by car, if the vehicle has been recorded on the passport, the owner may not leave the country with-
out the automobile. Sometimes vehicles are erroneously recorded on the passport of passengers 
in the car, who then have problems trying to leave the country without the vehicle. 
For further information concerning entry requirements, travelers should contact the Embassy of 
the Republic of Bulgaria at 1621 22nd St. N.W., Washington, D.C. 20008; http://www.bulgaria-
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embassy.org  tel. (202) 483-5885 (main switchboard (202) 387-7969, or the Bulgarian Consulate 
in New York City.

U.S. Companies that require travel of foreign businesspersons to the United States should be 
advised that security options be handled via an interagency process.  Visa applicants should go to 
the following links.

State Department Visa Website: http://travel.state.gov/visa/index.html

Telecommunications
Bulgaria has a good telecommunications infrastructure with three mobile providers and is begin-
ning to launch wireless services for business travelers.  Two cellular operators offer BlackBerry 
service.  There are numerous Wi-Fi hotspots in Sofi a (mainly at the coffee shops, big restaurants, 
malls, hotel lobbies and at the Airport Sofi a).  

The dialing code for Bulgaria is 359, followed by the appropriate area code: Sofi a (2), Plovdiv (32), 
Varna (52), Bourgas (56), Stara Zagora (42)

Transportation
Sofi a is served by major European airlines including Aerofl ot, Aerosvit, Air Malta, Air France, Ali-
talia, Austrian Airlines, British Airways, Czech Airlines, El Al, LOT, Lufthansa, MALEV, Olympic, 
Swiss, TAROM and Turkish Airlines. Many American carriers operate co-shared fl ights to Sofi a – 
like United, Delta, Continental airlines. Bulgaria Air is also operating international fl ights as well as 
domestic service between Sofi a, Varna and Bourgas. 

Car rental from Hertz, Avis, Budget and others are available.

Taxis are affordable.  It is advisable to call ahead to a reputable taxi company for radio dispatch for 
personal security as well as to avoid overcharges.

Language
Bulgarian is a Slavic language that uses the Cyrillic alphabet.  In business, the usage of
English is increasing rapidly. Many Bulgarians have some comprehension of the Russian lan-
guage.  German and French are also widely spoken.

Health
All foreign citizens traveling to Bulgaria may be asked to present valid evidence of health insurance 
to the Bulgarian border authorities in order to be admitted into the country.
The insurance should be valid for the duration of the traveler's stay in Bulgaria.  The
Department of State strongly urges Americans to consult with their medical insurance company 
prior to traveling abroad to confi rm whether their policy applies overseas and if it will cover emer-
gency expenses such as a medical evacuation.  U.S. medical insurance plans seldom cover health 
costs incurred outside the United States unless supplemental coverage is purchased.  Further, 
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U.S. Medicare and Medicaid programs do not provide payment for medical services outside the 
United States.  However, many travel agents and private companies offer insurance plans that will 
cover health care expenses incurred overseas, including emergency services such as medical 
evacuations.  When making a decision regarding health insurance, Americans should consider that 
many foreign doctors and hospitals require payment in cash prior to providing service and that a 
medical evacuation to the United States may cost more than 50,000 U.S. Dollars.

Uninsured travelers who require medical care overseas often face extreme diffi culties, whereas 
travelers who have purchased overseas medical insurance have found it to be life saving when 
a medical emergency has occurred.  When consulting with your insurer prior to your trip, please 
ascertain whether payment will be made to the overseas healthcare provider or if you will be reim-
bursed later for expenses that you incur.

Local Time, Business Hours, and Holidays
Local Time is EST plus 7 hours.

2011 HOLIDAYS IN BULGARIA INCLUDE:

March 3 National Day

March 4 Non–work Day

April 22 Orthodox Good Friday

April 25 Orthodox Easter Monday

May 6 St. George’s Day, Day of Valor and the Bulgarian Army

May 23 Non-work Day

May 24 Saints Cyril & Methodius Day

September 6 Unifi cation Day

September 22 Independence Day

September 23 Non-work Day

December 24 Christmas Eve

Work Week
Bulgarians work a 40-hour week with businesses opening between 8:30 and 9:00 a.m.  Monday 
through Friday. During the summer months, scheduling meetings late on
Fridays may be diffi cult as workers tend to leave early for weekend getaways. As in the rest of 
Europe, business activity slows considerably during the latter part of July and most of August when 
many Bulgarians take their extended summer holidays.

Temporary Entry of Materials and Personal Belongings 
In theory, personal items brought in temporarily by travelers such as laptop computers, software, 
and exhibition materials should be declared upon arrival.  Travelers should declare jewelry, cam-
eras, and other valuables upon arrival in order to avoid diffi culties when departing.  The declaration 
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form should be presented to Customs upon departure.

Web Resources
Business travelers to Bulgaria seeking appointment with U.S. Embassy Sofi a offi cials should con-
tact the Commercial Section in advance of departure from the United States.
The Commercial Section can be reached by telephone at 359-2-937-5100 and fax at
359-2-937-5320; or e-mail at Offi ce.Sofi a@trade.gov.  Detailed information on the
U.S. Commercial Service Sofi a's services and programs are available at: http://www.buyusa.gov/
bulgaria  and http://www.export.gov 

CHAPTER 9: 

Contacts, Market Research, and Trade 
Events

Contacts

U.S. Government Contacts
U.S. Embassy - Sofi a   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . http://sofi a.usembassy.gov 
U.S. Commercial Service – Sofi a   .  .  .  .  .  .  .  .  .  . http://www.buyusa.gov/bulgaria 
U.S. Department of State   .  .  .  .  .  .  .  .  .  .  .  .  .  . http://www.state.gov
U.S. Department of Commerce   .  .  .  .  .  .  .  .  .  .  . http://www.export.gov
U.S. Department of Agriculture.  .  .  .  .  .  .  .  .  .  .  . http://www.usda.gov
U.S. Agency for International Development  .  .  .  .  . http://www.usaid.gov
U.S. Export-Import Bank .  .  .  .  .  .  .  .  .  .  .  .  .  .  . http://www.exim.gov
Overseas Private Investment Corporation .  .  .  .  .  . http://www.opic.gov
U.S. Trade and Development Agency  .  .  .  .  .  .  .  . http://www.ustda.gov

Bulgarian Chamber of Commerce and Industry
President: Mr. Tzvetan Simeonov
9, Iskar Street
1058 Sofi a
Phone: (359) (2) 987-2528, 8117-444, 8117-489; Fax: (359) (2) 8117-490
Business Center Directorate – Mrs. Margarita Damyanova - Director
E-mail: interdept@bcci.bg, offi ce@bcci.bg  Website: http://www.bcci.bg/

Confederation of the Employers and Industrialists in Bulgaria
Chairman: Mr. Ognyan Donev
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Executive Director: Mr. Evgenii Ivanov
55, Alexander Stamboliiski Blvd, 3rd fl oor
1301 Sofi a
Phone: (359) (2) 981-9564, 981-9169 Fax: (359) (2) 988-6776
E-mail: offi ce@ceibg.bg Website: http://www.ceibg.bg/

Bulgarian Industrial Association
Chairman: Mr. Bozhidar Danev
Director, International Organizations and Programs: Mr. Branimir Handjiev
16-20, Alabin Street
1000 Sofi a
Phone: (359)(2) 932-0911, 932-0914, 932-0922 Fax: (359)(2) 987-2604
E-mail: offi ce@bia-bg.com; Website: http://www.bia-bg.com/

Bulgarian Construction Chamber
Chairman: Mr. Svetoslav Glossov
Executive Director: Mr. Ivan Boykov
1, Hristo Smirnenski Blvd.
1164 Sofi a 
Phone: (359)(2) 806-2910, 806-2911 Fax: (359)(2) 963 2425
E-mail: offi ce@ksb.bg; Website: http://www.ksb.bg/

Bulgarian Association for Information Technologies
Chairman: Mr. Theodore Zahov
CEO: Mr. Vesselin Yankov
7 Mizia Street
1124 Sofi a
Phone: (359)(2) 946 1513 Fax: (359) (2) 946-1451
E-mail: bait@bait.bg, bait@spnet.net Website: http://www.bait.bg/

BULGARIAN GOVERNMENT CONTACTS

Bulgarian Embassy in Washington, DC  .  .  .  .  .  .  . http://www.bulgaria-embassy.org/
Bulgarian Government .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . http://www.government.bg/

InvestBulgaria Agency
Executive Director: Mr. Borislav Stefanov
31, Aksakov Street
1000 Sofi a
Phone: (359)(2) 980-0918, 985-5500 Fax: (359)(2) 980-1320
E-mail: iba@investbg.government.bg
Website: http://www.investbg.government.bg/
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Privatization Agency
Executive Director: Mr. Emil Karanikolov
29, Aksakov Street
1000 Sofi a
Phone: (359)(2) 987-7579; 987-3249 Fax: (359)(2) 981-6201, 981-1307
E-mail: press@priv.government.bg
Website: http://www.priv.government.bg/

Communications Regulation Commission
Chairperson: Mr. Veselin Bozhkov
6, Gurko St.
1000 Sofi a
Phone: (359) (2) 949-2335 Fax: (359) (2) 987-0695
E-mail: info@crc.bg
Website: http://www.crc.bg/

Bulgarian Institute for Standardization
Chairperson: Mr. Ivelin Burov
13, Lachezar Stanchev Street, Izgrev
1797 Sofi a
Phone: (359)(2) 81 74 523 Fax: (359)(2) 873 55 97
E-mail: standards@bds-bg.org
Website: http://www.bds-bg.org/

National Customs Agency
Director General: Mr. Vanyo Tanov
47, G.S.  Rakovski Street
1202 Sofi a
Phone: (359) (2) 9859-4210, 9859-4213 Fax: (359)(2) 980-4061
E-mail: pr@customs.bg
Website: http://www.customs.bg/

Patent and Trademark Offi ce
President: Mr. Kostadin Manev
52-B  G. M. Dimitrov Blvd.
1040 Sofi a
Phone: (359)(2) 873 51 71, 9701 321 Fax: (359)(2) 873-52 58, 870 83 25
E-mail: bpo@bpo.bg
Website: http://www.bpo.bg/

BULGARIAN NEWSPAPERS

TRUD daily
47, Tzarigradsko Shousse Blvd., Sofi a 1504
Acting Editor in Chief: Mr. Nikola Kitzevsky – (3592) 9214-204
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Business News Editor: Mr. Plamen Enchev - (3592) 9214-142
Advertisement and announcements: (3592) 942-2130, (3592) 942-2132, (3592) 942-2134, (3592) 
942-2133, fax: (3592)-942-2831, 9433940
Website: http://www.trud.bg 

24 CHASA daily
47, Tsarigradsko Shosse Blvd., Sofi a 1504
Acting Editor in Chief: Mr. Borislav Zyumbyulev – (3592) 942-25-00
Advertisement: (3592)942-2143, (3592) 942-41-30 (-32,- 33,- 34,- 35) , (3592) 942-21-45 (-46,-
47)
Website: http://www.24chasa.bg

STANDART daily
49, Bulgaria Blvd. POB Box 41, Sofi a 1404
Editor in Chief: Mrs. Slavka Bozukova – (3592) 8182-303, (359)888-870-455
Advertisement and Marketing: Mrs. Dimitrina Hristova, phone (3592) 81-82-345, 81-82-322; 81-82-
311; fax (3592) 81-82-395
Website: http://www.standartnews.com 

SEGA daily
1, Bulgaria Square, Sofi a 1463
Editor in Chief: Mrs. Teodora Peeva – (3592)4282-300, (3592) 4282-305
Advertisement: phone (3592) 4282-314, (3592) 4282-350
E-mail: adv@segabg.com
Website: http://www.segabg.com 

NOVINAR daily
44 Oborishte St., Sofi a 1505
Chairman: Mr. Lyuben Dilov-Son – (3592) 943-34-37, 
Editor in Chief: Mrs. Desislava Apostolova (3592) 943-45-32
Advertisement: phone (3592) 400-64-27, fax: (3592) 400-6426
E-mail: reklama@novinar.bg
Website: http://www.novinar.net 

PARI daily
161, Knyaz Boris I, Str., Sofi a 1202
Executive Director and Editor in Chief: Mrs. Lilia Apostolova (3592) 4395802
Editor in Chief pari.bg: Mrs. Maria Veromirova (3592) 4395865
Advertisement: (3592) 8133-451, (3592) 8133-453, (3592) 8133-454 
E-mail: offi ce@pari.bg; reklama@pari.bg mailto:reklama@pari.bg
Website: http://www.pari.bg 

KAPITAL weekly
20 Ivan Vazov St., Sofi a 1000
Editor in Chief: Mrs. Galya Prokopeiva. (3592) 937-6122
Advertisement: phone (3592) 9376-444; fax: (3592) 9376-236, 9376-440
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E-mail: reklama@capital.bg
Website: http://www.capital.bg

MONITOR daily
113A, Tsarigradsko Shosse Blvd.  Sofi a 1784
Chairman of the Editors’ Board: Mrs. Irena Krasteva – (3592) 9602-243
Advertisement: Mrs. Natasha Rusenova (3592) 9602-214, fax (3592) 9602-213
E-mail: monitor@monitor.bg
Website: http://www.monitor.bg 

DNEVNIK daily
16 Ivan Vazov Street, Sofi a 1000
Editor in Chief: Mrs. Velislava Popova: (3592)9376-300, 0888-705-260
Advertisement: (3592) 9376-444, fax: (3592) 9376-236
E-mail: reklama@dnevnik.bg
Website: http://www.dnevnik.bg 

DUMA daily
113A Tsarigradsko Shosse, Sofi a 1784
Editor in Chief: Mr. Ivelin Nikolov (3592) 9705 200; 9705 203 
Advertisement: Mrs. Gabriela Naydenova (3592) 9705-233, fax (3592) 975 2604
E-mail: reklama@duma.bg
Website: http://www.duma.bg 

BANKER weekly
5B, Tzvetna Gradina Str., Sofi a 1421
Editor in Chief – Mrs. Bistra Georgieva,  (3592) 4409440, fax (3592) 4409435
Advertisement – Mrs. Krasimira Kostadinova (3592) 4409446 
E-mail: reklama@banker.bg

KLASSA daily
49, Bulgaria Blvd. Business Center Vitosha, building 2,  Sofi a 1404
Editor in Chief – Mrs. Neda Popova (3592) 8088-444, fax (3592) 8088433
Advertisement – Mrs. Lyudmila Peeva (3592) 8088-478
E-mail: web_reklama@klassa.bg, klassa@klassa.bg 
Website: http://www.klassa.bg 

INTERNATIONAL FINANCIAL INSTITUTIONS

European Bank for Reconstruction and Development
Sofi a Resident Offi ce
17, Moskovska Street, 1000 Sofi a
Phone: (359) (2) 932-1414 Fax: (359)(2) 932-1441
E-mail: sofi aro@ebrd.com
Website: http://www.ebrd.com/
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European Investment Bank
98-100, Boulevard Konrad Adenauer
L-2950 Luxembourg
Phone: (352) 43 79-3122 Fax: (325) 43 79-3191, 43 77 04
E-mail: info@eib.org
Website: http://www.eib.org/

Multilateral Investment Guarantee Agency
World Bank Group
1818 H Street, N.W.
Washington, D.C.  20433
Phone: (202) 473 1000 Fax: (202) 522-2630
Website: http://www.miga.org/

Delegation of the European Commission to Bulgaria
9 Moskovska Str., Sofi a 1000
Phone: (359)(2) 933-5252 Fax: (359)(2) 933-5233
E-mail: COMM-REP-SOF@ec.europa.eu; guest@evropa.bg
Website: http://ec.europa.eu/bulgaria/

World Bank
36, Dragan Tsankov Blvd.
World Trade Center, block A, 5th Fl., 1057 Sofi a
Phone: (359)(2) 969-7239; (359 2) 918 14225; Fax: (359)(2) 971-2045
E-mail: itaushanova@worldbank.org
Website: http://www.worldbank.bg/

BULGARIAN BANKS

Contact information for all Bulgarian banks may be found on the Bulgarian National Bank
website http://www.bnb.bg/

Trade Events
Please click on the links below for information on upcoming trade events.
http://www.export.gov/tradeevents/index.asp
Bulgarreklama  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . http://www.bulgarreklama.com 
Plovdiv Fair.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . http://www.fair.bg 
Viaexpo.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . http://www.viaexpo.com 
Expoteam   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . http://www.sofi a.motorshow.bg
Bulgarian Economic Forum   .  .  .  .  .  .  .  .  .  .  .  .  . http://www.biforum.org
The Bulgarian Chamber of Commerce and Industry publishes an annual Calendar of the
Fairs and Exhibitions in Bulgaria.  The BCCI’s website is http://www.bcci.bg



113

c o m m e r c i a l  g u i d e

YEARBOOK 2011

CHAPTER 10: 

Guide to Our Services

The U.S. Commercial Service offers customized solutions to help your business enter and suc-
ceed in markets worldwide.  Our global network of trade specialists will work one-on-one with you 
through every step of the exporting process, helping you to:

Target the best markets with our world-class research
Promote your products and services to qualifi ed buyers
Meet the best distributors and agents for your products and services
Overcome potential challenges or trade barriers

For more information on the services the U.S. Commercial Service offers U.S. businesses, please 
use the link below.

http://www.buyusa.gov/bulgaria

U.S. exporters seeking general export information/assistance or country-specifi c commercial in-
formation should consult with their nearest Export Assistance Center or the U.S. Department of 
Commerce's Trade Information Center at (800) USA-TRADE, or go to the following website: http://
www.export.gov

To the best of our knowledge, the information contained in this report is accurate as of the date 
published.  However, The Department of Commerce does not take responsibility for actions read-
ers may take based on the information contained herein.  Readers should always conduct their 
own due diligence before entering into business ventures or other commercial arrangements.  The 
Department of Commerce can assist companies in these endeavors.
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Over the past year, the main economic focus in Bulgaria fell on the budget balance. 

The revised 2010 budget, stemming from insuffi cient revenue generation capabilities and pre-
sumably misstated economic assumptions, envisaged revenues of BGN 15.2bn (EUR 7.7bn) and 
expenses of BGN 18.9bn as opposed to the initially forecast BGN 17.1bn (down by 11%) and BGN 
17.9bn (up by 5.7%), respectively. The target budget defi cit was BGN 3.2bn (EUR 1.64bn) or 4.8% 
of the projected full-year GDP on a cash basis, while the accrual-based defi cit under the Eurostat 
methodology was to reach some BGN 2.54bn or 3.8% of GDP. 

The fi nance minister defi ned three main directions in the fi scal framework – no change in taxes in 
order to support the business, BGN 800mn for social benefi ts and economic support and 1% GDP 
growth for the year, which despite being weak would mean end to the crisis. 

Data for the full 2010 showed that the general consolidated budget posted a defi cit of BGN 2.78bn 
(EUR 1.42bn) on cash basis last year, which accounted for 3.9% of the full-year GDP estimate, 
beating the target of 4.8% of GDP. The consolidated revenues reached BGN 34% of the GDP esti-
mate last year as compared to 36.5% of GDP in 2009 though rising by nominal 4.6%. The consoli-
dated budget expenditures reached BGN 26.7mn (4.1% up from 2009 level) or 37.9% of the GDP 
estimate last year as compared to 37.4% of GDP in 2009. The upward move resulted from higher 
social payments and the covering of outstanding liabilities from 2009. Nevertheless, expenditures 
were about 4% less than planned. 

In January, the EC concluded that Bulgaria has “taken action representing adequate progress to-
wards the correction of the excessive defi cit within the time limits set by the Council” and no further 
steps are needed at present. 

The 2011 budget envisages a budget gap of BGN 1.9bn (EUR 971mn) or 2.5% of the projected 
full-year GDP. The macro frame is based on projections for a 3.6% real GDP growth in 2011, driven 
by exports and a gradual recovery of domestic demand. The planned budget revenues are raised 
by 5.3% y/y to BGN 25.8bn or 33.5% of GDP. Expenditures are expected to decline to BGN 27.8bn 
or 35.5% of GDP, from 37.7% in 2010.

BULGARIA’S ECONOMY IN 2010 AND 
OUTLOOK FOR 2011
Macroeconomic focus
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REAL SECTOR
GROSS DOMESTIC PRODUCT (GDP)
The gross domestic product rose by 0.7% q/q in the third quarter of the year. The growth rate was 
by 0.2 pps higher than the fl ash estimate released in late November and accelerated by 0.2 pps as 
compared to Q2 when it stood at 0.5% q/q. In annual terms, the economy turned to growth for the 
fi rst time this year in July-September, expanding by 0.5%. The increase continued to be fuelled by 
exports, which rose by 18.5% y/y and 8.9% as compared to Q2. Final consumption on the other 
hand marked a considerable decrease both in quarterly and annual terms - down by 2.7% q/q and 
6.4% y/y. The gross fi xed capital formation component also remained in negative territory although 
the annual decrease dropped to 4.9% in Q3 from 12% in Q2. The individual fi nal consumption cat-
egory, which is indicative to the developments in domestic demand, plunged by 2.2 pps to -5.9% in 
annual terms and by 1.6 pps to -2.6% in quarterly terms. 

ECONOMIC OUTLOOK
A comparison between several major economic projections for Bulgaria’s economic development 
show no or slight GDP increase in 2010 and 2-2.8% growth in 2012.

2010 2011 2012

EBRD 0.4% 2.6% -
European Commission -0.1% 2.6% 3.8%
IMF 0-0.4% 2-2.5% -
World Bank 0% 2.5% 2.7%
UniCredit 0.1% 2.8% -

INDUSTRY AND TRADE
The composite business sentiment indicator stood fl at on the month in December after improv-
ing by 0.3pps m/m in November. The business sentiment in industry increased by 0.9pps m/m on 
slightly more optimistic assessments of the present and expected business situation of enterprises 
and on improving assessment and expectations about the production. The business sentiment 
in construction worsened by 3.8pps m/m on stronger pessimism regarding the present business 
situation of enterprises and the more moderate expectations about the next six months. The retail 
trade business sentiment decreased over the month, too, by 1.1pps on more reserved managers’ 
expectations about the business situation of enterprises over the next six months. The business 
sentiment in the services sector improved by 2.2pps, affected by more optimistic expectations 
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about the business situation of enterprises over next six months.

The industrial production index increased by a real 6.7% y/y in December, accelerating from a re-
vised 5.7% y/y in November. In seasonally-adjusted terms, the industrial production fell by 1% m/m 
while working-day-adjusted data showed an increase of 5.2% on an annual base. The growth rate 
of the manufacturing decelerated to 9.7% y/y in December from revised 11.5% y/y in November 
while the extracting industry and the utilities sector turned to growth in annual terms. Investment 
and consumer durable goods surged by more than 19% y/y. A total of 23 of the 27 branches posted 
growth rates in December as compared to 19 in November. The industrial turnover index increased 
by 21% y/y, indicating a further reduction in inventories. Exports surged by 60.3% y/y and domestic 
turnover went up by 7.6% y/y pushed up by the utilities mainly.

LABOUR MARKET
The unemployment rate, measured by registrations with the state labour agency, increased by 
0.17pps m/m to 9.24% at the end of December. The monthly increase comes after eight consecu-
tive months of decrease. The number of newly registered unemployed in Dec decreased by 4,855 
to 33,972 compared to Nov. The total number of unemployed increased by 6,449 to 342,419 in 
Dec. The number of job vacancies has been decreasing for a third consecutive month, reaching 
5,549.

The average wage reached BGN 669 (EUR 342.1) in Q4, up by 10.4% y/y. The annual growth 
accelerated for a second quarter in a row, increasing from 9.4% y/y in Q3. The growth of the real 
wages, adjusted with the corresponding CPI infl ation index, however slowed to 5.8% y/y from 6.4% 
y/y a quarter earlier as a result of the pick-up of consumer prices in the past months. The nominal 
increase of wages, including annual bonuses, however was slightly slower at 9.79% in Q4. The 
growth of the public and private sector wages accelerated to 6% y/y from 4.7% and to 12.7% y/y 
from 11.8% y/y in Q3 respectively. Public and private sector wages went up by 6.3% and 4% in 
quarterly terms respectively. Public sector wages were higher by 23.5% than private sector ones in 
Q4 and the gap expanded from 20.8% in Q3 but narrowed from 31.4% from Q4 of 2009. Part of the 
difference is explained by underreporting in small fi rms. Total wages were higher by 4.9% on quar-
terly basis after falling by 0.3% q/q in Q3. Wages went up the fastest in education (12.5% q/q) fol-
lowed by fi nancial intermediation (9.5% q/q), the healthcare services and culture (6.7% q/q each), 
and state administration (6.5% q/q). Our estimations show that in annual terms, the wage growth 
decelerated to nominal 9.7% from 13.3% in 2009. In CPI-adjusted terms, the increase slowed to 
7% last year from 10.1% in 2009. The total employment in the sample of enterprises monitored by 
the wage statistics decreased by 4.7% y/y to 2.15mn as of the end of December. The rate slowed 
from 6% y/y as of end-September.
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INFLATION
In annual terms, infl ation stood at 4.5% y/y in December. The annual average infl ation, measured 
by CPI, in the 12 months to December 2010 stood at 2.4% on the year. The harmonised index of 
consumer prices (HICP) rose by 0.8% m/m and by 4.4% y/y. The consumer price index increased 
by 0.4% m/m in December. Among the main consumer groups, infl ation was observed in food and 
non-alcoholic beverages (0.4%), alcoholic beverages and tobacco (0.1%), clothing and footwear 
(0.1%), housing, water, electricity, gas and other fuels (0.2%), and transport (1.8%).

The producer price index grew by 12% y/y in December. In terms of industrial classifi cation, prices 
increased in mining and quarrying industry by 14.4%, in manufacturing - by 11.6% and in electricity, 
gas, steam and air conditioning supply - by 12.6%. Among the manufacturing subsectors, prices 
climbed in the manufacture of basic metals by 20.9%, manufacture of textiles - by 9.4%, and manu-
facture of food products - by 8.5%. Defl ation was observed in the manufacture of other non-metallic 
mineral products by 3.2%, and the manufacture of wood and of products of wood and cork, except 
furniture, - by 0.7%. In monthly terms, PPI rose by 1.7% m/m in December. Specifi cally, prices in-
creased in mining and quarrying by 1.7%, in manufacturing - by 2.2%, and in electricity, gas, steam 
and air conditioning supply - by 0.7%. Prices surged the most in manufacture of textiles by 3.6% 
m/m, manufacture of basic metals - by 1.2%, and in manufacture of paper and paper products - by 
1.1%.

External Sector
BALANCE OF PAYMENTS
The current account defi cit narrowed to EUR 9.8mn in January to November from EUR 3.02bn a 
year earlier, accounting for 8.6% of the GDP. The lower defi cit was mainly a result of a fall in trade 
and income defi cits and a rise in net current transfers and the services balance. The country’s for-
eign trade gap shrank to EUR 2.07bn in the fi rst 11 months of 2010 from EUR 3.79bn in the same 
period of 2009, as the gap represented 5.7% of the GDP. Exports rose by 31.8% on the year to 
EUR 14.2bn, after decreasing by 24.7% to EUR 10.7bn a year ago. Imports increased by 11.7% to 
EUR 16.2bn, while in the same period in 2009, it fell by 34.6% to EUR 14.5bn. In November alone, 
the C/A defi cit widened to EUR 337.6mn from EUR 267.4mn a year earlier, due to a higher trade 
gap, which rose by EUR161.6mn.

Bulgaria attracted foreign direct investments (FDI) of EUR 894.7mn in January to November 2010, 
more than three times lower than the EUR 2.78bn in the same period of 2009, central bank pre-
liminary data showed. FDI equalled 2.5% of the projected GDP, well below the 7.9% in Jan-Nov 
2009. The Netherlands was the largest net FDI investor in the country with EUR 1.23bn, followed 
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by Cyprus with EUR 109.9mn and Russia with EUR 108.2mn. In November alone, FDI fell to EUR 
49.2mn from EUR 256mn in the same month a year earlier.

EXTERNAL DEBT 
The general government debt, excluding state guarantees, increased by 2% m/m and 11.5% in a 
year, to EUR 5.39bn as of the end of December. Domestic government debt went up by 30.7% 
in annual terms and by 2.4% during the month. External government debt rose by 1.8% m/m to 
62.6% of the total, down by 0.1pps during the month. The total public debt accounted for 14.7% of 
the full-year GDP estimate, up by 0.3pps during the month. Additional 1.7% of GDP are booked as 
state guarantees, the same as a month earlier. The fi scal reserve covered 57.1% of the public debt 
at the end of December, excluding state guarantees. The ratio was reported at 81.2% at end-2009 
and 88.5% at the end of 2008 and 119.3% at end-November 2008.

RATING ACTIONS
Over the year, most of the rating agencies affi rmed Bulgaria’s ratings.

Moody’s confi rmed Bulgaria’s Baa3 credit rating with a positive outlook. According to Moody’s 
analysis, Bulgaria’s main advantages are its EU membership, its sensible fi scal policy, the low state 
debt and the considerable fi scal reserve. 

Standard & Poor’s Ratings Services affi rmed Bulgaria’s long- and short-term foreign and local cur-
rency ‘BBB/A-3’ sovereign credit ratings. The outlook on the long-term ratings is stable. The trans-
fer and convertibility assessment on Bulgaria remains unchanged at ‘A’. S&P assessed positively 
the country’s fi scal track record, low gross debt, and medium-term growth prospects. On the nega-
tive side, the main rating constraint is seen in the large external imbalances. The agency forecast 
that after the 5% contraction in GDP in 2009, the domestic economy will turn to a positive growth 
of 0.5% in 2010 due to the recovery in exports. The economic risks that the country still faces in 
the 2010-2011 period include weak domestic demand, resulting in a further decline in the current 
account defi cit, which net equity infl ows and EU transfers will cover.

Japan Credit Rating Agency (JCR) affi rmed its BBB rating on the country’s foreign currency long-
term senior debt and its BBB+ rating on the local currency long-term senior debt, but raised the 
outlook from negative to stable. The ratings are based on the prudent fi scal policy, the support for 
the currency board arrangement, and the expanded production capacity. Still, the agency noted 
that the ratings are constrained by the large private foreign debt, and the insuffi cient industrial 
transformation. The outlook change takes into consideration the signifi cant reduction in the CA 
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defi cit, the moderate decline of short-term foreign debt, the success of the government to maintain 
the currency board, while promoting fi scal consolidation, judicial reform and fi ght against corrup-
tion. JCR projected that the Bulgarian economy will recover only modestly in 2010 without pointing 
a fi gure and expects GDP growth of above 2% in 2011 on domestic demand improvement.

Fitch affi rmed the country’s foreign and local currency issuer default ratings (IDR) at BBB- and 
BBB respectively, with negative outlook. The agency also confi rmed the short term foreign currency 
IDR at F3 and the country’s ceiling at BBB+. The credit boom and the large external imbalances 
exposed the country to the world crisis but the prudent fi scal and monetary policies cushioned the 
effects through the accumulated reserves. Still, the country has to recover from the recession, the 
banks’ asset quality is deteriorating and the budget turned to defi cit. 

BANKING SECTOR
Protracted economic contraction as shown by plunging GDP towards the end of 2009, deepening 
unemployment and effects from fi scal restrictions gave rise to shrinking households’ and business-
es’ budgets. The result was a steep growth in bad and restructured loans that was to a great extent 
magnifi ed by increasing interest rates making many loans diffi cult to service. A sharp increase in 
the share of bad and restructured loans was thus the main topic that highlighted the credit quality 
in the sector. According to our calculations based on latest central bank data, the NPL ratio has 
reached 18% in November 2010, compared to 10.1% in the corresponding month of the previous 
year. Although there is a clear downward trend in the growth rate of bad and restructured loans 
(82% y/y in November 2010, down from 156% y/y in June 2010 and 263% y/y in Nov 2009), the 
growth in total loans is also decelerating which keeps the ratio high.

Several regulatory changes were adopted by the central bank aiming to mitigate banking sector 
risk and improve risk management. One of the changes seeks to restrict excessive concentration 
of loans into one company or group. To ensure extra protection against excessive concentration of 
exposure, Bulgarian banks’ exposure to their parent companies or other subsidiaries of the group 
will be included only partially. Another change to regulation requires lenders to maintain buffers to 
make sure they can more easily handle liquidity diffi culties caused by economic deterioration. The 
size and composition of liquidity buffers and positions will be based on stress test results.

Towards the second quarter of 2010, however, fi rst signs of economic improvement appeared, 
interest rates stabilised, outside shocks like the Greek debt crisis seem to have faded away, al-
though the risks and concerns remain. Impairment charges on the income statement are therefore 
expected to increase at a notably slower rate, additionally because of the high previous year base 
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they are compared to. We therefore project that unless a new crisis emerges, the rate of growth in 
bad and restructured loans and impairment charges respectively will sustain the downward trend. 
This is expected to have a stabilising effect on banks’ earnings which have been diminishing on 
mounting provisions for impairment that banks face and increased amount of money set aside to 
cover losses from bad credits. The net profi t of the banking system kept contracting in 2010 al-
though the process is smoothing (it dropped by 23.4% y/y in Jan-Sep, compared to 29.3% y/y drop 
in H1 and 37.5% y/y drop in Q1).
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AMCHAMS
WORLDWIDE

U.S. Chamber of Commerce
1615 "H" Street, N.W. Washington, District of 
Columbia, D.C. 20062-2000
Tel: (202) 463 5460, (202) 463 5460      
Fax: (202) 463 3173
Email: europe@uschamber.com   
Web: www.uschamber.org 
Thomas J. Donohue, 
President and Chief Executive Offi cer
Daniel W. Christman, 
Senior Vice President, International Affairs
Peter Rashish, 
Vice President, Europe and Eurasia
Kimberley Skinner, 
Executive Director, European Offi ce
Kristal Alley, 
Special Advisor for International Affairs

AMCHAMS
IN EUROPE

SECRETARIAT
 AmChams in Europe
53 Avenue des Arts
B-1000 Brussels
Belgium
Tel: +32 2 289 10 14   
Email: ecacc@amchameu.eu 
Web: www.amchamsineurope.com

AMCHAM EU
53 Avenue des Arts
B-1000 Brussels
Belgium
Tel:+32 (0)2 513 68 92  
Fax: +32 (0)2 513 79 28
Email: amchameu@amcham.eu
Web: www.amchameu.eu

ALBANIA
Rr. Deshmoret e 4 shkurtit
Sky Tower, kati 11 Ap 3
Tirana, Albania.
Tel: +355 (0)4 225 97 79 
Fax: +355 (0)4 223 53 50
Email: info@amcham.com.al
Web: www.amcham.com.al 

ARMENIA
Armenia Marriott Hotel, Room 315,
1 Amiryan Street
Yerevan, 
Armenia
Tel: (374 1) 599 187
Fax: (371 1) 599 151
Email: info@amcham.am
Web: www.amcham.am 

AUSTRIA
Porzellangasse 35 
A-1090 Vienna 
Austria
Tel: +43 (0)1 319 57 51
Fax: +43 (0)1 319 51 51
Email: offi ce@amcham.at
Web: www.amcham.or.at 

American Chambers 
of Commerce
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AZERBAIJAN
Landmark 11 Building
96 Nizami St. 2nd Floor
Bahu, AZ1010
Tel: +994 12 497 1333 
Fax: +994 12 497 1091
Email: amcham@amchamaz.org
Web: www.amchamaz.org 

BELGIUM
Rue du Commerce 41 Handelsstraat
1000 Brussels
Belgium
Tel: +32 (0)2 513 67 70
Fax: +32 (0)2 513 35 90
Email: gchamber@amcham.be
Web: www.amcham.be 

BULGARIA
Business Park Sofi a, Mladost 4 Area 
Building 2, fl oor 6 
1766 Sofi a, Bulgaria 
Tel: (359 2) 9742 743     
Fax: (359 2) 9742 741 
Email: amcham@amcham.bg
Web: www.amcham.bg 

CROATIA
Radni ka 47
10000 Zagreb 
Croatia
Tel: +385 1 4836 777       
Fax: +385 1 4836 776
Email: info@amcham.hr
Web: www.amcham.hr 

CYPRUS
38 Grivas Dhighenis Ave
1509, Nicosia-Cyprus
Mailing address:
3 Deligiorgis Str. 
P.O. Box 21455, 
1509, Nicosia-Cyprus
Tel. +357 22889747              
Fax: +357 22889800
Email: cyaba@cyaba.com.cy
Web:  www.cyaba.com.cy 

CZECH REPUBLIC
Dušní 10
110 00 Praha 1
Tel: (420) 222-329-430
Fax: (420) 222-329-433
Email: amcham@amcham.cz
Web:  www.amcham.cz 

DENMARK
Christians Brygge 26
1559 Copenhagen
Denmark
Tel: +45 33 932 932              
Fax: +45 33 932 938
Email: mail@amcham.dk
Web: www.amcham.dk 

FINLAND
Annankatu 32, 7th Floor 
(Entrance Kansakoulukatu 1A) 
00100 Helsinki
Finland
Tel: 358-45-136 6303
Fax: 358-9-675 387
Email: info@amcham.fi
Web: www.amcham.fi
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FRANCE
156 boulevard Haussmann 
75008 Paris, France 
Phone: +33 (0) 1 5643 4567
Fax: +33 (0) 1 5643 4560 
Email: amchamfrance@amchamfrance.org
Web: www.amchamfrance.org  

GEORGIA
1 Nustubidze St
Tbilisi 0177 
Georgia
Tel: +(995 32) 312110              
Fax: +(995 32) 312105
Email: amcham@amcham.ge
Web: www.amcham.ge 

GERMANY
Frankfurt offi ce:
Börsenplatz 7-11 
60313 Frankfurt am Main 
Tel: +49 69 929104 - 0              
Fax: +49 69 929104 - 11 
Email: info@amcham.de
Web: www.amcham.de 

Berlin offi ce:
Charlottenstrasse 42
10117 Berlin 
Tel: +49 30 288789 - 20              
Fax: +49 30 288789 - 29 
Email: amcham-berlin@amcham.de

GREECE
Politia Business Center
109-111 Messoghion Avenue
115 26 Athens
Greece
Tel: +30 210 699 3559              
Fax: +30 210 698 5686
Email: info@amcham.gr
Web: www.amcham.gr 

HUNGARY
1051 Budapest V
Szent István tér 11.
Hungary
Phone: +36.1.266.9880
Fax: +36.1.266.9888
Email: info@amcham.hu
Web: www.amcham.hu 

IRELAND
6 Wilton Place,
Dublin 2,
Ireland
Tel: 353 1 6616201
Fax: 353 1 6616217
Email: info@amcham.ie 
Web: www.amcham.ie 

ISRAEL
America House, 
35 Shaul Hamelech Blvd.,
P.O Box 33174,
Tel Aviv , 61333
Tel: 972-3-6952341 
Fax: 972-3-6951272 
Email: amcham@amcham.co.il
Web: www.amcham.co.il 
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ITALY
Via Cantù 1
20123 Milano
Tel: +39.02.86.90.661              
Fax: +39.02.39.29.6752
E-mail: amcham@amcham.it
Web: www.amcham.it 

KOSOVO
Gustav Majer St. No. 6
Prishtine
Rep. of Kosovo
Tel: +381 38 246 012              
Fax: +381 38 248 012 
Email: info@amchamksv.org
Web: www.amchamksv.org 

LATVIA
Torna iela 4, 
IIa, 301 Riga, 
LV-1050, 
Latvia
Tel/Fax: +371 6721-2204
Email: amcham@amcham.lv
Web: www.amcham.lv 

LUXEMBOURG
6, Antoine de St. Exupery - L-1432 Luxem-
bourg
Phone: +352 43 17 56
Fax: +352 26 09 47 04 
Email: info@amcham.lu
Web: www.amcham.lu 

MACEDONIA
Mitropolit T. Gologanov 42A, 
Floor III, 
1000 Skopje, 
Macedonia
Tel: +389 2 3216 714              
Fax: +389 2 3246 950
Email: info@amcham.com.mk
Web: www.amcham.com.mk 

MALTA
Exchange Buildings
Republic Street
Valletta VLT05
Malta
Tel: (+356) 21245223              
Fax: (+356) 21245223
Email: secretary@amcham-malta.org
Web: www.amcham-malta.org 

MOLDOVA
202 Stefan cel Mare str.
Kentford Building, ground fl oor
Chisinau, MD 2004
Republic of Moldova 
Tel: (373 22) 211 781 
Fax: (373 22) 211 782 
Email: info@amcham.md
Web: www.amcham.md 

THE NETHERLANDS
WTC D-TOWER, 6th FLOOR
Schiphol Boulevard 171
1118 BG Schiphol
The Netherlands
Tel: +31-20-7951840             
Fax: +31-20-7951850
Email: offi ce@amcham.nl 
Web: www.amcham.nl 
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NORWAY
Lille Grensen 5
0159 OSLO
Norway
Tel: +47 (0)2 241 50 10
Fax: +47 (0)2 241 50 11
Email: amcham@amcham.no 
Web: www.amcham.no 

POLAND
ul. E. Plater 53 00-113 
Warszawa 
Tel: +48 (22) 520 59 99              
Fax: +48 (22) 520 59 98 
Email: offi ce@amcham.com.pl
Web: www.amcham.com.pl 

PORTUGAL
Rua D. Estefânia nº 155-5º Esq
1000-154 Lisboa Portugal
Tel: 213 572 561
Fax: 213 572 580
Email: amchamportugal@mail.telepac.pt
Web: www.amcham.org.pt 

ROMANIA
11 Ion Campineanu St, 
Union International Center, 
5th Floor, Bucharest - 010031 
Tel: + 40 21 312 48 34              
      +40 21 315 86 94
      +40 312 (26 24 26) 
Fax: + 40 21 312 48 51 
Email: amcham@amcham.ro
Web: www.amcham.ro 

RUSSIA
Dolgorukovskaya Ul. 7, 14th Floor
Moscow 127006
Russian Federation
Tel.: +7 (495) 961-2141              
Fax: +7 (495) 961-2142
Email: info@amcham.ru 
Web: www.amcham.ru 

SERBIA
Vlajkoviceva 30/III/10,
11000 Belgrade, 
Serbia
Tel: (+381 11) 334-5961              
Tel/fax: (+381 11) 324-7771
Email: info@amcham.rs
Web:  www.amcham.rs 

SLOVAK REPUBLIC
Bratislava Offi ce
Hotel Crowne Plaza
Hodžovo námestie 2
811 06 Bratislava
Slovak Republic
Tel: (+4212) 5464 0534              
Fax: (+4212) 5464 0535
Email: offi ce@amcham.sk  
Web: www.amcham.sk 

Kosice Offi ce
Hlavná 6
040 01 Košice
Slovak Republic
Tel: (+42155) 720 5218              
Fax: (+42155) 720 5218
Email: kosice@amcham.sk
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SLOVENIA
Dunajska 156
1000 Ljubljana
Slovenia
Tel: +386 8 205 13 50              
Fax: +386 1 564 72 04
Email: offi ce@amcham.si
Web: www.amcham.si 

SPAIN
Tuset, 10 1°-2ª
08006 Barcelona, Spain
Tel: (34) 93 415 99 63
Fax: (34) 93 415 11 98
Email: amcham@amchamspain.com
Web: www.amchamspain.com 

Palacio de Mirafl ores
Carrera San Jerónimo, 15
28014 Madrid, Spain 
Tel: (34) 91 454 7080
Fax:(34) 91 454 7242
Email: amcham@amchamspain.com

Canary islands offi ce
C/León y Castillo, 24, 1º
35003 Las Palmas de Gran Canaria, 
Gran Canaria, Spain
Tel:92 837 0286
Fax: 92 837 1638
Email: infocanarias@amchamspain.com

SWEDEN
American Chamber of Commerce in Sweden
Box 16050
SE-103 21 Stockholm
Visiting address: Jakobs torg 3
Phone: +46 8 506 126 10
Fax: +46 8 506 126 13
Email: amcham@chamber.se
Web: www.amchamswe.se 

SWITZERLAND
Talacker 41
8001 Zurich
Switzerland
Phone: +41 43 443 72 00
Fax: +41 43 497 22 70
EMail: info@amcham.ch
Web: www.amcham.ch 

TURKEY
TABA/AmCham (American Chamber of Com-
merce in Turkey)
Cemil Topuzlu caddesi No.24/F
Kat:11, suite *21
Fenerbahce-Kadikoy
Istanbul(34726)
Tel: 90 212 291 09 16              
Fax: 90 212 291 06 47
Email: amcham@amcham.org
Web: www.amcham.org 

American Business Forum in Turkey (ABFT)
Süzer Plaza Kat:15 Askeroca ı Cad. No:15
34367, Elmada , stanbul, TURKEY
Tel: +90 212 243 35 11              
Fax: +90 212 243 35 17
Email: abft@abft.net
Web: www.abft.net 
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UKRAINE
Horizon Park Business Center
12 Amosova Vul., 15th Floor
Kyiv, 03038, Ukraine
Tel: (380-44) 490-5800 
Fax: (380-44) 490-5801 
Email: chamber@chamber.ua
Web: www.amcham.ua 

UNITED KINGDOM
75 Brook Street
London W1K 4AD
Tel: +44 (0) 20 7290 9888              
Fax: +44 (0) 20 7491 9172
Email: info@babinc.org
Web: www.babinc.org 

OTHER REGIONAL AMERICAN CHAMBER 
ORGANIZATIONS

LATIN AMERICA
Association of American Chambers of Commerce in Latin America (AACCLA)
Web: www.aaccla.org 
Email: info@aaccla.org 

ASIA-PACIFIC
Asia-Pacifi c Council of American Chambers of Commerce (APCAC)
Web: www.apcac.org 

MIDDLE EAST
Middle East Council of American Chambers of Commerce (MECACC)
Web: www.abcgc.us 
Email: legal@mawarid.net 
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Agriculture
Alfred C. Toepfer International Bulgaria 

EOOD
GIFTA
Pioneer Semena Bulgaria EOOD

Audit and Accounting
AFA OOD
DENIMAR Ltd.
Ms. Margarita Radeva, CPA
TMF
Trinity Corporate Services EOOD

Automobile
Balkan Star Automotive EOOD
BMW Vertiebs GmbH - Branch Bulgaria
Cefi n Bulgaria EOOD (IVECO dealer)
Kamor Auto Ltd.
Moto-Pfohe Ltd.
Renault Nissan Bulgaria SRL
Vitosha Auto Ltd.

Construction and Engineering
Alexandrov Group Corporation
Ashtrom International Ltd.
AT Engineering 2000 Ltd.
Enemona SA
Foster Wheeler Energia Polska, Branch 

Offi ce Bulgaria
Gasstroymontaj Jsc
Lindner Immobilien Management EOOD
On Bulgaria Ltd.
Orkikem Ltd.
Savantelbul Bulgaria
SIENIT Holding
SKE Bulgaria EOOD
Sofstroy AD
Stroy-Consult EOOD

Consultancy and Legal Services
Borislav Boyanov & Co.
Braykov's Legal Offi ce
Bulgarian Institute for Legal Initiatives
CMS Cameron McKenna LLP - Bulgaria 

Branch
Delchev & Partners Law Firm
Deloitte Bulgaria EOOD
Dimitrov, Petrov & Co.
Djingov, Gouginski, Kyutchukov, & Velichkov
Dobrev, Kinkin & Lyutskanov Law Firm
Ernst & Young Bulgaria EOOD
IP Consulting Ltd.
Katilin Popov Enforcement Offi cers
KPMG Bulgaria
Martinez-Echevarria/ MEPF Law Offi ces
Penev LLP
Penkov, Markov & Partners
PricewaterhouseCoopers
RPI Consulting Ltd.
Wolf Theiss
Zlatina Ruseva-Savova, LL.M., MBA

Consumer Goods
Alliance One Tobacco Bulgaria
AVON Cosmetics Bulgaria
British American Tobacco Bulgaria
Japan Tobacco International Bulgaria
National DISTRIBUTORS
Rising Force Co., Ltd.
Videolux Holding / Technopolis

Couriers
DHL Express Bulgaria Ltd.
World Courier Bulgaria

Defense
BAE Systems International Ltd.

AmCham Members Branch List
(as of February 28, 2011)
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Electron Progress EAD
ITT Electronic Systems
Miltech Ltd.
Ms. Nadezhda Stoyanova
NATO Defense College Anciens' Association
Pratt & Whitney

Education
American College of Sofi a
American English Academy
American Research Center in Sofi a
American University in Bulgaria (AUBG)
Anglo-American School of Sofi a
Berlitz Schools of Languages
City University of Seattle
International University College
Junior Achievement Bulgaria
VUZF University Higher School of Insurance 

and Finance

Energy
AES Corporation
Dalkia Bulgaria EAD
EKO Bulgaria
Enel Maritza East 3 AD
N-Vision Energy EOOD
PMB EOOD
Schneider Electric Bulgaria
Westinghouse Energy Systems Bulgaria 

Branch

Finance and Banking
Bulgarian American Enterprise Fund
Bulgarian Development Bank
Citibank N.A. - Sofi a Branch
Deutsche Bank AG
Emporiki Bank Bulgaria EAD
Eurobank EFG Bulgaria (under the 

brandname of Postbank)

European Bank for Reconstruction and 
Development (EBRD)

ING Bank N.V. Sofi a Branch
Investbank Plc.
UniCredit Bulbank
United Bulgarian Bank
VISA Europe

Food and Beverage
Brown Forman Beverages Worldwide Sofi a 

Branch LLC
Carlsberg Bulgaria AD
Coca-Cola HBC Bulgaria AD
Devin AD
Domaine Boyar International AD
Kaliakra AD
Kamenitza AD
Kraft Foods Bulgaria AD
Mars Incorporated Bulgaria
PANDA - IP Ltd.
Sunfoods Bulgaria Ltd. - Development 

Licensee of McDonald’s in Bulgaria
The Coca-Cola Company Bulgaria
Wrigley Bulgaria EOOD

Foundations and Associations
America for Bulgaria Foundation
Association Integra-BDS
Atlantic Club Bulgaria / NATO InfoCenter
Bulgarian Charities Aid Foundation (BCAF)
Empower United Foundation
The Cedar Foundation

Healthcare
Abbott Products EOOD
Diamed Ltd.
Dr. I.S. Greenberg Medical Center, Ellen 

Ruth Greenberg, Ph.D.
Eli Lilly and Company
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Maria Vranovska, MD, MBA
PPD Bulgaria EOOD
Tissue Bank Osteocenter Bulgaria EAD

Human Resources
Adecco Bulgaria ltd.
AIMS Human Capital
Alexander Hughes Bulgaria
Boyden Ltd.
Bulwork Bulgaria Ltd.
ConsulTeam Recruitment and Selection Ltd.
JobTiger Ltd.
Pedersen & Partners
Stanton Chase International Bulgaria

Industrial Equipment and Trade
3M (East) AG
ACO Building Elements Ltd.
Anton Preslavski, Emerson Network Power
Curtis / Balkan Ltd.
DuPont Bulgaria EOOD
EcoPack Bulgaria AD
Ekotoi - Service Ltd.
Eltrak Bulgaria Ltd.
EnergoService AD
General Electric International
Helector Bulgaria EOOD
Lexim Sofi a Ltd.
Neochimiki Bulgaria S.A.
Siemens EOOD

Information and Communication 
Technologies
ACSIOR Ltd.
Axway Bulgaria EOOD
Ballistic Cell Ltd.
BMG Ltd.
Cisco Systems Bulgaria
Hewlett-Packard Bulgaria Ltd.

IBM Bulgaria
IBS Bulgaria Ltd.
Johnson Controls Electronics Bulgaria
Lirex BG Ltd.
Mellon Bulgaria EAD
Microsoft Bulgaria
Mobiltel EAD
Motorola Bulgaria EAD
Nemetschek Bulgaria
Neterra Communications
Oracle East Central Europe Limited - Branch 

Bulgaria
Polis Construction SA
Progress CAD R&D Centre Ltd.
S&T Bulgaria
TechnoLogica EOOD
TeleLink EAD
VIVACOM
VM Finance Group

Insurance
ALICO Bulgaria ZhZD EAD, 

a MetLife Inc. company
AON Bulgaria
Chartis Europe S.A. Bulgaria Branch
Eurohold Bulgaria
Global Benefi ts Group GBGI CEE LLC 

Representrative Offi ce
HILD Asset Bulgaria Jsc.
Marsh EOOD
Sogelife Bulgaria IJSC
United Health Insurance

Investment Advisory and Manage-
ment Services
AECOM Bulgaria Branch
Arco Capital Management LLC
BC Serdon
BICA International
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Center for the Study of Democracy
Coface Bulgaria Credit Management 

Services EOOD
D&IC (Dun and Bradstreet Representative)
Engineeringservice Sofi a Ltd.
Entrea Capital
Grenville Bulgaria
ISI Emerging Markets (Internet Securities, 

Inc.)
Moody International Ltd.
Mr. Marin J. Dimitrov
New Europe Corporate Advisory
NEXTDOOR Ltd.
Project Management Ltd. Branch Bulgaria
SEAF Management Bulgaria EOOD
Vector Management Bulgaria EOOD
WorleyParsons Europe Energy Services Ltd.

Logistics and Transportation
Advance International Transport (Balkan) 

EAD
Etap Adress
Flying Cargo Bulgaria Ltd. - Licensee of 

FedEx
Kalin Cargo and Tours LLC
M & M Air Cargo Service Bulgaria Ltd.
Orbit Ltd.
Schenker EOOD
Unimasters Logistics Plc
World Transport Overseas Bulgaria Ltd.

Manufacturing
APOLO Ltd.
Chelopech Mining EAD
ERATO HOLDING Plc
EurOmax Resources Ltd.
Honeywell EOOD
Ideal Standard - Vidima AD
Industrial Holding Bulgaria

Monbat Plc.
Titan Zlatna Panega Cement
Totema Engineering
Vaptsarov Holding AD
VSK Kentavar - IZ Dinamika EOOD

Marketing and Advertising
AA KRES EOOD
All Channels Communication
Smarts Ltd.
Sportfi ve GMBH Branch Bulgaria

Media and Entertainment
BG Radio
bTV Media Group
Content Ventures Ltd.
Emmis International
Investor BG AD
Reader's Digest EOOD
Universal Music Bulgaria EOOD

Offi ce Equipment
OPlus EOOD
Steelcase International
Xerox Bulgaria Ltd.

Outsourcing, IT Services
Bulpros Consulting JSC
CallPoint New Europe AD
EMC Corporation Bulgaria
Emerson Process Management AG
Experian Bulgaria EAD
OSG Records Management
PSG Payroll Services Ltd.
Sitel Bulgaria EOOD
Sutherland Global Services Bulgaria EOOD
Unisys Bulgaria Branch
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Pharmaceutical and Chemical
Amgen Bulgaria EOOD
Astra Zeneca Bulgaria EOOD
Bayer Bulgaria EOOD
GlaxoSmithKline
Johnson & Johnson Doo.
Merck Sharp & Dohme Bulgaria
Mr. Kirko Kirkov
Pfi zer Luxembourg SARL, Representation 

Offi ce Bulgaria
Sanofi  - Aventis Bulgaria EOOD
TR Baxter AG

Public Relations
Alter Ego Company
Civitas
Cook Communications
Fama Consulting OOD
M3 Communications Group, Inc. A Hill & 

Knowlton Associate
MB Communications

Real Estate
BLD Asset Management
Bulgarian Property Developments EOOD
Business Park Sofi a EOOD
Cleves EOOD
COLLIERS International Bulgaria
Construction Management Group
Empire Development Group AD
European Trade Center OOD
Forton International JSCo
Iris Trade Consult Ltd.
LANDMARK Property Bulgaria
MBL | Part of the CB Richard Ellis Network
Stefan Dimitrov, Norman Realestate Co. Ltd.
Tishman Management Company EOOD
Unique Estates
Winslow Group AD

Yavlena Ltd.

Relocations and Moving
Allied Pickfords Bulgaria
Corstjens Worlwide Movers Group
Interdean
Movex Relocations

Services
Cheque Dejeuner Bulgaria Ltd.
Edenred Bulgaria
Force Delta Ltd.
G4S Security Services Bulgaria JSC
Regus Bulgaria Ltd.
SECTRON
Sherita M Ltd.
Sodexo Pass Bulgaria EOOD
Welcome to Bulgaria

Travel and Tourism
AIM Group International - Sofi a Offi ce
Air France Trade Representative
BCD Travel Bulgaria
BLU Offi ces and Hilton Garden Inn
Bulgarian VIP Travel Ltd.
Grand Hotel Sofi a
Hilton Sofi a
Hotel Yastrebets Wellness & SPA
Moten Sport
Premier Tours Ltd.
Radisson Blu Grand Hotel
Sheraton Sofi a Hotel Balkan
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AmCham Members Alphabetical List
(as of  February 28, 2011)

3M (East) AG

A
AA KRES EOOD
Abbott Products EOOD
ACO Building Elements Ltd.
ACSIOR Ltd.
Adecco Bulgaria ltd.
Advance International Transport (Balkan) 

EAD
AECOM Bulgaria Branch
AES Corporation
AFA OOD
AIMS Human Capital
AIM Group International - Sofi a Offi ce
Air France Trade Representative
Alexander Hughes Bulgaria
Alexandrov Group Corporation
Alfred C. Toepfer International Bulgaria 

EOOD
ALICO Bulgaria ZhZD EAD, 

a MetLife Inc. company
All Channels Communication
Alliance One Tobacco Bulgaria
Allied Pickfords Bulgaria
Alter Ego Company
America for Bulgaria Foundation
American College of Sofi a
American English Academy
American Research Center in Sofi a
American University in Bulgaria (AUBG)
Amgen Bulgaria EOOD
Anglo-American School of Sofi a
Anton Preslavski, Emerson Network Power
AON Bulgaria
APOLO Ltd.
Arco Capital Management LLC
Ashtrom International Ltd.

Association Integra-BDS
Astra Zeneca Bulgaria EOOD
AT Engineering 2000 Ltd.
Atlantic Club Bulgaria / NATO InfoCenter
AVON Cosmetics Bulgaria
Axway Bulgaria EOOD

B
BAE Systems International Ltd.
Balkan Star Automotive EOOD
Ballistic Cell Ltd.
Bayer Bulgaria EOOD
BC Serdon
BCD Travel Bulgaria
Berlitz Schools of Languages
BG Radio
BICA International
BLD Asset Management
BLU Offi ces and Hilton Garden Inn
BMG Ltd.
BMW Vertiebs GmbH - Branch Bulgaria
Borislav Boyanov & Co.
Boyden Ltd.
Braykov's Legal Offi ce
British American Tobacco Bulgaria
Brown Forman Beverages Worldwide Sofi a 

Branch LLC
bTV Media Group
Bulgarian American Enterprise Fund
Bulgarian Charities Aid Foundation (BCAF)
Bulgarian Development Bank
Bulgarian Institute for Legal Initiatives
Bulgarian Property Developments EOOD
Bulgarian VIP Travel Ltd.
Bulpros Consulting JSC
Bulwork Bulgaria Ltd.
Business Park Sofi a EOOD
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C
CallPoint New Europe AD
Carlsberg Bulgaria AD
Cefi n Bulgaria EOOD (IVECO dealer)
Center for the Study of Democracy
Chartis Europe S.A. Bulgaria Branch
Chelopech Mining EAD
Cheque Dejeuner Bulgaria Ltd.
Cisco Systems Bulgaria
Citibank N.A. - Sofi a Branch
City University of Seattle
Civitas
Cleves EOOD
CMS Cameron McKenna LLP - Bulgaria 

Branch
Coca-Cola HBC Bulgaria AD
Coface Bulgaria Credit Management 

Services EOOD
COLLIERS International Bulgaria
Construction Management Group
ConsulTeam Recruitment and Selection Ltd.
Content Ventures Ltd.
Cook Communications
Corstjens Worlwide Movers Group
Curtis / Balkan Ltd.

D
D&IC (Dun and Bradstreet Representative)
Dalkia Bulgaria EAD
Delchev & Partners Law Firm
Deloitte Bulgaria EOOD
DENIMAR Ltd.
Deutsche Bank AG
Devin AD
DHL Express Bulgaria Ltd.
Diamed Ltd.
Dimitrov, Petrov & Co.
Djingov, Gouginski, Kyutchukov, & Velichkov

Dobrev, Kinkin & Lyutskanov Law Firm
Domaine Boyar International AD
Dr. I.S. Greenberg Medical Center, Ellen 

Ruth Greenberg, Ph.D.
DuPont Bulgaria EOOD

E
EcoPack Bulgaria AD
Edenred Bulgaria
EKO Bulgaria
Ekotoi - Service Ltd.
Electron Progress EAD
Eli Lilly and Company
Eltrak Bulgaria Ltd.
EMC Corporation Bulgaria
Emerson Process Management AG
Emmis International
Empire Development Group AD
Emporiki Bank Bulgaria EAD
Empower United Foundation
Enel Maritza East 3 AD
Enemona SA
EnergoService AD
Engineeringservice Sofi a Ltd.
Entrea Capital
ERATO HOLDING Plc
Ernst & Young Bulgaria EOOD
Etap Adress
Eurobank EFG Bulgaria (under the 

brandname of Postbank)
Eurohold Bulgaria
EurOmax Resources Ltd.
European Bank for Reconstruction and 

Development (EBRD)
European Trade Center OOD
Experian Bulgaria EAD
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F
Fama Consulting OOD
Flying Cargo Bulgaria Ltd. - Licensee of 

FedEx
Force Delta Ltd.
Forton International JSCo
Foster Wheeler Energia Polska, Branch 

Offi ce Bulgaria

G
G4S Security Services Bulgaria JSC
Gasstroymontaj Jsc
General Electric International
GIFTA
GlaxoSmithKline
Global Benefi ts Group GBGI CEE LLC 

Representrative Offi ce
Grand Hotel Sofi a
Grenville Bulgaria

H
Helector Bulgaria EOOD
Hewlett-Packard Bulgaria Ltd.
HILD Asset Bulgaria Jsc.
Hilton Sofi a
Honeywell EOOD
Hotel Yastrebets Wellness & SPA

I
IBM Bulgaria
IBS Bulgaria Ltd.
Ideal Standard - Vidima AD
Industrial Holding Bulgaria
ING Bank N.V. Sofi a Branch
Interdean
International University College
Investbank Plc.
Investor BG AD

IP Consulting Ltd.
Iris Trade Consult Ltd.
ISI Emerging Markets (Internet Securities, 

Inc.)
ITT Electronic Systems

J
Japan Tobacco International Bulgaria
JobTiger Ltd.
Johnson & Johnson Doo.
Johnson Controls Electronics Bulgaria
Junior Achievement Bulgaria

K
Kaliakra AD
Kalin Cargo and Tours LLC
Kamenitza AD
Kamor Auto Ltd.
Katilin Popov Enforcement Offi cers
KPMG Bulgaria
Kraft Foods Bulgaria AD

L
LANDMARK Property Bulgaria
Lexim Sofi a Ltd.
Lindner Immobilien Management EOOD
Lirex BG Ltd.

M
M & M Air Cargo Service Bulgaria Ltd.
M3 Communications Group, Inc. A Hill & 

Knowlton Associate
Maria Vranovska, MD, MBA
Mars Incorporated Bulgaria
Marsh EOOD
Martinez-Echevarria/ MEPF Law Offi ces
MB Communications
MBL | Part of the CB Richard Ellis Network
Mellon Bulgaria EAD
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Merck Sharp & Dohme Bulgaria
Microsoft Bulgaria
Miltech Ltd.
Mobiltel EAD
Monbat Plc.
Moody International Ltd.
Moten Sport
Moto-Pfohe Ltd.
Motorola Bulgaria EAD
Movex Relocations
Mr. Kirko Kirkov
Mr. Marin J. Dimitrov
Ms. Margarita Radeva, CPA
Ms. Nadezhda Stoyanova

N
National DISTRIBUTORS
NATO Defense College Anciens' Association
Nemetschek Bulgaria
Neochimiki Bulgaria S.A.
Neterra Communications
New Europe Corporate Advisory
NEXTDOOR Ltd.
N-Vision Energy EOOD

O
On Bulgaria Ltd.
OPlus EOOD
Oracle East Central Europe Limited - Branch 

Bulgaria
Orbit Ltd.
Orkikem Ltd.
OSG Records Management

P
PANDA - IP Ltd.
Pedersen & Partners
Penev LLP
Penkov, Markov & Partners

Pfi zer Luxembourg SARL, Representation 
Offi ce Bulgaria

Pioneer Semena Bulgaria EOOD
PMB EOOD
Polis Construction SA
PPD Bulgaria EOOD
Pratt & Whitney
Premier Tours Ltd.
PricewaterhouseCoopers
Progress CAD R&D Centre Ltd.
Project Management Ltd. Branch Bulgaria
PSG Payroll Services Ltd.

R
Radisson Blu Grand Hotel
Reader's Digest EOOD
Regus Bulgaria Ltd.
Renault Nissan Bulgaria SRL
Rising Force Co., Ltd.
RPI Consulting Ltd.

S
S&T Bulgaria
Sanofi  - Aventis Bulgaria EOOD
Savantelbul Bulgaria
Schenker EOOD
Schneider Electric Bulgaria
SEAF Management Bulgaria EOOD
SECTRON
Sheraton Sofi a Hotel Balkan
Sherita M Ltd.
Siemens EOOD
SIENIT Holding
Sitel Bulgaria EOOD
SKE Bulgaria EOOD
Smarts Ltd.
Sodexo Pass Bulgaria EOOD
Sofstroy AD
Sogelife Bulgaria IJSC
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Sportfi ve GMBH Branch Bulgaria
Stanton Chase International Bulgaria
Steelcase International
Stefan Dimitrov, Norman Realestate Co. Ltd.
Stroy-Consult EOOD
Sunfoods Bulgaria Ltd. - Development 

Licensee of McDonald’s in Bulgaria
Sutherland Global Services Bulgaria EOOD

T
TechnoLogica EOOD
TeleLink EAD
The Cedar Foundation
The Coca-Cola Company Bulgaria
Tishman Management Company EOOD
Tissue Bank Osteocenter Bulgaria EAD
Titan Zlatna Panega Cement
TMF
Totema Engineering
TR Baxter AG
Trinity Corporate Services EOOD

U
UniCredit Bulbank
Unimasters Logistics Plc
Unique Estates
Unisys Bulgaria Branch
United Bulgarian Bank
United Health Insurance
Universal Music Bulgaria EOOD

V
Vaptsarov Holding AD
Vector Management Bulgaria EOOD
Videolux Holding / Technopolis
VISA Europe
Vitosha Auto Ltd.
VIVACOM

VM Finance Group
VSK Kentavar - IZ Dinamika EOOD
VUZF University Higher School of Insurance 

and Finance

W
Welcome to Bulgaria
Westinghouse Energy Systems Bulgaria 

Branch
Winslow Group AD
Wolf Theiss
World Courier Bulgaria
World Transport Overseas Bulgaria Ltd.
WorleyParsons Europe Energy Services Ltd.
Wrigley Bulgaria EOOD

X
Xerox Bulgaria Ltd.

Y
Yavlena Ltd.

Z
Zlatina Ruseva-Savova, LL.M., MBA
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3M (East) AG 

AA KRES EOOD 

3M Company opened representation offi ce in 1992 
providing a good ratio of 3M's 50000 items portfolio of 
products and services to Bulgarian market. We pres-
ent solutions for traffi c and personal safety, medical 
and dental applications, industry production - adhe-
sives, abrasives and occupational health, automotive 
aftermaket, offi ce and home consumatives, presen-
tation solutions; electro- and telecom systems, and 
commercial graphics applications.

KRES Advertising Agency was founded in 1992 as 
one of the fi rst advertising and media companies in 
Bulgaria. The company was established to meet the 
demands of multinational companies that entered 
the Bulgarian market. The agency’s staff has under-
gone extensive training by leading international con-
sultants in advertising and marketing. The agency’s 
extensive knowledge of the Bulgarian market in com-
bination with the high quality of services it offers, has 
made KRES an advantageous partner for foreign 
companies making business in Bulgaria.

Address:

Business Park Sofi a, Mladost 4 
Area, Bulding 4, Floor 2 
1766 Sofi a
Bulgaria

http://www.mmm.com 

CEO:

Simeon Goranov 
Business Development Manager 

Contact:

Phone: 02 960 19 11, 02 960 19 12
Fax: 02 960 19 26
E-mail: innovation.bg@mmm.com

Address:

77 Tzar Asen Str. 
1463 Sofi a
Bulgaria

www.kres.com 

CEO:

Krassimir Guergov 
President

Contact:

Phone: 02 954 9597, 02 954 9613, 02 
954 9676

Fax: 02 954 9687
E-mail: Mailbox@kres.com

INDUSTRIAL EQUIPMENT AND TRADE 

MARKETING AND ADVERTISING 
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Abbott Products EOOD 

ACO Building Elements Ltd. 

Abbott is a global, broad-based health care company 
devoted to discovering new medicines, new tech-
nologies and new ways to manage health. Abbott’s 
products span the continuum of care - from nutrition-
al products and laboratory diagnostics to medical de-
vices and pharmaceutical therapies. Abbott Bulgaria 
has about 10 years of presence in the Bulgarian mar-
ket, operating in various therapeutic areas.

We are the company with the three red columns in 
our logo. Our name is internationally synonymous for 
surface drainage systems. ACO products are found 
in countless places around the world - at traffi c in-
tersections, airports and shopping centers. We are 
also a company with intelligent solutions for civil eng-
innering and construction, building services and en-
vironmental technology, landscaping and industrial 
buildings.

Address:

Sofi a Tower / Mall of  Sofi a
1303 Sofi a
Bulgaria

www.abbott.com 

CEO:

Vladimir Afenliev 
Country Manager for Bulgaria 

Contact:

Phone: +359 2 44 55 400
Fax: +359 2 44 55 401
E-mail:
verginia.angelusheva@abbott.com

Address:

119, Iliyanci Blvd. 
1220 Sofi a
Bulgaria

www.aco.bg 

CEO:

George Dimov 
Managing Director 

Contact:

Phone: 831 0057
Fax: 832 4053
E-mail: offi ce@aco.bg

INDUSTRIAL EQUIPMENT AND TRADE 

HEALTHCARE 
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ACSIOR Ltd. 

Adecco Bulgaria ltd. 

ACSIOR Ltd. offers computer systems, networking 
and software for professional IT applications with a 
specialty in building up complex information systems. 
Acsior provides analysis, design and implementation 
of SW applications for MIS, database development, 
workfl ow management and WEB technology appli-
cations, custom software development with a highly 
skilled programmer team. Founded in 1991, the com-
pany is ISO 9001:2001 certifi ed.

In Bulgaria, Adecco focuses on providing complete 
outsourcing solutions in the fi elds of IT and Busi-
ness Support, recruitment services, and temporary 
workforce solutions. We hire for the most prominent 
companies in different industries as well as for our in-
ternal managed services projects. Adecco Bulgaria’s 
dynamic and fl exible team is competent to provide 
consultations on business process re-engineering, 
career progression, and career transition. We have 
a separate training department that will analyze your 
needs and will create a tailored training program to 
address them.

Address:

6, Alexander Zhendov Str., fl . 6 
1113 Sofi a
Bulgaria

www.acsior.com 

CEO:

Plamen Tchiripov 
President

Contact:

Phone: 971 4566, 971 7413, 971 7418
Fax: 971 7531
E-mail: info@acsior.com

Address:

Business Park Sofi a, Build. 8, 3-rd 
fl oor 
1766 Sofi a
Bulgaria

http://www.adeccobulgaria.com 

CEO:

George Gueorguiev 
Country Manager 

Contact:

Phone: +359 2 489 8335, 489 8307
Fax: +359 2 489 8190
E-mail:
george.gueorguiev@adecco.com

INFORMATION AND COMMUNICATION TECHNOLOGIES 

HUMAN RESOURCES 
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LOGISTICS AND TRANSPORTATION 

AECOM Bulgaria Branch 

Advance International Transport (Balkan) EAD en-
gages in a number of divergent activities, including: 
air freight, sea freight, haulage and rail transportation 
but it is best known for its activities within the project 
cargo sector and vessel ownership/ operations. It’s 
main offi ce currently operates out of Istanbul, Turkey 
with various in country branches to include, Izmir, 
Mersin, and Iskendurun. It has additional branch of-
fi ces in Uzbekistan, Romania, Turkmenistan, Azer-
baijan, Kazakhstan and now in Bulgaria. This is to 
name a few of our resources not to mention the vast 
network worldwide we have access to in order to 
handle shipments on a grand scale. Advance Inter-
national Transport (Balkan) EAD along with it branch 
offi ces worldwide specializes in Heavy Lift cargo 
transport has has worked on various projects world-
wide for such companies as General Electric, Mitusi, 
Mitsubishi, and Black & Veatch. It is also member of 
THE HEAVY LIFT GROUP based in Europe.

AECOM is a global leader in providing fully integrat-
ed professional technical and management support 
services for a broad range of markets including trans-
portation, facilities, environmental, energy, water and 
government. With approximately 45,000 employees 
around the world, we provide a blend of global reach, 
local knowledge, innovation and technical excellence 
that makes AECOM a leader in all of the key mar-
kets that we serve. A Fortune 500 company, AECOM 
serves clients in more than 100 countries and had 
revenue of $7.0 billion.

Address:

24, Simeonovsko Shousse, fl . 3, 
apt. 15 
1700 Sofi a

www.advance-international.com 

CEO:

Yuliana Kalinova 
Vice President and General Man-
ager (Bulgaria - Romania) 

Contact:

Phone: 400 5100
Fax: 400 5102
E-mail:
balkan@advance-international.com

Address:

Gotze Delchev Complex, Building 
22, Section D, fl . 2 
 Sofi a
Bulgaria

http://www.aecom.com 

CEO:

Borislav Pavlov 
Managing Partner 

Contact:

Phone: +359 2 489 67 12
Fax: +359 2 489 67 46
E-mail: offi ce@savantelbul.com

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 

Advance International Transport (Balkan) EAD 
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AES Corporation 

AIM Group International - Sofia Office

S – The Power of Being Global The AES Corpora-
tion is a Fortune 500 global power company with gen-
eration and distribution businesses, with revenues of 
$14 billion in 2009. We provide affordable and sus-
tainable energy in 29 countries. Near the town of 
Galabovo the company is fi nishing construction of a 
670 MW coal-based thermal power plant. The overall 
cost of AES Galabovo is 1.2 billion euro - the largest 
investment in Bulgaria in the last 10 years, employ-
ing the most advanced technology in the region. AES 
also owns and operates the “Saint Nikola” wind park 
near Kavarna - 156 MW net installed capacity.

AIM Group International provides full range of event 
management services covering: Congress Manage-
ment – PCO Services (Professional Congress Orga-
nizer), Exhibition Management, International Busi-
ness Travel House (IATA licensed), DMC Services 
(Destination Management Company) Management 
of Incentives and Events, International Meeting Plan-
ner, Creative & Design. Central offi ces in Vienna and 
Milan, represented in Brussels, Budapest, Florence, 
Lisbon, Madrid, Paris, Philadelphia, Prague, Rome, 
Vilnius. 

Address:

72 Lyuben Karavelov Str. 
1000 Sofi a
Bulgaria

www.aes.com 

CEO:

Peter Lithgow 
Executive Director 

Contact:

Phone: +359 2 988 1275
Fax: +359 2 986 7549
E-mail: Evgeniya.Popova@aes.com

Address:

143 A, Knyaz Boris I Str. 
1301 Sofi a
Bulgaria

http://www.aimgroupinterna-
tional.com

CEO:

Susanne Kostka 
Managing Director 

Contact:

Phone: +359 2 983 5244
Fax: +359 2 983 3196
E-mail:
anna.potzkova@aims-international.com

ENERGY 

CONGRESSES, EVENTS AND COMMUNICATION
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AIMS Human Capital 

Air France Trade Representative 

AIMS Human Capital Bulgaria is a member and rep-
resentative of the largest European and a leading 
global management and HR Consultancy organiza-
tion – AIMS International. AIMS Bulgaria operates 
offi ces in Sofi a, Varna and Skopje. Using our inter-
national resources and more than 17 years of unique 
local experience, we help our clients maximize the 
effi ciency of workforce through leading edge Human 
Resources integrated solutions in the following main 
areas of expertise: Executive Search Solutions, Hu-
man Resources Consulting, People Development, 
Compensation and Benefi ts Surveys, etc. Accelerate 
HR is our dedicated team working on the recruitment, 
training, and assessment of expert and junior level 
professionals.

At present, Air France has two daily fl ights from So-
fi a, operated by Air France in code share with KLM 
and Delta Airlines. Effective from 1st January 2010 
Air France-KLM Bulgaria is the dedicated General 
Commercial Representative of Delta Airlines. Air 
France-KLM Bulgaria offers its clients attractive in-
dividual and group fares, together with the possibility 
for a full range of services from a distance, member-
ship and advice about our individual and corporate 
loyalty programs Flying Blue and BlueBiz as well as 
preferential offers designed especially for our clients 
and all these gathered with a lot of professionalism 
and personalized attention.

Address:

111 Bulgaria Blvd. fl . 6 
1404 Sofi a
Bulgaria

www.aims-bulgaria.com 
www.aims-international.net 

CEO:

Maria Shishkova 
Managing Partner for Bulgaria and 
Macedonia

Contact:

Phone: 439 61 00
Fax: 439 61 02
E-mail: offi ce@aims.bg

Address:

9 Fridtjof Nansen bd, 3rd fl oor 
1142 Sofi a
Bulgaria

http://www.airfrance.bg 

CEO:

Jérôme Jacquemard 
Country Manager 

Contact:

Phone: 939 70 10, 937 32 07
Fax: 939 70 36
E-mail: jejacquemard@airfrance.fr

HUMAN RESOURCES 

TRAVEL AND TOURISM 



*Available to New York, Tokyo, Montreal and Johannesburg

and as of June 18th, new route to Washington.

www.airfrance.bg

or call at (02) 939 70 10

Quiet, spacious and comfortable the           * takes flight with
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AFA OOD 

Alexander Hughes Bulgaria 

Established in 1991, AFA OOD is now the largest 
local audit and consulting fi rm in Bulgaria. The AFA 
partners actively participate in the development of the 
Bulgarian accounting, tax and audit legislation. AFA 
offers a wide range of services in the sphere of as-
surance, accounting, taxation and corporate fi nance. 
The mission of the fi rm is to provide client-tailored 
services and to be recognized as the business advi-
sor that contributes most to clients’ success through 
creating added value and confi dence.

Alexander Hughes is an Executive Search fi rm dedi-
cated to helping companies acquire and retain the vi-
tal human capital they need to achieve their strategic 
business goals. We are a founding member of AEA 
International Search, which is ranked among the 
15 largest Executive Search fi rms in the world. Our 
Bulgarian team provides expertise in The Industry, 
The Built Environment, Consumer Markets, Media 
& Entertainment, Financial Services, Life Sciences, 
Energy & Process Industries, Technology and Pro-
fessional Services.

Address:

38, Oborishte Str. 
1504 Sofi a
Bulgaria

www.afa.bg 

CEO:

Renny Iordanova 
Managing Partner 

Contact:

Phone: 943 3700
Fax: 943 3707
E-mail: offi ce@afa.bg

Address:

2, Sheinovo Str. 
1504 Sofi a
Bulgaria

www.alexanderhughes.com 

CEO:

Silvia Umnikova 
Managing Partner 

Contact:

Phone: 470 2997
Fax: 470 2483
E-mail:
s.umnikova@alexanderhughes.com

AUDIT AND ACCOUNTING 

HUMAN RESOURCES 
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CONSTRUCTION AND ENGINEERING 

ALEXANDROV GROUP CORPORATION 

Alfred C. Toepfer International Bulgaria EOOD 

Alexandrov Group Corporation is specialized in the 
construction and management of tourist and residen-
tial cites in Nessebar and Sunny Beach.The company 
constructed and manages the 4-star Alexandrov Pla-
za hotel and started the construction of 5 new mul-
tifunctional complexes with swimming pools, shops, 
restaurants, etc. Alexandrov Ltd. has established 
business relations with foreign real estate agencies 
and attracts more and more foreigners, who consider 
Bulgaria as a good quality place for investments.

Alfred C.Toepfer International (ACTI) is one of the 
leading international trading companies in the fi eld of 
agricultural commodities. The activities of the com-
pany encompass grain, oilseeds, vegetable oils and 
feedstuffs like oil meals, maize by-products, tapioca 
or palm and copra products.  ACTI has 42 branch of-
fi ces in all major exporting and importing countries.

Address:

Bulbank Building, Fl. 2 
8240 Slanchev Bryag 
Bulgaria

http://www.propertiesbulgaria.biz 

CEO:

Chavdar Aleksandrov 
Owner

Contact:

Phone: 02 963 4477, 0554 22222/7
Fax: +359 554 22222
E-mail: ag@propertiesbulgaria.biz

Address:

49 B, Bulgaria Blvd., entr. A,fl oor 12 
1404 Sofi a
Bulgaria

www.acti.de 

CEO:

Snezhana Kamburova 
Country Manager 

Contact:

Phone: +359 2 963 0301, 2 9630302
Fax: +359 2 963 0310
E-mail: Kamburovas@toepfer.com

AGRICULTURE 
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ALICO Bulgaria ZhZD EAD, a MetLife Inc. company 

All Channels Communication 

MetLife, Inc. is a leading insurance provider with over 
140 years of experience. Products and services are 
offered by ALICO Bulgaria Zhivotozastrahovatelno 
Druzhestvo EAD, which is a MetLife, Inc. company 
established in 1999 and operates under the “MetLife” 
brand. The company is a leader in the Bulgarian life 
insurance market and offers a broad range of life 
insurance products, covering individual as well as 
corporate clients. The company serves its clients 
through offi ces in Sofi a, Plovdiv, Varna, Burgas, Do-
brich and Stara Zagora.

All Channels Communication/Fleishman-Hillard As-
sociate is a group of agencies specialized in PR and 
advertising services. All Channels | PR is one of the 
leading PR consultancy, winner of many prestigious 
international and Bulgarian awards. ACC works for 
the public image of Postbank, AVON, Eko, Sofi a 
Auto, BAT, One, AFI Europe, GlaxoSmithKline, Jim 
Beam, Maggi, Nescafe.

Address:

75, Bulgaria Blvd. 
1404 Sofi a
Bulgaria

www.alico.bg; www.metlife.com 

CEO:

Evgeni Benbasat 
Executive Director 

Contact:

Phone: 818 6200
Fax: 8186201
E-mail: HeadOffi ce@metlife.bg

Address:

82, Ralevitsa Str. 
1618 Sofi a
Bulgaria

http://www.all-channels.com 

CEO:

Alexander Dourchev 
CEO

Contact:

Phone: +359 2 855 8083
Fax: +359 2 869 0075
E-mail: offi ce@all-channels.com

INSURANCE

MARKETING AND ADVERTISING 
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Alliance One Tobacco Bulgaria 

Allied Pickfords Bulgaria 

Purchasing, processing and export of Bulgarian Leaf 
Tobacco. Alliance One Tobacco Bulgaria EOOD is 
based in Haskovo, Bulgaria and is a subsidiary of 
Alliance One International a leading global leaf to-
bacco merchant company, dealing with tobacco in 
more than 40 countries. Alliance One International is 
engaged in purchasing, processing, storing, selling 
and trading of leaf tobacco.

At Allied Pickfords, we understand that each move is 
different. That's why we approach moving services a 
little differently than other moving companies - with 
innovative services, advanced technology, and solu-
tions tailored to each customer. Whether you need a 
full-service moving company or just a helping hand 
and expert service, we make moving simple and 
stress-free, before, during and beyond your move - 
at a surprisingly affordable price. When you relocate 
your home and family, you can trust the network of 
professional Allied Pickfords agents to get your pos-
sessions where they need to be, whether they need 
to be on the other side of town, across the country 
or around the world. If you're looking for dependable 
moving companies to help you relocate, request a 
free moving quote from Allied Pickfords today - your 
professional moving company.

Address:

62, Saedinenie Blvd. 
6300Haskovo
Bulgaria

www.aointl.com 

CEO:

Scott Burmeister 
Executive Director 

Contact:

Phone: 038 661 800 (offi ce central)
Fax: 038 661 804
E-mail: fyusein@aointl.com

Address:

Business Park Sofi a, Building 12 
1766 Sofi a
Bulgaria

www.allied.bg 

CEO:

Stefan Dimitrov 
Managing Director Southeast 
Europe

Contact:

Phone: +359 2 807 6688
Fax: +359 2 807 6689
E-mail: TheCarefulMovers@Allied.BG

RELOCATIONS AND MOVING 

CONSUMER GOODS 



150

m e m b e r s  d i r e c t o r y

AMERICAN CHAMBER OF COMMERCE IN BULGARIA

Alter Ego Company 

America for Bulgaria Foundation 

Alter Ego Company offers services in Business Con-
sultancy, Business Representation, Public Relations 
and Promotion of Investment Projects. Number of 
US and EU Corporations are establishing success-
ful business in Bulgaria, Macedonia and Kosovo 
with the professional assistance of our Image Mak-
ing Team. Alter Ego Company is an exclusive rep-
resentative of Lockheed Martin Aeronautics for the 
relations with Bulgarian government for all LM Aero 
products and services. Alter Ego Company is an 
importer to Bulgaria of the world’s best producer of 
hand-made luxury lighting with crystal Swarovski – 
Kolarz-Leuchten, Austria.

The America for Bulgaria Foundation assists in the 
development and growth of a vibrant private sector in 
Bulgaria, helping the country to realize its full poten-
tial as a successful, modern European nation. To ac-
complish this, the Foundation supports entrepreneur-
ship and leadership in relevant areas of interest and 
other activities as needed to enhance private sector 
development. ABF embodies the highest standards 
of ethical conduct to enhance the longstanding lega-
cy of goodwill and friendship between the American 
and Bulgarian people.

Address:

2, Knyaginya Maria Louisa Blvd., 
TZUM Business Center 
1000 Sofi a
Bulgaria

CEO:

Kalinka Kovatcheva 
President

Contact:

Phone: +359 2/ 9260 713
Fax: +359 2/ 9260 712
E-mail: Ego@AlterEgoCompany.com

Address:

5, Prof. Asen Zlatarov Str. 
1504 Sofi a
Bulgaria

http://www.americaforbulgaria.
org

CEO:

Frank L. Bauer 
President

Contact:

Phone: +359 2 806 3800
Fax: +359 2 843 5123
E-mail:
bkourteva@americaforbulgaria.org

PUBLIC RELATIONS 

FOUNDATIONS AND ASSOCIATIONS 
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American College of Sofia 

American English Academy 

The American College of Sofi a, one of the oldest 
American educational institutions outside of the U.S., 
is a private secondary school offering a rigorous aca-
demic program. The language of instruction is English. 
Each year over 600 seventh grade Bulgarian students 
sit for our entrance exam, and the top 71 boys and 
71 girls are admitted to the College. More than 25% 
of admitted students receive fi nancial assistance. In 
addition to our Bulgarian student population, we have 
a growing international student population. We offer 
the two-year International Baccalaureate program 
to international students starting in grade eleven. All 
Bulgarian graduates receive Bulgarian and American 
high school diplomas. Our international students earn 
an American high school diploma and either an IB di-
ploma or IB certifi cates. The American College of So-
fi a is accredited by the Middle States Association of 
Colleges and Schools and by the Bulgarian Ministry of 
Education, and is fully certifi ed IB World School.

American English Academy (AEA) is a private Ameri-
can international school. The school offers classes 
from Kindergarten through 12th grade. It offers a 
quality education that meets American educational 
standards. AEA students graduate with a USA diplo-
ma which is recognized throughout the United States 
of America and elsewhere.

Address:

P.O.Box 873 
1000 Sofi a
Bulgaria

www.acs.bg 

CEO:

Paul K. Johnson 
President

Contact:

Phone: 02 434 1008, 02 434 1010, 02 
434 1011
Fax: 02 434 1009
E-mail: acs@acs.bg

Address:

4th Floor, 150 School, Drouzhba 2, 
Deliiska Vodenitsa Str. 
1582 Sofi a
Bulgaria

www.aea-bg.com 

CEO:

Miroslav Dimitrov 
Business Manager 

Contact:

Phone: 02 973 12 22, 02 973 88 81
Fax: 02 973 55 64
E-mail: aeaoffi ce@gmail.com

EDUCATION 

EDUCATION 
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American Research Center in Sofia 

Amgen Bulgaria EOOD 

The American Research Center in Sofi a (ARCS) is 
dedicated to facilitating academic research in Bul-
garia for North American scholars in the humanities 
and social sciences. It aims at fostering collabora-
tion between North American, Bulgarian, and other 
Southeast European scholars and promoting joint 
research in these academic areas. ARCS provides 
fellowships, organizes conferences and tours of 
signifi cant archaeological and historical sites, and 
maintains close communication with other American 
Overseas Research Centers, such as the American 
School of Classical Studies at Athens and the Ameri-
can Research Institute in Turkey.

Amgen is a leading human therapeutical company 
in the biotechnology industry, a pioneer in the devel-
opment of novel products based on advances in re-
combinant DNA and molecular biology. Established 
in 1980 in the USA, as a pioneer company in bio-
technology, Amgen is one of the fi rst pharmaceutical 
companies to implement the scientifi c accomplish-
ments in the development of novel products from the 
laboratory, through their production to their delivery 
to the patients.

Address:

75, Vassil Petleshkov St. 
1510 Sofi a
Bulgaria

www.einaudi.cornell.edu/arcs/ 

CEO:

Denver Graniger 
Director

Contact:

Phone: ++359 2 947 94 98
Fax: ++359 2 840 19 62
E-mail: kmc1@cornell.edu

Address:

Regus Sofi a City West,Totleben 
53-55 bul. 
1606 Sofi a
Bulgaria

http://www.amgen.com 

CEO:

Krassimira Chemishanska 
General Manager 

Contact:

Phone: + 359 2 805 7088
Fax: + 359 2 805 7203
E-mail: kchemish@amgen.com

EDUCATION 

PHARMACEUTICAL AND CHEMICAL 
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American University in Bulgaria (AUBG) 

Anglo-American School of Sofia 

American University in Bulgaria, established in 1991, is 
an American style liberal arts university offering fi rst-rate 
education and awarding an internationally recognized 
degree. The AUBG mission is to educate students of 
outstanding potential in a community of academic ex-
cellence, diversity, and respect and to prepare them for 
democratic and ethical leadership in serving the needs 
of the region and the world. AUBG offers 9 Bachelor of 
Arts programs in Blagoevgrad, as well as an Execu-
tive Master of Business Administration program at the 
AUBG Elieff Center for Education and Culture in Sofi a. 
The University occupies leading positions in the Bulgar-
ian university ranking system, launched in 2010. The 
University’s reputation for academic excellence attracts 
individuals of outstanding potential. Students come 
from 40 countries, and at AUBG they are mentored by 
highly qualifi ed scholars. 

Accredited by the CIS and NEASC, AAS is the PRE-
MIER INTERNATIONAL SCHOOL in Bulgaria. It 
offers education to children from the International 
community in Sofi a. With the move to its new state-
of-the-art building, AAS offers Pre-to Grade 12 aca-
demic programs. In addition, AAS offers over 50 co-
curricular activities, intl. tournaments and outdoor 
activities. AAS was awarded the Most Ecological 
Building in Bulgaria for 2006 Award. AAS offers full 
scholarships to talented Bulgarian students

Address:

1 G. Izmirliev Square 
2700 Blagoevegrad 
Bulgaria

www.aubg.bg 

CEO:

David Huwiler 
President

Contact:

Phone: 073/ 888 307; 888 306; 888 
235
Fax: 073/ 888 344
E-mail: president@aubg.bg

Address:

16 Kozyak Str. 
1407 Sofi a
Bulgaria

http://www.aas-sofi a.org 

CEO:

James Leahy 
Director

Contact:

Phone: + 359 2 923 8810, 2 923 8825
Fax: 02 923 8859
E-mail: jleahy@aas-sofi a.org

EDUCATION 

EDUCATION 
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Anton Preslavski, Emerson Network Power 

AON Bulgaria 

Mr. Preslavski is an individual member of AmCham. 
His company, Klima Vent Ltd., deals with Delivery, In-
stalation, Start-up, Maintanance, Guarantee and post 
guarantee period of Air Conditioning Equipment. The 
Company is an offi cial representative and distributor 
of the companies EMERSON NETWORK POWER, 
Walter Meier and BLUE BOX.

Aon Bulgaria is a subsidiary of Aon Corporation - the 
leading provider of risk management services, in-
surance and reinsurance brokerage and consulting. 
Through the years of service we have proved to cus-
tomers: • Broad view of the insurance industry. With 
more than 36,000 employees, 500 offi ces in more 
than 120 countries, we can anticipate how changes 
in one sector impact another. • Client focus: Because 
each client group has unique needs, our profession-
als—coordinated by strategic account managers or 
relationship managers—specialize by product and 
client industry. • By truly listening to clients and work-
ing with them as a partner, we can develop the more 
suitable solutions for their business. Only in this man-
ner we can help clients uncover risks and discover 
new opportunities to make business more success-
ful, now and into the future. 

Address:

49 Krivolak St. 
1421 Sofi a
Bulgaria

http://www.klimaivent.bg/ 

CEO:

Anton Preslavski 
General Manager 

Contact:

Phone: + 359 2 865 51 46, 865 60 76
Fax: + 359 2 963 37 97
E-mail: offi ce@klimaivent.bg

Address:

5, Stara Planina Str. 
1000 Sofi a
Bulgaria

http://www.aon.com 

CEO:

Hristo Borissov 
Executive Director 

Contact:

Phone: +369 2 933 7800
Fax: +369 2 983 5025
E-mail: hristo.borissov@aon.bg

INSURANCE

INDUSTRIAL EQUIPMENT AND TRADE 
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APOLO Ltd. 

Arco Capital Management LLC 

APOLO Ltd. is the only East European company with 
two licenses from W.L. Gore & Associates - for manu-
facture of hunting, fi shing and outdoor clothing with 
own brand and specialized police and military appar-
els with the high-tech GORE-TEX® and WINDSTOP-
ER® materials. Top-quality and functional equipment 
suggested both in the rich gamma of Realtree® and 
Advantage® camoufl age patterns, and solid colors 
and exported nearly in all Europe. Within Bulgaria, 
the company has a wide distribution network of about 
50 shops.

Arco Capital Management LLC (“ACM”) is building a 
leading credit investment platform to serve emerging 
markets - leveraging our principals' years of market 
insight, deep relationships and proven investment 
acumen.

Address:

29 Nikola Vaptzarov Str. 
1407 Sofi a
Bulgaria

www.apolo-bg.com 

CEO:

Veska Tzvetanova 
General Manager 

Contact:

Phone: 862 10 79, 868 01 57, 868 93 
28
Fax: 868 88 09
E-mail: offi ce@apolo.bg

Address:

7, Sheinovo Str. 
1504 Sofi a
Bulgaria

www.arcocapital.com 

CEO:

Angel Gyaurov 
Managing Director, European Re-
gional Head 

Contact:

Phone: +359 2 895 2000
Fax: +359 2 895 2020
E-mail: vdimitrova@arcocapital.com

MANUFACTURING 

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 
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Ashtrom International Ltd. 

Association Integra-BDS 

Design, fi nancing, constructing and operating com-
mercial, residential, environmental and infrastructure 
projects by its Bulgarian subsidiaries: 
- Abrotea International AD 
- Holikon EAD 
- Balkan Development EOOD 
- Central Hali AD

Association Integra BDS, is a non - government or-
ganization in Bulgaria, part of the larger Integra - net-
work of partnering agencies, involved in social and 
economic development of the countries in Central 
and Eastern Europe . The vision of Integra BDS is to 
participate in the sustainable development of small 
and medium enterprises in Bulgaria by transforming 
them into “islands of integrity” which are socially re-
sponsible on a personal and corporate level. Integra 
BDS seeks to provide real opportunities for starting 
a small business and business-development servic-
es to disadvantaged people with an entrepreneurial 
spirit.

Address:

9, Moskovska Str. 
1000 Sofi a
Bulgaria

CEO:

Abraham Subocki 
Executive Director 

Contact:

Phone: (+359 2) 980 6397; 980 6398
Fax: (+359 2) 980 6399
E-mail: offi ce@ashtrom-bg.com

Address:

48A, Aksakov Str.,fl .1, ap.2 
1000 Sofi a
Bulgaria

www.integra-bds.bg 

CEO:

Peter Tashev 
Executive Director 

Contact:

Phone: 02 981 0711, 02 980 2768
E-mail: peter.tashev@att.net

FOUNDATIONS AND ASSOCIATIONS 

CONSTRUCTION AND ENGINEERING 
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Astra Zeneca Bulgaria EOOD 

AT Engineering 2000 Ltd. 

AstraZeneca is a leading pharmaceutical company 
worldwide, providing treatments in important thera-
peutic areas of medical need: oncology, cardiovascu-
lar, central nervous system, gastrointestinal, infection, 
pain control and respiratory. In the face of our prede-
cessors ICI and Zeneca, we have 40 years presence 
on the Bulgarian market. AstraZeneca Bulgaria is a 
valued and respected member of society, with robust 
investments in community activities which aim at im-
proving of health and quality of life and promoting the 
value of science amongst young people.

AT ENGINEERING 2000 is a building company 
seated in Sofi a, Bulgaria. Established in 1991, now 
it is one of the leading building companies. Clients: 
Ministry of Finance; National Customs Agency; IM-
MOBUL; IMMOCONSULT GmbH–AUSTRIA; SAP 
Labs Bulgaria; Moto Pfohe; EuraTec; Doverie Briko; 
Balkan News Corporation; Ring SV; STILMET; Bul-
garian American Enterprise Fund; National Railway 
Infrastructure Company; K-I Logistics Ltd.; Allianz 
Bulgaria Holding; Raiffeisen Property Management; 
Medica AD; KP-Imobilen Ltd; State Commission 
on Information Security,IP Bulgaria 2005 Ltd; Mo-
biltel EAD; Burgas Plaza AD,Tengelmann Real Es-
tate International Bulgaria KD,BILLA Nedvishimosti 
EOOD,Sofi a Frans Auto Properties EOOD, etc.

Address:

36, Dragan Tsankov Blvd., Interpred 
1057 Sofi a
Bulgaria

www.astrazeneca.com 

CEO:

Zoya Paunova 
Country Manager 

Contact:

Phone: 02 971 2533, 02 971 2534
Fax: 02 971 1124
E-mail:
zoya.paunova@astrazeneca.com

Address:

37, Pozitano Str. 
1303 Sofi a
Bulgaria

www.ati2000.com 

CEO:

Tsvetan Kostov 
Project Manager 

Contact:

Phone: 939 0888
Fax: 939 0887
E-mail: offi ce@ati2000.com

PHARMACEUTICAL AND CHEMICAL 

CONSTRUCTION AND ENGINEERING 
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Atlantic Club Bulgaria / NATO InfoCenter 

AVON Cosmetics Bulgaria 

The Atlantic Club's / NATO Information Center in So-
fi a is an independent, non-profi t, non-governmental 
organization dedicated to promotion of globalization 
and Bulgaria's engagement in international affairs 
based on the central role of the Euro-Atlantic com-
munity in meeting the international challenges of the 
21st century. The Club provides political know how 
leading to successful business solutions.

Avon, the company for women, is a leading global 
beauty company, with almost $10 billion in annual 
revenue. As the world largest direct seller, Avon mar-
kets to women in well over 100 countries through 
over 6,2 million independent Sales Representatives. 
Since 1886, Avon has been building bonds with 
women, offering them a dynamic earnings opportu-
nity to achieve economic independence, accomplish 
their fi nancial goals and transform their lives.

Address:

49 Bulgaria Blvd., Business Build. 
Vitosha, fl . 5 
1404 Sofi a
Bulgaria

http://www.atlantic-club.org 

CEO:

Dr. Solomon Passy 
CEO and Founder 

Contact:

Phone: +359 2 808 49 11/12
Fax: +359 2 808 49 13
E-mail: solomonpassy@gmail.com

Address:

118 Bulgaria Blvd., Fl. 4 
1680 Sofi a
Bulgaria

www.avon.bg 

CEO:

Sebastian Bako 
Executive Director 

Contact:

Phone: 9765 930
Fax: 9765 965
E-mail: jaklin.tzocheva@avon.com

THINK-TANK IN THE FIELD OF GLOBAL, EUROPEAN AND REGIONAL RELATIONS 

CONSUMER GOODS 
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Axway Bulgaria EOOD 

BAE Systems International Ltd. 

Axway is the Business Interaction Networks com-
pany. We are the ONLY provider in the market today 
to manage, run, secure, and monitor all your busi-
ness interactions – emails, fi les, messages, services, 
events, and processes. Spanning all industries, over 
11,000 organizations in more than 100 countries de-
pend on Axway’s proven breadth of services and lay-
ers of governance to build and improve value chain 
effi ciency, regulatory compliance and quality of ser-
vice. Axway is one of the largest technology compa-
nies in Bulgaria, with more than 170 professionals 
and a wide range of employment opportunities. We 
hire great people and encourage them to achieve 
their highest potential. Our company culture is de-
fi ned by high energy, creativity and collaboration.

BAE Systems is a global defence, security and aero-
space company delivering a full range of products 
and services for air, land and naval forces, as well 
as advanced electronics, security, information tech-
nology solutions and customer support services. Our 
business: - No 1 European defence company (Head-
quarters in Washington and London) - 2nd largest 
global defence company - US $34.6 billion sales in 
2010 - Global capability - Customers in over 100 
countries - 107 000 highly skilled people - Patent ap-
plications cover more than 200 new inventions.

Address:

Business Park Sofi a, Mladost 4, 
Build. 11, fl . 2 
1766 Sofi a
Bulgaria
http://www.axway.com/ 

CEO:

Natasha Kumcheva 
Authorized Regonal Manager and 
HR Director Bulgaria and Romania 

Contact:

Phone: 8178300
Fax: 8178301
E-mail: info-sofi a@axway.com

Address:

83, James Baucher Blvd., Fl. 4, 
Offi ce 18 
1407 Sofi a
Bulgaria
www.baesystems.com 

CEO:

Diana Dimova 
General Manager 

Contact:

Phone: +359 2 981 1477, 
+359 2 985 4556

Fax: +359 2 981 4726
E-mail:
diana.dimova@baesystems-bg.com

DEFENSE AND SECURITY 

INFORMATION AND COMMUNICATION TECHNOLOGIES 
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Balkan Star Automotive EOOD 

Ballistic Cell Ltd. 

Authorized General Distributor of Mercedes-Benz in 
Bulgaria, Authorized Distributor of Chrysler Int. Corp. 
for Chrysler, Jeep and Dodge Products in Bulgaria.

Ballistic Cell is a company specialized in consultancy 
and cutting-edge software solutions. We are a rep-
resentative of GMC Software Technology for Bul-
garia and Macedonia. Our primary emphasis is on 
the optimization of frequent customer or business to 
business communication either in a multilevel com-
munication. We have developed several different 
concepts which fully optimize the creating, compos-
ing and management of transactional documents, as 
well as turn them into powerful marketing tools. To-
ward this objective we combine our expertise within 
marketing consulting and technology and develop 
personalized and tightly targeted advertising channel 
based on the regular communication like transaction-
al letters, business and legal notes. 

Address:

5 Rezbarska Str. 
1510 Sofi a
Bulgaria

www.balkanstar.com 

CEO:

Manfred Multz,
Chairman of the Board 
Plamen Mitev,
General Manager 

Contact:

Phone: +359 2 91 988
Fax: +359 2 846 8481
E-mail: offi ce@balkanstar.com

Address:

149, Tsarigradsko Shosse Blvd., 
Hotel Expo, Fl. 2 
1113 Sofi a
Bulgaria

http://www.ballisticcell.com 

CEO:

Yulian Petkov 
General Executive 

Contact:

Phone: +359 2 441 67 26
Fax: +359 884 130 668
E-mail: petkov@ballisticcell.com

AUTOMOBILE 

INFORMATION AND COMMUNICATION TECHNOLOGIES 
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Bayer Bulgaria EOOD 

BC Serdon 

Bayer AG is represented in Bulgaria by Bayer Bul-
garia, which offers the full range of Bayer products on 
the Bulgarian market – Agriculture, Pharmaceuticals, 
Consumer Care, Diagnostics, Industrial Chemicals, 
Plastics and Polyurethanes. Bayer has over 10,000 
products ranging from Bayer Aspirin and Alka-Seltzer 
to antibiotics, pigments, plastics, spandex and insec-
ticides. Bayer Corp., USA, is also represented by 
Bayer Bulgaria mainly with the Biological products. 
Bayer employs 106,200 people worldwide. Bayer 
Bulgaria has 103 experienced employees. They 
maintain daily contact with Bulgarian companies and 
customers and provide them with the latest informa-
tion about products and new market opportunities.

Market Entry Services - market research and analy-
sis, competition and opportunities evaluation, busi-
ness missions, individual matchmaking programs. 
Business Development Services - fi nancial analysis 
and planning, company and project valuation, opera-
tions management and optimization. 
Project Management Services – planning, develop-
ing, and implementation of donor funded projects. 
Regional Implemetor of USAID-funded project - Re-
gional Competitiveness Initiative (RCI), covering 
South East Europe and the Caucasus.

Address:

5 Rezbarska Str. 
1510 Sofi a
Bulgaria

www.bayer.bg 

CEO:

Renato Keller 
Managing Director 

Contact:

Phone: +359 2 8140 111, 
+359 2 8140 132

Fax: +359 2 8140 199
E-mail:
nevena.karlova@bayer.com

Address:

23A, Angel Kanchev Str. 
1000 Sofi a
Bulgaria

www.bcserdon.com 

CEO:

Gergana Valova 
Managing Director 

Contact:

Phone: 981 3081, 981 3077, 9809960
Fax: 981 3081
E-mail: serdon@bcserdon.com

PHARMACEUTICAL AND CHEMICAL 

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 
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TRAVEL AND TOURISM 

BCD Travel Bulgaria 

Berlitz Schools of Languages 

- BCD Travel is leading global travel management 
company
- BCD Travel in Bulgaria is independent operating 
unit of ASTRAL Holidays since 2007 
- Our mission: Simplifying and streamlining the busi-
ness of travel 
- Our service: Cost-effective, effi cient and tailored 
solutions to meet the unique corporate travel require-
ments of our clients

Berlitz is the world’s largest language instruction 
company. The Bulgarian centers provide language 
instruction for a variety of languages, primarily Eng-
lish, German, Spanish, Italian, French, Russian and 
Bulgarian for Foreigners through the famous direct 
and communicative Berlitz Method®. In addition, 
Berlitz provides courses for executive-level manag-
ers and customer-tailored corporate courses, Chil-
dren classes, Study Abroad programs, Cultural Con-
sulting, Berlitz Online, Berlitz Testing translations and 
other language services.

Address:

32, Gladstone Str. 
1000 Sofi a
Bulgaria

www.bcdtravel.bg 

CEO:

Jeny Stefanova 
Managing Director 

Contact:

Phone: 981 6315, 981 6330
Fax: 980 7978
E-mail: offi ce@bcdtravel.bg

Address:

31, Makedonia Blvd., 
Ruski Pametnik Sq. 
1606 Sofi a
Bulgaria

http://www.berlitz.bg/ 

CEO:

Stefan Nedkov 
General Manager 

Contact:

Phone: 851 7090, 851 0790,9630 600
Fax: 963 06 00
E-mail: sofi a@berlitz.bg

EDUCATION 
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BG Radio 

BICA International Ltd. 

BG Radio is a commercial music radio station, cre-
ated to promote Bulgarian music and culture through 
its programming and to deliver the best on-air product 
and the best service to its clients. BG Radio launched 
on March 3rd 2001, and is the fi rst radio station in 
Bulgaria to play 100% national pop and rock music. 
BG Radio is amongst the leading music stations in 
Sofi a as well as in the local markets. It operates in 
Plovdiv, Varna, Bourgas, Rousse, Veliko Tarnovo, 
Blagoevgrad, Pleven and Shumen. BG Radio is a 
wholly owned subsidiary of Metromedia International 
Telecommunications Inc. – a US communications 
and media company operating telephony, television 
and radio businesses in the whole of Europe.

Balkans Investment Consulting Agency (BICA) is 
an investment advisory providing consulting, opera-
tional and representation services to clients doing 
business in Bulgaria and other Balkan countries, with 
focus on business consulting and development and 
raising equity and debt fi nance. BICA works and has 
experience in fi elds such as Renewable and Conven-
tional Energy, Real estate, Personnel Management, 
Telecommunications. The headquarters is in Sofi a, 
Bulgaria and the company has a network of close af-
fi liates in all nearby countries.

Address:

3A, Sofi iski Geroi Str. 
1612 Sofi a
Bulgaria

www.bgradio.net 

CEO:

Nikolay Ianchovichin 
CEO

Contact:

Phone: 952 3816/ 07
Fax: 952 3845
E-mail: offi ce@bgradio.net

Address:

83-85, James Baucher Blvd., Floor 
2, Offi ce 7 
1407 Sofi a
Bulgaria

www.bica-bg.com 

CEO:

Andrey Bachvarov 
General Manager 

Contact:

Phone: +359 2 962 71 65
Fax: +359 2 492 25 33
E-mail: info@bica-bg.com

MEDIA AND ENTERTAINMENT 

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 
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BLD Asset Management 

BLU Offices and Hilton Garden Inn 

BLD Asset Management actively manages more 
than €100 million in real estate assets. BLD AM is 
in charge of various property portfolios for clients 
such as: Bank institutions, Investor groups and hold-
ings, Individual wealth investors. BLD AM is part of 
AG Capital – the leading Balkan Property Business 
Group. With over 18 years on the market, real estate 
management and advisory is the core business of 
the company. BLD AM has played the leading role 
in creating and further managment of the Bulgarian 
Land Development Fund.

BLU Offi ces & Hilton Garden Inn is a modern, archi-
tectural landmark and a unique business complex. 
Situated at the Sofi a Airport, on one of the main city 
arteries – the Brussels Blvd., the complex offers a 
business oasis with an array of lifestyle amenities.
Adjacent to the hotel are two high rise offi ce build-
ings – The BLU Offi ces. With 65 meters in height the 
buildings are an attractive and contemporary 16-sto-
ry trophy offi ce tower. The offi ce buildings contain ap-
proximately 20,000 sq.m. rentable offi ce space. The 
property also features a 240-car executive parking 
garage accessible from Brussels Blvd. Other ame-
nities include full-service conference center, fi tness 
facilities, and exceptional technology features.

Address:

1, Bulgaria Sq., Fl. 2 
1463 Sofi a
Bulgaria

http://www.bld-am.com 

CEO:

Dimitar Savov 
Executive Director 

Contact:

Phone: 805 1910
Fax: 805 1914
E-mail: offi ce@bld.bg

Address:

1, Kuzman Shapkarev Str. 
1000 Sofi a
Bulgaria

http://www.bluoffi ces.com 

CEO:

George Chopev 
Executive Director 

Contact:

Phone: +359 884 110 136
Fax:
E-mail:
iani.stoimenov@bluoffi ces.com

TRAVEL AND TOURISM 

REAL ESTATE 
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BMG Ltd. 

BMW Vertiebs GmbH - Branch Bulgaria 

The Hilton Garden Inn is the only business hotel at 
the Airport. With it’s 200 rooms it delivers a refreshing 
blend of friendly hospitality, refi ned sophistication, of-
fi ce and business proximity.  

BMW Vertriebs GmbH - Branch Bulgaria is represent-
ing in Bulgaria BMW Group, the leading provider of 
premium products and premium services for individ-
ual mobility, topping the Dow Jones Sustainability In-
dex for automotive industry in six consecutive years. 
Main activities of the company are sales, marketing, 
communication and aftersales services for its dealers 
on the Bulgarian market. 
BMW Vertriebs GmbH - Branch Bulgaria actively pro-
motes BMW Group commitment to highest standards 
of corporate social responsibility and transparent op-
erations towards consumers, partners and employ-
ees, not only towards various audiences, but also 
among counterparts in the automotive retail busi-
ness, thus provoking industry development on the 
Bulgarian market. 

Address:

51 Cherni Vruh Blvd., fl . 5 
1407 Sofi a
Bulgaria

www.bmg.bg 

CEO:

Valentin Tsolov 
President

Contact:

Phone: 965 7063, 965 7060
Fax: 965 7061
E-mail: v.tsolov@bmg.bg

Address:

55, Nikola Vaptsarov Blvd. 
1407 Sofi a
Bulgaria

http://www.bmw.bg 

CEO:

Alexander Milanov 
General Manager 

Contact:

Phone: +359 2 806 0711
Fax: +359 2 806 0710
E-mail:
Alexander.Milanov@bmwgroup.com

INFORMATION AND COMMUNICATION TECHNOLOGIES 

AUTOMOBILE 
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CONSULTANCY AND LEGAL SERVICES 

Borislav Boyanov & Co. 

Boyden Ltd. 

Established in 1990, Borislav Boyanov & Co. has 
earned wide international and local recognition as 
the preferred law fi rm for many transnational busi-
nesses expanding their portfolios in Bulgaria. The 
fi rm has advised on the most signifi cant transactions 
in Bulgaria to date. Its client portfolio includes over 
2,600 companies, many of which Fortune 500 com-
panies. Since its establishment, the fi rm has always 
been ranked as a market leader and tier one law 
fi rm by the most reputable international law directo-
ries (Legal 500, Chambers and Partners, Martindale 
Hubbell, etc.). The fi rm has 10 partners and over 45 
lawyers providing a broad range of services with par-
ticular strength in M&A, Restructuring and Insolven-
cy, Banking & Finance, Energy & Natural Resources, 
TMT, Insurance, Intellectual Property, Competition 
Law, Real Estate and Dispute Resolution.

Boyden Bulgaria is part of Boyden World Corpora-
tion - specialized in senior executive search for a di-
verse client base that includes start-up, mid-market 
and Fortune 500’s companies. The company has 
been named as one on the top ten executive search 
fi rms in the world by the International Association of 
Corporate and Professional Recruitment and ranks 
seventh by size according to Search Consult survey.

Address:

82 Patriarch Evtimii Blvd. 
1463 Sofi a
Bulgaria

www.boyanov.com 

CEO:

Borislav Boyanov 
Managing Partner 

Contact:

Phone: +359 (2) 80 55 055
Fax: +359 (2) 80 55 000
E-mail: mail@boyanov.com

Address:

44, Bigla Str. 
1164 Sofi a
Bulgaria

http://www.boyden.com 

CEO:

Daniela Ossikovska, 
CEO
Silya Stoyanova 
Billing Associate 

Contact:

Phone: +359 2 962 0307
Fax: +359 2 962 0305
E-mail: dossikovska@boyden.com

HUMAN RESOURCES 
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Braykov's Legal Office 

British American Tobacco Bulgaria 

Braykov's legal Offi ce was set up in 1990 as a team 
of ten lawyers and fi ve associates who can build in 
case a larger task force. Favorite fi elds: law of con-
tract, commercial law, intellectual property (no pat-
ents), real estate. Key accounts: Xerox, IBM, British 
American Tobacco, General Motors, General Electric, 
Diageo, Kodak, Playboy, HBO, BAEF. We try to offer 
a preventive service like a lighthouse on the coast.

BAT registered its offi ce in Bulgaria in 1992. The com-
pany offers in Bulgaria its strong international brands 
like Dunhill, Vogue, Kent, Pall Mall, Rothmans and 
Viceroy. BAT is the world second largest tobacco 
group by global market share. For further information 
you can visit: www.bat.com.

Address:

15, Nikolai Gogol Str. 
1504 Sofi a
Bulgaria

www.braykov.com 

CEO:

Valentin Braykov 
Lawyer

Contact:

Phone: 943 0245, 944 0216
Fax: 944 9894
E-mail:
valentin.braykov@braykov.com

Address:

Business Park Sofi a, Mladost-4, 
Bldg. 8, Ent. A, Fl. 5 
1766 Sofi a
Bulgaria

CEO:

Ruben Rodriguez 
General Manager 

Contact:

Phone: 976 98 90
Fax: 976 99 90
E-mail: petya_petkova@bat.com

CONSULTANCY AND LEGAL SERVICES 

CONSUMER GOODS 
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Brown Forman Beverages Worldwide Sofia Branch LLC 

bTV Media Group 

Brown-Forman Corporation, one of the largest Amer-
ican-owned companies in the wine and spirits busi-
ness, is a diversifi ed producer and marketer of fi ne 
quality consumer products. Through Brown-Forman 
Beverages Worldwide, Brown-Forman produces and 
markets many of the most well-known and best-loved 
wines and spirits in the world. They include Jack Dan-
iel's, Canadian Mist, Southern Comfort, Early Times, 
Korbel champagnes, Fetzer wines, and Bolla wines.

bTV is the fi rst private national TV station in Bulgaria. 
bTV’s program was broadcast for the fi rst time on 
June 1st 2000, thus breaking the monopoly of the 
public national TV station and changing entirely the 
media environment in Bulgaria. For 10 years bTV 
fi rmly established itself as the most watched TV chan-
nel in Bulgaria with over 38% share of all viewers and 
with leading positions on the advertising market. bTV 
is the leading channel in bTV Media Group. bTV Me-
dia Group is part of the family of Central European 
Media Enterprises (CME).

Address:

7, Iskarsko Shousse Blvd., Europa 
Trade Center, Build. 2 
 Sofi a
Bulgaria

www.brown-forman.com 

CEO:

Dimitar Georgiev 
Market Manager 

Contact:

Phone: +359 887 287550
Fax:
E-mail: Dimitar_Georgiev@b-f.com

Address:

1 Bulgaria Sq., NDK - Administrative 
Building, fl . 11 
1463 Sofi a
Bulgaria

www.btv.bg 

CEO:

Viki Politova 
General Manager 

Contact:

Phone: 359 2 9176 800
Fax: 359 2 9176 886
E-mail: iliana_eneva@btv.bg

MEDIA AND ENTERTAINMENT 

FOOD AND BEVERAGE 
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Bulgarian American Enterprise Fund 

Bulgarian Charities Aid Foundation (BCAF) 

The Fund provides equity capital, real estate and 
term loans to private business, primarily SME-s 
and hotels, throughout Bulgaria. BAEF is the main 
shareholder of the Bulgarian-American Credit Bank 
(BACB). BACB focuses on providing long-term se-
cured fi nancing to small and medium sized enter-
prises in different economic sectors such as tourism, 
construction, food processing, real estate, etc. as 
well as mortgage lending to individuals and house-
holds. BACB operates in Bulgaria throughout its four 
offi ces in Varna, Burgas, Stara Zagora and Plovdiv 
and its mobile consultants which are at the Client-s 
disposal anytime and anywhere in Bulgaria.

Bulgarian Charities Aid Foundation (BCAF) is an 
expert organization, working for the development of 
modern philanthropy and effective non-profi t sector. 
BCAF is a part of the global network of CAF organi-
zations. We have substantial expertise with providing 
services both to companies and non-profi t organi-
zations in Bulgaria. A brief list of our competences 
includes analysis and design of tailored community 
involvement programs; development of new forms 
of social investment such as corporate grantmaking 
and cause-related marketing, as well as monitoring 
and evaluation of programs’ impact. What makes 
BCAF best positioned to provide those services is 
our experience in provision of information, training 
and funding to non-profi t organizations. We are able 
to quickly mobilize networks of people and organiza-
tions in order to design and implement a leading CSR 
project.

Address:

3 Shipka Str. 
1504 Sofi a
Bulgaria

www.baefi nvest.com 

CEO:

Frank Bauer 
President and Chief Executive Of-
fi cer 

Contact:

Phone: 9489 200, 9489 250
Fax: 9433690
E-mail: sofi a@baefi nvest.com

Address:

65 Vitosha Blvd 
1000 Sofi a
Bulgaria

http://bcaf.bg/

CEO:

Elitsa Barakova 
Executive Director 

Contact:

Phone: 981 19 01; 988 00 80, 987 
1574
Fax: 981 1901; 988 0080
E-mail: bcaf@bcaf.org

FINANCE AND BANKING 

FOUNDATIONS AND ASSOCIATIONS 
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Bulgarian Development Bank 

Bulgarian Institute for Legal Initiatives 

Bulgarian Development Bank was established after 
the adoption of a special law by the Parliament of 
the Republic of Bulgaria in April 2008. The fi nancial 
institution is a successor of Encouragement Bank. 
The mission of the Bulgarian Development Bank is to 
support the development of the Bulgarian economy 
by promoting export and supporting the implemen-
tation of the economic policy of the government in 
terms of micro, small and medium-sized enterprises.

BILI is dedicated to the promotion of the Rule of Law 
and the betterment of the legal system in Bulgaria. 
Our initiatives combine legal expertise with multidis-
ciplinary approaches to inform the justice reform pro-
cess and connect it to the needs of the public and the 
business. We are involved in supporting the judicial 
system reform, inclusive of spreading a new culture 
of alternative dispute resolution methods and foster-
ing dialogue among civil society, business, the exec-
utive, the judicial, and the legislative branches. BILI 
was established in 2006 as a legacy for American Bar 
Association’s program in Bulgaria (CEELI). Thus, our 
mission includes helping to sustain US-Bulgarian le-
gal reform cooperation and inform international Rule 
of Law policy with Bulgarian reform experience.

Address:

10, Stefan Karadzha Street 
1000 Sofi a
Bulgaria
www.bdbank.bg 

CEO:

Sasho Tchakalski
Executive Director
Dimitar Dimitrov, Vice-Chairman
Angel Gekov, Executive Director

Contact:

Phone: +359 2 9306 333
Fax: 9306 321
E-mail: offi ce@bdbank.bg

Address:

132, Rakovski Str., fl . 3 
1000 Sofi a
Bulgaria

http://www.bili-bg.org 

CEO:

Bilyana Gyaurova-Wegertseder 
Chair of the Managing Board 

Contact:

Phone: +359 2 980 8084, 980 8515
Fax: +359 2 981 1312
E-mail: offi ce@bili-bg.org

CONSULTANCY AND LEGAL SERVICES 

FINANCE AND BANKING 
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Bulgarian Property Developments EOOD 

Bulgarian VIP Travel Ltd. 

Bulgarian Property Developments (BPD) was estab-
lished in 2004 and it is the fi rst real estate company in 
Bulgaria to be listed on AIM, the second tier market of 
the London Stock Exchange. From the beginning of 
2009, BPD is privately owned company of Tavistock 
Group. Tavistock Group is a global, private invest-
ment company founded 30 years ago by investor 
Joseph Lewis. The company has grown to encom-
pass a broad portfolio of investments in 15 countries.
Tavistock Group has offi ces in Argentina, The Baha-
mas, China, European Union, Mexico and the United 
States.

Bulgarian VIP Travel provides corporate travel servic-
es including issuance of tickets for airline transporta-
tion at corporate rates, charter fl ights, meet-and-greet 
assistance, airport-to-hotel transfers, special airport 
and on-board support to people with special needs, 
arrangements for the use of airport VIP lounge, cargo 
services. As a shareholder of Radius® the compa-
ny offers hotel booking at special rates at 400 hotel 
chains representing more than 83,000 hotel proper-
ties and has extensive experience in planning and 
organizing corporate meetings and conferences.

Address:

137, Filip Kutev Str. 
1407 Sofi a
Bulgaria

http://www.bpdplc.com 

CEO:

Philip Pashov 
Executive Director 

Contact:

Phone: +359 2 868 1374
Fax: +359 2 868 1374
E-mail: iveta.genova@bpdplc.com

Address:

36, Dragan Tsankov Blvd. 
1057 Sofi a
Bulgaria

www.bgviptravel.com 

CEO:

Vladi Alexiev 
CEO

Contact:

Phone: +359 2 969 3131
Fax: +359 2 969 3141
E-mail: offi ce@bgviptravel.com

REAL ESTATE 

TRAVEL AND TOURISM 
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Bulpros Consulting JSC 

Bulwork Bulgaria Ltd. 

BulPros (Bulgarian Professional Outsourcing Ser-
vices) is a young and dynamic company specialized 
in a wide range of business success services in In-
formation technology sector. Bulpros provides cus-
tomized solutions with a focus on IT and business 
process outsourcing consulting services. The com-
pany is also engaged in providing system integration, 
application services, customer and technical support 
services. Our consultants work with you to custom-
ize the model which will meet your requirements. We 
are committed to add value by delivering high quality. 
We support open ideas and encourage our team to 
maintain an innovative way of thinking by fostering a 
trusting and open work environment, where people 
create and are passionate about it.

Bulwork® is the fi rst specialized company in Bulgaria 
for recruitment and assessment of professionals in 
the Information Technology and Telecommunication 
industry. Bulwork® is one of the leading recruitment 
companies for middle and senior management staff 
in the fi nance and production sector. It was founded 
in 2000 and ten years later has become a leader at 
the labour market, offering complete solutions in hu-
man resources management in the IT area. Due to 
the experience, acquired during the years and the 
highly-educated specialists, Bulwork® works with 
more than 240 clients - both Bulgarian and Interna-
tional, striving continuously to provide the excellent 
results and high quality services.

Address:

Mladost 4, Busines Park Sofi a, 
Build. 4, fl . 5 
1142 Sofi a
Bulgaria

http://www.bulpros.com 

CEO:

Petar Dushanov 
Managing Director 

Contact:

Phone: + 359 2 489 58 87
Fax: + 359 2 489 58 83
E-mail: petar.dushanov@bulpros.com

Address:

7, Proff. Mitko Bichev Str., Oborishte 
district
1527 Sofi a

http://www.bulwork.com 

CEO:

Snezhana Raykinska 
CEO

Contact:

Phone: + 359 2 983 19 90
Fax: + 359 2 843 03 10
E-mail: offi ce@bulwork.com

HUMAN RESOURCES 

OUTSOURCING, IT SERVICES 
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Business Park Sofia EOOD 

CallPoint New Europe AD 

Business Park Sofi a is the fi rst multifunctional high-
tech business park in Southeastern Europe. The 
complex is comprised of 35 buildings on a total area 
of 220 000 sq.m. Today it accommodates more than 
200 companies with over 10 000 employees. Busi-
ness Park Sofi a is located at the foot of Vitosha 
mountain and has direct and convenient access to 
the Sofi a ring road. Business Park Sofi a has already 
proved to be the ultimate business location in the 
capital. Apart from offi ce space, it offers a variety of 
services, leisure amenities, cafes, restaurants, an 
the Arena multiplex cinema and a Holiday Inn hotel. 
It has been designed according to the concept of a 
modern city-within-the-city.

CallPoint New Europe AD is a leading regional con-
tact center in Eastern Europe delivering services to 
European and local customers in 10 languages. We 
combine various communication methods, the lat-
est call center technology and professionally trained 
personnel. Our services: technical support, customer 
care, outbound telemarketing, debt collection & opin-
ion surveys in a B2B and B2C context.

Address:

Business Park Sofi a, 
building 8 , fl . 7 
1766 Sofi a
Bulgaria

www.businesspark-sofi a.com 

CEO:

Christo Moskov, General Manager
Angel Gyaurov,  General Manager 

Contact:

Phone: 489 90 81, 489 96 79
Fax: 489 90 80
E-mail:
management@businesspark-sofi a.com

Address:

115K, Tsarigradsko Shausse Blvd., 
Hermes Park, Bldg. B, Fl. 2 
1784 Sofi a
Bulgaria

www.callpoint-group.com 

CEO:

Philip Ougrinov 
Executive Director 

Contact:

Phone: 931 7330, 931 7331
Fax: 931 7375
E-mail:
reception@callpoint-group.com

REAL ESTATE 

OUTSOURCING, IT SERVICES 
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Carlsberg Bulgaria AD 

Cefin Bulgaria EOOD (IVECO dealer) 

Carlsberg is a Danish company, established in 1847 
in Copenhagen by Jacob Jacobsen.
Today the company is N1 in Western Europe, N1 in 
Eastern Europe and N4 globally. Carlsberg sells beer 
in 150 markets worldwide. It has nearly 45 000 em-
ployees who are part of 75 locations in 25 countries. 
In Sep 2004 two breweries – “Shumensko pivo” in 
Shumen and “Pirinsko pivo” in Blagoevgrad – merge 
into Carlsberg Bulgaria. The company offers Bulgar-
ian consumers a variety of quality beers: Shumen-
sko, Pirinsko, Tuborg, Holsten, Carlsberg, Budweiser 
Budvar. Carlsberg Bulgaria has nearly 600 employ-
ees. From beginning of 2011 the company reached 
leading market position on local market.

Established in 2000, Cefi n Bulgaria is the leading 
IVECO dealer on the Bulgarian truck market. The 
winning concept of the company is to offer fi nal solu-
tion to transport needs: distribution of new and used 
commercial vehicles, buy-back options, fi nancing, 
spare parts, lubricants, service maintenance and 24 
hours technical assistance, in compliance with the 
highest standards of quality.

Address:

Business Park Sofi a, Bldg. 3, Fl. 3 
1766 Sofi a
Bulgaria

www.carlsberg.bg 

CEO:

Alexander Grancharov 
CEO

Contact:

Phone: 440 13 60, 440 13 78
Fax: 440 13 89
E-mail: offi ce@carlsberg.bg

Address:

425, Slivnitsa Blvd. 
1331 Sofi a
Bulgaria

www.cefi n.bg 

CEO:

Victor Vilcu 
Managing Director 

Contact:

Phone: 810 4100
Fax: 810 4144, 810 41 77
E-mail: offi ce@cefi n.bg

AUTOMOBILE 

FOOD AND BEVERAGE 
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Center for the Study of Democracy 

Chartis Europe S.A. Bulgaria Branch 

The Center for the Study of Democracy (CSD) is 
the premier Bulgarian think tank working on a broad 
range of policy issues: legal and regulatory reform, 
hidden economy and corporate governance, anti-
corruption strategies and practices and prevention 
of conventional and organized crime. The CSD has 
the capacity to collect primary data through survey 
research, to examine policy options and their impli-
cations, and to offer policy recommendations in le-
gal format. CSD activities are organized in several 
departments - Economic, Law, European and Socio-
logical Program. CSD is also National Focal Point for 
the European Union Agency for Fundamental Rights 
(FRA).

Chartis Bulgaria (previously AIG Bulgaria, dating 
back in 1996) was the fi rst insurance company on 
the Bulgarian market owned by a foreign strategic 
investor. Today it operates as a branch of Chartis Eu-
rope S.A., holding an S&P security rating of ‘A+’. Its 
fundamental strength lies in its 40,000 employees, 
who combine global reach with the ability to serve its 
more than 45 million clients around the world in more 
than 160 countries and jurisdictions. Its main focus 
is on commercial and personal insurance, with over 
500 innovative products and services that are backed 
by its superior fi nancial strength. In Bulgaria Chartis 
offers group health and accident insurance, property 
and business interruption coverage, a wide range of 
liability coverage, as well as specifi c insurance solu-
tions for fi nancial institutions and banks. It also writes 
consumer lines business, including travel, affi nity 
products, personal property and extended warranty.

Address:

5 Alexander Zhendov Str. 
1113 Sofi a
Bulgaria

www.csd.bg 

CEO:

Ognian Shentov 
Chairman of the Board 

Contact:

Phone: 971 3000 /211, 212/
Fax: 971 2233
E-mail: csd@online.bg

Address:

3A, Nikolay Haitov Str., Bl. 8, Fl. 4 
1113 Sofi a
Bulgaria

http://www.chartisinsurance.com/
bg

CEO:

Venislav Iotov 
General Manager 

Contact:

Phone: +359 2 9309330
Fax: +359 2 9309331
E-mail:
chartis.bg@chartisinsurance.com

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 

INSURANCE
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Chelopech Mining EAD 

Cisco Systems Bulgaria 

Chelopech Mining EAD is a subsidiary of the Cana-
dian Dundee Precious Metals Inc. (DPM). The com-
pany is developing one of Europe’s largest under-
ground copper-gold deposits, located 75km east of 
Sofi a. The mining and processing operation is being 
upgraded to increase production to 2mln tones of ore 
per annum. It is Company objective to operate to the 
highest safety and environmental standards. For its 
environmental stewardship Chelopech Mining EAD 
was awarded the Green Apple and BBLF awards.In 
2010 the company was awarded the national CSR 
award of the Bulgarian Mining and Geology Cham-
ber.

Cisco (NASDAQ: CSCO) is the worldwide leader 
in networking that transforms how people connect, 
communicate and collaborate. Cisco supplies more 
than 80% of the routers that make up backbone of 
the global Internet and is primary provider of the net-
working infarstructure for business. Cisco offers the 
industry’s broadest range of hardware and software 
products used to form information networks or give 
people access to those networks - Data Center, Mo-
bility, Network Systems, Security,TelePresence, Uni-
fi ed Communications, Industry Solutions. Opened an 
offi ce in Sofi a, Bulgaria in 1999.

Address:

26, Bacho Kiro Str., Fl. 3 
1000 Sofi a
Bulgaria

http://www.dundeeprecious.com 

CEO:

Alex Nestor,
Director External Affairs for Bulgaria 
Richard Howes, Executive Director

Contact:

Phone: 02 9301500/532, 0728 68226;
Fax: 02 9301595, 0728 68286
E-mail:
offi ce_sofi a@dundeeprecious.com

Address:

Business Park Sofi a, 
Bldg. 11B, Fl. 4 
1766 Sofi a
Bulgaria

www.cisco.bg 

CEO:

Borislav Dimitrov 
General Manager 

Contact:

Phone: (+359 2) 937 59 11
Fax: (+359 2) 937 59 59
E-mail: bulgaria@cisco.com

INFORMATION AND COMMUNICATION TECHNOLOGIES 

MANUFACTURING 



180

m e m b e r s  d i r e c t o r y

AMERICAN CHAMBER OF COMMERCE IN BULGARIA

Cheque Dejeuner Bulgaria Ltd. 

Citibank N.A. - Sofia Branch 

Cheque Dejeuner Bulgaria - creator of purchasing 
power and your specialist in the emission of vouch-
ers. The company has developed 3 well-known prod-
ucts: Food check "Check Dejeuner" - up to 60 lv. 
fully exempted from social and tax obligations and 
provided by the employer to the employees, in accor-
dance to Ordinance 7 ; check Ordinance No 11 - pro-
vided to staff, working in specifi c labor conditions for 
daily balanced nutrition; and check Cadhoc - a way 
to stimulate, reward and thank your employees and 
business partners! Check Dejeuner Bulgaria has the 
largest commercial network with over 7 800 shops 
and restaurants in the country.

Citibank N.A. - Sofi a Branch is part of Citi, a lead-
ing global fi nancial services company. Citibank in 
Bulgaria is a full-fl edged corporate and investment 
bank, offering a broad range of fi nancial services 
and products to top tier local and multinational cor-
porate customers, fi nancial institutions, institutional 
investors and the government. The product offering 
includes: loan products, cash management, trade 
services, escrow services, foreign exchange, deriva-
tives on FX, interest rates and commodities, corpo-
rate fi nance including syndications, advisory services 
and project fi nance.

Address:

53-55 General Totleben Blvd., 
Krasno selo Area 
1606 Sofi a
Bulgaria

www.chequedejeuner.bg 

CEO:

Tchavdar Vaklev, Director General 
Marc Buisson, Managing Director 

Contact:

Phone: 02 / 811 77 47, 0800 11 700
Fax: 02 / 983 53 18
E-mail: tvaklev@chequedejeuner.bg

Address:

2 Maria Louisa Blvd., TZUM Busi-
ness Center, 5th fl oor 
1000 Sofi a
Bulgaria

http://www.citi.com/bulgaria/
homepage/

CEO:

Stefan Ivanov 
Citi Country Offi cer 

Contact:

Phone: 9175 100, 9175 141/175
Fax: (+359 2) 9819 914; 9811087
E-mail: citi.bulgaria@citi.com

SERVICES 

FINANCE AND BANKING 
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City University of Seattle 

Civitas

City University of Seattle is one of the top universi-
ties in the state of Washington with more than 20 
locations worldwide. The City University of Seattle's 
partner in Bulgaria is Sofi a University "St. Kliment 
Ohridski". City University of Seattle offers in Bulgaria: 
Master of Business Administration - MBA programs 
in Sofi a, Graduate Certifi cate Programs - GCP pro-
grams in Sofi a, Corporate training projects and in-
dividual training courses in Sofi a, Bachelor of Busi-
ness Administration - BsBA program in Pravetz. The 
university provides professional advanced education 
in business and entrepreneurship to individuals with 
careers oriented toward leadership.

CIVITAS Global is a member of CIVITAS Group, one 
of the leading communications groups in the region 
and an exclusive affi liate of Ketchum Pleon, one of 
the leading public relations agencies in the world 
and the biggest business communications networks 
in Europe, with more that 103 offi ces worldwide and 
part of Omnicom Group CIVITAS Global Bulgaria ad-
vertising partner and shareholder is DDB Sofi a, one 
of the TOP 3 advertising agencies in the country. The 
client portfolio of CIVITAS Global includes multina-
tional and local companies such as: Piraeus Bank, 
TETRAPAK, Multirama, Public, SEAT, ZBS (Retail 
Park Bourgas), Gorna Oryaxovitsa Logistics center, 
Lega-Art, Flocafe, Coffee Time and others. CIVITAS 
Group is also active in Romania, Turkey, Cyprus, 
Serbia and Albania.

Address:

103, Cherni Vruh Blvd, fl oor 4 
1407 Sofi a
Bulgaria

www.cityu.bg 

CEO:

Ekaterina Dotseva 
Executive Director 

Contact:

Phone: 4899126
Fax: 4899126
E-mail: info@cityu.bg

Address:

3 Tops Complex, 110 Bulgaria Blvd., 
Building A, entrance A, 2nd fl oor, 
ap.13
1618 Sofi a
Bulgaria

http://www.civitasglobal.bg 

CEO:

Elina Konstantinou 
Client Service Director 

Contact:

Phone: 489 80 42-3
Fax: 489 80 41
E-mail: e.konstantinou@civitasglobal.bg

EDUCATION 

PUBLIC RELATIONS 
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Cleves EOOD 

CMS Cameron McKenna LLP - Bulgaria Branch 

Cleves is Sofi a’s fi nest rentals company, with top-
quality apartments available for rent in the best parts 
of town. We have a large and growing portfolio, and 
focus on service and style. All our apartments are in-
terior-designed, fully-furnished, beautifully equipped, 
& have secure parking. All our properties are owned 
and directly managed by Cleves - so we can look 
after you beautifully!

CMS Cameron McKenna is a leading international 
legal consultancy company. In Sofi a we have a team 
of 28 qualifi ed local and international lawyers able to 
support your business. Working with us you’ll benefi t 
from our practical experience in working with the Bul-
garian Government and our commercial insight into 
the local market – we combine our local knowledge 
and contacts with our regional experience to offer so-
lutions that work for you. CMS Cameron McKenna is 
a “one-stop-shop” which provides you with quality of 
services, a business mindset and reliable partners in 
meeting the challenges of your business.

Address:

16C, St. Pimen Zografski Str. 
1172 Sofi a
Bulgaria

www.cleves.bg 

CEO:

Vesey Crichton 
Partner

Contact:

Phone: +359 (0) 700 17 008
Fax:
E-mail: vesey@cleves.bg

Address:

14, Tsar Osvoboditel Blvd., Fl. 1 
1000 Sofi a
Bulgaria

www.cms-cmck.com 

CEO:

Reneta Petkova, Managing Partner 
David Butts, International Head of 
Lifesciences Corporate M&A 

Contact:

Phone: 921 9910
Fax: 921 9919
E-mail:
Yana.Karadjova@cms-cmck.com

CONSULTANCY AND LEGAL SERVICES 
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Coca-Cola HBC Bulgaria AD 

Coface Bulgaria Credit Management Services EOOD 

Our MISSION is to refresh our customers, reward our 
stakeholders and enrich the lives of our local com-
munities. Coca-Cola HBC Bulgaria AD is the com-
pany bottling and distributing Coca-Cola products 
for Bulgaria. It is part of CCHBC Group – one of the 
biggest bottlers of Coca-Cola products in the world, 
serving 540 million people in 28 countries, as well as 
the largest bottler of non-alcoholic beverages in Eu-
rope. CCHBC's product line includes carbonated and 
non-carbonated soft drinks, juices, water, sports and 
energy drinks, and ready-to-drink beverages such as 
teas and coffees. Coca-Cola HBC Bulgaria AD em-
ploys more than 1100 Bulgarians. Since 1992 until 
present day the Coca-Cola System has contributed to 
the local economy with investment of over 200 million 
euro; it was announced Investor of the Year in 1996 
and nominated Taxpayer of 2003. Annually Coca-Cola 
pays more than 25 million euro in taxes in Bulgaria. 

Coface Bulgaria is part of the international network of 
Coface – the world leader in ratings and business in-
formation, trade receivables management, credit risk 
insurance and factoring. Coface Bulgaria has suc-
cessful experience in credit risk management, and 
has earned its place as the market leader in Bulgaria 
and CEE since 1994. At a global level, Coface pro-
vides services to over 130 000 customers from all na-
tionalities, industry sectors and company sizes. Over 
45% of the world’s 500 largest corporations take ad-
vantage of the services and consultancy of Coface. 
The company has 7000 employees in 67 countries. 
Coface set up the fi rst global information, rating and 
insurance system. Its database contains 50 million 
companies. Coface is a subsidiary of Natixis whose 
turnover for 2008 was 1.68 billion euro.

Address:

21 Srebarna Str. 
1407 Sofi a
Bulgaria

http://www.coca-colahellenic.bg 

CEO:

Nikolaos Kalaitzidakis 
Country General Manager 

Contact:

Phone: 92 14 600, 92 14 603, 
92 14 680-82

Fax: 92 14 650, 92 14 653
E-mail:
hristina.georgieva@cchellenic.com

Address:

85-87, Todor Alexandrov Blvd. 
1303 Sofi a
Bulgaria

www.coface.bg 

CEO:

Kamelia Popova 
Managing Director 

Contact:

Phone: 920 7125
Fax: 920 7150
E-mail: kamelia.popova@coface.bg

FOOD AND BEVERAGE 

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 
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COLLIERS International Bulgaria 

Construction Management Group 

Investment Services 
Valuation & Advisory Services 
Tenant Representation 
Brokerage
Landlord Representation 
Marketing Advisory Services 
Legal Advisory Services 
Real Estate Management Services

CMG is a full service project management company, 
combining Bulgarian market awareness with interna-
tional know-how. We operate vacation, residential, 
offi ce, commercial, industrial, logistics, and other real 
estate projects. The company is founded by Bulgari-
an expatriates with international industry background 
/Europe, Africa, America/. Our clients are recognized 
international and Bulgarian real estate developers, 
as well as private investors.

Address:

Business Park Sofi a, Build. 7B, fl . 2 
1766 Sofi a
Bulgaria

http://www.colliers.com/bulgaria 

CEO:

Atanas Garov 
Managing Director Bulgaria 

Contact:

Phone: 976 9 976
Fax: 976 9 977
E-mail: bulgaria@colliers.com

Address:

53, Vulcho Atanasov Str., Reduta 
Area
1505 Sofi a
Bulgaria

http://www.cmgbg.com 

CEO:

Darina Varbanova 
Partner

Contact:

Phone: +359 2 971 4971
Fax: +359 2 870 3736
E-mail: offi ce@cmgbg.com

REAL ESTATE 

REAL ESTATE 
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ConsulTeam Recruitment and Selection Ltd. 

Content Ventures Ltd. 

Consulteam is a leading HR group of companies in 
South-Eastern Europe with offi ces in Bulgaria, Aus-
tria, Croatia, Romania, Serbia, Slovakia, Russia, Bal-
tics, Montenegro and partner companies in Ukraine, 
Turkey, Albania and Macedonia. We have over 10 
years of experience on the market and consider our 
service for effective, fl exible and tailor made. Our 
company portfolio consists - Soft skills trainings, HR 
Consulting, Assessment center, Recruitment and 
Selection, Outplacement, Pay-roll and Staff leasing 
services.

Content Ventures Ltd is a fast-growing media group 
specialising in international content creation.

Address:

43 Tsar Ivan Shishman St. 
1000 Sofi a
Bulgaria

www.consulteam.bg 

CEO:

George Parvanov 
Group Managing Director 

Contact:

Phone: 980 64 24 , 980 22 54
Fax: 980 76 88
E-mail: cteam@consulteam.bg

Address:

Nova TV, 41 Hristofor Columbus 
blvd., Porche Business Center, fl . 5 
1592 Sofi a
Bulgaria

http://www.apacegroup.co.uk 

CEO:

Didier Stoessel 
CEO

Contact:

Phone: +359 2 8050509
E-mail: aleks@contentventures.co.uk

HUMAN RESOURCES 

MEDIA AND ENTERTAINMENT 
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Cook Communications 

Corstjens Worlwide Movers Group 

Cook Communications is a corporate communica-
tions consultancy and PR services provider founded 
in 2003. It has a track record in successfully support-
ing clients engaged in major capital market transac-
tions, mergers and acquisitions, government pro-
curement processes and privatisation tenders. From 
offi ces in Sofi a, Prague, Bucharest, Budapest and 
Warsaw, Cook Communications supports the busi-
ness activities of its clients by providing them with 
a broad range of communications services, strategic 
counsel and market insight. Integrity, responsibility 
and performance are the driving factors behind the 
company's approach to business.

Corstjens was founded in 1946 by Joop Corstjens sr. 
as a removal company in Amsterdam and the sur-
rounding area. In the late 70's Corstjens spotted op-
portunities beyond Western European borders and 
branch offi ces were opened in Prague, Moscow, 
Budapest, Warsaw, Riga and Kiev. Representatives 
were established in Bucharest, Bratislava, Belgrade, 
Ljubljana, Sarajevo, Sofi a, St. Petersburg, Skopje, 
Tallinn, Tirana, Vilnius and Zagreb. The offi ce in So-
fi a opened in 1991, making Corstjens the fi rst mov-
ing company on the Bulgarian market. Cooperation 
and partnership with prominent moving organizations 
guarantee the same quality standards for every move 
to any destination.

Address:

85 Alexander Malinov Blvd./City 
Corp. building, Floor 2,Offi ce 4 
1715 Sofi a
Bulgaria

www.cook-comm.com 

CEO:

Miroslava Kostadinova 
Country Manager 

Contact:

Phone: ++ 359 2 980 7185
Fax: ++ 359 2 980 7254
E-mail:
m.kostadinova@cook-comm.com

Address:

59 Kostenski Vodopad Str., apt. 15a 
1404 Sofi a
Bulgaria

www.corstjens.com 

CEO:

Iliana Zlatareva 
General Manager 

Contact:

Phone: 958 97 21
Fax: 8584829, 0888 923570
E-mail: info.sofi a@corstjens.com

RELOCATIONS AND MOVING 

PUBLIC RELATIONS 
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Curtis / Balkan Ltd. 

D&IC (Dun and Bradstreet Representative) 

Curtis/ Balkan Inc. specializes in the production of 
industrial electronics for material handling, electronic 
forklift trucks, golf carts, and wheelchairs. The fi rst 
American manufacturing company represented in 
Bulgaria, having entered the market in 1989, it is a 
branch of Curtis Instruments Inc., New York.

D&IC is a representative for Bulgaria of Dun & Brad-
street – a US company, world leader in collecting 
and providing business information. D&B was es-
tablished in 1841 and at the present moment its da-
tabase contains an information for over 100 million 
companies worldwide. The D&B DUNS number is 
an offi cial identifi cation symbol, accepted by the EU, 
NATO and the UN as a world standart for business 
identifi cation.

Address:

156 Tsar Boris III Blvd. 
1618 Sofi a
Bulgaria

www.curtisinstruments.com 

CEO:

Peter Popov 
Managing Director 

Contact:

Phone: 955 9893, 855 2141
Fax: 955 94 77
E-mail: curtisbg@techno-link.com

Address:

68, Cherkovna Str., apt. 4 
1505 Sofi a
Bulgaria

www.dic-bg.com 

CEO:

Olga Nikolova 
Manager

Contact:

Phone: 944 3619, 944 1267
Fax: 944 1267
E-mail: offi ce@dic-bg.com

INDUSTRIAL EQUIPMENT AND TRADE 

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 
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Dalkia Bulgaria EAD 

Delchev & Partners Law Firm 

Subsidiary of Veolia Environment and EDF, Dalkia is 
a leading European supplier of energy services. The 
main activities of the company include energy sup-
ply and conversion, maintenance of energy facilities, 
and comprehensive building management. Since its 
establishment the company is focused on the optimi-
zation of the technical, fi nancial and environmental 
performance of the energy facilities we manage on 
behalf of the local authorities, businesses and indus-
trials. Dalkia satisfi es the needs of its client by deliv-
ering multi-utility and personal solutions for energy 
effi ciency. Dalkia employs 52 800 staff in 41 coun-
tries. The annual operating profi t of the company in 
Bulgaria in 2010 is 8,6 Mln euros.

Delchev & Partners is a Sofi a - based independent 
Bulgarian law fi rm. The Firm offers a wide range of 
commercial law services as described in Practice Ar-
eas with a specifi c focus upon: -Corporate/ Commer-
cial -Mergers & Acquisitions - Real Estate -Tax This 
intense focus enables Delchev & Partners to provide 
the highest quality of service in these key practice ar-
eas. Delchev & Partners represents a wide range of 
clients, including multinational corporations, closely 
held foreign and Bulgarian businesses, local entre-
preneurs, exempt organizations, and individuals.

Address:

29, Tsaritsa Yoanna Blvd. 
1324 Sofi a
Bulgaria

http://www.dalkia.bg 

CEO:

Dominique Duda 
General Director 

Contact:

Phone: +359 2 489 6795
Fax: +359 2 813 20 45
E-mail: mail@dalkia.bg

Address:

8, Kaloyan Str., fl . 2 
1000 Sofi a
Bulgaria

www.delchev-lawfi rm.com 

CEO:

Emil Delchev 
Managing Partner 

Contact:

Phone: 933 0979, 933 0971
Fax: 981 8134
E-mail: offi ce@delchev-lawfi rm.com

CONSULTANCY AND LEGAL SERVICES 

ENERGY 
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Deloitte Bulgaria EOOD 

DENIMAR Ltd. 

Since 1992 Deloitte is one of the leading professional 
services organizations in Bulgaria, devoted to excel-
lence in providing services in the following areas: 
audit, tax, legal, bookkeeping and payroll, consulting 
and fi nancial advisory. Our 200 professionals located 
in two offi ces in Bulgaria – Sofi a and Varna, are spe-
cialized in industries such as: aviation and transport; 
consumer business; energy and resources; fi nancial 
services; manufacturing; public sector; technology, 
media and telecommunications; life science and 
health care. In addition to our resources in Bulgaria 
and in Central Europe, we are also able to draw on 
the expertise of our global organization, Deloitte Tou-
che Tohmatsu. Over 169,000 people in nearly 142 
countries serve more than one half of the world’s 
largest companies.

Denimar was established with the Client Centered 
Objective of providing Restructuring, Acquisition, 
Disposal, Interim Sales Management and Sales 
Training Services to foreign and domestic compa-
nies. The Company, organized into Corporate and 
Sales Activities Divisions is positioned to leverage 
the Principals Bulgarian market and business knowl-
edge and insight with prior successful experiences in 
CEE, Western Europe, North America and Asia.

Address:

103, Al. Stambolijski Blvd, Sofi a 
Tower (Mall of Sofi a) 
1303 Sofi a
Bulgaria

www.deloitte.bg 

CEO:

Maksim Caslli 
Managing Partner 

Contact:

Phone: 802 3300; 80 120 180
Fax: 802 3350
E-mail: mcaslli@deloittece.com

Address:

6, Bigla Str., Fl. 4-5 
1407 Sofi a
Bulgaria

CEO:

Mariya Nakova 
Managing Director 

Contact:

Phone: 961 7000
Fax: 961 7000
E-mail:
denimar_mnakova@hotmail.com

CONSULTANCY AND LEGAL SERVICES 

AUDIT AND ACCOUNTING 
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Deutsche Bank AG 

Devin AD 

The Representative Offi ce in Sofi a is the fi rst point 
of contact for DB’s corporate and institutional clients 
in Bulgaria.  DB is a leading global provider of fi nan-
cial solutions, creating lasting value for its clients, 
its shareholders, its people and the communities in 
which the bank operates. With a presence in over 70 
countries, the bank has established strong bases in 
all major emerging markets, and therefore has good 
prospects for business growth in fast-growing econo-
mies, including CEE.

“Devin”AD is the leading water bottling company in 
Bulgaria. Since its establishment, the company marks 
a signifi cant growth, due to its quality products, well 
developed distribution network and the competitive 
and innovative business strategy. “Devin” AD is the 
only company in Bulgaria to offer a choice between 
mineral and spring water, both originating from an 
ecologically clean region in the Rhodope Mountains. 
In 2007 “Devin" AD was listed on BSE-Sofi a AD.

Address:

14, Tsar Osvoboditel Blvd., Fl. 2 
1000 Sofi a
Bulgaria

CEO:

Borislav Ivanov - Blankenburg 
Director

Contact:

Phone: +359 2 980 2517
Fax: +359 2 980 1209
E-mail: borislav.ivanov@db.com

Address:

13B, Tintyiava Str., Entr. A, Fl. 5 
1113 Sofi a
Bulgaria

www.devin-bg.com 

CEO:

Tzvetan Lazhanski 
CEO

Contact:

Phone: 02 807 2850, 0301/64937
Fax: 02 807 2868
E-mail: offi ce@devin-bg.com

FOOD AND BEVERAGE 

FINANCE AND BANKING 
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DHL Express Bulgaria Ltd. 

Diamed Ltd. 

DHL offers expertise in express, air and ocean freight, 
overland transport and contract logistic solutions, 
combined with worldwide coverage and an in-depth 
understanding of local markets. DHL's international 
network links more than 220 countries and territories 
worldwide. 285,000 employees are dedicated to pro-
viding fast and reliable services. DHL is 100% owned 
by Deutsche Post World Net

Diamed Ltd. is founded in 1996 and is the offi cial 
representative and distributor in Bulgaria of Becton 
Dickinson International, a medical technology com-
pany headquartered in the United States. The main 
business activities of Diamed Ltd. are sales of vari-
ous diagnostic products, medical supplies and devic-
es to university and district hospitals,private medical 
centers and industrial enterprises laboratories. The 
company has 15 employees.

Address:

10, Prodan Tarakchiev Str. 
1540 Sofi a
Bulgaria

www.dhl.bg 

CEO:

Snezhina Kazakova, Krassen 
Garov
General Manager, General Manager 

Contact:

Phone: 0700 17 700 (zaiavki)
Fax: 973 1551
E-mail: marketing.bg@dhl.com

Address:

4, Hristo Tsenov Str. 
1407 Sofi a
Bulgaria

www.diamed.bg 

CEO:

Mario Tanev 
Manager

Contact:

Phone: 962 1755 962 1766
Fax: 962 1753
E-mail: offi ce@diamed.bg

COURIER SERVICES 

HEALTHCARE 
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Dimitrov, Petrov & Co. 

Djingov, Gouginski, Kyutchukov, & Velichkov 

Dimitrov, Petrov & Co. is a Bulgarian law fi rm having 
its head offi ce in Sofi a, Bulgaria. Established in 1997 
by the name partners George Dimitrov and Bogdan 
Petrov, the fi rm has exclusively focused its activities 
in the areas of commercial law, information and com-
munications technology law, intellectual property law, 
foreign investments and real estate law and brings 
together a rapidly growing team of highly qualifi ed 
lawyers. In 2005 Dimitrov, Petrov & Co. opened its 
fi rst branch offi ce outside the capital in the city of 
Varna.

Djingov, Gouginski, Kyutchukov, & Velichkov is a Bul-
garian law fi rm founded in Sofi a in 1994. With a staff 
of 52 attorneys, the fi rm provides a diverse range of 
legal services to both domestic and international cli-
ents with an emphasis on transnational investment. 
Practice areas include general corporate and foreign 
trade, joint-venture, mergers and acquisitions, privati-
zation, banking, fi nance and securities, development 
fi nance, telecommunications, employment and social 
security, intellectual property, trade marks, non-profi t 
organizations, legal advice to the government.

Address:

28 Todor Alexandrov Blvd., fl .7 
1303 Sofi a
Bulgaria

www.dpc.bg 

CEO:

George Dimitrov 
Partner

Contact:

Phone: +359 (2) 4214201
Fax: +359 (2) 4214202
E-mail: info@dpc.bg

Address:

10 Tzar Osvoboditel Blvd., fl oor 3 
1000 Sofi a
Bulgaria

www.dgkv.com 

CEO:

Assen Djingov 
Partner

Contact:

Phone: 932 11 00
Fax: 9803586
E-mail: dgkv@dgkv.com

CONSULTANCY AND LEGAL SERVICES 

CONSULTANCY AND LEGAL SERVICES 
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Dobrev, Kinkin & Lyutskanov Law Firm 

Domaine Boyar International AD 

Dobrev, Kinkin & Lyutskanov Law Firm was founded 
in 1989. Being one of the leading law fi rms in Bul-
garia, we see our mission in assisting our clients 
to achieve their business objectives successfully. 
The fi rm’s client base has a strong commercial fo-
cus and includes leading domestic and international 
companies in various economic sectors, such as 
machine building, electronics, banking, energy, hu-
man resources and trade. The fi rm provides services 
in the fi eld of commercial and civil law: investment, 
privatisation and post-privatisation, fi nance, taxation, 
property, competition, intellectual property, contracts, 
litigation, mediation and ADR. At present the law fi rm 
consists of fi ve partners, seventeen attorneys-at-law, 
a Patent attorney and support staff.

Domaine Boyar was the fi rst private Bulgarian wine 
company established since the fall of the Berlin wall. 
For the 18 years of its existence it established itself 
as the leading Bulgarian wine producer and supplier 
to the home and export markets. With its focus on 
quality, Domaine Boyar has a very dominant position 
in the EU and Western Europe, enjoying signifi cant 
share of the Bulgarian wine markets, like 90% in 
Belgium, 95% in Holland and Luxembourg, 70% in 
Britain and Ireland, etc. Domaine Boyar best-known 
brands are Domaine Boyar and Blueridge.

Address:

8, Tsar Ivan Shishman Str. 
1000 Sofi a
Bulgaria

www.lawfi rm-bg.com 

CEO:

Roumen Lyutskanov 
Partner

Contact:

Phone: 980 3475, 980 3876
Fax: 980 4261
E-mail: offi celf@lawfi rm-bg.org

Address:

Boyana Distr., 2 B, Marinkovitsa 
Str., fl . 1 
1618 Sofi a
Bulgaria

www.domaineboyar.com 

CEO:

Evgeni Haramliiski 
Executive Director 

Contact:

Phone: 96 97 980, 96 97 941
Fax: 96 97 981
E-mail: offi ce@domaineboyar.com

CONSULTANCY AND LEGAL SERVICES 

FOOD AND BEVERAGE 
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Dr. I.S. Greenberg Medical Center, Ellen Ruth Greenberg, Ph.D. 

DuPont Bulgaria EOOD 

Dr. I.S. Greenberg Diagnostic and Consultative Cen-
ter offers full range of medical consultation in two lo-
cations: Mladost-2 and at the Bulgarian Academy of 
Sciences-IV km block 25. Operating 24 hours a day 
and seven days a week, the Center provides ultra-
sound, fi broscopy, x-ray, ostheodensitometry, EKG, 
Holter - EKG & BP and full laboratory diagnostics, 
physical therapy minor surgery and occupational 
medicine with prophylactic checks-ups.

DuPont is a science-based products and services 
company. Founded in 1802, DuPont puts science to 
work by creating sustainable solutions essential to 
a better, safer, healthier life for people everywhere. 
Operating in more than 70 countries, DuPont offers 
a wide range of innovative products and services for 
markets including agriculture and food; building and 
construction; communications; and transportation

Address:

Mladost-2,
80, Alexander Malinov Blvd. 
1799 Sofi a
Bulgaria

www.greenbergclinic.com 

CEO:

Ellen Greenberg, 
Krassimir Goranov, Directors

Contact:

Phone: 02 974 4816; 02 9744933; 
0898776824; 4170519

Fax: 9712995,
E-mail: dccgreenberg@intech.bg

Address:

Business Park Sofi a, Bldg. 1A, Fl. 1 
1766 Sofi a
Bulgaria
www.dupont.com 

CEO:

Plamen Gospodinov 
Business Manager ECE DuPont Ti-
tanium Technologies and Managing 
Director DuPont Bulgaria EOOD 

Contact:

Phone: 489 9155
Fax: 489 9156
E-mail:
plamen.gospodinov@bgr.dupont.com

INDUSTRIAL EQUIPMENT AND TRADE 

HEALTHCARE 
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EcoPack Bulgaria AD 

Edenred Bulgaria 

ECOPACK BULGARIA is a non for profi t company 
established in February 2004 by 18 leading Bulgar-
ian and multinational companies. We are the fi rst 
packaging recovery organization licensed by the 
Ministry of Environment and Waters. The activities of 
ECOPACK BULGARIA are fi nanced by the clients' in-
stallments. ECOPACK BULGARIA is member of the 
European packaging recovery organization PRO EU-
ROPE with the rights to use and to provide its clients 
"Der Grüne Punkt" ("Green Dot") trade mark. We 
provide opportunity for the responsible business in 
the country to fulfi ll its obligations for separate waste 
collection and recovery of packaging released on the 
market in Bulgaria. ECOPACK BULGARIA does not 
have as shareholders waste collection and recycling 
companies. Our company does not use the services 
of and does not make payments to its shareholders.

Edenred is a world leader in voucher solutions with 
more than 33 million daily users and over 500 000 
corporate clients in 40 countries. In Bulgaria Edenred 
has lunched three products: Food Vouchers (a so-
cial benefi t given by employers to their employees), 
Free Food Vouchers (a voucher based on Ordinance 
No.11 of the MH and MLSP ) and Ticket Compliments 
gift vocuher (one of the best gift solutions for employ-
ees, partners and customers).

Address:

60, Tsarigradsko Shausse Blvd. 
1784 Sofi a
Bulgaria

http://www.ecopack.bg 

CEO:

Todor Burgudzhiev 
Executive Director 

Contact:

Phone: +359 2 4019 100
Fax: +359 2 975 1926
E-mail: mromenska@ecopack.bg

Address:

137, Tsarigradsko Shausse Blvd. 
1784 Sofi a
Bulgaria

http://www.edenred.bg 

CEO:

Herve Gabriel Victor Combal 
General Manager 

Contact:

Phone: 974 02 20, 974 03 30 , 974 04 
40
Fax: 974 05 50
E-mail: Bulgaria@edenred.com

INDUSTRIAL EQUIPMENT AND TRADE 

SERVICES 
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EKO Bulgaria 

Ekotoi - Service Ltd. 

EKO BULGARIA EAD has been established in July 
2002 and is a member of the Greek Hellenic Petro-
leum Group of Companies. EKO BULGARIA EAD 
has a network of 81 fi lling stations and 4 oil depots, 
operating around Bulgaria, each fi lling station with a 
mini market, snack bar, coffee-restaurant and a car-
wash. EKO Bulgaria EAD offers a wide range of high 
quality fuels and lubricants, being an exclusive dealer 
on the Bulgarian market of the new fuel series EKO 
KINITRON - UNLEADED 100Speed, UNLEADED 
95 Plus and the diesel fuel DIESEL PLUS. The fuels 
score the beginning of a new age in the development 
of the fuel market in Bulgaria and meet the standards 
of the European Union.

“EKOTOI-SERVICE” Ltd., Burgas, is a German-
Bulgarian joint venture company with a basic share-
holder the German holding company of "ADCO Um-
weltdienste" GmbH, the world’s largest supplier of 
portable sanitary systems. We offer mobile chemical 
toilet cabins, sanitary and offi ce containers, mobile 
and protective fences, other mobile equipment. All 
products are certifi ed with ISO 9001-2000.

Address:

Interpred, 36, Dragan Tsankov 
Blvd., Bldg. A, offi ce 800 
1040 Sofi a
Bulgaria

http://www.eko.bg 

CEO:

Ioannis Polykandriotis 
Executive Director 

Contact:

Phone: +359 2 817 2020
Fax: +359 2 8172017
E-mail: reception@eko-elda.com

Address:

5, "Alexander Stamboliiski" str., fl . 3 
8000Burgas
Bulgaria

www.ekotoi.com 

CEO:

Stefan Petrov 
Manager

Contact:

Phone: 056 844 137, 056 844 867
Fax: 056 844 137
E-mail: ekotoi@abv.bg

ENERGY 

INDUSTRIAL EQUIPMENT AND TRADE 
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Electron Progress EAD 

Eli Lilly and Company 

Electron Progress EAD is a leading company in the 
Bulgarian military industry. Established in 1976 as 
an Institute for Special Electronics, in 2004 it was 
fully privatized. The company is a strategic partner 
of the Bulgarian Ministry of Defense. The compa-
ny is offi cially certifi ed in accordance with the ISO 
9001:2000,OHSAS 18001:2007 and NATO AQUAP 
2110 Quality Assurance standards.

Global leader in Endocrinology, psychiatry and on-
cology A heritage more than 130 years strong: 
company founded on May 10, 1876 Approximately 
42,000 employees worldwide Approximately 8,336 
employees engaged in research and development 
Clinical research conducted in more than 50 coun-
tries Research and development facilities located in 
9 countries Manufacturing plants located in 13 coun-
tries Products marketed in 143 countries Based in 
Bulgaria since 1992

Address:

''Zaharna Fabrika'', 1 ''Kukush'' Str, 
1309 Sofi a
Bulgaria

www.eprogress.bg 

CEO:

Krassimir Pingelov 
CEO

Contact:

Phone: 8127 200
Fax: 8211 284
E-mail: offi ce@eprogress.bg

Address:

102 Bulgaria Blvd., Bellissimo Busi-
ness Center 
1618 Sofi a
Bulgaria

www.lilly.com 

CEO:

Nelly Ognyanova 
Country Manager 

Contact:

Phone: 491 41 41, 491 41 43, 
491 41 40

Fax: 491 41 94
E-mail: ognianova_nelly@lilly.com

HEALTHCARE 

DEFENSE
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Eltrak Bulgaria Ltd. 

EMC Corporation Bulgaria 

Eltrak Bulgaria Ltd. is the authorized dealer of Cat-
erpillar - the technology leader and the world’s larg-
est manufacturer of construction and mining equip-
ment, diesel and natural gas engines, industrial gas 
turbines and lift trucks recognized all over the world 
as the most effi cient and reliable ones. The company 
is also the authorized distributor of Perkins engines, 
Bucyrus mining shovels and Atlas Copco Power-
crusher mobile crushing and screening plants.

EMC provides the technologies and tools that can 
help customers release the power of their informa-
tion. We can help organizations design, build, and 
manage fl exible, scalable, and secure information in-
frastructures. And with these infrastructures, custom-
ers will be able to intelligently and effi ciently store, 
protect, and manage information so that it can be 
made accessible, searchable, shareable, and, ulti-
mately, actionable.

Address:

439, Evropa Blvd. 
1331 Sofi a
Bulgaria

http://www.eltrakbulgaria.com 

CEO:

Todor Sheljaskow 
CEO

Contact:

Phone: +359 2 818 3018
Fax: +359 2 808 3050
E-mail: info@eltrakbulgaria.com

Address:

2A, Saborna Str. 
1000 Sofi a
Bulgaria

http://www.emc.com 

CEO:

Konstantin Stoilov 
Country Manager 

Contact:

Phone: +359 2 92 64 149
Fax:
E-mail: stoilov_konstantin@emc.com

INDUSTRIAL EQUIPMENT AND TRADE 

OUTSOURCING, IT SERVICES 



201

m e m b e r s  d i r e c t o r y

YEARBOOK 2011

Emerson Process Management AG 

Emmis International 

Emerson Process Management is a leader in help-
ing process-industry businesses automate their pro-
duction, processing, and distribution systems. Better 
measurement and control is just the beginning. The 
predictive intelligence of our PlantWeb architecture 
enables users to identify and eliminate problems 
even before they occur. And our fi eld-proven engi-
neering, consulting, and project management ser-
vices help customers make the most of their automa-
tion investment. It's an unmatched combination that 
delivers lower costs, higher uptime, and improved 
quality and productivity.

Emmis International is a wholly owned subsidiary of 
Emmis Communications, one of the ten largest radio 
groups in the United States, and owns several month-
ly magazines as well. In Bulgaria Emmis is the only 
media company who owns three national radio net-
works. With this 3 strong radio brands (FM+, Fresh, 
Star FM) Emmis gives an opportunity with great ef-
fectiveness for its clients to reach all the different 
target groups and covers the most popular formats. 
Emmis focus is to give the best service with highly re-
spected professionals for the clients, with proactive, 
innovated, creative and integrated solutions (360 on-
air, online, on street). Our mission is to entertain and 
serve the Bulgarian community, understand the client 
needs and deliver the best service and solutions.

Address:

22, Zlaten rog Str. 
1407 Sofi a
Bulgaria

www.emersonprocess.com 

CEO:

Borislav Mladenov 
Country Manager 

Contact:

Phone: 962 9420
Fax: 962 9430
E-mail: info.bg@emerson.com

Address:

51 Jerusalem Str., fl . 7 
1784 Sofi a
Bulgaria

http://www.starfm.bg, www.fm-
plus.net, www.radiofresh.bg 

CEO:

Elena Kiskinova 
Executive Director 

Contact:

Phone: 976 56 56
Fax: 975 04 55
E-mail: fmplus@fmplus.net

MEDIA AND ENTERTAINMENT 

OUTSOURCING, IT SERVICES 
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Empire Development Group AD 

Emporiki Bank Bulgaria EAD 

Empire Development Group is part of CRYSTAL 
CORPORATION. Its activities are investments, con-
struction development, management and marketing 
of real estates projects in both business and tourism 
sectors. In the company’s portfolio is Crystal Busi-
ness Center in Sofi a – the newest project, completed 
in February 2011.

Emporiki Bank – Bulgaria is a Universal Bank mem-
ber of Credit Agricole Group:  Retail Banking  Corpo-
rate, Investment Banking and Project Finance  Cross 
border business development with CA subsidiaries 
The Bank is acting also as an investment interme-
diary History:  Established in 1994 under the name 
Bulgarian Investment Bank  1998: Emporiki Bank of 
Greece acquired 100% of shares  2006: Credit Ag-
ricole acquired the majority of shares of Emporiki 
Bank, Greece 5 years plan:  Implementation of world-
wide recognized highly specialized Core Banking 
System  Continued Network development  Products 
and services development  Establishment of special-
ized Business Centers  Introduction of VIP custom-
ers’ services and products  Participation in special-
ized transactions

Address:

38-40 Osogovo str., Crystal Busi-
ness Center 
 Sofi a
Bulgaria

http://www.crystalcorp.bg 

CEO:

Krasen Krastev 
Managing Director 

Contact:

Phone: +359 2 434 1118
Fax: +359 2 434 1117
E-mail: offi ce@crystalcorp.bg

Address:

2, Maria Luiza Blvd., Fl. 5, TZUM 
1606 Sofi a
Bulgaria

www.emporiki.bg 

CEO:

Athanasios Petropoulos 
CEO and Chairman of the Manage-
ment Board 

Contact:

Phone: 895 12 06 / 04
Fax: 895 1212
E-mail: emporiki@emporiki.bg

REAL ESTATE 

FINANCE AND BANKING 
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Empower United Foundation 

Enel Maritza East 3 AD 

Empower United is a not-for-profi t organization whose 
mission is to help people and companies in Bulgaria 
realize their full potential in the most empowering 
ways possible. Empower focuses on two main pro-
grams, the Empower Award, which is a national com-
petition for young entrepreneurs, and the Empower 
Intern, which is a national internship program with a 
focus on leadership development. In order to create 
strong sustainable public private partnerships which 
can help Bulgaria prosper Empower United always 
works in partnership with leading socially responsible 
organizations consisting of the private sector, gov-
ernment, education, donors, business associations 
and NGOs.

Enel Maritza East 3 AD is the owner and operator of 
the 908 MW Enel Maritza East 3 thermal power plant 
in the region of Stara Zagora. The plant success-
fully completed a more than 700 mln Euro invest-
ment in a project for rehabilitation and modernization 
(2003-2009) aiming at environmental and effi ciency 
improvement of the plant as well as at extension of 
its operational life by at least 15 years. About 160 
mln Euro out of this investment was dedicated to 
environmental measures and in December 2009 the 
plant received the ISO 14001:2004 environmental 
management system certifi cate. In December 2010 
the power station was also awarded the OHSAS 
18001:2007 certifi cate for best safety pratices. To-
day, the Enel Maritza East 3 power plant is the fi rst 
and only lignite power plant in South East Europe to 
be fully compliant with the European environmental 
standards.

Address:

36, Oborishte Str. 
1504 Sofi a
Bulgaria

http://www.empower.bg 

CEO:

Yordanka Mironova 
Executive Director 

Contact:

Phone: +359 2 8194571
Fax: +359 2 9441475
E-mail: offi ce@empower.bg

Address:

103, Alexander Stamboliyski Blvd., 
fl .5 
1303 Sofi a
Bulgaria

www.enel.bg 

CEO:

John Clark 
Executive Director 

Contact:

Phone: +359 2 810 2323
Fax: +359 2 810 2345
E-mail: info@me3power.com

ENERGY 

FOUNDATIONS AND ASSOCIATIONS 
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Enemona SA 

EnergoService AD 

Enemona SA is a private Bulgarian engineering 
company, established in 1990. The company pro-
vides professional realization for more 2500, highly 
qualifi ed workers, specialists, experts and managers. 
Enemona SA carries out the marketing, engineer-
ing, planning, management, realization and putting 
into operation, of industrial and residential buildings. 
The company implements energy effi ciency projects 
buildings fund, industry and energetics. We project 
and implement Renewable Energy Sources. All the 
activities are carried out, in accordance with interna-
tionally approved standards.

EnergoService LTD was founded in 2005. Since 
2006 EnergoService maintains the largest and most 
complex OVATION® system in the world installed 
ever and Radiation Monitoring System for control of 
releases through Ventilation Stack 1,2 in Kozloduy 
NPP, Units 5 and 6. Thanks to the cooperation and 
partnership with Westinghouse Electric Company 
(USA) and APANTEC LLC (USA) EnergoService 
successfully complete different projects related to the 
OVATION® and RMS systems optimizations. Main 
company scope of activities: - Project Management, 
Engineering and Service of Digital and Analog Instru-
mentation and Control (I&C) Systems in TPP, WPP 
and NPP. - Delivery and repair of spare parts for I&C 
Management System.

Address:

20 Kosta Lulchev str., 
Geo Milev Area 
1408 Sofi a
Bulgaria

www.enemona.com 

CEO:

Bogdan Prokopiev 
Procurator

Contact:

Phone: 02 91 59 872, 02 91 59 801
Fax: 805 4837
E-mail: offi ce-sf@enemona.com

Address:

Yuzhen Park-3, Bl. 43 
Entr. B Offi ce 2 
1408 Sofi a
Bulgaria

www.energoservice.bg 

CEO:

George Manchev 
CEO

Contact:

Phone: +359 2 871 0096, +359 2 871 
3807
Fax: +359 2 871 0096
E-mail: g.manchev@energoservice.bg

CONSTRUCTION AND ENGINEERING 

INDUSTRIAL EQUIPMENT AND TRADE 



205

m e m b e r s  d i r e c t o r y

YEARBOOK 2011

Engineeringservice Sofia Ltd. 

Entrea Capital 

The company has gained signifi cant experience in 
the fi eld of business and assets appraisals; conces-
sion analyses; environmental analyses; insurance 
estimations, etc. ESS is the American Appraisal s 
representative for Bulgaria and Macedonia. American 
Appraisal is the founder of the appraiser s profession 
and world leader in this fi eld with offi ces in 65 coun-
tries. The joint activities raise the professionalism of 
our services and are a certifi cate for their quality.

Entrea Capital is a leading independent corporate 
fi nance advisory fi rm. Our core expertise is merg-
ers and acquisitions advisory. In addition, we pro-
vide fundraising and corporate fi nance services. In 
fundraising, we help our clients raise debt and equity 
fi nancing. Our corporate fi nance services include 
business valuation, fi nancial analysis, forecasting, 
restructuring, and others.

Address:

1 Luben Karavelov Str. 
1000 Sofi a
Bulgaria

www.essbg.com 

CEO:

Tzanka Bontcheva 
General Director 

Contact:

Phone: 981 5157, 981 5162, 981 5167
Fax: 9815164
E-mail: offi ce@essbg.com

Address:

35, Nikola Vaptsarov Blvd., Buis-
ness Centre Lozenets, fl . 6, Offi ce 
A6
1407 Sofi a
Bulgaria

http://www.entrea-capital.com 

CEO:

Rossen Ivanov 
Managing Partner 

Contact:

Phone: +359 2 862 7838
Fax: +359 2 962 0588
E-mail: rivanov@entrea-capital.com

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 
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ERATO HOLDING Plc 

Ernst & Young Bulgaria EOOD 

The fi rm “ERATO” is founded and registered as gen-
eral partnership by Eng. Georgi Muzafi rov in 1989. 
Since 1990, the company's activity is targeted to-
wards the sphere of heating appliances. In Decem-
ber 1996, “Erato” is transformed into a public limited 
company. In 1997 the fi rm starts its own production: 
aluminum radiators, electrical and pyrolytic boilers, 
pellet stoves, pellet and wood chip boilers as well as 
pellet burners. The fi rm “Erato” is among the pioneers 
in the biomass utilization for heat production in Bul-
garia. As a result of the development of the holding in 
this direction, in May 2006 the company opened the 
only factory in the country, which produces devices 
that utilize biomass. Other main business activities of 
the holding are: trade with heating and air conditionig 
acsesoaries.

Ernst & Young is a global leader in assurance, tax, 
transaction and advisory services. In July 2008, 
Ernst & Young took a vital step towards achieving its 
vision for global integration by bringing together 87 
national practices across Europe, Middle East, India 
and Africa (EMEIA). By organizing ourselves across 
national borders, into a few integrated and effective 
business units, we have created a truly global culture 
and mindset, which is the best response to the 21st 
century business landscape. This approach is unique 
and allows us to be more global in our outlook, more 
integrated in our thinking and more inclusive in our 
approach. EMEIA brings together 12 effective Sub-
Areas creating a consistent and streamlined ex-
ecution model. Ernst & Young in Bulgaria is part of 
the Central and Southeast Europe (CSE) Sub-Area 
which comprises 19 of the strongest emerging mar-
kets in Europe. 

Address:

10, Nedelcho Bonchev Blvd., PO 
Box 27 
1592 Sofi a
Bulgaria

www.erato.bg 

CEO:

Krassimir Stanchev, 
Executive Director 

Contact:

Phone: 02 978 3990, 02 978 7860; 
038/603024, 038/603025, 
603000

Fax: 978 0744
E-mail: mbox@erato.bg

Address:

Business Park Sofi a, Bldg. 10, Fl. 2 
1766 Sofi a
Bulgaria

www.ey.com 

CEO:

John Mystakidis 
Country Managing Partner 

Contact:

Phone: 81 77 100
Fax: 81 77 111
E-mail: stella.georgieva@bg.ey.com

MANUFACTURING 

CONSULTANCY AND LEGAL SERVICES 
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Etap Adress 

Eurohold Bulgaria 

Etap - Adress” AD has been registered in Sofi a on 
November 2, 1994.T he company’s main activity is 
domestic and international passenger road transport. 
In June 2003, “Etap - Adress” AD made an invest-
ment in the company “Central bus station” AD. It ac-
quired 37.5%. Since November 2004, “Etap - Adress” 
AD has a permission from the Ministry of Finance to 
implement an activity as operator of food vouchers. 
From February 2005, the company has concluded a 
contract with Ministry of Regional Development and 
Public works for granting a concession over part of 
the sea shore – beach “Kiten - Yug” for a period of 
10 years. THE FINISHED PRODUCTS are offered 
in the following packing:tankard 120 ml;200 ml and 
bottle 0.33 l;0.5 l;1.5 l;3 l;5 l;8 l;10 l;19 l.

EuroHold is a leading Bulgarian company with op-
erations across the Balkans focused on non-banking 
fi nancial services and asset management, leasing 
and sales of new car, and general insurance. The 
successful integration of these divisions creates sus-
tainable and profi table long-term cross-selling chan-
nels, as well as substantial fi nancial and operational 
synergies.

Address:

138, Vassil Levski Blvd. 
1504 Sofi a
Bulgaria

http://www.etapgroup.com 

CEO:

Galia Topalova 
Executive Director 

Contact:

Phone: +359 2 945 3939
Fax: +359 2 945 3939
E-mail: gateway@etapgroup.com

Address:

43, Hristofor Columb Blvd. 
 Sofi a
Bulgaria

http://www.eurohold.bg 

CEO:

Kiril Boshov 
Executive Director 

Contact:

Phone: +359 2 9651 651
Fax: +359 2 9651 652
E-mail: offi ce@eurohold.bg

INSURANCE

LOGISTICS AND TRANSPORTATION 
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Euromax Services EOOD is the subsidiary of Eu-
rOmax Resources Limited a Canadian natural re-
sources company. Euromax Services is exploring for 
copper and gold in Bulgaria and has active programs 
in fi ve locations. We emphasize strong community in-
volvement, health and safety and the most stringent 
environmental concerns. We seek to bring maximum 
benefi t to our loco, communities all within strict com-
pliance with local laws and international best prac-
tice. Our objective to convert natures resources into 
human capital without impacting the livelihood of fu-
ture generations - we say it - we mean it.

Address:

22, Oborishte Str., Apt. 4 
1504 Sofi a
Bulgaria

www.euromaxresources.com 

CEO:

Mark Gustavson 
CEO

Contact:

Phone: 978 4880
Fax: 978 4880
E-mail:
i.mihaylova@euromaxresources.com

MANUFACTURING 

EurOmax Resources Ltd. 

Postbank (legally named “Eurobank EFG Bulgaria” 
AD) is a leading universal Bulgarian bank. The fi nan-
cial institution is a part of the international banking or-
ganization Eurobank EFG Group. The bank portfolio 
targets individuals, entrepreneurs, small and medium 
enterprises as well as big corporate and institutional 
clients . Postbank has 20 years of experience on 
the Bulgarian market. In November 2007 Postbank 
merged with DZI Bank under the legal name “Eu-
robank EFG Bulgaria” AD retaining the Postbank 
brand. Today Postbank is one of the leading banking 
institutions in Bulgaria with a network of more than 
220 branches throughout the country, about 3000 
employees and a market share of nearly 10%.

Address:

14, Tsar Osvoboditel Blvd. 
1048 Sofi a
Bulgaria

http://www.postbank.bg/ 

CEO:

Anthony Hassiotis 
CEO and Chairman of the MB 

Contact:

Phone: 8166 000, 8166420, 8166 013, 
8166 062, 81 66 012
Fax: 988 8110, 988 8112
E-mail: main@postbank.bg

FINANCE AND BANKING 

Eurobank EFG Bulgaria (under the brandname of Postbank)





210

m e m b e r s  d i r e c t o r y

AMERICAN CHAMBER OF COMMERCE IN BULGARIA

European Bank for Reconstruction and Development 

European Trade Center OOD 

The EBRD is the largest single investor in Eastern 
Europe and the Former Soviet Union and mobilizes 
signifi cant foreign direct investment beyond its own 
fi nancing. It is owned by 61 countries and two inter-
governmental institutions. It provides fi nancing for 
banks, industries and businesses, both new ventures 
and investments in existing companies. It also works 
with publicly-owned companies, to support privatiza-
tion, restructuring state-owned fi rms and improve-
ment of municipal services.

European Trade Center Ltd is a property develop-
ment company, focused on large scale offi ce and 
retail projects in Bulgaria. European Trade Center’s 
mission is to satisfy its tenants’ needs for quality of-
fi ce space and successful retail developments. The 
projects feature prime locations, state of the art qual-
ity and fl agship tenants. At present the company is 
focused on the completion of one of the largest offi ce 
complexes in Sofi a - European Trade Center, which 
currently has more than 50 % occupancy. European 
Trade Center Ltd developed the fi rst international 
style carrefour-anchored shopping mall in Burgas- 
Burgas Plaza. The retail portfolio of the company 
includes three more carrefour- anchored projects- a 
shopping mall in Stara Zagora and shopping galler-
ies in Dobrich and Pleven.

Address:

17, Moskovska Str. 
1000 Sofi a
Bulgaria

www.ebrd.com 

CEO:

Daniel Berg 
Director, Bulgaria 

Contact:

Phone: 932 1414, 932-1403
Fax: 932 1441;932 1442
E-mail: bergd@ebrd.com

Address:

115K, “Tsarigradsko shousse” Blvd., 
European Trade Center, Building 
B, fl .5 
1784 Sofi a
Bulgaria

http://www.etc-bg.com 

CEO:

Tanya Kosseva-Boshova 
Executive Director 

Contact:

Phone: +359 2 948 5577
Fax: +359 2 945 9094
E-mail: tkosseva@etc-bg.com

FINANCE AND BANKING 

REAL ESTATE 
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OUTSOURCING, IT SERVICES 

Experian Bulgaria EAD 

Fama Consulting OOD 

Experian® is the leading global information services 
company, providing data and analytical tools to cli-
ents in more than 65 countries. The company helps 
businesses to manage credit risk, prevent fraud, tar-
get marketing offers and automate decision making. 
Experian also helps individuals to check their credit 
report and score and protect against identity theft. 
Experian plc is listed on the London Stock Exchange 
(EXPN) and is a constituent of the FTSE 100. To-
tal revenue for the year ended March 31, 2009, was 
$3.9 billion. Experian employs approximately 15 000 
people in 40 countries and has its corporate head-
quarters in Dublin with operational headquarters in 
Nottingham, Costa Mesa and São Paulo. Experian 
in Bulgaria is presented with its two main business 
lines: Credit Bureau Services and Decision Analyt-
ics.

FAMA CONSULTING offers services in the fi eld of 
public affairs, parliamentary advocacy and govern-
ment relations. It focuses on maximising clients’ 
leverage while containing business risks stemming 
from political and regulatory environment. This is 
done through the application of strict step-by-step 
methodology and hands-on political and institutional 
landscape know-how. Client areas cover, among 
others, energy and utility sector, mining industry, IT, 
pharmacy, tobacco industry, law enforcement and fi -
nancial services.

Address:

11-13 Yunak Str., Vitosha House 
1612 Sofi a
Bulgaria

http://www.experian.bg 

CEO:

Christo Slavov 
Business Development Manager 

Contact:

Phone: +359 2 4620800
Fax: +359 2 4620801
E-mail: Lilia.Pencheva@experian.com

Address:

42, Parchevich Str., Offi ce 608 
1000 Sofi a
Bulgaria

www.famaconsulting.bg 

CEO:

Diana Pazaitova 
Managing Partner 

Contact:

Phone: +359 888 45 60 20, +359 2 960 
09 34
Fax: +359 2 960 09 32
E-mail:
diana.pazaitova@famaconsulting.bg

PUBLIC AFFAIRS 
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Flying Cargo Bulgaria Ltd. - Licensee of FedEx 

Force Delta Ltd. 

Flying Cargo Bulgaria Ltd. is the offi cial licensee of 
Federal Express Corporation (FedEx), one of the 
largest international couriers with a fl eet of 684 air-
planes and more than 3 million daily shipments to 
over 210 destinations worldwide. In 1994 FedEx was 
the fi rst express carrier to be certifi ed with the presti-
gious ISO 9001 certifi cate.

Force Delta Ltd. is specialized in the provision of 
all kinds of security services on the whole territory 
of Bulgaria, namely: delivery, installation and adjust-
ment of alarm security systems; CCTV; physical se-
curity guarding; personal bodyguards; VIP security; 
guarding of pecuniary funds and valuables; GPS 
control. Force Delta provides monitoring and secu-
rity services for embassies and diplomatic missions, 
sites of National signifi cance, banks, hotels, tele-
communication companies, offi ces, shops, private 
homes, public buildings, etc. Force Delta provides 
full security guarding of the USA Embassy in Bul-
garia, as well as of all the offi ces and offi cers at the 
Embassy. Amongst our clients are the embassies of: 
Great Britain, Germany, Italy, Finland, Netherlands, 
Ireland, Greece, Austria, etc.

Address:

Gara Iskar, 100 "Iztochna Tangenta" 
Str. 
1528 Sofi a
Bulgaria

http://www.fl yingcargo-bg.com/ 

CEO:

Velin Jeliazkov 
Managing Director 

Contact:

Phone: 0800 11 000 , 94 2 94 00
Fax: 973 13 66
E-mail:
marketing@fl yingcargo-bg.com

Address:

18-20 Ivan Sterev Str. 
1574 Sofi a
Bulgaria

http://www.forcedelta.com 

CEO:

Traianka Orfanidu 
President

Contact:

Phone: 911 63; 973 33 35
Fax: 971 44 78
E-mail: force@forcedelta.com

LOGISTICS AND TRANSPORTATION 

SERVICES 
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Forton International JSCo 

Foster Wheeler Energia Polska, Branch Office Bulgaria

FORTON International in association with Cushman 
& Wakefi eld is the intelligent choice in investment 
real estate services for local and international inves-
tors in the region and provide complete commercial 
property solutions in both Bulgaria and the region. 
Main lines of business are: - Landlord and tenant rep-
resentation for Offi ces, Retail Space and Industrial 
Properties - Property Management - Market research 
and analysis - Valuations - Investment sales

Foster Wheeler Energia Polska is a part of a global 
engineering and construction contractor and power 
equipment supplier Foster Wheeler (FW). FW has 
world-leading expertise in combustion technology, 
and designs, manufactures and supplies steam boil-
ers for power stations and industry. In Central Europe 
FW has been contracted to supply 19 circulating fl u-
idized bed boilers capacity 35 to 460 MWe.

Address:

47A, Tzarigradsko Shosse Blvd., Fl. 2 
Sofi a
Bulgaria

www.forton.bg 

CEO:

Sergey Koinov 
CEO

Contact:

Phone: +359 2 805 90 90
Fax: +359 2 805 90 91
E-mail: forton@forton.bg

Address:

Deven AD, Industrial Area - South 
9160Devnya
Bulgaria

www.fwc.com 

CEO:

Janusz Stachowicz 
Managing Director 

Contact:

Phone: 051 99 5910
Fax: 051 99 5910
E-mail:
Janusz.Stachowicz@fwpl.fwc.com

CONSTRUCTION AND ENGINEERING 

REAL ESTATE 
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G4S Security Services Bulgaria JSC 

Gasstroymontaj Jsc 

At G4S, we deliver world class security and cash 
management solutions that bring together our exper-
tise in logistics, technology, managing the world's big-
gest force of security personnel, and the knowledge 
derived from providing security solutions in diverse 
regulatory environments in 120 countries around the 
world. We offer secure solutions that deliver more 
than the sum of their parts. Customers that see the 
challenge of securing their world more holistically are 
able to protect critical assets more effi ciently, gener-
ate extra revenues, reduce costs and deliver  better 
experience to the people they serve.

1. Construction, installation, procurement, testing 
and commissioning of onshore high pressure gas 
pipelines, oil pipelines; 2. Construction of water pipe-
lines & sewage systems, incl. EPC projects; 3. Con-
struction of Waste Water & Potable Water Treatment 
Plants, incl. EPC projects; 4. Stabilization of excava-
tions & foundations-execution of piles and anchors; 
5. Geothermal drilling; 6. Rent out of machinery, etc.

Address:

1, Business park Sofi a Str., building 
3, offi ce 207 - 208 
1766 Sofi a
Bulgaria

www.g4s.bg 

CEO:

Yuly Dimitrov 
Executive Director 

Contact:

Phone: +359 (0) 2 91 944, +359 (0) 2 
976 09 49
Fax: +359 (0) 2 975 18 40
E-mail: offi ce@bg.g4s.com

Address:

24, Kamen Andreev Str. 
1606 Sofi a
Bulgaria

http://www.gasstroymontaj.com 

CEO:

Borislav Zakov 
Chief Executive Director 

Contact:

Phone: ++359 2 951 5965
Fax: ++359 2 954 9612
E-mail: gsm@solo.bg

SECURITY SERVICES 

CONSTRUCTION AND ENGINEERING 



215

m e m b e r s  d i r e c t o r y

YEARBOOK 2011

General Electric International 

GIFTA 

GIFTA JSC is a Bulgarian company established back 
in the early 90ties and working today as a company 
group active in various business sectors – farming 
and grain trading, research, development and imple-
mentation of renewable energy projects – utilization 
of wind and solar energy, construction and real es-
tate, tourism etc.

Address:

12, General Kolev Str. 
Varna 
Bulgaria

http://www.gifta.bg 

CEO:

Nenko Nenkov 
Chairman of the Board of Dirctors 

Contact:

Phone: +359 52 601 656
Fax: +359 52 601 803
E-mail: gifta@gifta.bg

AGRICULTURE 

General Electric Inc (USA), one of the largest compa-
nies in the world by market capitalization, is organized 
in 6 businesses - Infrastructure (Energy, Oil&Gas, 
Aircraft Engines, Rail, Water), Commercial Finance, 
Consumer Finance, Healthcare, NBC Universal, In-
dustrial (Security, Plastics, Consumer Equipment, 
Fanuc). National Adviser for Bulgaria advises all GE 
busineses active in the country.

Address:

106 B(V) Okolovrasten Pat, 
"Zora", fl  2 
 Sofi a
Bulgaria

www.ge.com 

CEO:

Andon Ichev 
National Advisor for Bulgaria 

Contact:

Phone: 963 03 73, 963 06 33
Fax: 963 03 73, 963 06 33
E-mail: andon.ichev@ge.com

INDUSTRIAL EQUIPMENT AND TRADE 
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GlaxoSmithKline 

Global Benefits Group GBGI CEE LLC Representrative Office

GlaxoSmithKline (GSK) is a world leading research-
based pharmaceutical company with a powerful 
combination of skills and resources that provides a 
platform for delivering strong growth in today's rapid-
ly changing healthcare environment. GSK's mission 
is to improve the quality of human life by enabling 
people to do more, feel better and live longer. Head-
quartered in the UK and with operations based in the 
US, the company is one of the industry leaders, with 
more than six per cent of the world's pharmaceutical 
market.

Global Benefi ts Group is one of the leading American 
companies in the domain of fringe benefi ts world-
wide. GBG offers fl exible benefi t plans both for locals 
and expats, individuals and goups with experience 
and know-how verifi ed by large number of clients in 
76 countries, on all continents. Furthermore we are 
almost the only provider of unusual risks regardless 
of location, kind of risk and insured person.

Address:

Ivan Vazov Area, 10 Dimitar Manov 
Str. 
1408 Sofi a
Bulgaria

www.gsk.bg 

CEO:

Iliana Paunova 
Area General Manager GlaxoSmith-
Kline Pharmaceuticals 

Contact:

Phone: 953 10 34
Fax: 950 56 05
E-mail: plamena.v.borisova@gsk.com

Address:

51, Dondoukov Blvd., fl . 1, apt. 2 
 Sofi a
Bulgaria

www.gbgi.org 

CEO:

Vera Kopoeva 
Country Manager 

Contact:

Phone: 943 0370
Fax: 943 0371
E-mail: v.kopoeva@gbgi.org

PHARMACEUTICAL AND CHEMICAL 

INSURANCE
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Grand Hotel Sofia 

Grenville Bulgaria 

The fi ve star business hotel, situated in the heart of 
the capital, represents a symbiosis between the tra-
ditional Bulgarian hospitality and a fi ve star service. 
The hotel is located in the very city centre, overlook-
ing the City garden, on the doorstep of the National 
Theatre and the City Art Gallery, within walking dis-
tance from Bulgaria Concert Hall, the Alexander 
Nevsky Cathedral and the Vasil Levski National Sta-
dium. Business guests appreciate its close proxim-
ity to main administrative, fi nancial and commercial 
sites. Each of the exceptionally spacious 105 rooms 
as well as the 17 apartments offer luxury, comfort and 
style at a fi ve star level. The hotel convention centre 
has 4 multifunctional conference halls with daylight 
and 10 to 150 pax capacity. Available for guests is 
the luxury Shades of Red Restaurant offering a su-
perb selection of wines and excellent Bulgarian and 
international food. 

Grenville Bulgaria provides consulting services to 
clients, domestic and international, functioning or 
interested in entering the markets of Southeastern 
Europe. We possess an in-depth knowledge of the 
region’s environment with a focus on political, social 
and economic issues. Grenville provides assistance 
for short term project analysis, investment, acquisi-
tion and sale while also providing long term project 
design, implementation, management and turnkey 
solutions.

Address:

1, Gurko Str. 
1000 Sofi a
Bulgaria

www.grandhotelsofi a.bg 

CEO:

Julieta Serafi mova 
General Manager 

Contact:

Phone: 811 0811; 811 0800
Fax: 811 0801, 811 0953
E-mail:
J.Serafi mova@grandhotelsofi a.bg

Address:

Iztok Area, 2, Nikolai Haitov Str. 
entrance G, fl .10, apt. G, 33 A 
1113 Sofi a
Bulgaria

www.grenvillebulgaria.com 

CEO:

David Hampson 
Chairman

Contact:

Phone: 971 36 71
Fax: 971 36 71
E-mail:
grenville@grenvillebulgaria.com

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 

TRAVEL AND TOURISM 
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Helector Bulgaria EOOD 

HelmsBriscoe

HelmsBriscoe was founded in 1992 by Roger Helms 
with a very simple premise – by representing our cli-
ents we can create the best match between the needs 
of the meeting planner and the right hotel. Because 
we work on behalf of our clients and not as a hotel 
representative, we diligently research hotels all over 
the world to fi nd the best location and price based on 
the criteria you provide. Today, HelmsBriscoe is the 
highest volume purchaser in the meetings and event 
industry and boasts the most expansive and experi-
enced network of associates in the market. Our team 
of associates spans 45 countries averaging 15 years 
of hotel, meeting planning and industry experience to 
help you deliver a successful meeting—worldwide.

Address:

22, Zhivko Nikolov Str. 
1505 Sofi a
Bulgaria

http://www.helmsbriscoe.com 

CEO:

Desislava Petrova 
Sales Manager 

Contact:

Phone: +359 884 584638
Fax: +359 2 944 9933
E-mail: dpetrova@helmsbriscoe.com

Address:

27 A Moskovska Str., fl oor 1, ap. 4 
1000 Sofi a
Bulgaria

CEO:

Nikolina Nikolova 
Managing Director 

Contact:

Phone: +359 2 988 18 36
Fax: +359 2 981 95 78
E-mail: niki.nikolova@gmail.com

INDUSTRIAL EQUIPMENT AND TRADE 

SERVICES 
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Hewlett-Packard Bulgaria Ltd. 

HILD Asset Bulgaria Jsc. 

Hewlett-Packard Bulgaria is a subsidiary of Hewlett-
Packard - focused on commercial and marketing 
activities. The company's team of highly qualifi ed 
specialists implements the worldwide standards and 
experience of Hewlett-Packard in Bulgaria. Delivery, 
implementation and coordination of computing proj-
ects and solutions, system integration, specialized 
consulting services, training in information systems 
set up for telecommunications, transport, banking, 
state institutions and industry. Coordination and 
management of the service support network and 
activities of Hewlett-Packard in Bulgaria; Delivery of 
complex consulting services for present and future 
clients. Development and support for the partner net-
work in Bulgaria. Coordination, implementation and 
management of Hewlett-Packard marketing policy in 
Bulgaria.

HILD is a niche market consumer fi nance company 
offering equity release products to people over 65 in 
Bulgaria. HILD Asset Bulgaria JSC is developing the 
unique HILD business model dedicated to improving 
the living standard and social life of Bulgarian pen-
sioners. Since the start in 2007 HILD has become 
the unique provider of alternative fi nancial solutions 
in exchange of residential property for senior people 
in Bulgaria.

Address:

258, Okolovrasten pat Blvd., Bus. 
Center Kambanite 
1766 Sofi a
Bulgaria

www.hp.com/bg 

CEO:

Iravan Hira 
General Manager 

Contact:

Phone: 02/969 8940
Fax: 969 89 88
E-mail: rews-helpdesk.sofi a@hp.com

Address:

49, Geo Milev Str., Bl. 19, Entr. B, 
Fl. 2, Apt. 14 
1111 Sofi a
Bulgaria

ww.hild.bg 

CEO:

Diliana Georgieva 
CEO

Contact:

Phone: 8193 266, 8193 255, 8193 293
Fax: 846 74 73
E-mail: diliana.georgieva@hild.bg

FINANCIAL SERVICES 

INFORMATION AND COMMUNICATION TECHNOLOGIES 
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Hilton Sofia 

Honeywell EOOD 

Hilton's long experience in taking care of travel-
lers provides an ideal combination of effi ciency and 
comfort for its guests. With 245 rooms on 8 fl oors, 
equipped with the most modern in-room facilities, 2 
Executive Floors, the Executive Lounge, Business 
Centre, Health Club with in-door swimming pool, Hil-
ton Sofi a is the perfect choice of the modern travel-
ler, visiting Sofi a for business or pleasure. Our Hilton 
Meetings services ensure 6 multi-functional meeting 
rooms with daylight, capacities from 2 to 50 people. 
For conferences and banquets, Hilton Sofi a offers 
a ballroom for 320 delegates, which can be divided 
into two sections. Our catering team provides the full 
service range for your off-premises catering - from 
small gatherings to grandiose parties. Exclusive at-
mosphere in local places, museums, galleries or 
othervenues is guaranteed.

Honeywell is a US$34-billion diversifi ed technology 
and manufacturing leader, serving customers world-
wide with aerospace products and services; control 
technologies for buildings, homes and industry; auto-
motive products; specialty chemicals; fi bers; plastics; 
and electronic and advanced materials. Honeywell is 
traded on the New York Stock Exchange under the 
symbol HON, as well as on the London, Chicago 
and Pacifi c stock exchanges. Honeywell EOOD is 
providing automation and control solutions for home, 
building and industrial applications with the related 
services.

Address:

1, Bulgaria Blvd. 
1421 Sofi a
Bulgaria

www.sofi a.hilton.com 

CEO:

Jacques Brune 
General Manager 

Contact:

Phone: 933 5000, 933 5012
Fax: 933 5015, 933 5111
E-mail: sofhi.pr@hilton.com

Address:

64, Hristofor Kolumb Blvd., Sofi a 
Airport Center, Logistic bldg. 1 
1528 Sofi a
Bulgaria

www.honeywell.com 

CEO:

Vladimir Angelov 
Country Manager 

Contact:

Phone: +359 2 4020900, 4020930
Fax: +359 2 4020990
E-mail:
vladimir.angelov@honeywell.com

TRAVEL AND TOURISM 

MANUFACTURING 
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Hotel Yastrebets Wellness & SPA 

IBM Bulgaria 

Hotel Yastrebets Wellness & SPA in Borovets, the 
only Bulgarian member of the Small Luxury Hotels 
of the World collection, offers a memorable experi-
ence to the discerning luxury traveler. In February 
2008, in Forbes’ Eastern Europe’s Extravagant Get-
aways, Hotel Yastrebets was recommended as the 
Best Year-Round Choice where one can ski in winter, 
play tennis in springtime, fi sh in summer and hunt in 
autumn. Hotel guests enjoy the luxury of all-natural 
materials furnishings in the cozy rooms and the au-
thentic Finnish chalets. The restaurant offers gour-
met cuisine and an exclusive selection of wine. The 
piano bar and the dance club welcome hotel guests 
at night with selected drinks, cigars and classy enter-
tainment. Outdoor activity lovers can choose among 
the tennis court, the football fi eld, hiking, biking and 
riding.

IBM is the world's largest information technology 
company, with more than 65 years of leadership in 
helping Bulgarian businesses innovate. IBM's ad-
vanced technology and know-how support the most 
important economic processes and industries in the 
country. Drawing on resources from across IBM and 
key Business Partners, IBM offers a wide range of 
services, solutions and technologies that enable cus-
tomers, large and small, to take full advantage of the 
new era of e-business on demand.

Address:

Lozenetz, 1A, Plachkovitza Str., 
Parter, Bulgaria Land 
 Sofi a
Bulgaria

www.hotelyastrebets.bg 

CEO:

Kaloyan Spasov 
General Manager 

Contact:

Phone: +359 2 961 5415
Fax: +359 2 961 5417
E-mail: marketing@hotelyastrebets.bg

Address:

World Trade Center - Sofi a, 36 Dra-
gan Tzankov Blvd. 
1057 Sofi a
Bulgaria

www.ibm.com/bg 

CEO:

Alexander Rakov 
General Manager 

Contact:

Phone: 973 3171, 971 2550
Fax: 9733163
E-mail: e.kovacheva@bg.ibm.com

INFORMATION AND COMMUNICATION TECHNOLOGIES 

TRAVEL AND TOURISM 
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IBS Bulgaria Ltd. 

"Ideal Standard - Vidima" AD 

IBS ia a leading Bulgarian IT company and a suc-
cessful IBM Premier Business Partner. At IBS we 
provide a combination of IT services, hardware & 
software technologies, and expertise that ally to-
gether to advance the enterprises to new levels of 
effi ciency, responsiveness and productivity.

“Ideal Standard - Vidima” AD is a subsidiary of Ideal 
Standard International - leading provider of innova-
tive, design driven world class bathroom collections 
and services for residential, commercial and institu-
tional buildings. “Ideal Standard – Vidima” AD manu-
factures sanitaty ceramics and sanitaty fi ttings and 
manages all sales and commercial activities for Ideal 
Standard International in South East Europe.

Address:

4 Pimen Zogravski str., offi ce 1 
1172 Sofi a
Bulgaria

www.ibs.bg 

CEO:

Goran Angelov 
CEO

Contact:

Phone: 9615455
Fax: 9615456
E-mail: offi ce.sofi a@ibs.bg

Address:

53 Marin Popov Str. 
5400Sevlievo
Bulgaria

www.idealstandard.com 

CEO:

Vasil Kanev 
Executive Director 

Contact:

Phone: 0675 30510/ 30511, 30251
Fax: 0675/30901/30902/30902
E-mail: idealbg@idealstandard.com

INFORMATION AND COMMUNICATION TECHNOLOGIES 

MANUFACTURING 



223

m e m b e r s  d i r e c t o r y

YEARBOOK 2011

Industrial Holding Bulgaria 

ING Bank N.V. Sofia Branch 

IHB is one of the largest Bulgarian industrial groups. 
IHB is a public limited company managing invest-
ment portfolio of companies from several industries. 
IHB group includes companies in the fi eld of maritime 
business, shipbuilding, ship repair, port activities, 
ship operation; river cruises classifi cation and certi-
fi cation; machine building metal cutting machines /
universal and CNC lathes, band saws, electrical 
machines / electric motors, electric generators/ and 
foundry production; furniture production; industrial 
project management. Some of the main companies 
of IHB group are: BULYARD Shipbuilding Industry in 
Varna, IHB Shipping – Varna, Bulgarian Register of 
Shipping, KRZ Port Bourgas, Dunav Tours – Rousse, 
operating 5 river cruise ships in Danube and Rhine, 
ZMM Sliven, Elprom ZEM – Sofi a and Avgusta Mebel 
- Shoumen. 

ING Bank Sofi a is part of ING Group, a major Euro-
pean fi nancial institution. Established in 1994, ING 
Bank Sofi a provides a wide range of banking servic-
es to corporate and retail clients.

Address:

47, Vassil Levski Blvd. 
1142 Sofi a
Bulgaria

www.bulgariaholding.com 

CEO:

Daneta Zheleva 
CEO

Contact:

Phone: 980 7101
Fax: 980 7072
E-mail: offi ce@bulgariaholding.com

Address:

49B, "Bulgaria" Blvd., Entr. A 
1404 Sofi a
Bulgaria

www.ing.bg 

CEO:

Arkady Gerasenko 
Country Manager 

Contact:

Phone: 917 6400, 917 6601, 917 6734
Fax: 917 6578, 951 5287
E-mail: ing.infobg@ingbank.com

FINANCE AND BANKING 

MANUFACTURING 
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Interdean 

Investbank Plc. 

Interdean International Relocation was established in 
1959, with 47 relocation service centres and employs 
900 international relocation services staff across Eu-
rope and EMEA and over 600 alliances worldwide. 
Interdean provides relocation services to suit the 
needs of companies who relocate their employees 
to locations throughout Europe or around the world. 
Last year Interdean's relocation services helped 
32,000 families, expatriates and international assign-
ees to relocate overseas.

Investbank Plc. is a privately owned, not listed joint-
stock company established on December 16, 1994. 
The bank is a licensed investment intermediary, ex-
clusive primary-market dealer of government securi-
ties, and registered custodian bank under the Law for 
Social and Retirement Security. The Bank is operat-
ing as an universal commercial bank providing com-
plete line of products and services to corporations, 
private individuals and institutions. Investbank Plc. is 
specialized in commercial and mortgage lending for 
agricultural and food processing industries, building 
and construction projects, tourism and trade.

Address:

22, First Bulgarian Army Blvd. 
Orlandovtzi Distr.
1225 Sofi a
Bulgaria

www.interdean.com 

CEO:

Veselin Takov 
General Manager 

Contact:

Phone: +359 2 9366203
Fax: +359 2 9367214
E-mail: Sofi a@interdean.com

Address:

85, Bulgaria Blvd. 
1404 Sofi a
Bulgaria

www.ibank.bg 

CEO:

Diana Mladenova 
Executive Director, Chairman of the 
Management Board 

Contact:

Phone: +359 700 12 555
Fax: +359 2 85 48 199
E-mail: offi ce@ibank.bg

RELOCATIONS AND MOVING 

FINANCE AND BANKING 
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Investor.BG AD is a leading Internet media company, 
based in Sofi a, Bulgaria. With its 14 websites, the 
company reaches over 54% of the Internet users in 
the country (latest data by Gemius). In early 2009 
3TS Cisco Growth Fund acquired 16.77% of the 
share capital of Investor.BG AD. After several pur-
chases at the end of July 2010 the fund is already 
the largest shareholder, holding 21.33% of the com-
pany’s capital. For second consecutive year Investor 
is in the prestigious Deloitte Technology Fast 50 - 
ranking of the fastest growing technology companies 
in Central and Eastern Europe. In 2009 the company 
took 6th place. In 2010 Investor.BG AD is fi rst among 
the Bulgarian companies and 5th in CEE with a rev-
enue growth of 1633% for the last fi ve years.

Address:

205, Alexander Stamboliysky Blvd., 
Fl. 8 
1309 Sofi a
Bulgaria

http://www.ibg.bg 

CEO:

Stuart Till 
CEO

Contact:

Phone: +359 2 812 9812
Fax: +359 2 812 9853
E-mail: offi ce@investor.bg

MEDIA AND ENTERTAINMENT 

Investor BG AD 

International University College is a modern profes-
sional business school which views its students as 
its most precious asset and teaches them how to be 
competitive and capable of managing business ac-
tivities in accordance with European market require-
ments.

Address:

149, Tsarigradsko Shausse Blvd, 
build. B 
1784 Sofi a
Bulgaria

www.iu-edu.com 

CEO:

Vesselin Blagoev 
Managing Director 

Contact:

Phone: 421 95 95, 421 96 96
Fax: 421 98 07
E-mail: offi ce@iu-edu.com

EDUCATION 

International University College 
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IP Consulting Ltd. 

Iris Trade Consult Ltd. 

IP Consulting is a consulting agency, specialized in 
the protection of industrial property rights, copyright 
and related rights, unfair competition, consumer pro-
tection, protection against infringement of IP rights, 
border measures, litigation. The team is specialized 
also in the legislation in the area of pharmacy, food 
regulation, certifi cation and quality control. In our 
team we have experienced Bulgarian patent and 
trademark attorneys, European Patent & Trademark 
Attorneys, lawyers. Offering services before Commu-
nity Trademark & Design Offi ce (OHIM), European 
Patent Offi ce and CPVO. On line services via www.
ipbulgaria.bg. Branch offi ces: Bucharest (Romania); 
Skopije (Macedonia); Veliklo Tarnovo, Ruse, Burgas. 
Associated offi ces: Prishtina (Kosovo); Ankara (Tur-
key); Cishinau (Moldova).

Iris Trade Consult has been operating on the Bulgari-
an Real Estate Market since 1994. In association with 
Sviluppo Commerciale – Italy, we offer to the Bulgar-
ian market Professional Shopping Center Manage-
ment Services, proved with 14 years of experience 
and more than 40 shopping centers under our man-
agement. We are specialized in: Market Research & 
Analysis, Development Advisory, Investment Sales & 
Acquisitions, Land, Lease Advisory, Valuation Advi-
sory, Tenant & Landlord Representation, Property & 
Asset Management.

Address:

6-8 Mitropolit Kiril Vidinski Str., en.8, 
2 fl oor. /do Pod Lipite/ 
1164 Sofi a
Bulgaria

www.ipconsulting.eu 

CEO:

Ivan Ivanov 
Managing Partner 

Contact:

Phone: +359 2 816 2060
Fax: +359 2 816 2066
E-mail: ivanivanov@ipconsulting.eu

Address:

9, Sv. Sedmochislenitsi Str., fl . 5, 
offi ce 24 
1421 Sofi a
Bulgaria

http://www.iristrade.net 

CEO:

Fanka Angelkova 
Chairman

Contact:

Phone: +359 2 866 5737
Fax: +359 2 963 2460
E-mail: offi ce@iristrade.net

REAL ESTATE 

CONSULTANCY AND LEGAL SERVICES 
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ISI Emerging Markets (Internet Securities, Inc.) 

ITT Electronic Systems 

ISI Emerging Markets is a leading provider of emerg-
ing markets business intelligence covering Central 
& Eastern Europe, Central & Southeast Asia, Latin 
America, the Middle East and Africa. A powerful in-
formation and knowledge management tool, ISI 
Emerging Markets delivers hard-to-get news, com-
pany fi nancial data, industry sector and macro-eco-
nomic analysis direct from transition economies to 
thousands of emerging markets specialists around 
the world. ISI Emerging Markets is part of the Eu-
romoney Institutional Investor group of companies, is 
headquartered in New York and has offi ces in more 
than 29 emerging market locations all over the world. 
Flagship products include the Emerging Market Infor-
mation Service (EMIS), ISI DealWatch, CEIC Data, 
IntelliNews and the Islamic Finance Information Ser-
vice (IFIS).

ITT Corporation is a high-technology engineering 
and manufacturing company operating on all seven 
continents in three vital markets: water and fl uids 
management, global defense and security, and mo-
tion and fl ow control. With a heritage of innovation, 
ITT partners with its customers to deliver extraordi-
nary solutions that create more livable environments, 
provide protection and safety and connect our world. 
Headquartered in White Plains, N.Y., the company 
generated 2009 revenue of $10.9 billion. www.itt.
com

Address:

24A Acad. Metodi Popov Str., fl oor 2 
1113 Sofi a
Bulgaria

www.securities.com 

CEO:

Peter Hidvegi 
CEO

Contact:

Phone: 8160404
Fax: 8160400
E-mail: info_bg@securities.com

Address:

2A, Saborna Str. 
1000 Sofi a
Bulgaria

http://www.itt.com 

CEO:

Katrine Petkova 
International Business Development 
Manager for East Europe

Contact:

Phone: +359 2 9264 310
Fax: +359 2 9264 103
E-mail: katrine.petkova@itt.com

INFORMATION SERVICES 

DEFENSE
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Japan Tobacco International Bulgaria 

JobTiger Ltd. 

Japan Tobacco International (JTI) is the international 
tobacco division of Japan Tobacco Inc., a leading 
international tobacco product manufacturer, with a 
global market share of 10.5%. JTI’s brand portfo-
lio, includes three of the top fi ve worldwide brands 
Winston, Mild Seven and Camel. Other international 
brands are Benson & Hedges, Silk Cut, Sobranie of 
London, Glamour, and LD. With headquarters in Ge-
neva JTI sells its products in over 120 countries and 
employs 25,000 people around the world.

JobTiger.bg is the fi rst Internet company in Bulgaria, 
offering professional HR services, trainings, semi-
nars, and consultation in the fi eld of planning and 
realization of the overall HR management in busi-
ness. Established in 2001 by BAEF, today more 
than 19500 employers and more than 230000 job 
seekers use JobTiger.bg services. We maintain the 
largest updated data base of professionals CVs. On 
www.JobTiger.bg job seekers can search for suitable 
job-positions, receive personal career advice; get in-
formed on companies profi les, read useful informa-
tion on the labor market.

Address:

146 B, Vitosha Blvd., fl oor 4 
1463 Sofi a
Bulgaria

http://www.jti.com 

CEO:

Manos Koukourakis 
General Manager 

Contact:

Phone: +359 2 895 41 10
Fax: +359 2 981 53 58
E-mail: nikolay.mihaylov@jti.com

Address:

53, Tzar Simeon Str. 
1000 Sofi a
Bulgaria

http://www.jobtiger.bg 

CEO:

Svetlozar Petrov 
Managing Director 

Contact:

Phone: +359 2 4918 010
Fax: +359 2 9433 886
E-mail: offi ce@jobtiger.bg

HUMAN RESOURCES 

CONSUMER GOODS 
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Johnson & Johnson Doo. 

Johnson Controls Electronics Bulgaria 

Belongs to the Johnson & Johnson family, the world's 
most comprehensive and broadly-based manufactur-
er of health care products. With products in different 
fi elds of medicine, Johnson & Johnson gained third 
place among foreign pharmaceutical companies on 
the Bulgarian market in 2003 with a 3,91% market 
share.

Johnson Controls Electronics Bulgaria EOOD is a 
leader in interior experience, building effi ciency and 
power solutions. The company provides innovative 
automotive interiors that help make driving more 
comfortable, safe and enjoyable.

Address:

Business Park Sofi a, Build. 4, fl oor 
3, Mladost IV distr. 
1766 Sofi a
Bulgaria

CEO:

Galina Petkova 
Executive Director 

Contact:

Phone: +359 2 4899 400
Fax: +359 2 4899 411
E-mail: gpetkova@its.jnj.com

Address:

40, Tsarigradsko Shausse Blvd., 
Bldg. Europark 
1784 Sofi a
Bulgaria

www.johnsoncontrols.com 

CEO:

Roman Vasilev 
General Manager 

Contact:

Phone: 930 6450, 930 6421
Fax: 930 6462
E-mail: roman.vasilev@jci.com

PHARMACEUTICAL AND CHEMICAL 

INFORMATION AND COMMUNICATION TECHNOLOGIES 
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Junior Achievement Bulgaria 

Kaliakra AD 

Junior Achievement Bulgaria (JAB) was established 
to educate young Bulgarians to value free enterprise, 
understand business and economics, develop ethi-
cal leadership and be workforce ready. JAB develops 
entrepreneurial and business skills through 27 differ-
ent programs in more than 30,000 Bulgarian young 
people, age 6-25 every year. JAB network includes 
more than 350 schools and universities throughout 
Bulgaria where students study JAB programmes as 
part of their elective curriculum. The organization is a 
member of JA Worldwide and Junior Achievement – 
Young Enterprise Europe (JA-YE Europe) and based 
on its model of learning by doing is considered to de-
velop the most recognized youth business education 
programmes in the European Union.

BUNGE Ltd. is an integrated global agribusiness and 
food company operating in the farm-to-consumer 
food chain with worldwide distribution capabilities. 
BUNGE is the world’s leading oilseed processor and 
seller of edible oils to consumers and the largest 
producer and supplier of fertilizers in South America. 
Established in 1818 in Amsterdam as grain trading 
company, today BUNGE successfully operates 400 
sites at 4 continents with 24 000 employees. Head-
quartered in White Plains, New York, BUNGE is 
NYSE listed since 2001.In December 2002, BUNGE 
acquired the most reputable Bulgarian bottled oil 
producer - Kaliakra AD. In Bulgaria BUNGE will be 
focused on strengthening its leading position on the 
bottled oil market and on participating actively in agri-
business market.

Address:

1 Hristo Belchev St., Apt. 7 
1000 Sofi a
Bulgaria

www.jabulgaria.org 

CEO:

Milena Stoycheva 
CEO

Contact:

Phone: 989 4361, 989 3660
Fax: 989 43 61
E-mail: jab@jabulgaria.org

Address:

Business Park Sofi a, Bldg. 7A, Fl. 2 
1766 Sofi a
Bulgaria

www.bunge.com 

CEO:

Tzvetan Iliev 
Managing Director 

Contact:

Phone: 058/651300
Fax:
E-mail: tsvetan.iliev@bunge.com

FOOD AND BEVERAGE 

EDUCATION 
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Kalin Cargo and Tours LLC 

Kamenitza AD 

KALIN CARGO AND TOURS LLC is well-established, 
highly successful forwarding agent able to provide 
full service a shipper may expect. Main activities 
comprise air and sea shipments, physical distribution 
and logistics, customs clearance and consultations, 
transportation to/from our warehouse, managing 
bounded customs warehouse, discharging and stor-
age, pick up and pack up activities, internal transport 
also as a part of the full service offered and delivery 
to fi nal consignees all over the world. As independant 
private owned company we are fl exible and respon-
sible. We are proud of the high standards regarding 
customer service and we never forget that our suc-
cess depends entirely on our effectiveness for you.

Kamenitza AD is one of the leading brewers in Bul-
garia, part of StarBev group controlled by CVC Capi-
tal Partners. Until the acquisition by CVC in the end 
of 2009 it was part of Anheuser-Busch InBev, the 
world's largest brewer by volume. The company op-
erates with two breweries in Plovdiv and Haskovo 
and two malting in Pleven and Haskovo. Kamenitza 
AD holds 29 % market share according AC Nielsen 
as at December 2010. It is the only brewer in Bulgaria 
producing beer under the traditions of the three clas-
sical brewing schools – the Belgium, Czech and the 
German. The company offeres a full range of beer in 
all segments thanks to the diversity of its brand port-
folio which includes local brands Kamenitza, Astika, 
Burgasko and Slavena and the international licensed 
brands Stella Artois, Beck’s and Staropramen. 

Address:

Sofi a Airport, block 3, Fl. 1 
1540 Sofi a
Bulgaria

http://www.kct-bg.com 

CEO:

Kalin Kostov 
Director

Contact:

Phone: +359 2 937 3369; +359 2 945 
92 44
Fax: +359 2 945 92 44
E-mail: rosi.nikolova@kct-bg.com

Address:

Mladost 1 , 31 Aleksand r Malinov 
Blvd., Offi ce building "The Boule-
vard", fl oor 3 
1408 Sofi a
Bulgaria

CEO:

Dragan Radivojevic 
General Manager 

Contact:

Phone: +359 2 974 03 71, +359 2 974 
03 84
Fax: +359 2 974 03 85
E-mail: anton.karlov@kamenitza.bg

LOGISTICS AND TRANSPORTATION 

FOOD AND BEVERAGE 
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Kamor Auto Ltd. 

Katilin Popov Enforcement Officers 

Kamor Auto is offi cial importer of BMW, MINI and 
BMW Motorrad in the period from 01.01.2004 to 
01.01.2007. After Bulgaria joins the European Union, 
Kamor Auto Ltd. becomes the biggest BMW dealer 
and the only MINI & BMW Motorrad dealer in Bul-
garia. Kamor Auto Ltd. is part of Kamor Group, one of 
the largest investment companies in Israel. The com-
pany is ISO certifi ed and meets all ecological and en-
vironment protection legislation requirements.

Katilin Popov Enforcement Offi cers is focused mainly 
on working with corporate clients who have unsatis-
fi ed judgments against debtors in Bulgaria or abroad 
by providing judgment enforcement services. We 
provide complex and customer shaped judgment 
enforcement services in compliance with the best 
practices in the fi eld. We also offer guardianship and 
management of collaterals service.

Address:

5, Business Park Sofi a Str. 
1766 Sofi a
Bulgaria

http://www.bmw-kamor.bg 

CEO:

Jerry Schleider 
General Manager 

Contact:

Phone: +359 2 976 65 65
Fax: +359 2 976 65 46
E-mail: contact@bmw-kamor.bg

Address:

2, Skobelev Blvd., Fl. 2, apt. 10 
1463 Sofi a
Bulgaria

www.ppoffi cers.com 

CEO:

Katilin Popov 
Enforcement Offi cer 

Contact:

Phone: 851 7636
Fax: 852 7005
E-mail: k.popov@ppoffi cers.com

CONSULTANCY AND LEGAL SERVICES 

AUTOMOBILE 
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KPMG Bulgaria 

Kraft Foods Bulgaria AD 

KPMG in Bulgaria is a leader in the professional ser-
vices market in Bulgaria with 300 employees in its 
offi ces in Sofi a and Varna. The fi rm is a member of 
KPMG’s international network of independent mem-
ber fi rms in over 146 countries, employing 140,000 
people across a range of disciplines. KPMG in Bul-
garia also forms part of the fi rm’s network in Cen-
tral and Eastern Europe and leads the provision of 
services within the Balkans, comprising of the KPMG 
offi ces in Bulgaria, Albania, Kosovo and Macedonia 
(FYROM). KPMG in Bulgaria provides audit, tax and 
legal, and advisory services, incorporating corporate 
fi nance and transaction services, fi nancial risk man-
agement, business performance improvement, ac-
counting advisory services, IT advisory, internal au-
dit, risk and compliance services, Forensic services, 
as well as people advisory services to international 
and local clients. 

Kraft Foods Bulgaria manufactures, markets and 
distributes branded packaged food products. Main 
brands distributed in Bulgaria are Svoge and Milka 
chocolate confectionery, Suchard pralines, Moreni 
chocolate covered wafers, Jacobs and Nova Brasilia 
coffee, Oreo biscuits and Barni cakes.

Address:

45/A Bulgaria Blvd. 
1404 Sofi a
Bulgaria

www.kpmg.bg 

CEO:

Gergana Mantarkova 
Director

Contact:

Phone: ++359 2 9697 500/300
Fax: ++359 2 9805 340
E-mail: bg-offi ce@kpmg.com

Address:

Mladost 4, Business Park Sofi a 
1str., building 3, fl . 4 
1766
Bulgaria

http://www.krafteurope.com 

CEO:

Franco Del Fabbro 
General Manager 

Contact:

Phone: 9 10 11, 9760 351, 0726/83 456
Fax: 9740020
E-mail: Idjoleva-minioti@krafteurope.
com

CONSULTANCY AND LEGAL SERVICES 

FOOD AND BEVERAGE 
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LANDMARK Property Bulgaria 

Lexim Sofia Ltd. 

LANDMARK is a property investment and manage-
ment company that has made a decisive entry into 
the Bulgarian real estate market by acquiring a num-
ber of prime property assets throughout the coun-
try as well as Turkey. LANDMARK's objective is to 
secure prime property assets and to serve the real 
estate requirements of key occupiers. LANDMARK 
is part of the portfolio of Alfa Developments and 
Bridgecorp. LANDMARK's projects can be reviewed 
at www.landmark.bg.

Lexim Sofi a Ltd. is a private Bulgarian company deal-
ing with the import of mining, metallurgical and power 
equipment and industrial chemicals, and export of 
cathode copper and copper concentrate. Lexim is the 
representative for Bulgaria of the American chemical 
company Cytec Industries Inc., and the Austrian steel 
producer Voest-Alpine Intertrading.

Address:

30, "Ivan Vazov" Street 
1000 Sofi a
Bulgaria

http://www.landmark.bg 

CEO:

Richard William McDonald 
Executive Director 

Contact:

Phone: (+359 2) 4898 700
Fax: (+359 2) 4898 737
E-mail: sania@landmark.bg

Address:

13 Krakra St. 
1504 Sofi a
Bulgaria

CEO:

Ludmil Lalov 
Managing Director 

Contact:

Phone: 943 83 45, 82 76, 0889 439 
865
Fax: 943 83 45
E-mail: i.iliev@lexim-bg.com,
m.boyanova@lexim-bg.com

INDUSTRIAL EQUIPMENT AND TRADE 

REAL ESTATE 
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Lindner Immobilien Management EOOD 

Lirex BG Ltd. 

Lindner Immobilien Management EOOD is a wholly 
owned subsidiary of the Lindner Group, Germany. 
Lindner Immobilien Management EOOD is in charge 
of the investment and construction control, project 
development and project management of the large 
scale investment projects of the Lindner Group in 
Bulgaria.

Lirex BG is a leading management consulting, 
technology services and outsourcing company with 
more than 300 employees in offi ces throughout Bul-
garia; ISO 9001:2008, ISO/IEC 27001:2005, ISO/
IEC 20000-1:2005, and AQAP 2110 certifi ed. Lirex 
BG provides complete services for design, building, 
development, support and auditing of ICT systems 
as well as videoconferencing, CCTV and security 
systems. Lirex BG also supplies offi ce and network 
equipment, and standard software. It is one of the 
best performing Bulgarian partners of world leading 
technology companies including Microsoft, Oracle, 
HP, Cisco Systems, Fujitsu and others.

Address:

Sofi a Park District, Block 16V, offi ce 
1.3, Fl. 1, Vitosha Area 
1755 Sofi a
Bulgaria

http://www.lindner-im.com/ 

CEO:

Georgi Ranchev 
General Manager 

Contact:

Phone: 02 / 489 97 77, 02 / 489 92 08
Fax: 02 / 489 9779
E-mail: offi ce@lindner-im.com

Address:

Mladost 1, block 54A 
1784 Sofi a
Bulgaria

www.lirex.bg 

CEO:

Manol Iliev 
CEO

Contact:

Phone: + 359 (0) 2 9 691 691; 9691660 
service
Fax: + 359 (0) 2 974 3095
E-mail: offi ce@lirex.bg

CONSTRUCTION AND ENGINEERING 

INFORMATION AND COMMUNICATION TECHNOLOGIES 
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Address:

35, Khan Asparuh Str., Fl. 2, Apt. 5 
1463 Sofi a
Bulgaria

CEO:

Maria Vranovska 
Romastru Trading SRL, Country 
Manager Bulgaria 

Contact:

Phone: +359 884 330 396
Fax:
E-mail: vranovska_maria@yahoo.com

HEALTHCARE 

Maria Vranovska, MD, MBA 

As subsidiaries of M&M Militzer&Munch International 
Holding AG, St. Gallen, Switzerland, the M&M com-
panies in Bulgaria provide services in air, road, rail 
and ocean transport and logistics. In Bulgaria M&M 
employ 250 highly qualifi ed staff in 19 locations and 
own a 30,500 sq. m. multi-modal transport and for-
warding terminal, including offi ces, customs bonded, 
distribution and consignation warehouse in Obelya 
District of Sofi a. The company also owns 3000 sq. 
m. of bonded warehouse space in the cargo area of 
Sofi a Airport. In the last years, M&M has been con-
tinually ranked Bulgaria's largest transportation and 
logistics group.

Address:

16, Pimen Zografski Str., Izgrev 
district, fl . 1, offi ce 1 
 Sofi a
Bulgaria

www.mumnet.com 

CEO:

Michail Dantchev 
Managing Director 

Contact:

Phone: + 359 2 806 25 10, 806 25 20
Fax: + 359 2 806 25 25
E-mail:
michail.dantchev@mumairsof.com

LOGISTICS AND TRANSPORTATION 

M & M Air Cargo Service Bulgaria Ltd. 
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M3 Communications Group, Inc. A Hill & 
Knowlton Associate 

Mars Incorporated Bulgaria EOOD 

Founded in 1994, M3 Communications Group, Inc. 
is a signifi cant player on the Bulgarian consultancy 
market and and a leading Bulgarian Public Rela-
tions Company. In August 2000 M3 Communica-
tions Group, Inc. became an associate of the larg-
est Public Relations & Public Affairs company in the 
world - Hill & Knowlton. The Company’s core busi-
nesses include: Public and Media Relations, Crisis 
Management, Event Management, , Advertising and 
Media Planning, Media Monitoring, Media Training, 
Web Services. M3 Communications Group, Inc. has 
an impressive portfolio of more than 4810 success-
ful projects for over 290 clients in 42 different indus-
tries.

Mars, Inc Mars, Incorporated is a private, family-owned 
company founded in 1911 and employing more than 65,000 
associates at over 230 sites, including 135 factories, in 
68 countries worldwide. Headquartered in McLean, Vir-
ginia, U.S.A., Mars, Incorporated is one of the world’s larg-
est food companies, generating global revenues of more 
than $28 billion annually and operating in six business 
segments: Chocolate, Petcare, Wrigley Gum and Confec-
tions, Food, Drinks, and Symbioscience. These segments 
produce some of the world’s leading brands: Chocolate 
– M&M’S®, SNICKERS®, DOVE®, GALAXY®, MARS®, 
MILKY WAY® and TWIX®; Petcare – PEDIGREE®, WHIS-
KAS®, SHEBA®, CESAR® and ROYAL CANIN®; Wrigley 
– ORBIT®, EXTRA®, STARBURST®, DOUBLEMINT® and 
SKITTLES®; Food – UNCLE BEN’S®, DOLMIO®, EBLY®, 
MASTERFOODS® and SEEDS OF CHANGE®; Drinks – 
KLIX® and FLAVIA®; Symbioscience – WISDOM PANEL™, 
SERAMIS®, CIRKUHEALTH™ and COCOAPRO®.

Address:

60 B, Bulgaria Blvd. 
1680 Sofi a
Bulgaria

www.m3bg.com 

CEO:

Maxim Behar 
Chief Executive 

Contact:

Phone: +359 2 818 70 10
Fax: +359 2 818 70 11
E-mail: max@m3bg.com

Address:

161, Iztochna Tangenta Str. 
1592 Sofi a
Bulgaria

http://www.effem.com, www.
mars.com

CEO:

Dariusz Komisarek 
CEO

Contact:

Phone: +359 2 402 4996
Fax: +359 2 402 4994
E-mail: hristina.ivancheva@effem.com

PUBLIC RELATIONS 

FOOD AND BEVERAGE 
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PUBLIC RELATIONS
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MEDIA RELATIONS

DIGITAL AND SOCIAL MEDIA

EVENTS, BRANDING, GRAPHIC DESIGN

MEDIA MONITORING AND EDUCATION

A HILL & KNOWLTON EXCLUSIVE ASSOCIATE FOR BULGARIA

by The Holmes Report
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Marsh EOOD 

Martinez-Echevarria/ MEPF Law Offices 

MARSH BULGARIA is a 100% subsidiary of MARSH 
Inc., the global leader in risk management and insur-
ance related services, with 400 offi ces in 115 coun-
tries. In Bulgaria our 50 professionals are servicing 
over 230 satisfi ed corporate clients, mainly sizable 
foreign investors. Marsh offers a full range of risk 
management and insurance services enabling cli-
ents to identify, value, control, transfer and fi nance 
risk. Its clients range from multi-nationals to medium 
sized foreign and local businesses, and also include 
public entities and affi nity groups.

Martinez-Echevarria (MEPF law offi ces) is an inter-
national law fi rm, which has built its name on the ba-
sis of quality and professionalism since 1983. The 
fi rm is recognized by its commitment to the needs of 
its customers. This fact allows the company to be-
come one of the most dynamic international law fi rms 
in Europe with offi ces in Spain and also in Portugal, 
Italy, France, Turkey, Morocco, Egypt, Bulgaria, Ro-
mania and Brazil. We are one of the leading law fi rms 
in Spain and leaders in the Eastern-European market 
with 6 years experience in Bulgaria and several of-
fi ces in the country. Our experience includes one of 
the best qualifi ed advices in Litigation, European Law 
and European Funds, Administrative Law, Arbitra-
tion, Commercial Law, Civil Law, Law Enforcement, 
Financial Law, Tax Law, Real Estate and Construc-
tion, Labour Law, Maritime Law, Law of Environment 
and Urbanization.

Address:

24A, M. Popov St, fl . 4 
1113 Sofi a
Bulgaria

www.marsh.bg 

CEO:

Petar Minchev 
General Manager Bulgaria & Mace-
donia

Contact:

Phone: +359 2 40 20 000; 40 20 011
Fax: + 359 2 40 20 019
E-mail: petar.minchev@marsh.com

Address:

17, Moskovska Str., Fl. 3 
1000 Sofi a
Bulgaria

www.martinezechevarria.com 

CEO:

Daniel Tienda Gonzalez-Mendi-
ondo
International Partner and Managing 
Director

Contact:

Phone: +359 2 401 9510
Fax: +359 2 401 9511
E-mail: sofi a@martinezechevarria.com

INSURANCE

CONSULTANCY AND LEGAL SERVICES 
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MB Communications 

MBL | Part of the CB Richard Ellis Network 

MB Comms. is a trade mark of MARSI B Ltd. The 
company is a communications consultancy which 
experts combine a decade - long, rich local and in-
ternational experience in: corporate communica-
tions, fi nancial & IR communications, public affairs 
& institutional relations. Our sectors of expertise are: 
industry & production, energy, banking and fi nance, 
information technologies, telecommunications, phar-
maceutical, construction, development and real es-
tate as well as retail.

MBL is a full-service real estate fi rm providing solu-
tions servicing the complex needs of companies and 
individuals. We serve a diverse set of local and in-
ternational clients, including developers, investment 
and pension funds, institutions, retailers and occupi-
ers. Our professionals have solid experience in the 
real estate and fi nancial fi elds, both locally and in-
ternationally.

Address:

10A, Marco Balabanov Str. 
1303 Sofi a
Bulgaria

http://www.mbcomms.com 

CEO:

Lilyana Zagorcheva 
Managing Director 

Contact:

Phone: +359 2 987 8130
Fax: +359 2 981 5658
E-mail: offi ce@mbcomms.com

Address:

24 Patriarh Evtimii Blvd. 
1000 Sofi a
Bulgaria

www.mbl.bg; www.cbre.bg 

CEO:

Mimi Belcheva 
Director

Contact:

Phone: +359 2 9888 650, +359 2 9888 
651
Fax: +359 2 9876 191
E-mail: offi ce@mbl.bg

REAL ESTATE 

PUBLIC RELATIONS 
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Mellon Bulgaria EAD 

Merck Sharp & Dohme Bulgaria 

Mellon Bulgaria EAD, member of Mellon Group of 
Companies, was founded in 2001 in Sofi a. The com-
pany provides front-end and back-end transaction 
solutions and contact center services to organiza-
tions with strong consumer business, such as Retail 
Banks, Public Utilities, Telecommunications Provid-
ers etc. Mellon Bulgaria enjoys an increasing growth 
rate, investing on its cooperation with established 
suppliers, such as Diebold, Thales, Altitude and Ge-
malto, and on its relation with its customers.

Today's MSD is a global healthcare leader working to 
help the world be well. MSD is a tradename of Merck 
& Co., Inc., with headquarters in Whitehouse Station, 
N.J., U.S.A. Through our prescription medicines, 
vaccines, biologic therapies, and consumer care and 
animal health products, we work with customers and 
operate in more than 140 countries to deliver innova-
tive health solutions. We also demonstrate our com-
mitment to increasing access to healthcare through 
far-reaching policies, programs and partnerships. 
MSD. Be well. For more information, visit www.msd.
com.

Address:

25, Petar Dertliev Blvd., Lulin 10, 
Cent r Labirint, Fl.1 
1335 Sofi a
Bulgaria

http://www.mellongroup.com 

CEO:

Panagiotis Vlachos 
Executive Director 

Contact:

Phone: ++359 2 935 0035
Fax: ++359 2 987 7374
E-mail: offi ce@mellonbg.com

Address:

55, Nicola Vaptzarov blvd., EXPO 
2000, 1st Fl., East Wing, Sections 
B1&B2
1407 Sofi a
Bulgaria

www.merck.com 

CEO:

Vitor Virginia 
Country Manager 

Contact:

Phone: +359 2 8193737
Fax: +359 2 8625196
E-mail: vitor_virginia@merck.com

INFORMATION AND COMMUNICATION TECHNOLOGIES 

PHARMACEUTICAL AND CHEMICAL 
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Microsoft Bulgaria 

Miltech Ltd. 

Development, transfer, localization, production, ac-
quisition, import, export, marketing and distribution 
directly or indirectly of software and hardware , as 
well as all other goods and services related to soft-
ware and hardware. Technical support, training test-
ing and consulting. Services related to interactive 
media.

Miltech Ltd. is a Bulgarian company established in 
1998. The company is exclusive partner for Bulgaria 
of the US Corporations Lockheed Martin and Har-
ris, offers wide range of products and services in the 
fi eld of defence and civil communications. For the 
last couple of years Miltech Ltd. becomes a partner 
of number of other confi rmed companies as: API, 
KEYMILE, PANASONIC TOUGHBOOKS, EMS Sat-
com, PELI, McDowell Research, Ultralife Corpora-
tion, B&W International, Savi, Nortel and other, that 
are leader manufacturers of communication and in-
formation equipment, specialized network manage-
ment software, transportation equipment, cargo con-
tainers and lights, as well as systems for search and 
rescue of transporting means and etc.

Address:

55 Nikola Vaptsarov Blvd, EXPO 
2000 build., 1st fl . 
1407 Sofi a
Bulgaria

www.microsoft.com/bulgaria 

CEO:

George Randelov 
General Manager 

Contact:

Phone: 965 7371
Fax: 965 7377
E-mail: ms-bg@microsoft.com

Address:

1 Kukush str., ("Electron" Business 
Center)
1309 Sofi a
Bulgaria

www.miltech-bg.com 

CEO:

Ilia Marchev 
Manager

Contact:

Phone: 821 1386, 821 1399
Fax: 821 1229
E-mail: marchev@miltech-bg.com

DEFENSE

INFORMATION AND COMMUNICATION TECHNOLOGIES 
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Mobiltel EAD 

Monbat Plc. 

Mobiltel is recognized as the innovative telecommu-
nications market leader in Bulgaria and one of the 
most successful mobile operators in Europe. Today 
the Company holds around 50.0% market share and 
serves over 5 million customers. After joining the mo-
bilkom austria group in June 2005, part of the new 
company’s vision is to offer its clients the newest hi-
end products in the fi eld of mobile and fi xed technolo-
gies. Mobiltel is the fi rst company with a 3G network 
in Bulgaria, as well as the fi fth in the world with an 
HSDPA network for high-speed mobile data transfer. 
After signing the strategic agreement with Vodafone, 
the M-Tel clients benefi t from the best products and 
services, offered by the world giant, such as Black-
Berry, lower tariffs for roaming and the unlimited pos-
sibilities in the multimedia platform Vodafone live! 

Monbat Plc. is a leading producer of lead-acid starter 
batteries for civil and military applications with more 
than 40-years experience and traditional high quality. 
It is certifi ed under EN ISO 9001:2000 by BVQI for 
designing, manufacturing, sale, distribution and re-
cycling of starter and stationary batteries for civil and 
special purposes, as well as under ISO 14001:1996; 
OHSAS 18001:1999 and AQAP 2110.

Address:

1 Kukush Str. 
1309 Sofi a
Bulgaria

www.mtel.bg 

CEO:

Andreas Maierhofer 
CEO

Contact:

Phone: 088 8500031
Fax: 088 8500032
E-mail: pr@mobiltel.bg

Address:

76, Industrialna Str. 
3400 Montana 
Bulgaria

www.monbat.com 

CEO:

Ivan Karageorgiev 
Member of the Management Board 

Contact:

Phone: 0963/93101; 02/962 1150
Fax: 0963/00974; 02/9621146
E-mail: monbat.plc@monbat.com

INFORMATION AND COMMUNICATION TECHNOLOGIES 

MANUFACTURING 
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Moody International Ltd. 

Moten Sport 

Worldwide Leading Vendor – assessment body, pro-
vide technical, management and legal assessment of 
vendors and suppliers. Organize and management 
tenders. Moody International (ISO Certifi cation Body 
/ Registrar) is a worldwide, multi-accredited, Quality 
organization providing professional, cost effective 
and non-bureaucratic assessment and certifi cation 
/ registration services of Quality Management Sys-
tems to the internationally renowned ISO 9000, ISO 
14000, AS 9000, TS 16949, OHSAS 18001, ISO 
22000, HACCP and VDA 6.1 Quality Standards.

Moten Sport Sports&Outdoor Club Managing: 
- Aleko hut (1 840 m. high) at Vitosha mountain – 100 
beds, restaurant, day bar Ski and Snowboard School 
- Aleko Moten Ski-Depot with over 600 pair of skies 
and snowboards 
- Ski and Snowboard Service Centre “Wintersteiger” 
Green schools and mountain camps for children - 
Children Racing ski team “Moten” 
- "Moten Adventure" - Team Building programs. Or-
ganising ski and outdoor events and competitions.

Address:

9, Shipchenski prohod Blvd. , Fl. 2, 
offi ce 6 
1111 Sofi a
Bulgaria

http://www.moody.com 

CEO:

Ivan Savov 
Manager

Contact:

Phone: (02) 491 8880
Fax: (02) 950 1190
E-mail: bulgaria@moodyint.com

Address:

49, Korab Planina St. 
1164 Sofi a
Bulgaria

http://moten.dir.bg 

CEO:

Emil Semov 
Chairman

Contact:

Phone: 862 4494, 967 1141, 967 
3237,980 55 33
Fax: 9671141, 980 55 33
E-mail: moten@mail.bg

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 

TRAVEL AND TOURISM 
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Moto-Pfohe Ltd. 

Motorola Bulgaria EAD

Moto-Pfohe is the importer and distributor of Ford, 
Volvo, Jaguar and Land Rover in Bulgaria, special-
ized in the sale of cars, service and spare parts. The 
company network covers 15 Bulgarian cities - Sofi a, 
Plovdiv, Varna, Burgas, Russe, Stara Zagora, Plev-
en, Veliko Turnovo, Gabrovo, Dobrich, Montana, Bla-
goevgrad, Sliven, Haskovo and Shumen.

We are a global communications leader powered by 
a passion to invent and an unceasing commitment to 
advancing the way the world connects. Our commu-
nication solutions allow people, businesses and gov-
ernments to be more connected and more mobile. 
Motorola (NYSE: MOT) has been at the forefront of 
communication inventions and innovations for more 
than 80 years. We have achieved extraordinary ac-
complishments along the way — such as making the 
equipment that carried the fi rst words from the moon 
and leading the cellular communication revolution 
with the development of the world’s fi rst handheld 
cellular phone, the DynaTAC 8000x. More recently, 
Motorola has staked out a position at the forefront of 
4G telecommunications. 

Address:

Lyulin, Slivnitsa 444 
1360 Sofi a
Bulgaria

www.motopfohe.bg 

CEO:

Atanas Furnadgiev 
Managing Director 

Contact:

Phone: 9842 322, 9842 222
Fax: 9842 233
E-mail: motopfohe@motopfohe.bg

Address:

Address: Business Park Sofi a, Bldg. 
10, Fl.2
1766 Sofi a
Bulgaria

www.motorola.com

CEO:

Danail Minovski
Acting Country Manager

Contact:

Phone: +359 2 937 7120
Fax: +359 2 974 2048
E-mail:
mnvd001@motorolasolutions.com

INFORMATION AND COMMUNICATION TECHNOLOGIES

AUTOMOBILE 
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Movex Relocations 

Mr. Kirko Kirkov 

MOVEX Relocations is service organization with 10 
years of experience include household and offi ce 
moving, offi ce interiors, library relocation, warehous-
ing and fulfi llment, and records management. Till 
June 2009 we’ve been acting as the Interdean In-
ternational Relocation franchise in Bulgaria. As such 
we’ve become one of the fi rst choice moving and re-
location companies on the Bulgarian market. From 
July 2009, we continue as MOVEX Relocations, a 
fully independent removal and relocation specialist. 
Having been at the forefront of the Moving Industry 
in Bulgaria since 2000 we are marking 2010 as a 
special birthday; as we are "Celebrating 10 Years of 
Service Excellence".

Kirk Kirkov is a senior executive with extensive in-
ternational leadership experience in a diverse range 
of industries and project types. His cumulative ex-
perience spans twenty years in areas such as gen-
eral management, sales and business development, 
project management, and public affairs in diverse 
industries such as healthcare & pharmaceuticals, 
food industry, mining & metallurgy, and construction. 
Kirk Kirkov's special skills are corporate “turn around” 
project management, development and implementa-
tion of change programs.

Address:

32, Aleko Konstantinov Str. 
1505 Sofi a
Bulgaria

www.movexrelo.com 

CEO:

Dimitar Dishovski 
Managing Director 

Contact:

Phone: + 359 2 9461597
Fax: + 359 2 9442630
E-mail:
Dimitar.Dishovsky@movexrelo.com

Address:

Sandoz, Business Park Sofi a, Bldg. 
8B, Fl. 6 
1766 Sofi a
Bulgaria

Contact:

Phone: +359 889 188 809
Fax:
E-mail: kirko.kirkov@sandoz.com

RELOCATIONS AND MOVING 

PHARMACEUTICAL AND CHEMICAL 
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Mr. Marin J. Dimitrov 

Ms. Margarita Radeva, CPA 

Mr Dimitrov has been advising foreign companies 
looking to do business in Bulgaria since 1995. He 
comes from a diplomatic background having been 
the Head of Commercial Section at the Bulgarian 
Embassy in London (2001-2005), and has since 
been managing the investment portfolio of a UK 
holding company in Bulgaria. Main services offered 
to clients: business representation, market entry sup-
port (incl. offi ce set-up and recruitment of key staff), 
inward investment and import-export consultancy.

Managing partner of Auditing company Versi and 
partners Ltd 
Internal control auditor of IND – Washington DC, 
USA 
Member of Audit committee of MMMF - Washington 
DC, USA 
Licensed appraiser of commercial enterprises 
Lecturer of IFRS ISO 9000:2000 Lead Auditor certi-
fi cation 
Management of European Project Certifi cation from 
AUBG

Address:

8, Adriana Budevska Str., Fl. 1 
1463 Sofi a
Bulgaria

http://www.reedglobal.bg 

Contact:

Phone: +359 2 954 9980
Fax: +359 2 954 9985
E-mail: m.dimitrov@btconnect.com

Address:

25, Tzar Boris III Blvd., suite 4 
 Sofi a
Bulgaria

Contact:

Phone: +359 2 951 6090
Fax:
E-mail: mradeva@abv.bg

AUDIT AND ACCOUNTING 

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 
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Ms. Nadezhda Stoyanova 

National DISTRIBUTORS 

Ms. Stoyanova is liaison offi cer for an exclusive re-
gional dealer of American business aircraft and proj-
ects manager at Aeronautics BG. The private consul-
tancy company is the service provider and general 
consultant for EADS SMO (Strategy and Marketing 
Organization); responsible for information, analytical 
and logistic support for EADS and liaison with its con-
tract and industrial partners in Bulgaria.

Import and Distribution of FMCG – well known inter-
national brands: Sara Lee / Ambi Pur, Kiwi, Douwe 
Egberts, Pickwick/, Tefal, Krups,Terraillon, Melitta, 
Camping Gas, Olitalia, Cadbury, Pez, Haas, Mattel /
Barbie/, Revell, Intex, Crayola, Brain Games, Revlon, 
Yves Rocher, Bourjois, Rimmel; Yves Rocher Beauty 
Centres, Retail Store Chain Bonjour.Regional Distri-
bution Centres : Varna, Plovdiv, Burgas, Ruse, Ga-
brovo, Stara Zagora, Blagoevgrad, Vraca, Pleven.

Address:

Aeronautics BG, 147 Tsarigradsko 
Chaussee Blvd. 
1784 Sofi a
Bulgaria

CEO:

Contact:

Phone: +359 88 400 2514, +359 2 
9198 877
Fax: +359 2 943 4978
E-mail:
nstoyanova@aeronautics-bg.com

Address:

29-31 Nikola Mushanov Blvd. 
1330 Sofi a
Bulgaria

www.natdist.com 

CEO:

Roy James Campbell 
CEO

Contact:

Phone: +359 2 80 26 444
Fax: +359 2 80 26 555
E-mail: irina@hq.natdist.com

DEFENSE

CONSUMER GOODS 
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NATO Defense College Anciens' Association 

Nemetschek Bulgaria 

NATO Defense College Anciens’ Association in Bul-
garia (NDCAA Bulgaria) is established by Bulgarian 
servicemen - graduates of NATO Defense College 
and is a part of the NATO Defense College Inter-
national Anciens’ Association. Today members of 
NDCAA Bulgaria are senior offi cers, outstanding sci-
entists, prominent politicians, diplomats, jurists and 
businessmen. Our main activity is: organization and 
implementation of educational courses, international 
workshops and conferences, charity activities, prep-
aration & publishing of informational products as a 
result of the work on different projects.

Nemetschek Bulgaria is the leading software devel-
opment company in Eastern Europe, providing high-
end solutions and services in the area of software 
R&D, marketing and implementation, focusing on the 
EU, USA and Middle East markets. Nemetschek has 
long term cooperation contracts with companies from 
Germany, France, US, UK, Spain, Norway. Nem-
etschek is an offi cial regional partner of the European 
Software Institute and operates as such in Eastern 
Europe area.

Address:

113, Kestenova Gora Str., Entr. G, 
Fl. 3, Apt. 99, Strelbishte 
1404 Sofi a
Bulgaria

www.ndcaa-bg.org 

CEO:

Ivan Ivanov 
President

Contact:

Phone: +359 2 858 2439
Fax: +359 2 858 2439
E-mail: ndcaabg@abv.bg

Address:

11, Industrialna Str., Fl. 3 
1202 Sofi a
Bulgaria

http://www.nemetschek.bg 

CEO:

George Brashnarov 
General Manager 

Contact:

Phone: +359 2 42 10900
Fax: +359 2 917 8696
E-mail: offi ce@nemetschek.bg

INFORMATION AND COMMUNICATION TECHNOLOGIES 

DEFENSE
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Neochimiki Bulgaria S.A. 

Neterra Communications 

Core activity of Neochimiki is the distribution of 
chemicals representing leading producers across 
South/Eastern Europe. Neochimiki is also producer 
of chemical raw materials in Greece and Serbia. 
Neochimiki’s success is based on the experience and 
skills of its employees, thereby continuously meeting 
the needs of its customers. More than 5000 custom-
ers value fl exibility, reliability, and competence. Since 
its establishment in 1974, Neochimiki has steadily 
grown its activities, both domestically and interna-
tionally, to become the leading chemical distributor in 
a number of markets.

Neterra is the preferred Bulgarian operator for com-
plex telecommunications services and projects in 
Southeast Europe with 14 years history. Neterra's 
dedication to providing fi rst class service at every step 
of the way, from infrastructure to future technologies, 
makes the company one of the leading companies in 
the region. Neterra supports a portfolio of integrated 
global communication solutions based on the latest 
fi ber, IP and satellite transmission technologies. We 
are known for the reliable VPN services and data net-
works, Internet access, co-location, construction and 
maintenance of satellite systems. Neterra's data net-
work covers all major cities in Bulgaria and through 
our partners and operators we reach points in the 
entire world. Its reliable and secure DWDM, MPLS-
based network has been engineered to provide the 
highest levels of availability, effi ciency, fl exibility and 
quality of service. 

Address:

Ravno pole P.c. 2129, Elin Pelin 
Municipality, 3- Industrialen District, 
Verila Station 
1618 Sofi a
Bulgaria

http://www.neochimiki-sa.gr 

CEO:

Ilian Iliev 
Country Director 

Contact:

Phone: 892 1770 (1-9)
Fax: 892 1789
E-mail: bulgaria@neochimiki-sa.gr

Address:

80, Alexander Malinov Blvd. 
1799 Sofi a
Bulgaria

www.neterra.net 

CEO:

Neven Dilkov 
Managing Director 

Contact:

Phone: (359 2) 975 1616
Fax: (359 2) 975 3436
E-mail: offi ce@neterra.net

INDUSTRIAL EQUIPMENT AND TRADE 

INFORMATION AND COMMUNICATION TECHNOLOGIES 
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New Europe Corporate Advisory 

NEXTDOOR Ltd. 

NECA is a member of the network of EPIC, a bou-
tique investment and merchant banking fi rm for Cen-
tral and Eastern Europe. NECA has unique exper-
tise in the energy, fi nancial institutions, infrastructure 
development and telecommunications sectors. The 
company is active in asset management, corpo-
rate fi nance advisory, including M&A, privatization, 
fi nance-raising, balance-sheet restructuring, and li-
censing tenders.

We are Nextdoor - an innovation consultancy. We 
transfer innovative solutions from all over the world to 
Bulgaria and the region. We help companies and or-
ganizations to think and act innovatively. We support 
people with innovative ideas to turn them into busi-
ness. We are based in Bulgaria, we work in South-
eastern Europe and the Black Sea region, we search 
for ideas worldwide. Nextdoor. Innovation now.

Address:

9 Narodno Sabranie Square, fl oor 4 
(above ground fl oor) 
1000 Sofi a
Bulgaria

www.necadvisory.com 

CEO:

Kenneth M. Lefkowitz 
Managing Partner 

Contact:

Phone: 02/ 988-7390
Fax: 02/ 981-6206
E-mail: neca@necadvisory.com

Address:

116, Evlogi Georgiev Blvd., apt. 3 
1505 Sofi a
Bulgaria

http://www.nextdoor.bg 

CEO:

Nikolay Kamov 
Managing Partner 

Contact:

Phone: +359 2 843 5433
Fax:
E-mail: nkamov@nextdoor.bg

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 



254

m e m b e r s  d i r e c t o r y

AMERICAN CHAMBER OF COMMERCE IN BULGARIA

N-Vision Energy EOOD 

On Bulgaria Ltd. 

N-Vision Energy is an integrated renewable energy 
project developer. We are part of a German family 
owned business with over 20 years of experience in 
renewable energy. Our team’s experience encom-
passes more than 1000 MW track record in project 
development and realization throughout Europe. 
N-Vision Energy is permanently present in Sofi a, 
Bulgaria since 2007 and is currently developing own 
greenfi eld wind energy projects. As a new service, 
N-Vision Energy launched www.freewindstudy.com, 
a platform through which we offer free preliminary 
wind studies as a useful tool for project developers, 
owners and investors. N-Vision Energy is one of the 
founders of the Bulgarian Wind Energy Association 
and takes an active and prominent part in shaping 
the political and economic framework of Bulgaria’s 
wind energy market.

Address:

1, Kuzman Shapkarev Str., Fl. 5 
1000 Sofi a
Bulgaria

http://www.n-vision.net 

CEO:

Sebastian Noethlichs 
Managing Director 

Contact:

Phone: +359 2 862 5477
Fax: +359 2 862 5477
E-mail: mail@n-vision.net

ENERGY 

On Bulgaria” Ltd. is dealing these days with 3 main 
projects: 1) Planning and construction of a commer-
cial center and above this center will be built 3 luxury 
offi ce buildings class A in ”Alexander Stamboliiyski” 
Blvd. at the site that served until recently the “Ram-
store” supermarket. 2) Planning and construction of a 
new business park and shopping center on “Europa” 
Blvd. on a plot of 200 decares facing the boulevard 
on both sides. 3) Planning and construction of a holi-
day home project in Razlog, next to the golf course.

Address:

Business Park Platinium, 26-28-30, 
Bacho Kiro Str., 7th Fl. 
1000 Sofi a
Bulgaria

CEO:

Ori Niv 
Managing Director 

Contact:

Phone: 983 5690, 983 5698
Fax: 983 5604
E-mail: ori_niv@yahoo.com

CONSTRUCTION AND ENGINEERING 
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OPlus EOOD 

Oracle East Central Europe Limited - Branch Bulgaria 

OPlus EOOD is a company established in 2010. 
Spun out of Mercurius-Sofi a AD as a separate com-
pany, OPlus EOOD inherits the well established tra-
dition and leadership in the delivery of offi ce supplies 
and stationary products. OPlus has a broad range of 
services including distribution of offi ce products and 
online store www.oplus.bg with innovative technol-
ogy, providing the opportunity for high quality online 
shopping and direct delivery in every point on the 
territory of Bulgaria. OPlus as a Staples’ Business 
Partner is aimed at delivery of high quality service 
in offi ce supplies distribution to increasing number of 
customers nationwide.

Oracle has always developed technologies that cus-
tomers use to manage information, streamline busi-
ness processes, and reduce the costs and complex-
ity of managing their IT infrastructures. Starting with 
Oracle’s fl agship database software, followed by 
packaged enterprise applications and middleware, 
Oracle provides its customers with a more com-
plete, open, and integrated software solution. Now, 
with the addition of Sun’s servers, storage, SPARC, 
and software technologies such as Solaris, MySQL, 
and Java, Oracle’s portfolio has evolved. Oracle is 
engineering open and integrated systems—from ap-
plications to disk— where all the pieces fi t and work 
together out of the box.

Address:

Business Park Sofi a, Bldg. 12A, Fl. 2 
1766 Sofi a
Bulgaria

http://www.oplus.bg 

CEO:

Krassimir Bararev 
Executive Director 

Contact:

Phone: +359 0700 11 200; +359 2 
9768 670
Fax: +359 2 9768 867
E-mail:
  offi ce.service@classic-on-line.com

Address:

53 Nikola Vaptzarov Blvd. Chal-
lenger Building, 4th Fl. 
1407 Sofi a
Bulgaria

www.oracle.com/bg 

CEO:

Klod Kolaro 
Country Managing Director 

Contact:

Phone: 923 81 11
Fax: 923 81 88
E-mail: pavlina.venkova@oracle.com

INFORMATION AND COMMUNICATION TECHNOLOGIES 

OFFICE EQUIPMENT 
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Orbit Ltd. 

Orkikem Ltd. 

- Leading the Bulgarian Transport market since 1994 
- ISO 9001-2008 certifi ed - Removal of Household 
Goods, Fairs & Exhibitions - Air Cargo Service of all 
commodities - Road Freight - groupage services and 
full truck loads - Ocean Freight - groupage services 
and full containers - Heavy Haulage and abnormal 
loads - Warehousing and Logistics - Value-added 
services within the warehouse - Inventory and Stock 
Management - Local distribution - Customs Broker-
age

ORKIKEM Ltd. is founded in 1994 for imports and 
sales of high quality insulating and special materi-
als for the construction industry. More than 14 years 
ORKIKEM Ltd. has been cooperating with world-
known producers as: DOW CHEMICAL COMPANY, 
INDEX, FLAG, TENCATE POLYFELT, TRESPA, 
ROCKWOOL, ISOVER, etc. The company has 
proved to be a reliable partner in its work with ar-
chitects, investors, construction companies and end-
users.

Address:

SOFIA AIRPORT AREA, 16, Prodan 
Tarakchiev Str. 
1540 Sofi a
Bulgaria

www.orbit.bg 

CEO:

Zissis Kotsias 
Managing Director 

Contact:

Phone: +359 2 970 6300, 970 6400, 
970 6500;
Fax: +359 2 970 6 333;
E-mail: orbit@orbit.bg

Address:

12, Obelsko Shausse Str. 
1360 Sofi a
Bulgaria

www.orkikem-bg.com 

CEO:

George Ginev 
General Manager 

Contact:

Phone: 91 549 13
Fax: 826 7665
E-mail: orkikem@orkikem-bg.com

LOGISTICS AND TRANSPORTATION 

CONSTRUCTION AND ENGINEERING 



257

m e m b e r s  d i r e c t o r y

YEARBOOK 2011

OSG Records Management 

PANDA - IP Ltd. 

OSG Records Management is the leading interna-
tional, dedicated, Records Management and Docu-
ment Storage company providing services to most of 
the multi-national companies in all industry sectors in 
Russia, China, Hong Kong, Poland, Turkey, Ukraine, 
Kazakhstan, Saudi Arabia and Bulgaria. We provide 
cost-effective, tailor-made total records management 
solutions including document storage, data storage, 
e-Archive, archival services, cataloguing and index-
ing, confi dential document destruction, courier ser-
vice and scanning. Special discounts for new Clients 
(AmCham Members) available this year.

Panda – IP Ltd. was registered in the year of 1992. 
Since 1995 it performs specialized in catering and 
supply of food stuffs, vegetables and fruit. The com-
pany maintains regional offi ces in the cities of Yam-
bol, Plovdiv and Varna and Straldzha. Panda – IP 
has successfully introduced and implemented the 
certifi ed BDS EN ISO 9001:2000 quality manage-
ment according to the requirements of the Bulgarian 
National Standards.

Address:

2A Saborna Street 
1000 Sofi a
Bulgaria

www.osgrm.com 

CEO:

Szymon Kozielec 
Deputy General Manager 

Contact:

Phone: +359 2 9264 166
Fax: +359 2 9264 100
E-mail: s.kozielec@osgrm.com

Address:

33, Cvetan Lazarov Blvd., Offi ce 10 
 Sofi a
Bulgaria

CEO:

Ivailo Pandov 
President

Contact:

Phone: 974 5988, 974 3575
Fax: 974 5988
E-mail: panda_ip@abv.bg

FOOD AND BEVERAGE 

OUTSOURCING, IT SERVICES 
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Pedersen & Partners 

Penev LLP 

Pedersen & Partners is a leading international execu-
tive search fi rm. We operate 41 wholly owned offi ces 
in Albania, Armenia, Austria, Azerbaijan, Belarus, 
Bosnia and Herzegovina, Bulgaria, Canada, Croatia, 
Cyprus, Czech Republic, Egypt, Estonia, Finland, 
Georgia, Germany, Greece, Hungary, India, Iran, 
Israel, Kazakhstan, Latvia, Lithuania, Macedonia, 
Moldova, Mongolia, Nigeria, Poland, Romania, Rus-
sia, Saudi Arabia, Serbia, Slovakia, Slovenia, South 
Africa, Turkey, Ukraine, United Arab Emirates and 
Uzbekistan. Our values Trust - Relationship - Profes-
sionalism apply to our interaction with clients as well 
as executives. More information about Pedersen & 
Partners is available at www.pedersenandpartners.
com

Penev LLP provides legal services to privately owned 
companies as well as governmental and municipal 
offi ces. The fi rm’s practice is primarily commercial 
in nature, with an emphasis on foreign investment 
and privatization regulations, corporate, commercial, 
banking and fi nance, labor, real estate, construction, 
industrial and intellectual property, competition law, 
civil and administrative litigation and commercial ar-
bitration.

Address:

4, Varbitsa Str.  
1504 Sofi a
Bulgaria

www.pedersenandpartners.com 

CEO:

Irena Bushandrova 
Country Manager 

Contact:

Phone: +359 2 986 0550
Fax: +359 2 986 0551
E-mail: irena.bushandrova@
pedersenandpartners.com

Address:

19A, Patriarh Evtimii Blvd., 2nd 
Floor
1142 Sofi a
Bulgaria

www.penev.eu 

CEO:

Sergey Penev 
Managing Partner 

Contact:

Phone: 930 0970, 988 8036
Fax: 930 0978
E-mail: info@penev.eu

HUMAN RESOURCES 

CONSULTANCY AND LEGAL SERVICES 
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Penkov, Markov & Partners 

Pfizer Luxembourg SARL, Representation Office Bulgaria 

Penkov, Markov & Partners is a leading law fi rm in Bul-
garia. Established in 1990 as Lega Interconsult-Penk-
ov, Markov & Partners, consequently the legal service 
provision activities of the company were transferred to 
the law fi rm incorporated in 2007 specifi cally to com-
ply with the new Bar Act. Penkov, Markov & Partners 
has more than 50 lawyers, partners and associates 
and its offi ces cover the territory of the whole country. 
The fi rm offers high quality legal services in the areas of 
corporate law and commercial contracts, mergers and 
acquisitions, banking and fi nance, energy law and RES 
projects, telecommunications and media, protection of 
competition, privatizations and foreign investments, etc. 
It is one of the most sought legal advisors in the country 
when it comes to project development and fi nance, real 
estate and construction, securities and capital markets, 
litigation and arbitration, labour, employment and social 
security, IT, media and telecommunications.  

Pfi zer is a global research-based healthcare com-
pany founded in 1849 in the U.S. Since then Pfi zer 
has expanded and today its products are available 
in more than 150 countries. The company has three 
business segments: health care, animal health and 
consumer health care. The Pfi zer Health Care Prod-
ucts representation offi ce was established on the 
Bulgarian market in 1995.

Address:

Iztok Dstr., Bl. 22, Entr. A 
1113 Sofi a
Bulgaria

http://www.penkov-markov.eu 

CEO:

Vladimir Penkov 
Managing Partner 

Contact:

Phone: + 359 2 971 3935
Fax: + 359 2 971 1191
E-mail: lawyers@penkov-markov.eu

Address:

115 A, Tsarigradsko Shausse Blvd., 
Fl. 3 
1784 Sofi a
Bulgaria

www.pfi zer.com 

CEO:

Antony Totev 
General Manager 

Contact:

Phone: 970 4333, 970 4334
Fax: 970 4300
E-mail: marusia.delcheva@pfi zer.com

PHARMACEUTICAL AND CHEMICAL 

CONSULTANCY AND LEGAL SERVICES 
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Pioneer Semena Bulgaria EOOD 

PMB EOOD 

Pioneer Semena Bulgaria EOOD is a subsidiary of 
Pioneer Hi-Bred, a DuPont business, and the world’s 
leading developer and supplier of advanced plant 
genetics. Active on the Bulgarian agricultural seeds 
market for over 10 years, they are Bulgaria’s most 
important supplier of high-quality, high-yielding im-
ported hybrids of corn (maize) and sunfl ower seeds.

Established in 1990, PMB EOOD offers complete 
engineering in the fi elds of emergency power sup-
ply including: design according to customer's techni-
cal requirements, supply of equipment, installation, 
start-up and putting into operation, warranty, service 
after the warranty period and training. PMB EOOD is 
the sole authorized distributor and service provider 
for the territory of Bulgaria of: FG Wilson (Engineer-
ing) Ltd., UK, GE Digital Energy / GE Consumer & 
Industrial S.A., Switzerland, Hitec Power Protection 
B.V. Products: diesel and gas powered generator 
sets, static and dynamic Uninterruptible Power Sup-
ply (UPS) systems. Among customers are: Ministries 
of Defense, Internal Affairs, Foreign Affairs, Finance, 
Health, Transport and Communications, Bulgarian 
National Audit Offi ce.

Address:

Business Park Sofi a, Bldg. 1A, Fl. 1 
1766 Sofi a
Bulgaria

www.pioneer.com/bulgaria 

CEO:

Chavdar Dochev 
General Manager 

Contact:

Phone: 489 9160-66
Fax: 489 9167
E-mail: chavdar.dochev@pioneer.com

Address:

1A, Chervena Stena Str., Fl. 1 
1421 Sofi a
Bulgaria

http://www.pmb.bg 

CEO:

Valentin Getov 
Executive Director 

Contact:

Phone: +359 2 963 4027
Fax: +359 2 963 1157
E-mail: pmb@pmb.bg

AGRICULTURE 

ENERGY 
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Polis Construction SA 

PPD Bulgaria EOOD 

Polis Construction S.A. is member of DATAKAT 
GROUP involved in the implemantation of Telecom-
munication networks,the realisation of Renewable 
Energy systems and the Construction of commercial 
and technology buildings since 2001. The company 
has been certifi ed by GCS with ISO 9001:2000 for 
Design, Engineering and implementation of telecom-
munication infrastructure & after sales support. Polis 
Construction S.A. is member of Construction Cham-
ber of Bulgaria. POLIS primary objective has always 
been the delivery of quality,functional infastracture 
solutions with maximum adaptation to client needs 
and requirements.

PPD is a leading global contract research organization 
providing discovery, development and post-approval 
services as well as compound partnering programs. 
Our clients and partners include pharmaceutical, bio-
technology, medical device, academic and govern-
ment organizations. With offi ces in 38 countries and 
more than 10,000 professionals worldwide, PPD ap-
plies innovative technologies, therapeutic expertise 
and a commitment to quality to help its clients and 
partners maximize returns on their R&D investments 
and accelerate the delivery of safe and effective ther-
apeutics to patients. For more information, visit our 
Web site at http://www.ppdi.com

Address:

260 Ring Road, Sofi a Business 
Center, Building , offi ce 105 
1766 Sofi a
Bulgaria

http://www.datakat.gr 

CEO:

Dimitris Douskos 
General Manager 

Contact:

Phone: +359 2 892 28 70
Fax: +359 2 975 74 90
E-mail: construction@polisbg.com

Address:

Business Park Sofi a, Building 5A, 
1st fl oor 
1766 Sofi a
Bulgaria

http://www.ppdi.com 

CEO:

Dana Leff Niedzielska 
Executive Director 

Contact:

Phone: ++359 2 8048600
Fax: ++359 2 8048601
E-mail: Dana.Niedzielska@ppdi.com

HEALTHCARE 

INFORMATION AND COMMUNICATION TECHNOLOGIES 
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Pratt & Whitney 

Premier Tours Ltd. 

Pratt & Whitney is a pioneer in fl ight and in technol-
ogy, a company steeped in history yet focused on the 
future. We gave pilots the confi dence to soar above 
the clouds. We made it possible to cross oceans and 
continents in hours, not days. We made it possible to 
fl y around the world in wide-bodied comfort. Over the 
years, we have patented hundreds of innovations, 
from heat-resistant coatings to aerodynamic blades 
– technologies that make air travel more cost effec-
tive, more comfortable and more dependable. Today, 
Pratt & Whitney engines power nearly half of the 
world's commercial fl eet. Every few seconds more 
than 20,000 times a day a Pratt & Whitney-powered 
airliner takes fl ight somewhere in the world.

We are Premier Tours, an American Express Busi-
ness Travel agent, offering the complete range of 
travel services - air tickets, hotel accommodation, 
rent-a-car, incentive trips, package holidays, cruises 
and tailor-made trips. It is our primary goal to maxi-
mize effi ciency, savings and control over business 
travel. We enable companies to keep essential trav-
elers on the road by being smarter about travel deci-
sions.

Address:

400, Main Street M/S 181-43 
East Hartford, CT 
USA 

www.pw.utc.com 

CEO:

David P. Hess 
President

Contact:

Phone: +1 860 5571490
Fax: +1 860 755-3678

Address:

43, Bregalnitsa Str. 
1303 Sofi a
Bulgaria

http://www.premiertours.bg 

CEO:

Rossitsa Georgieva 
Executive Director 

Contact:

Phone: +359 2 920 1215
Fax: +359 2 489 43 07
E-mail: manager@premtours.net

AEROSPACE AND DEFENSE 

TRAVEL AND TOURISM 
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PricewaterhouseCoopers 

Progress CAD R&D Centre Ltd. 

PwC fi rms provide industry-focused assurnce, tax 
and advisory services to enhance value for their cli-
ents. More than 161,000 people in 154 countries in 
fi rms across the PwC network share their thinking, 
experience and solutions to develop fresh perspec-
tives and practical advice. See www.pwc.com for 
more information. 
We are present in Bulgaria since 1992 and have long 
been advising companies on how to establish their 
business in Bulgaria. 
PwC Bulgaria focuses on: 
• Audit and Assurance 
• Tax 
• Advisory – Deals and Consulting 
Legal services are rendered by the connected law 
fi rm Tsvetkova Bebov & Partners. 

CAD R&D Center "PROGESS" Ltd is established 
by the Bulgarian government in 1982 as a contrac-
tor of modern information system projects of the UN 
Development Program. Since 1991, the center is an 
offi cial partner of the companies DELL Inc. and Mi-
crosoft Corp. as a system developer and integrator. 
CAD R&D Center "PROGESS" Ltd is an offi cial dis-
tributor and service provider of the company DELL® 
Inc. since 1991 and holds status for Gold Certifi ed 
Partner for System Architecture. The company is Mi-
crosoft Gold Certifi ed Partner, as well as Microsoft(R) 
Country Partner of the year for 2010.

Address:

9-11 Maria Louisa Blvd., 8th fl oor 
1000 Sofi a
Bulgaria

www.pwc.com/bg 

CEO:

Irina Tsvetkova 
Country Managing Partner 

Contact:

Phone: 9355200
Fax: 9355266
E-mail: pwc.bulgaria@bg.pwc.com

Address:

69A, Shipchenski Prohod Blvd. 
1574 Sofi a
Bulgaria

http://www.progress.bg 

CEO:

Plamen Mateev 
President

Contact:

Phone: +359 2 870 5257
Fax: +359 2 973 3853
E-mail: cadrd@progress.bg

INFORMATION AND COMMUNICATION TECHNOLOGIES 

CONSULTANCY AND LEGAL SERVICES 
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Project Management Ltd. Branch Bulgaria 

PSG Payroll Services Ltd. 

PM Group Bulgaria delivers a wide range of projects 
to leading Bulgarian and International clients in all 
business sectors including Automotive, Food, Bev-
erage, Manufacturing, Technology, Pharmaceutical, 
Infrastructural and Commercial sectors. We provide 
our clients with the following professional services: • 
Multidiscipline design capability (site search, concep-
tual design, building permit, tender, and detailed de-
sign); • Preparing and following through the procure-
ment process; • Complete construction management 
and investment supervision services

PSG Ltd. is one of the leading companies in Bulgaria 
concentrated entirely on the Payroll Services and 
successfully working on the Bulgarian Market since 
1998. The Company is dedicated to assisting busi-
nesses in the extensive economic changes taking 
place in the country today. As a result from its activity, 
the Company is ready to offer professional services, 
technical expertise, and creative thinking to meet the 
client’s needs.

Address:

17, 11 August Street 
1504 Sofi a
Bulgaria

http://www.pmgroup.eu 

CEO:

Brian O'Sullivan 
Business Development Manager 

Contact:

Phone: +359 2 491 5521
Fax: +359 2 491 5520
E-mail: brian.osullivan@pmg.ie

Address:

1, Tulovo St., 2nd Fl. 
1504 Sofi a
Bulgaria

CEO:

Penka Georgieva-Higgins 
Manager

Contact:

Phone: 946 1119; 946 1909
Fax: 946 1909
E-mail: psg@psg-payroll.com

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 

OUTSOURCING, IT SERVICES 
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Reader’s Digest EOOD is a subsidiary of the top 
global publisher Reader’s Digest Association, head-
quartered in the USA, distributing more than 50 edi-
tions in 21 languages and over 70 countries. We are 
Bulgaria’s leading direct marketer in the publishing 
fi eld, a fruit of the 85-year long RDA history. Our Mis-
sion is to create products that inform, enrich, enter-
tain and inspire people of all ages. We are committed 
to open the eyes of the reader to the uniqueness, 
variety, beauty and wisdom of the world, digging be-
yond trivial conceptions of things. The RD products 
portfolio includes Books, Music, Magazines, Peri-
odicals, Video, Home Entertainment and Children’s 
products. The RDA fl agship publication, Reader's 
Digest magazine, the largest-selling magazine in the 
world, reaches 100 million people a month. The glob-
al bestseller "Discover the Wonders of the World" is 
the fi rst RDA book published in Bulgarian.

Address:

Mladost 4, 40, Atanas Moskov Str. 
1715 Sofi a
Bulgaria

www.readersdigest.bg 

CEO:

Lubos Beniak 
Managing Director 

Contact:

Phone: 8108 401, 414
Fax: 8108 499
E-mail:
alexandra.alexandrova@rd.com

MEDIA AND ENTERTAINMENT 

Reader's Digest EOOD 

The Radisson Blu Hotel is located in the heart of 
Sofi a, on the yellow pavement square sharing the 
ultimate address with the Parliament Building and 
Alexander Nevski Cathedral. Surrounded by cultural 
sights and businesses alongside trendy shops and 
restaurants, the hotel is perfect base for the smart 
traveler. 134 stylish, fully equipped rooms and suites 
with complimentary WiFi throughout the hotel.
The Glass Bar is chic and rich in artistic fl avor, ideal 
for business meeting or night cap. Inspired by the 
yellow cobbles, “Flannagans” on the Square features 
modern design and fl oor-to-ceiling glass doors open-
ing to a summer patio. 
The modern Meeting and Event facilities feature 6 
venue options for up to 400 guests. The personal and 
intimate service make it the perfect choice for busi-
ness breakfast, cocktails and private dinners.

Address:

4, Narodno Sabranie Sq. 
1000 Sofi a
Bulgaria

www.radissonblu.com/hotel-sofi a 

CEO:

Deborah Haines 
General Manager 

Contact:

Phone: +359 2 933 4334
Fax: +359 2 933 4335
E-mail: info.sofi a@radissonblu.com

TRAVEL AND TOURISM 

Radisson Blu Grand Hotel 
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Regus Bulgaria Ltd. 

Renault Nissan Bulgaria SRL 

The Regus Group is the world’s largest supplier of 
pioneering workplace solutions, with products and 
services that range from fully equipped offi ces and 
virtual offi ces to professional meeting facilities, busi-
ness lounges and the largest network of public vid-
eoconference rooms. The Regus Group offers a new 
way to work either if it is from the home, during travel 
or from an offi ce. In Bulgaria Regus is present with 1 
business centre in Sofi a City West.

Renault Nissan Bulgaria is 100 % property of Renault 
S.A.S. and is responsible for the import of vehicles 
and spare parts for the brands Renault, Nissan and 
Dacia as well as for their distribution to the dealer’s 
network. The company controls the entire dealer’s 
network which realizes the sales and the after sales 
services. Renault is represented of 22 dealerships, 
Dacia - 21 and Nissan - 8.

Address:

53-55, Totleben Blvd. 
1606 Sofi a
Bulgaria

www.regus.com 

CEO:

Desislava Miteva 
General Manager 

Contact:

Phone: +359 2 805 7000
Fax: +359 2 805 7001
E-mail: desislava.miteva@regus.com

Address:

47, Nikola Vaptsarov Blvd. 
1407 Sofi a
Bulgaria

www.renault.bg, www.nissan.bg, 
www.dacia.bg 

CEO:

Bernard Neuviale 
General Manager 

Contact:

Phone: 9335 777/722 / 711, 9335 732
Fax: 9335 788
E-mail: contact.bg@renault.bg

SERVICES 

AUTOMOBILE 
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Legal Consulting: RPI Consulting provides legal ser-
vices in all areas of Bulgarian Law with focus on the 
Corporate, Commercial, Administrative, Taxation, 
Labour, Property and Construction Law. RPI is par-
ticularly skilled in Mergers& Acquisitions and in all the 
aspects of Corporate Law. Non-profi t Organizations 
and Advocacy are specialized niches of our exper-
tise.
Business and Investment Consulting: Business for-
mation and development. Projects under the mecha-
nism JI of the Kyoto Protocol. 
European Union Financing: Alternative energy 
source project implementation. Application to the dif-
ferent European Programmes.

Address:

40, Alabin Str., Fl. 1, Apt. 1 
1303 Sofi a
Bulgaria

www.rpi-consulting.com 

CEO:

Petar Tashev 
CEO

Contact:

Phone: +359 (2) 980 92 32
Fax: +359 (2) 986 29 72
E-mail: offi ce@rpi-consulting.com

CONSULTANCY AND LEGAL SERVICES 

RPI Consulting Ltd. 

Rising Force Co. has been pioneer in development of 
Bulgarian musical equipment market since 1991. It is 
exclusive distributor of the American icon company 
Fender Musical Instruments Corp. (FMIC) - world 
leading manufacturer of guitars, amplifi ers and musi-
cal equipment. Rising Force Co. proudly presents the 
renowned FMIC brands - Fender, Jackson, Gretsch, 
Squier, Fender Passport, Guild, GT, SWR and KMC 
brands - Ovation, Hamer, Gretsch Drums, Gibraltar 
and LP and many others. Retail Showrooms *House 
Of The Rising Force* are open 10/7 at the following 
locations: 117 Knyaz Boris I Str., Sofi a * 9 Todor Alex-
androv Blvd., Sofi a * 10 Gladstone Str., Plovdiv * 10 
Ilarion Makariopolsky Str., Varna * 22 Christo Fotev 
Str., Bourgas.

Address:

117 Kniaz Boris I Str., Music Show-
room
1301 Sofi a
Bulgaria

www.hotrf.eu & www.house-
oftherisingforce.eu

CEO:

Snejanka Natcheva 
Vice-President 

Contact:

Phone: 0898 232 999
Fax: 958 17 99
E-mail: rfcs@hotrf.eu

CONSUMER GOODS 

Rising Force Co., Ltd. 
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S&T Bulgaria 

Sanofi - Aventis Bulgaria EOOD 

S&T Bulgaria e.o.o.d. was found in 1993 as a dis-
tributor and service center for Hewlett-Packard and is 
a subsidiary of S&T System Integration & Technology 
Distribution AG, Vienna. Today S&T Bulgaria acts as 
a leading system integrator with various distribution, 
maintenance and other partner agreements with HP, 
EMC2, Cisco Systems Inc., Microsoft, SUN, SAP, 
Cognos, Documentum, Vmware, Microsoft, Fujitsu-
Siemens Computers, IBM, Arcsight, ISS, Symantec, 
Sarian systems, Oracle, RSA security, Checkpoint, 
JDA, Intellinx, Passlogix, Philips, etc. The focus is 
specifi cally on providing solutions for the following 
markets: telecommunications, banking and fi nan-
cial organizations, railways, manufacturing industry, 
public administration, health care sector, education, 
utilities.

Sanofi -Aventis, a leading global pharmaceutical com-
pany, discovers, develops and distributes therapeutic 
solutions to improve the lives of everyone. Sanofi -
aventis has a portfolio containing a wide range of in-
novative vaccines and medicines, particularly in its 
areas of excellence and expertise such as Throm-
bosis, Diabetes, Cardiovascular diseases, Oncology, 
disorders of the Central Nervous System, Vaccines 
and Internal Medicine.

Address:

7, Iskarsko Shosse Blvd., Europa 
Park, Bldg. 6 
1528 Sofi a
Bulgaria

www.snt.bg 

CEO:

Lyubomir Cholakov 
Managing Director 

Contact:

Phone: +359 2 965 17 10
Fax: +359 2 975 1600
E-mail: l.cholakov@snt.bg

Address:

103, Al Stamboliiski Blvd, Sofi a 
Tower 
1303 Sofi a
Bulgaria

www.sanofi -aventis.com 

CEO:

Jacques Nathan 
General Manager 

Contact:

Phone: 970 53 06
Fax: 970 53 93
E-mail:
maria.vladimirova@sanofi -aventis.com

INFORMATION AND COMMUNICATION TECHNOLOGIES 

PHARMACEUTICAL AND CHEMICAL 
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Savantelbul Bulgaria 

Schenker EOOD 

Established in August 2006, SavantElbul is a Brit-
ish-Bulgarian Construction Consultancy Company. 
In 2009 Savant merged with AECOM. AECOM 
is a global provider of professional technical and 
management support services to a broad range of 
markets, including transportation, facilities, environ-
mental, energy, water and government. With ap-
proximately 45,000 employees around the world, 
AECOM is a leader in all of the key markets that it 
serves. AECOM provides a blend of global reach, lo-
cal knowledge, innovation, and technical excellence 
in delivering solutions that enhance and sustain the 
world's built, natural, and social environments. A For-
tune 500 company, AECOM serves clients in more 
than 100 countries and had revenue of $7.0 billion. 
More information on AECOM and its services can be 
found at www.aecom.com.  

DB Schenker is one of the world's leading providers 
of integrated logistics services, offering land opera-
tions, air and sea freight as well as comprehensive 
logistics solutions and global supply chain manage-
ment from a single source. DB Schenker is a part of 
DB Logistics, the Transportation and Logistics Divi-
sion of Deutsche Bahn AG.

Address:

Gotze Delchev Complex, Building 
22, Section D 
1404 Sofi a
Bulgaria

http://www.savantelbul.com 

CEO:

Borislav Pavlov 
Manager

Contact:

Phone: +359 2 489 67 12; 489 67 22; 
489 67 25

Fax: +359 2 489 67 46
E-mail: offi ce@savantelbul.com

Address:

Blvd. Evropa 1A 
2227 Bozhuriste (Sofi a) 
Bulgaria

www.dbschenker.com/bg 

CEO:

Helmut Schweighofer 
Country Manager 

Contact:

Phone: 9429 100
Fax: 973 1839
E-mail: georgi.marinov@schenker.bg; 
boian.matuski@schenker.bg

LOGISTICS AND TRANSPORTATION 

CONSTRUCTION AND ENGINEERING 
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Schneider Electric Bulgaria 

SEAF Management Bulgaria EOOD 

As a global specialist in energy management with 
operations in more than 100 countries, Schneider 
Electric offers integrated solutions across multiple 
market segments, including leadership positions 
in energy and infrastructure, industrial processes, 
building automation, and data centres/networks, as 
well as a broad presence in residential applications. 
The company is focused on making energy safe, reli-
able and effi cient.

Trans-Balkan Fund (TBF) is a private equity fund that 
belongs to the international network of funds man-
aged by SEAF. It was established in December 2000, 
and has operations in Bulgaria, Croatia and Romania. 
TBF has USD 7 million investment capital exclusively 
for Bulgaria. It provides long-term fi nancing (equity 
and quasi-equity capital) as well as business support 
to growth-oriented, private SMEs in Bulgaria.

Address:

Business Park Sofi a, Bldg. 4, Fl. 6 
1766 Sofi a
Bulgaria

http://www.schneider-electric.bg 

CEO:

Andrew Sloan 
Managing Director 

Contact:

Phone: +359 2 932 9320
Fax: +359 2 932 9394
E-mail:
andrew.sloan@bg.schneider-electric.com

Address:

6, Bigla St., ap. 3 
1407 Sofi a
Bulgaria

http://www.seaf.bg 

CEO:

Magdalena Kowalska 
Director General 

Contact:

Phone: +359 2 819 43 43
Fax: +359 2 819 43 44
E-mail: offi ce@seaf.bg

ENERGY 

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 
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SECTRON 

Sheraton Sofia Hotel Balkan 

Sectron is a leading company with 20 year experi-
ence in design, delivery installation and support of 
complete solutions for your security. The company 
offers a wide range of alarm systems, CCTV equip-
ment, fi re alarm and fi re extinguishing, access con-
trol and hotel security systems, perimeter protection 
systems, gas and water detection systems, commu-
nication systems, integrated systems for centralized 
security and data transmission, integrated security 
systems.

The 5-star Sheraton Sofi a Hotel Balkan: magnifi cently 
refurbished, a landmark in the bustling center of So-
fi a, is ideally located in the heart of the city, rich with 
monuments, museums, theaters, cafes, galleries and 
parks. Government buildings, ministries, business 
and cultural establishments surround the Sheraton 
Sofi a Balkan, an oasis of luxury, refi nement and im-
peccable service. 184 splendid rooms and suites, 
exclusively appointed plus the latest high-tech ame-
nities designed to anticipate your every need: tradi-
tion and innovation combined. Our spacious and fully 
equipped conference rooms are adaptable to any 
requirement and fi lled with natural daylight. Sheraton 
Sofi a Hotel Balkan also offers various dining options, 
a Health Club, complete with gymnasium and sauna, 
24-hour Business Center, as well as shops, a beauty 
salon, a nightclub and casino.

Address:

52, D-r G.M. Dimitrov Blvd., SEC-
TRON/SOT building 
1125 Sofi a
Bulgaria

http://www.sectron.com 

CEO:

Georgi Videnov 
Vice President 

Contact:

Phone: +359 2 91982
Fax: +359 2 873 2576
E-mail: info@sectron.com

Address:

5 Sveta Nedelya Square 
1000 Sofi a
Bulgaria

www.luxurycollection.com/sofi a 

CEO:

Gerasimos Perdikaris 
General Manager 

Contact:

Phone: 9816541
Fax: 9806464
E-mail: sofi a.reservations@
luxurycollection.com

TRAVEL AND TOURISM 

SERVICES 
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Sherita M Ltd. 

Siemens EOOD 

SHERITA M LTD is a company registered by virtue 
of the commercial law in 1997. SHERITA M LTD is 
a company which has set itself the ambitious task 
of cleaning buildings, offi ces, hospitals, automobiles 
and doing everything which is necessary for the of-
fi ce, home, etc. The spatial design and decorative 
arrangement, planting, grassing and garden service 
are the other public utilities, which SHERITA M LTD 
offers to its partners and clients.Since 2003 Sheri-
ta M ltd has been certifi cated and applies a quality 
management system to the standard DIN EN ISO 
9001:2000

Siemens AG (Berlin and Munich) is a global power-
house in electronics and electrical engineering, oper-
ating in the industry, energy and healthcare sectors. 
For over 160 years, Siemens has stood for techno-
logical excellence, innovation, quality, reliability and 
internationality. The company is the world’s largest 
provider of environmental technologies, generating 
€23 billion – nearly one-third of its total revenue – 
from green products and solutions. In fi scal 2009, 
which ended on September 30, 2009, revenue totaled 
€76.7 billion and net income €2.5 billion. At the end of 
September 2009, Siemens had around 405,000 em-
ployees worldwide. Further information is available 
on the Internet at: www.siemens.com.

Address:

65 Iskar Str. 
1504 Sofi a
Bulgaria

www.sheritam.com 

CEO:

Margarita Petrova 
General Manager 

Contact:

Phone: 983 28 28; 489 9626 fl ora
Fax: 980 73 09
E-mail: sherita_m@ybobg.com

Address:

2, Kukush Str. 
1309 Sofi a
Bulgaria

www.siemens.bg 

CEO:

Boryana Manolova 
CEO

Contact:

Phone: 8115 611, 8115 374 (PR Dept)
Fax: 8115 660
E-mail: tonka.ivanova@siemens.com

SERVICES 

INDUSTRIAL EQUIPMENT AND TRADE 
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SIENIT Holding 

Sitel Bulgaria EOOD 

Industrial and Civil Engineering 
Project Management 
Industrial and Logistics Zones Development 
Real Estate Investments 
Design and Real Estate 
Consultancy
Transport Mechanization Services 
Concrete and Reinforced Concrete Elements Pro-
duction
Construction Materials Trade

SITEL is a global Business Process Outsourcing 
(BPO) leader. The company meets clients’ custom-
er care and transaction processing needs through 
65,000 associates in 28 countries. SITEL provides 
world-class solutions from on-shore, nearshore and 
offshore locations across 145 facilities throughout 
North America, South America, EMEA and Asia Pa-
cifi c. The company’s award-winning services provide 
clients with the strategic insight, scale and diversity 
of offerings to ensure the best return on their cus-
tomer investment. SITEL Bulgaria was established in 
March 2006 as one of the fi rst multi-lingual contact 
centers in Bulgaria. At the present SITEL Bulgaria 
has fi ve active projects with world known Nokia, Mi-
crosoft, BMW etc. and more than 400 employees.

Address:

1, Assenovgradsko Chaussee Str. 
4023 Plovdiv 
Bulgaria

www.sienit.com 

CEO:

Valentin Kanchev 
General Manager 

Contact:

Phone: 032 600 160; 02 971 0910
Fax: 032 682 046; 02 971 0911
E-mail: mail@sienit.com

Address:

55 N. Vapzarov Blvd., Expo Center 
2000, 3rd fl oor 
1407 Sofi a
Bulgaria

http://www.sitel.com 

CEO:

George Uzunov 
Site Director 

Contact:

Phone: +359 2 819 9604
Fax: +359 2 819 9699
E-mail: george.uzunov@sitel.com

OUTSOURCING, IT SERVICES 

CONSTRUCTION AND ENGINEERING 
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SKE Bulgaria EOOD 

Smarts Ltd. 

SKE is a subsidiary of Vinci Construction. In Bulgaria 
SKE focuses on Facility Management Services and 
business which includes construction and project 
management of construction projects.

The Smarts is a full service advertising agency.  The 
team specializes in development of strong commu-
nication strategies and the right creative solutions 
for the full media spectrum  from tv advertising to 
promotional activities and events. The Smarts’ client 
list includes big Bulgarian and international compa-
nies – Bella Bulgaria, Electrolux, Prestige 96, Mazda, 
Aroma, Mall Sofi a and Mall of Plovdiv. In 2010 the 
agency won an Effi e award for “Orehite” campaign 
and FARA award for Leki Sausages campaign.

Address:

Blvd. Bulgaria, G.K. Bokar 12B 
1404 Sofi a
Bulgaria

www.ske.eu 

CEO:

Brian J. Goldbach 
General Director 

Contact:

Phone: +(359 2) 489 1034, (359 42) 
601406
Fax: +(359 2) 489 1039, (359 42) 
620950
E-mail: bgoldbach@ske.eu

Address:

3, Chumerna Str. 
1000 Sofi a
Bulgaria

http://www.thesmarts.eu 

CEO:

Gergana Stoykova
Managing Director
Radoslav Bimbelov 
Managing Director 

Contact:

Phone: +359 2 983 2779, 983 1804
Fax: +359 2 983 2779, 983 1804
E-mail: g.ivanova@thesmarts.eu

CONSTRUCTION AND ENGINEERING 

MARKETING AND ADVERTISING 



275

m e m b e r s  d i r e c t o r y

YEARBOOK 2011

Sodexo Pass Bulgaria EOOD 

Sofstroy AD 

Sodexo Group is the world leader in food and facil-
ity management, and Nr. 2 in the business of ser-
vice vouchers and cards. The company is driven by 
a culture of long traditions, based on the vocation to 
improve the quality of daily life. In this regard, the 
corporate vision is based on three core values: team 
spirit, service spirit, and spirit of progress. Nowadays 
it globally employs 342 000 people in 80 countries 
around the world. Sodexo Bulgaria was established 
in 2003, as a subsidiary of the international So-
dexo Group, based in Paris, France. The company 
is among the fi rst ones to acquire license for food 
voucher operator from the Ministry of Finance in 
2004.

SOFSTROY AD is a construction company estab-
lished in 1948, providing full complex services in the 
construction market. The main activities are road 
construction, high-rise construction, construction of 
industrial plants, logistic centers, sport fi elds, golf-
courses, production of all types of concretes and 
mortars; raw materials quarry, asphalt production, 
production of construction semi-fi nished products 
and materials, etc.

Address:

Business Park Sofi a, Bldg. 12, Fl. 
1, entr. A 
1766 Sofi a
Bulgaria

http://www.sodexo.bg 

CEO:

Jean Istasse 
Executive Director 

Contact:

Phone: +359 2 489 9800
Fax: +359 2 489 9801
E-mail: spb.svc.bg@sodex .com

Address:

15, Metlichina Polyana Str. 
1404 Sofi a
Bulgaria

www.sofstroy.com 

CEO:

Mitko Mitev 
Chairman of the Board 

Contact:

Phone: 02/422 51 00
Fax: + 359 2 422 51 03
E-mail: offi ce@sofstroy.com

CONSTRUCTION AND ENGINEERING 

SERVICES 
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Sogelife Bulgaria IJSC 

Stanton Chase International Bulgaria 

Sogelife Bulgaria, founded in May 2007 is part of the 
Société Générale Insurance Group, already present 
in more than 15 countries. Sogelife is in the TOP 10 
of the life insurers in Bulgaria with more than 150 000 
clients and offers Protection and Saving insurance 
for individuals and companies. Sogelife’s aim is to 
develop innovative and fl exible insurance solutions 
bringing value to the customers of its distribution 
partner, i.e. banks, non-banking fi nancial institutions, 
companies, brokers.

Stanton Chase International Bulgaria was founded in 
the beginning of 2006 to focus purely on retained ex-
ecutive search. Today our experience in assignments 
covers projects for board and top executive to middle 
management positions, including HR, Marketing, 
Sales, Finance, Production, IT, Supply Chain, etc. 
We have managed to earn the respect of leading Bul-
garian and multinational companies and we already 
have longstanding partnerships with some of them. 
So far we have established successfully the following 
7 strong areas of expertise: Financial Services, Tech-
nology, Industrial, Natural Resources & Energy, Con-
sumer Products & Services (FMCG), Life Sciences 
and Health Care and Professional Services. We are 
experienced in cross-border searches and we also 
offer a range of consulting services, including leader-
ship assessment and competency evaluation.

Address:

73, Alexander Stamboliiski Blvd. 
1303 Sofi a
Bulgaria

http://www.sgeb.bg/bg/sogelife 

CEO:

Cedric Chaux 
Executive Director 

Contact:

Phone: +359 2 981 2833
Fax: +359 2 981 4032
E-mail: ina.ivanova@socgen.com

Address:

Lozenets District, 22, Zlaten Rog 
Street, 3rd fl oor, offi ce 6 
1407 Sofi a
Bulgaria

www.stantonchase.com 

CEO:

Darina Peneva 
Managing Director 

Contact:

Phone: 02/ 962 2931, 02/ 962 1986
Fax: 02/ 962 8347
E-mail: sofi a@stantonchase.com

INSURANCE

HUMAN RESOURCES 
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Sportfive GMBH Branch Bulgaria 

Steelcase International 

SPORTFIVE is the world's no.1 football agency and 
one of the largest sports agencies worldwide. An im-
pressive portfolio of media rights includes the Olym-
pic Winter Games (Sochi 2014) and the Olympic 
Games (Rio 2016) in 40 European markets, as well 
as the UEFA EURO 2012™ in selected territories in 
Asia and Oceania. SPORTFIVE collaborates with 
more than 30 national football associations and 250 
football clubs, providing expertise and experience in 
the sales and implementation of media and market-
ing rights. SPORTFIVE is a company of Lagardère 
Unlimited.

Steelcase is an American company established in 
1912. Steelcase is a global leader on the offi ce fur-
niture market. Today at Steelcase are working ap-
proximately 13,000 employees’ worldwide, we have 
manufacturing facilities in over 28 locations and more 
than 800 dealer locations around the world. Steel-
case started its activity in Bulgaria in 1993 and since 
then a lot of multinational companies became our cli-
ents (British Gas, British Petroleum, Mercedes Benz, 
Shell, Citibank, Microsoft, Chase Manhattan Bank, 
Coca-Cola, General Motors, Alcatel, Castrol, IBM, 
HP etc.). Our job is not manufacturing and selling of-
fi ce furniture but providing a complete offi ce solution! 
Our services are: Consulting, Furniture and Asset 
management, fi nancial services.

Address:

11, Uzundjovska Str. 
1000 Sofi a
Bulgaria

http://www.sportfi ve.com 

CEO:

Dragomir Draganov 
Managing Director 

Contact:

Phone: +359 2 981 01 82
Fax:
E-mail:
dragomir.draganov@sportfi ve.com

Address:

73-81, Bucuresti-Ploiesti Road, 
Victoria Business Park, Building 2, 
1st fl oor 
013685 Bucharest 
Romania
http://www.steelcase.eu 

CEO:

Elena Tanase 
Market Manager Romania & Bul-
garia

Contact:

Phone: +40 744 55 18 19
E-mail: etanase@steelcase.com

MARKETING AND ADVERTISING 

OFFICE EQUIPMENT 
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REAL ESTATE 

Stroy-Consult EOOD 

NORMAN Real Estate Consultants has traditionally 
been providing multinational companies and local 
institutions with comprehensive services: Acquisition 
and Sale, Tenant and Landlord Representation, Re-
search and Advisory in Real Estate Investment and 
Development, Valuation Consultancy, and Financ-
ing.

Stroy-Consult EOOD is specialized in the construc-
tion of industrial, logistic and commercial projects. 
The company was established in 1994 with main ac-
tivity design and construction. Our team consists of 
active and ambitious experienced people. The com-
pany's future is planned on continious high-quality 
performance, top-notch technology and innovations. 
„Stroy-Consult“ is certifi ed in ISO 9001:2000.

Address:

4, Paris Str. 
1000 Sofi a
Bulgaria

http://www.norman.bg 

CEO:

Stefan Dimitrov 
General Manager 

Contact:

Phone: + 359 2 989 99 75, + 359 2 989 
99 75
Fax: 987 7262
E-mail: sdimitrov@norman.bg

Address:

16, Hadji Dimitar Str. 
8800 Sliven 
Bulgaria

www.stroy-consult.com 

CEO:

Zhelyo Dobrev 
Manager

Contact:

Phone: +359 44 61 60 21
Fax: +359 44 62 41 47
E-mail: marketing@stroy-consult.com

CONSTRUCTION AND ENGINEERING 

Stefan Dimitrov, Norman Realestate Co. Ltd. 
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Sunfoods Bulgaria Ltd. - Development Licensee 
of McDonald’s in Bulgaria 

Sutherland Global Services Bulgaria EOOD 

With a 24-year legacy in Customer Relationship Man-
agement, Sutherland Global Services specializes in 
providing customized Business and Knowledge Pro-
cess outsourced solutions to over 60 Fortune 1,000 
companies in areas such as Technology Support, 
Back Offi ce Processing, Transaction Processing, 
Knowledge Management, Account Management, 
Business Intelligence & Customer Service. 75% of 
our clients are in the Fortune 500 space. The scope 
of our services is provided to leading global corpora-
tions across the Information Technology, Telecommu-
nications, Banking & Financial, Insurance, e-Retail 
and Healthcare verticals.

Address:

11, Industrialna Str., Vassilev Busi-
ness Center, Bldg. 3, Fl. 3 
1202 Sofi a
Bulgaria

http://www.suth.com 

CEO:

K.S. Kumar 
Executive Vice President 

Contact:

Phone: 936 60 69, 936 80 83, 936 68 00
Fax: +359 2 936 68 00
E-mail: dobrina.gogova@
sutherlandglobal.com

Since December 1994, McDonald's has opened 31 
restaurants and 7 McCafe in Bulgaria /as of January 
2011/. McDonald's is the leading global foodservice 
retailer with more than 32,000 local restaurants serv-
ing quality food in 117 countries.

Address:

Druzhba-2, 48 bul. Tsvetan Lazarov 
1582 Sofi a
Bulgaria

www.mcdonalds.bg 

CEO:

Ivan Lissikov 
Managing Director 

Contact:

Phone: 960 4020
Fax: 960 4040
E-mail: business.center@bg.mcd.com

FOOD AND BEVERAGE 

OUTSOURCING, IT SERVICES 
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TechnoLogica EOOD 

TeleLink EAD 

TechnoLogica is a leading Bulgarian software com-
pany with comprehensive activities in the fi eld of IT: 
systems design and implementation, software devel-
opment, consulting services and specialized train-
ings. The company’s operations started back in 1990 
and nowadays it has offi ces in Sofi a, Plovdiv, Varna 
and in Republic of Macedonia. The team includes 
more than 200 experts in different fi elds and some of 
them have covered the highest available certifi cation 
level from Oracle, PMI and other worldwide leading 
vendors. Company’s main activities are certifi ed in 
accordance with the quality management standards 
ISO 9001:2008 and NATO AQAP 160. The company’s 
product portfolio includes software solutions for: over-
all company management (ERP), human resource 
management (HRM), customer relationship manage-
ment (CRM), description and analysis of business pro-
cesses (BP), project management (PM), etc.

Telelink is a leading system integration company in 
South-East Europe with proven experience, profes-
sional skills and in-depth knowledge in the areas of 
Wireless Networks, System Integration and Intel-
ligent Facilities. Staying on the edge of innovations 
we are shielding our customers from complexity and 
diversity by transforming even the most complicated 
technologies into comprehensive and straightforward 
solutions. Bringing industry innovations faster and 
closer to the market by offering best-of-class servic-
es we empower our customers’ business.

Address:

46 Chervena Stena Str. 
1421 Sofi a
Bulgaria

www.technologica.com 

CEO:

Ognian Trajanov 
President

Contact:

Phone: 91 91 2
Fax: 963 16 10, 876 92 15
E-mail: offi ce@technologica.com

Address:

Business Park Sofi a, Bldg.12A, fl . 3 
1766 Sofi a
Bulgaria

www.telelink.com 

CEO:

Tsvetan Mutafchiev 
CEO

Contact:

Phone: 970-40-40
Fax: 970-40-42
E-mail: offi ce@telelink.bg

INFORMATION AND COMMUNICATION TECHNOLOGIES 

INFORMATION AND COMMUNICATION TECHNOLOGIES 
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The Cedar Foundation 

The Coca-Cola Company Bulgaria 

The Cedar Foundation is a non-profi t, Bulgarian reg-
istered charity.
Successfully operating since 2005, The Cedar Foun-
dation works to facilitate and enable Bulgarians to 
sustainably meet the needs of their own communi-
ties. Upon the successful closure of the Institution for 
children and young adults with mental and physical 
disabilities in the village of Gorna Koznitsa, region of 
Kyustendil, The Cedar Foundation is currently work-
ing on setting up innovative, occupational services 
for the children and young people which will facilitate 
their integration into society.  

Coca-Cola is the number one soft drink in the world. 
It is among the most popular brands, known to more 
than 94% of people on earth, available in over 200 
countries and promoted in 90 different languages 
around the globe. The Coca-Cola Company aspires 
to be the most respected company in the world by 
focusing on its three strengths: refreshing the world 
every day all day, being a truly global company and 
leading with humble confi dence. Coca-Cola was in-
troduced in Bulgaria in 1965, which made it the fi rst 
Eastern European country to produce and sell the 
iconic beverage. Today, 40 years later, the portfolio 
of Coca-Cola brands and products on the Bulgarian 
market includes: Coca-Cola, Coca-Cola light, Fanta, 
Sprite, Schweppes, Cappy, Nestea, Kinley, Lift and 
burn, as well as Bankya mineral water, acquired in 
2005.

Address:

64 Vitosha Blvd., fl . 4, apt. 10 
1463 Sofi a
Bulgaria

http://www.cedarfoundation.org 

CEO:

Mark O'Sullivan 
Chairman of the Board 

Contact:

Phone: +359 2 470 4345
Fax: +359 2 470 4464
E-mail:
toni.cedarfoundation@gmail.com

Address:

35, Nikola Vaptsarov Blvd., fl . 2 
 Sofi a
Bulgaria

www.coca-cola.bg 

CEO:

Evgeniya Stoichkova 
CEO

Contact:

Phone: 93 000 40
Fax: 868 10 11
E-mail: estoichkova@eur.ko.com

FOUNDATIONS AND ASSOCIATIONS 

FOOD AND BEVERAGE 
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Tishman Management Company EOOD 

Tissue Bank Osteocenter Bulgaria EAD 

Tishman International Group of Companies is head-
quartered in Los Angelis, California with European 
offi ces in London, England and Sofi a, Bulgaria. The 
company has long experience in the acquisition, de-
velopment and management of commercial real es-
tate assets. In addition, Tishman acts as a consultant 
and joint – venture partner to some of the world’s 
leading industrial and private investors. In Bulgaria, 
Tishman is the Developer of Sofi a Airport Center – 
Bulgaria’s Premiere International Business Park. The 
company also owns the TNT building.

TB OsteoCentre Bulgaria EAD (OCBG) is a Tissue 
Bank realizing a Transplant Procurement Program 
in Bulgaria. On the basis of high technologies sup-
plied by the global leader in this fi eld Osteotech Inc. 
of USA, the Program has developed a modern tissue 
recovery system which meets the highest interna-
tional quality standards.

Address:

Sofi a Airport Center, Marketing 
Suite, 64, Hristofor Columbus Blvd. 
1528 Sofi a
Bulgaria

www.tishmanmanagement.bg 

CEO:

Julian Edwards 
Managing Director 

Contact:

Phone: +359 2 492 38 00
Fax: + 359 2 945 90 26
E-mail: jedwards@tishmanintl.com

Address:

50, Rayko Alexiev Str., J.K. Iztok 
1113 Sofi a
Bulgaria

www.osteocentre.org 

CEO:

Roman A. Hitchev 
Executive Director 

Contact:

Phone: 971 2469, 973 3074, 971 2078
Fax: 971 3835
E-mail: offi ce@tbocbg.com

HEALTHCARE 

COMMERCIAL REAL ESTATE 



284

m e m b e r s  d i r e c t o r y

AMERICAN CHAMBER OF COMMERCE IN BULGARIA

Titan Zlatna Panega Cement 

TMF

Titan Zlatna Panega Cement AD is one of the ma-
jor producers of quality cement in the country. The 
Company operates ready-mix plants in two of the 
major cities, planning to further expand, and works 
on opening green-fi eld quarries for gravel and sand. 
Its success is due to the use of the best available 
manufacturing technology and the know-how of its 
personnel. The activity of Zlatna Panega Cement AD 
contributes to the improvement of the standard of liv-
ing in the region, supporting at the same time social, 
environmental and cultural activities.

TMF provides an exceptionally comprehensive range 
of management and accounting outsourcing services. 
Through our global network of 87 company-owned of-
fi ces in 67 countries, we can provide the experience 
and expertise to help clients improve their performance 
and allow them to focus on their core business activities.
TMF’s activities are divided up into nine services lines: 
bookkeeping and reporting services; human resource 
and payroll services; domiciliary and management ser-
vices; corporate secretarial services; international VAT 
registration and refund services; registrar and share-
holder services; fund administration services; structured 
fi nance services and international licensing and collec-
tion services. In Bulgaria we provide the full spectrum of 
these services with the exception of registrar and share-
holder services and international licensing and collection 
services. Our offi ce in Bulgaria is operational since 1992 
and employs currently more than 70 professionals.

Address:

6, Poruchik Nedelcho Bonchev Str. 
1528 Sofi a
Bulgaria

http://www.zlatnapanegacement.
bg

CEO:

Alexander Chakmakov 
General Manager 

Contact:

Phone: +359 2 9760070
Fax: +359 2 9760072
E-mail: zlatna.panega@
zlatnapanegacement.bg

Address:

2a Saborna Str., 4th fl oor 
1000 Sofi a
Bulgaria

www.tmf-group.com 

CEO:

Margarita Vateva 
Managing Director 

Contact:

Phone: 930 8 940
Fax: 981 0 482
E-mail: bulgaria@tmf-group.com

MANUFACTURING 

AUDIT AND ACCOUNTING 
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Totema Engineering 

TR Baxter AG 

TOTEMA Engineering JCS is a company special-
ized in the design, engineering, supply and erection 
of machinery and equipment for the power industry. 
In the recent 20 years the company successful real-
ized a number of projects in the engineering of inno-
vative machines for low-rank lignite and brown coal 
crushing, milling and combustion. Currently TOTEMA 
Engineering owns one of the biggest manufacturing 
facilities for production, reconstruction and modern-
ization of machines and equipment for the power in-
dustry and experienced erection division.

Baxter International Inc. develops, manifactures and 
markets products that save and sustain the lives opf 
people with hemophilia, immune disorders, cancer, 
infections desase, kindney disease, trauma, and oth-
er chronic and acute medical conditions. As a global, 
diversifi ed healthcare company, Baxter applies a 
unique combination of expertise in medical devices, 
pharmaceuticals and biotechnology to create prod-
ucts that advance patient care worldwide.

Address:

52, Khan Omurtag St. 
1504 Sofi a
Bulgaria

www.totemaeng.com 

CEO:

Luben Ganchev 
Chaiman of the Board 

Contact:

Phone: 943 42 00
Fax: 943 42 02
E-mail: lganchev@totemaeng.com

Address:

Bulgaria Blvd. 45, Business Center 
Bulgaria Tower, offi ce 2, fl oor 2 
1404 Sofi a
Bulgaria

www.baxter.com 

CEO:

Radoslav Kunovski 
Country Manager 

Contact:

Phone: 980 8482
Fax: 981 2993
E-mail:
Radoslav_Kunovski@baxter.com

PHARMACEUTICAL AND CHEMICAL 

MANUFACTURING 
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Trinity Corporate Services EOOD 

UniCredit Bulbank 

Trinity Corporate Services offers a comprehensive 
range of management and administrative services 
including accounting and management reporting, 
corporate secretarial services, human resources 
and payroll, fi duciary and domiciliary services, com-
pany formations and dissolutions, shelf companies & 
SPVS, VAT compliance. Our head offi ce is in Warsaw 
and we have offi ces in Sofi a, Bucharest, Krakow, 
Wroclaw and Prague. Across the group we employ 
over 180 committed professionals and administer in 
the region EUR 10 billion of client assets.

UniCredit Bulbank is the undisputed leader on the 
Bulgarian banking market and is serving over 1.2 mil-
lion active clients – big local and international com-
panies, small business, private and individual clients, 
budget enterprises. The bank is the main fi nancing 
institution within the country with total assets of over 
BGN 11.4 billion and is expanding dynamically its 
position on the market of mortgage loans and part-
nerships with the SMEs. UniCredit Bulbank is strong 
also in project and structured fi nancing and real es-
tate consulting.

Address:

19, Kurnigradska Str. 
1000 Sofi a
Bulgaria

http://www.trinitycs.com 

CEO:

Philip Welsh 
Manager

Contact:

Phone: +359 2 801 2020
Fax: +359 2 801 2022
E-mail: sofi a@trinitycs.com

Address:

7, Sveta Nedelia Sq. 
1000 Sofi a
Bulgaria

www.unicreditbulbank.bg 

CEO:

Levon Hampartzoumian 
Chairman of the MB and CEO 

Contact:

Phone: 923 2701
Fax: 988 4636
E-mail: pr@unicreditgroup.bg

AUDIT AND ACCOUNTING 

FINANCE AND BANKING 



287

m e m b e r s  d i r e c t o r y

YEARBOOK 2011

Unimasters Logistics Plc 

Unique Estates 

Unimasters Logistics plc is a very dynamic logistics 
solution provider, expanding quickly in Central and 
Southeastern Europe. With large portfolio of effective, 
shared-user and tailor-made transport and logistics 
services, Unimasters Logistics is truly unique in the 
region as quality supplier of port and marine logistics; 
freight management; contract logistics; government 
and defence support services; cargo sales and mar-
keting services for airlines and shipping companies, 
and many others.

Unique Estates is dedicated to service VIP clients 
and handle luxury residential properties. The fi rm is 
part of the largest Bulgarian real estate related hold-
ing – AG Capital. Our professionally trained consul-
tants are available for you 7 days in the week and 
you will have the chance to choose among more than 
600 offers in the most prestigious Sofi a areas.

Address:

Marine House, 40, Graf Ignatiev Str. 
9000Varna 
Bulgaria

www.unimasters.com 

CEO:

Nikolai Bozhilov 
Executive Chairman 

Contact:

Phone: 052 6655555 / 02 9488 999
Fax: 052 6655755 / 02 9488 800
E-mail: hq@unimasters.com

Address:

100 James Bourchier Blvd., Kemp-
inski Hotel Zografski 
1407 Sofi a
Bulgaria

www.uniqueestates.net 

CEO:

Vessela Ilieva 
Executive Director 

Contact:

Phone: 819 20 20; 819 20 11
Fax: 819 20 22
E-mail: offi ce@uniqueestates.net

REAL ESTATE 

LOGISTICS AND TRANSPORTATION 
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Unisys Bulgaria Branch 

United Bulgarian Bank 

Unisys Bulgaria, also called Bulgarian Skills Centre, 
provides high level IT skills and services to a compre-
hensive range of customers, including banking, so-
cial and fi nancial sector institutions, as well as solu-
tions in areas like government offi ce and publishing. 
Our IS (Information Services) Consultants have been 
working on development projects abroad (on-site) or 
at Unisys Bulgaria offi ce (off-shore), achieving great 
success and wide recognition by international cli-
ents.

Established in 1992 through the merger of 22 Bul-
garian regional commercial banks, the fi rst and most 
comprehensive consolidation project in the Bulgarian 
banking sector. Main Shareholder National Bank of 
Greece (NBG) - 99.9%. Banking Licence - Full bank-
ing licence for domestic and overseas banking and 
fi nancial operations.

Address:

4 Chervena stena St., fl .3, ap.6 
1421 Sofi a
Bulgaria

www.unisys.com 

CEO:

Salza Halacheva 
Centre Manager 

Contact:

Phone: 963 1209, 963 3563
Fax: 9631867
E-mail: salza.halacheva@unisys.com

Address:

5, Sveta Sofi a Str. 
1040 Sofi a
Bulgaria

www.ubb.bg 

CEO:

Stilian Vatev 
Chief Executive Offi cer (CEO) 

Contact:

Phone: 811 8737, 811 2233, 
811 24 28

Fax: 811 2209
E-mail: lukanov_v@ubb.bg

OUTSOURCING, IT SERVICES 

FINANCE AND BANKING 
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United Health Insurance 

Universal Music Bulgaria EOOD 

United Health Insurance EAD, is a licensed Volun-
tary Health Insurance Company offering its custom-
ers unique and innovative products, covering global 
needs for health care in Bulgaria.

Universal Music Group (UMG) is the world’s leading 
record company. The company discovers, develops, 
markets and distributes recorded music through a 
network of subsidiaries, joint ventures and licensees 
in 77 countries, representing 98% of the music mar-
ket. UMG also sells and distributes Bravado merchan-
dise, DVD products, and licenses recordings, encour-
aging the legal distribution of music online and on 
mobile, cable and satellite networks. Universal Music 
Publishing International is the world's leading pub-
lishing business. It owns and administers copyrights 
to musical compositions and licenses them for use in 
recordings and related uses, such as fi lms, games 
and advertisements. Universal Music Bulgaria is the 
newest subsidiary and as part of UMG will handle all 
aspects of its business in Bulgaria. Universal Music 
Bulgaria is the fi rst and only major multinational en-
tertainment company on the Bulgarian market.

Address:

53 B, Nikola Vaptsarov Blvd., Fl. 2, 
Offi ce 7 
1407 Sofi a
Bulgaria

http://www.umg.bg 

CEO:

Dilyan Dimitrov 
Executive Director 

Contact:

Phone: +359 2 862 5005, 0700 18 
008
Fax: +359 2 962 4749
E-mail: dilyan@uhi.bg

Address:

14A, San Stefano Str. 
1504 Sofi a
Bulgaria

http://www.umusic.bg 

CEO:

Ioana Fesnic 
Managing Director 

Contact:

Phone: +359 2 8140 777
Fax: +359 2 8140 777
E-mail:
stanislav.zahariev@umusic.com

MEDIA AND ENTERTAINMENT 

INSURANCE
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Vaptsarov Holding AD 

Vector Management Bulgaria EOOD 

Vaptsarov Holding AD has two subsidiaries: Vapress 
OOD: manufactures mechanical eccentric and hy-
draulic presses, sheet bending machines, biomass 
utilization equipment. Main Partners: PME, Bul-
com, Delteco,Remiremont, Samco Machinery, Billur 
Makine, Hydrapess, Gordius Alfa. VAP Hydro OOD: 
turn-key hydro power projects, hydro turbines and 
auxiliary equipment manufacture. Main Partners: Al-
stom, Voith-Siemens, VaTech Andritz, NLI, Spetals-
Verk, NEK - Bulgaria.

Working in Bulgaria since 1997, Vector has now es-
tablished itself as one of the leading project manage-
ment consultancies on the local market, and man-
ages some of the largest real estate developments in 
the region. Vector works in close partnership with its 
clients, providing a full cycle of project management, 
development management and commercial manage-
ment services to international and local investors, de-
velopers, and users/occupiers across all segments of 
the property development market. Vector-s Bulgar-
ian offi ce is fully integrated with its parent company, 
Vector Management International (London) and im-
plements the group's standard ISO9001-accredited 
quality management systems and procedures.

Address:

6, "Grivishko Shousse" Blvd. 
5800Pleven
Bulgaria
http://www.vaptsarov-bg.com/ 

CEO:

Vladimir Popov 
Chairman of the Management 
Board

Contact:

Phone: 02 984 1600, 064 882123, 064 
882112,887213,887214
Fax: + 359 (0) 64 882 117
E-mail:
nora.petrova@vapproduction.bg

Address:

102 Bulgaria Boulevard, Suite 43, 
Bellissimo Business Center 
1680 Sofi a
Bulgaria

www.vecman.com 

CEO:

Rossen Kolev 
General Manager 

Contact:

Phone: + 359 (0)2 854 9415
Fax: + 359 (0)2 854 9416
E-mail: vector@vector-bg.com

MANUFACTURING 

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 
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Videolux Holding / Technopolis 

VISA Europe 

VIDEOLUX was established in 1992 and is a 100% 
private company dealing with wholesale and retail 
of C.E. and home appliances. The company is the 
exclusive distributor of JVC, CANDY, HAIER, BEKO, 
TAURUS for Bulgaria. In November 2001, VIDEO-
LUX together with Lindner Bulgaria established a 
new chain with new conception: TECHNOPOLIS, 
the biggest specialized hypermarkets for consumer 
electronics, home appliances and IT products in Bul-
garia and South-Eastern Europe. Important services: 
free parking, free delivery, sales on leasing basis, tax 
free, pay with debit and credit cards, service center 
for guarantee and over-guarantee goods, car audio 
mounting center. In 2006, TECHNOPOLIS has 11 hy-
permarkets in 10 cities Sofi a, Plovdiv, Varna, Ruse, 
Burgas, Stara Zagora, Pleven, Vraca, Shumen and 
Sliven.

In Europe, there are 419 million Visa debit, credit and 
commercial cards. In the 12 months ending Septem-
ber 2010 those cards were used to make purchases 
and cash withdrawals to the value of €1.5 trillion. 
12.5% of consumer spending at point of sale in Eu-
rope is with a Visa card, and more than 70% of that is 
on Visa debit cards. Visa Europe is owned and oper-
ated by more than 4,000 European member banks 
and was incorporated in July 2004. In October 2007, 
Visa Europe became independent of the new global 
Visa Inc., with an exclusive, irrevocable and perpetu-
al licence in Europe.

Address:

Mladost 4, 265, Okolovrasten pat 
Str., HyperMarket Technopolis 
EOOD
1766 Sofi a
Bulgaria

www.technopolis.bg 

CEO:

Bojidar Kolev 
President

Contact:

Phone: 9211192
Fax: 9211193, 9211 673
E-mail: vlux@videolux.bg

Address:

53-55, Totleben Blvd. 
1606 Sofi a
Bulgaria

www.visabg.com 

CEO:

Krassimira Raycheva 
Senior Relationship Manager Bul-
garia

Contact:

Phone: +359 2 805 7057
Fax: +359 2 805 7001
E-mail: raychevk@visa.com

FINANCE AND BANKING 

CONSUMER GOODS 
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Vitosha Auto Ltd. 

VIVACOM 

“Vitosha Auto” OOD is the offi cial dealer for the lux-
ury Japanese car brand Infi niti in Bulgaria. With an 
area of 7 000 sq. m. and 9 cars in the gallery, Infi niti 
Centre Sofi a is the biggest Infi niti Centre in Europe. 
The whole philosophy of the brand is based on the 
concept of Total Ownership Experience. The idea is 
that the client feels as part of a privileged club and all 
the attention is directed at the Infi niti owner.

Established in 1992, the Bulgarian Telecommunica-
tions Company AD (BTC) is the leading telecom in 
Bulgaria, operating with the trade mark VIVACOM.
As the largest telecommunications company in the 
country, the main goal is to serve as an engine of 
innovation in the industry and offer to the customers 
access to state-of-the-art solutions from qualitative 
voice services, broadband data and Internet. The key 
of success is the high quality of the services and in 
the confi dence of customers.

Address:

166, Tsarigradsko Shousse Blvd. 
1138 Sofi a
Bulgaria

http://www.infi nitibg.bg 

CEO:

Vladimir Elenkov 
General Manager 

Contact:

Phone: +359 2 8790088
Fax: +359 2 9781216
E-mail: offi ce@infi nitibg.bg

Address:

115 I, Tsarigradsko Shosse Blvd., 
Build. A 
1784 Sofi a
Bulgaria

http://www.vivacom.bg 

CEO:

Bernard Moscheni 
Chief Executive Offi cer (CEO) 

Contact:

Phone: 949 46 00/47 00, 949 46 24/46 
25
Fax: 949 9780, 851 58 13
E-mail: pr@vivacom.bg

AUTOMOBILE 

INFORMATION AND COMMUNICATION TECHNOLOGIES 
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DISTRIBUTION AND LOGISTICS, PRODUCTION, EDUCATION, PUBLISHING, ENERGY EFFICIENCY, FINANCES, RETAIL, SERVICES 

VM Finance Group 

VUZF University Higher School of Insurance and Finance

Four of the VM Finance Group companies are spe-
cialized in distribution of FMCG: AVENDI and TRAN-
SIMPORT- leaders in marketing and distribution of 
FMCG, Gerb. Heinemman - operating on duty free 
and travel value market, BLS – provider of logistics 
services to importers and distributors of FMCG. The 
Group also includes the companies: VM Automation 
and New System – leaders in building automation 
and energy effi ciency, MANAGER magazine - leader 
in business edition, A TEAM – advertising and PR 
agency, ABC Kinder Care center, IHR, Menew, NET 
IS SAT and Florina Bulgaria.

VUZF is the fi rst private university specialized of in-
surance and fi nance in Bulgaria. It was accredited 
in 2008 by the National Evaluation and Assessment 
Agency. Since the fall of 2010 VUZF University in 
collaboration with The University of Sheffi eld offer 
joint programs in Bachelor’s and Master’s degrees. 
The University has introduced an educational sys-
tem of quality management of training and research 
certifi ed with the international quality standard ISO 
9001:2000. The university has been also awarded an 
Erasmus Extended University Charter.

Address:

7, Iskarsko Shousse Blvd., Trade 
Center Europe, building 2, fl .1 
1528 Sofi a
Bulgaria

www.vmfgroup.com 

CEO:

Ivo Petrov 
Chairman of the Managing Board 

Contact:

Phone: 979 1691/ extn. 422
Fax: 979 1764
E-mail: pr@vmfgroup.com

Address:

1, Gusla Str., Ovcha Kupel District 
1618 Sofi a
Bulgaria

http://www.vuzf.bg 

CEO:

Prof. Grigorii Vazov 
President

Contact:

Phone: +359 2 4015 803 / 811
Fax: +359 2 4015 821
E-mail: offi ce@vuzf.bg

EDUCATION 
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VSK Kentavar - IZ Dinamika EOOD 

Welcome to Bulgaria 

The trade activity of the company is certifi ed by ISO 
9001 and is located mainly in the Head offi ce and the 
warehouses in Sofi a - tools, technical and metal prod-
ucts, work clothing and personal protective equip-
ment etc.; The manufacturing activity is certifi ed by 
ISO 9001 and AQAP 2110; It is located in the plants: 
VSK Kentavar- ZMM Ltd. -Velingrad - woodworking 
machines, lathe tool-holders, mandrels, spare parts 
for lathes etc.; VSK Kentavar - IZ Dinamika Ltd. -Dri-
anovo - tools and tooling for NC machines - precision 
vices, tool-holders; metal working tools etc.; Fashion 
House Kentavar Ltd. – Drianovo - a dressmaking fac-
tory for working clothing; a n own foundry in Drianovo 
too. VSK Kentavar manufactures for Walter AG -Ger-
many, and for KENNAMETAL - USA - and represents 
KENNAMETAL to Bulgaria.

Welcome to Bulgaria is the leading destination ser-
vices company in Bulgaria. We offer a broad range 
of services designed to serve foreigners living and/
or working in the country. We offer: Miracle Max 24 
Hour Hotline Service, Visa Assistance, Airport Meet 
& Greet Service, HouseHuntBG, CarSearchBG, Lan-
guage Lessons, Translation Assistance, Travel & Ac-
commodations, International Relocation and Remov-
als, Domestic Services, Referrals for Professional 
Services, Company Registration, Legal Services, Ac-
countancy & Consultancy, Marketing, Custom Pub-
lishing, Event Planning & Logistics, Guided Tours to 
Tourist Destinations, Cultural Excursions.

Address:

1, Shipka str. 
5370Dryanovo
Bulgaria

www.kentavar.com 

CEO:

Mariana Petcheian 
General Manager 

Contact:

Phone: +359 676 74311
Fax: +359 676 72356, 74389
E-mail: iz@dinamika.bg

Address:

35, Sveti Naum Blvd., Fl. 2, Apt. 3 
1164 Sofi a
Bulgaria

www.welcometobulgaria.bg 

CEO:

Robert Faber 
Managing Director 

Contact:

Phone: 866 4553, 0896 600196
Fax: 866 4553
E-mail: bobfaber15@gmail.com

MANUFACTURING 

SERVICES 
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Westinghouse Energy Systems Bulgaria Branch 

Winslow Group AD 

Design, Testing, Installation, Commissioning and 
Maintenance of Digital I&C Systems for Nuclear 
Power Plants. Procurement and delivery of power 
generation equipment for nuclear power plants.

Winslow Developments is a Bulgarian company with 
English participation. The company invests and man-
ages real estate projects in Bulgaria from the year 2001 
and has offi ces in Sofi a, London and Bansko. The total 
amount of investments in the projects it takes part in 
at present and plans to further participate in, shall sur-
pass 600 million Euros. Winslow Developments has es-
tablished a joint venture with RREEF – the real estate 
investment fund of Deutsche Bank AG aiming to ac-
complish a couple of large-scale construction projects 
in Bulgaria. The company designs and implements in-
vestment projects in real estate area, including the con-
struction of residential complexes and administrative 
and offi ce buildings. Winslow Developments invests in 
agricultural land and production of agricultural products 
too. The company owns more than 15 000 decares of 
agricultural land and is planning to increase its land 
fund by 30 000 decares till the end of the year 2008.

Address:

1, Business Park Sofi a Str., Bldg 12, 
Entr. B, Floor 3, Mladost 4 
1766 Sofi a
Bulgaria

www.westinghousenuclear.com 

CEO:

Ivan Pironkov 
Bulgaria Branch Manager 

Contact:

Phone: 950 5455, 950 5456
Fax: 489 9437

Address:

2 E Akademik Ivan Geshov Blvd. 
1330 Sofi a
Bulgaria

www.winslow.bg 

CEO:

Ivan Mekushin 
Managing Director 

Contact:

Phone: +359 2 920 4112, 4113
Fax: +359 2 920 1782; 

+359 2 920 1625
E-mail: info@winslow.bg

ENERGY 

REAL ESTATE 
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CONSULTANCY AND LEGAL SERVICES 

Wolf Theiss 

World Courier Bulgaria 

Wolf Theiss is one of the leading law fi rms in Central 
and Eastern and Southeastern Europe (CEE/SEE). 
We have built our reputation on a combination of un-
rivalled local knowledge and strong international ca-
pability. We opened our fi rst offi ce in Vienna over 50 
years ago. Our team now brings together over 320 
lawyers from a diverse range of backgrounds, work-
ing in offi ces in 12 countries throughout the CEE/
SEE region.

Incorporated in 1969 and headquartered in Stamford, 
Connecticut (USA), World Courier is the largest and 
most experienced specialty courier service with a 
network of over 140 wholly-owned ISO 9001-certifi ed 
and fully GxP_copliant offi ces operating in 50 coun-
tries worldwide. World Courier has set the benchmark 
for worldwide time- and temperature-sensitive trans-
portation and is an acknowledged leader in deliver-
ing customized solutions, temperature-control and 
value-added services.World Courier also operates 
the world’s largest integrated company-owned net-
work of GMP-compliant investigational drug storage 
facilities in developing and strategic locations, with 
depots in Argentina, Australia, Brazil, Chile, China, 
Colombia, India, México, Perú, Russia and South 
Africa.

Address:

29, Atanas Dukov Str., Rainbow 
Center
1407 Sofi a
Bulgaria

http://www.wolftheiss.com 

CEO:

Richard Clegg 
Offi ce Managing Partner 

Contact:

Phone: +359 2 8613 700
Fax: +359 2 8070 321
E-mail:
ralitsa.gospodinova@wolftheiss.com

Address:

7 Iskarsko Shousse Blvd., Trade 
Center Europe, Building, 15, fl . 1 
1528 Sofi a
Bulgaria

www.worldcourier.com 

CEO:

Atanas Trendafi lov 
General Manager 

Contact:

Phone: 489 9481
Fax: 489 9259
E-mail: atrendafi lov@worldcourier.bg

COURIERS
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World Transport Overseas Bulgaria Ltd. 

WorleyParsons Europe Energy Services Ltd. 

World Transport Overseas Bulgaria ltd provides one 
stop shop solutions with high quality service and in-
telligent schemes for sea, air and inland transport. 
The company has 7 offi ces in 4 countries.

WorleyParsons Europe Energy Services Ltd. pro-
vides engineering, consultancy and full scope man-
agement services for electric power plants, both 
nuclear and conventional, and a wide range of pro-
cess projects like oil & gas, pipelines, chemical, and 
industrial processes.

Address:

52, Borovo Str., Entr. G, offi ce 6 
1680 Sofi a
Bulgaria

www.wto.bg 

CEO:

Nikolay Nikolov 
Managing Director 

Contact:

Phone: 0 700 18 986 // 0 700 18 WTO
Fax: 02 858 1940
E-mail: offi ce@wto.bg

Address:

85/87 Todor Alexandrov Blvd. 
1303 Sofi a
Bulgaria

CEO:

Djurica Tankosic 
Managing Director 

Contact:

Phone: 812 1040
Fax: 812 1042, 812 10 52
E-mail: offi ce@WorleyParsons.com

LOGISTICS AND TRANSPORTATION 

INVESTMENT ADVISORY AND MANAGEMENT SERVICES 



299

m e m b e r s  d i r e c t o r y

YEARBOOK 2011

Xerox Bulgaria Ltd. was established in 1968 as a rep-
resentative offi ce of Rank Xerox. The Xerox dealers 
network, which covers the territory of Bulgaria, was 
established in 1991. The range of Xerox services in-
cludes: research of customer needs for the most ap-
propriate document-processing equipment; delivery 
and installation of the equipment; training of opera-
tors, and maintenance through Xerox's service net-
work. The history of Xerox dates back to 1947, when 
the Haloid Company got a contract to develop and 
present a copy machine based on Chester Carlson's 
xerographic invention.

Address:

29, At. Dukov Str.,Rainbow Build-
ing, fl .3 
1407 Sofi a
Bulgaria

www.xerox.bg 

CEO:

Yulian Grigorov 
General Manager 

Contact:

Phone: ++359 2 4606 919; 4606 910; 
4606 949
Fax: 819 27 61, 819 27 65
E-mail: mariya.mihova@xerox.com

OFFICE EQUIPMENT 

Xerox Bulgaria Ltd. 

Wm. Wrigley Jr. Company is a recognized leading 
manufacturer and marketer of chewing gum, as well 
as, mints, hard and chewy candies, and lollipops. The 
company has operations and distributes its brands in 
more than 180 countries. Wrigley is headquartered 
in Chicago, Ill., and since 2008 operates as a subsid-
iary of Mars, Incorporated - a private, family-owned 
company founded in 1911. Mars, Incorporated is one 
of the world's largest food companies, generating 
global revenues of more than $30 billion annually 
and producing some of the world's leading brands in 
six segments that include Chocolate, Petcare, Wrig-
ley Gum and Confections, Food, Drinks and Symbio-
science.

Address:

7 Latinka Str. 
1113 Sofi a
Bulgaria

www.wrigley.com 

CEO:

Mihai Georgescu, General Man-
ager
Mario Anchev, Country Manager

Contact:

Phone: 02 971 48 47, 02 971 35 27, 
02 973 33 96

Fax: 971 32 07
E-mail: adriana.stoilova@wrigley.com

FOOD AND BEVERAGE 

Wrigley Bulgaria EOOD 



300

m e m b e r s  d i r e c t o r y

AMERICAN CHAMBER OF COMMERCE IN BULGARIA

Zlatina is a Bulgarian qualifi ed attorney-at-law. She is 
admitted to Sofi a Bar and a member of the Internation-
al Bar Association - London where she is active within 
the Law Firm Management and the Technology Law 
Committees. Zlatina has diversifi ed legal and business 
background making her a highly qualifi ed legal adviser 
with sound business and industry-specifi c knowledge. 
Her proven long-term relationships with Bulgarian 
authorities and international fi nancial institutions like 
the EIB add real value to serving her clients' projects. 
Practice areas: corporate and commercial, M&A, pri-
vate equity, banking, project fi nance, capital markets, 
telecoms, lifesciences, IP&IT and EU regulatory com-
pliance. Zlatina holds an LL.M. from Sofi a University 
and an MBA from the Central European University, 
Hungary. She was awarded an International Practice 
Diploma in International Mergers & Acquisitions from 
the College of Law of England & Wales.

Address:

3 W. Gladstone St., Ground fl oor, 
offi ce 2 
1000 Sofi a
Bulgaria

Contact:

Phone: (+359) 898513629
Fax: (+359 2) 8517887
E-mail: zlatinaruseva@abv.bg

CONSULTANCY AND LEGAL SERVICES 

Zlatina Ruseva-Savova, LL.M., MBA 

Founded in 1992 Yavlena is a successful family busi-
ness with 18 offi ces and 300 employees. Yavlena's 
services include Brokerage, Investment and Legal 
advisory, Valuation and Market analysis, Tenant and 
Landlord representation. For its quality of service 
Yavlena is certifi ed by ISO 9001:2000, awarded as a 
business Superbrand of 2008, and it's CEO Mr. Stra-
hil Ivanov nominated for "Mr. Economy 2007" and 
"Manager of the Year 2008 and 2009". Yavlena is a 
valued member of FIABCI, CEREAN, NAR, NRPA, 
CEIBG, BBCC, and BHRMDA.

Address:

76 A, Gen.Gurko Str., fl . 1 
1142 Sofi a
Bulgaria

www.yavlena.com 

CEO:

Strahil Ivanov 
General Manager 

Contact:

Phone: +359 2 81050
Fax: +359 2 810 5009
E-mail: offi ce@yavlena.com

REAL ESTATE 

Yavlena Ltd. 
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